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ilocs  adxt'rtisiiif;  rcacli  mi>if  ih'(i|»I»‘  tliaii  in  aiiv 
inrdiiini.  \\  itii  n\»‘r  two  liillion  iiafios  ov(‘r\  da\ 
lU'wspatMMs  coMT  88%  ol  llif  nation's  larnilirs. 


is  ad\»‘rtisinf;  rrcoixcd  with  surli  IrirtidK  attention 
It  is  wanted,  liked  anil  needed. 


ONLY  IN  THE  NEWSPAPER 


is  there  such  a  f:reat  reliance  lor  sho[i|iinf;  information  — 
10  and  e\en  20  limes  i;reat«*r  than  on  anv  other  medium 


do  the  strati’fjies  <d  all  sellers  —  manulaetiirers. 
distrihntors  atid  retailers — eome  loedher  lor 
•ireatest  impael. 


In  loda\'s  total  mark<‘tine  eeononu.  no  other  medium 
can  match  tin-  newspaper's  inherent  ahilit\  to  sell 
i'oods.  \nd  in  the  (]hieaf;o  market,  the  newspa|)er 
which  sells  the  most  i'oods  is  the  (!hiea<:o  rrihiine. 


']icg0  '  .  "'“'ft** 


is  your  guardian  of  product  quality 


The  Man  from  Morrill  represents  the  combined  experi¬ 
ence  and  skills  of  more  than  a  century  of  specialized  service 
to  the  newspaper  industry.  He's  proud  of  Morrill's  famed 
reputation  for  finest  quality.  That's  why  he's  dedicated  to 
protecting  it. 

Strictest  quality  controls  in  production,  laboratory  lead¬ 
ership,  broader  knowledge  of  pressroom  ink  requirements 
— these  are  the  things  that  put  the  Man  from  Morrill  out 
in  front.  Pride  of  achievement  keeps  him  there. 


And  it  is  a  justifiable  pride— earned  by  119  years  of 
making  the  many  newspaper  ink  formulations  of  highest 
quality  and  uniformity  that  have  made  Morrill  inks  the 
standard  of  the  industry.  Pride  earned  by  the  development 
of  “Lomist" —  the  new,  reduced  misting  newspaper  ink 
for  high  speed  presses — the  talk  of  the  industry. 

When  quality  newspaper  inks  are  called  for — call  for 
the  Man  from  Morrill. 


Geo*  H*  Morrill  Co* 

A  Division  of 

Sun  Chemical  Corporation 

750  Third  Avenue,  New  York  17,  N.  Y. 


BRANCHES;  Chicago  ’  Cleveland  •  Detroit  ‘  Ft.  Worth 
Greensboro,  N.  C.  *  Long  Island  City  *  lot  Angeles  *  Norwoo;^, 
Mass.  ’  Orlando,  Fla.  '  Philadelphia  *  Portland,  Ore.  *  Son 
Francisco  ’  Seattle 


America's  mos'  famous  comic! 


GQy  OcMp-p-^ 


25  y'ars  young,  come  August! 
. . .  funnier  an'  more  hilariously 
fascinatin'  than  ever! 


lUNlTED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


Editor  ac  publisher  for  April  25,  1959 


WHEN  SELECTING  A  HOUSTON  NEWSPAPER 
SELECT  THE  LEADER  . . . 


EDITOR  &  PUBLISHER  CALENDAR 


April  27-May  2 — Journalism  Week,  School  cf  Journalism  and  Communics- 
tions,  University  of  Florida,  Gainesville. 

April  27-May  8 — American  Press  Institute  seminar,  Publishers,  Editors  and 
Chief  News  Executives,  Columbia  University,  New  York  City. 

April  28-29 — Mid-Atlantic  Circulation  Managers  Association,  Oregon  Hotai, 
Greenwood,  S.  C. 

April  29-30 — International  Advertising  Asscclaticn,  Hotel  Roosevelt,  New 
York  City. 

April  30-May  1-2— Illinois  Editor  &  Publisher  Highway  Traffic  Safety  Sem¬ 
inar,  Hotel  St.  Nicholas,  Springfield,  III. 


1-2 — News  Executives  Conference,  School  cf  Jcurnallsm,  University 
Minnesota,  Minneapolis. 

1-2 — Journalism  Institutes,  University  cf  Wisconsin.  Madison. 

1-3 — Texas  Association  of  Sigma  Delta  Chi,  Hotel  Glavez,  Ga'vestcn. 

1- 3 — Florida  Press  Association.  University  of  Florida,  Gainesville. 

2 —  Minnesota  AP  newspapers.  St.  Paul. 

2- 3 — Associated  Press  Society  of  Ohio,  Columbus. 

3 —  Northeast  Flat  Bed  Pressmen’s  Asscclaticn,  Guilford,  Ccnn. 

3 — Georgia  AP  Association.  Dempsey  Hotel,  Macon. 

3-4— Iowa  Short  Course  on  Newspaper  CIrcula+Ion, 

Iowa  School  of  Journalism,  Iowa  City. 

3- 9 — University  of  Missouri,  Journalism  Week,  Columbia, 

4- 9 — 6th  Caribbean  Area  Press  Seminar,  Internatlcnal  t 


State  University  of 


8 — Maine  AP  Editors  Association,  Watervllle. 

8-9 — Iowa  AP  Telegraph  Editors  Association,  Iowa  City. 

8-9 — Florida  Newspaper  Advertising  Executive:,  Fcrt 
Clearwater. 

lO-l  I — Kansas  AP  Members,  Salina. 

10-15— Aviation  Writers  Association,  Washington.  D.C. 

13 —  AP  Connecticut  Circuit,  Waterbury  Club  Waterbury. 

14—  University  of  Michigan  Advertising  Conference,  Ann  Arbor. 

15 —  UPl  Newspaper  Editors  of  Massachusetts  Somerset  Hotel.  Boston. 
15— Canadian  Press,  Ontario  Regional,  St.  Catharines,  Ont. 

15 — Newspaper  Comics  Council,  Park  Lane  Hotel,  New  York  City. 

15— UPl  Editors  of  Pennsylvania,  NIttany  Lion  Inn,  University  Park. 

15-16 — Illinois  Press  Association,  Hotel  Pere-Marquette,  Peoria. 

irs,  Hotel  Sheraton-Jefferson,  St.  Louis. 
•Pennsylvania  Press  Conference,  NIttany  Lion  Inn,  University  Park. 
■New  Jersey  Press  Association,  Advertising  Conference,  Mai 

lio,  Deshler-Hilton  Hotel.  Columbus. 


Harrison  Hotel, 


15-16 — Missouri  AP  Membei 
15-17- 

15- 17- 

Hotel,  Atlantic  City. 

16 —  UPl  Editors  of  Ohi 

16- 17 — Indiana  AP,  Hotel  Elkhart,  Elkhart. 

17 —  UPl  Newspaper  Editors  of  Texas,  Press  Club,  Dallas.  ' 

17 — New  Mexico  AP  Managing  Editors.  Hilton  Hotel  Albuquerque. 

17-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Pck- 
Roosevelt,  Pittsburgh,  Pa. 

17-19 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Baron  Steuben 
Hotel.  Corning,  N.  Y. 

17- 20 — National  Newspaper  Promotion  Association,  Deauville  Hotel,  Miami 
Beach,  Fla. 

18 —  New  England  AP  News  Executives  Association,  Parker  House.  Boston. 

18- 19 — API  seminar,  management  and  costs.  Columbia  University. 

19 —  New  England  Dally  Newspaper  Association.  Sheraton-Plaza,  Boston. 

19- 20 — Iowa  AP  Managing  Editors,  Black  Hawk  Hotel,  Davenport. 

20- 23 — Accredited  Home  Newspapers  of  America,  Hotel  Coronado,  St. 
Louis,  Mo. 

22 — Canadian  Press  Central  Circuit,  Windsor,  Ont. 

22- 24— Press  Photographers  Short  Course,  University  of  Illinois.  Allerton 
House,  Monticello. 

23- 24 — Iowa  Newspaper  Mechanical  Conference.  Hotel  Fort  Des  Momas, 
Des  Moines. 

23-24 — AP  South  Dakota  newspaper  meeting,  Aberdeen. 

26-28 — International  Press  Institute,  Hilton  Hotel,  Berlin. 

29- 30 — Arkansas  Press  Association,  Eureka  Springs. 

30 —  Canadian  Press  French-Language  Regional,  Moncton,  N.  B. 

JUNE 

6 -  Canadian  Press  East  Regional,  Saint  John,  N.B.  ,, 

7- 10— Advertising  Federation  of  America,  Leamington  Hotel.  Minneapolis- 

8- 10— Commonwealth  Press  Union,  London. 

8-19 — API  seminar  Women's  Page  Editors.  Columbia  University. 


Retail  Advertising 
classifications 


General  Advertising 
classifications 


Classified  Advertising 
classifications 


Vol.  92,  No.  17,  April  25.  1959,  ExUtor  &  Publisher,  the  Fourth  BitsU  ■ 
published  every  Saturday  by  Editor  A  Publisher  Co.,  Inc.  Editorial  ana 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36. 
(Printed  by  Hurrhea  Printing  Co.,  East  Slroudsburrr,  Pa.)  Second  cl^ 
privileKes  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  March  3,  lyS>  • 
Titles  patented  and  ReKistered  and  contents  Copyritrhted  1959  by  the  Editor 
Publisher  Co.,  Inc.  Annual  subscription  $6.50  in  United  States  and  poss^wt^J 
and  in  Canada.  All  other  countries,  $10.00.  Payment  in  Sterling  may 
to  E&P  “American  Account"  First  National  City  Bank  of  N.  Y.,  1116  0'“  "  . 

St.,  London,  or  to  the  Australia  and  New  Zealand  Bank  Limited. 
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Read  by  More  Houstonians 
Than  Any  Other  Newspaper! 
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★  GUARANTEED  ADVANCE  INTEREST 
★  A  SUBJECT  VITAL  TO  MILLIONS! 

ARTHRITIS  AND  COMMON  SENSE” 

FOR  THE  FIRST  TIME ...  IN  A  SERIES 

24  INSTALLMENTS 

BY 

DAN  DALE  ALEXANDER 

The  nation's  best-known  author  on 
the  subject  of  arthritis 


DAN  DALE  ALEXANDER 

This  is  the  author  whose  book  on  arthritis 
has  already  sold  more  than  64.5, ()(M)  copies ! 

His  book  reached  No.  1  on  the  best-seller  list 
(N.  Y.  Times  and  N.  Y'.  Herald-Tribune).  It 
remained  a  best-seller  for  44  weeks ! 

His  speaking  engagements  have  drawn  rec¬ 
ord  audiences  in  130  cities  from  coast  to 
coast. 

On  TV,  he  was  interviewed  on  the  Aithur 
Godfrey  program,  “Nightbeat,”  plus  one- 
half  hour  interviews  on  150  local  TV  sta¬ 
tions  ! 

Already  known  to  millions  .  .  .  this  author 
has  a  real  following.  A  guaranteed  advance 
audience  of  interested  readers !  Publish  his 
series  exclusively  in  your  city! 


Written  in  simple  language,  here’s  a  common  sense 
approach  to  arthritis  .  .  .  revealing  a  new  method  to 
combat  the  illness. 

Millions  of  arthritics — and  their  families — will  fol¬ 
low  this  series  of  helpful  articles  every  day.  Alex¬ 
ander  offers  latest  facts  on  “what  you  can  do  to 
defeat  arthritis  . . .  right  in  your  own  home !” 

The  author  has  developed  a  plan  of  action  based  on 
good  nutrition  and  proper  diet.  He  gives  new  infor¬ 
mation,  supported  by  successful  case  histories. 

Like  the  book,  these  articles  will  be  the  most  talked- 
about  columns  ever  published  on  a  medical  subject. 
Watch  the  comments  grow  and  the  mail  pour  in. 

★  BUILD  READERSHIP 

★  INCREASE  CIRCULATION! 


WRITE  OR  WIRE  TODAY  TO  RESERVE  YOUR  TERRITORY 


The  World's  [..eading  Irulependent  Syndicate 

general  features  CORP. 

PARK  AVI,-.  N  Y.  17,  N.  Y  Tel  YUlton  6  7625 
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Plainfield  is  FIRST 
among  Jersey's 
16  large  cities. 

•  in  Income  per  family 

•  in  Total  Retail  Sales  per  capita 

•  in  Department  Store 

&  Apparel  Sales  per  capita 

•  in  Grocei7  Store  Sales  per  capita 

•  in  Automotive  Sales  per  capita 

Source:  Sales  Management 

Make  no  mistake!  Nothing  less  than  Plainfield's 
true  City  Zone,  revised  by  the  Audit  Bureau  of 
Circulations  to  115,945,  could  possibly  support 
the  huge  $264  million  sales  volume. 

And  Plainfield's  aggressive  merchants  who  place 
more  advertising  in  the  Courier-News  in  pro¬ 
portion  to  population  than  do  those  of  any  other 
big  market  in  the  state  will  back  up  your  adver¬ 
tising  here  to  make  it  a  profitable  investment  in 
this  rich  Central  New  Jersey  market. 

More  than  115,945  people  live 
within  4  miles  of  Plainfield  City 
Hall  (A.  B.  C.  City  Zone). 


PLAINFIELD 
COURIER-NEWS  Plainfield,  N.J. 

Repre<iented  by 

GANNETT  ADVERTISING  SALES,  ENG. 

Offices: 

New  York-Hartford-Syracuse-Chicago-Detroit-San  Francisco 
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P^AVORITE  STORY  LEAD  of  Ralph  Teatsorth,  UPI,  about  the 
1929  St.  Valentine’s  Day  massacre  (see  renegade  reporter 
Jake  Lingle  villainized  in  the  current  movie  “A1  Capone”  and(j! 
also  a  farcical  portrayal  of  the  mass  murder  in  the  Marilyn 
Monroe  comedy  “Some  Like  It  Hot”)  in  the  old  Chicago  HerM 
&  Examiner:  “Chicago  gangland  graduated  yesterday  from 
murder  to  massacre.”  Mr.  Teatsorth  adds:  “I  have  no  idea 


who  wrote  it.  From  a  journalistic  standpoint  it  has  another! 
interesting  aspect.  It  was  much  more  effective  the  way  it  wasf 
written  than  if  it  had  been  edited  by  a  strict  grammarian.”  And  L 
Managing  Editor  Eugene  Price,  Goldsboro  (N.  C.)  News-Argus,  I 
offers  this  lead  to  cutlines  of  a  picture  of  kids  eating  ice  cream  I 
at  a  break  during  pre-school  registration :  “Goldsboro’s  five-  F 
year-olds  got  their  first  taste  of  school  today.  It  was  vanilla.”  ■ 
Theodore  E.  Frenzel,  PR,  American  Trucking  Association.  I 
Washington,  writes:  “Here’s  the  priceless  lead  to  a  story  ini 
the  Washington  Daily  News  April  14  to  a  story  about  theT 
founder,  fuehrer  and  brains  of  a  somewhat  invisible  neo-Nazi  ■ 
group  which  calls  itself  the  American  Party,  World  Union  of  L 
Free  Enterprise  National  Socialists’:  ‘Lincoln  Rockwell  has  I 
his  room  fixed  up  better  than  any  kid  in  the  block.’  Just  the  I 
perfect  touch  to  lead  off  the  cuttingly  satiric  story.”  I 

The  Old  Copyreader  f 

Tliere  be  sat— yup,  that  was  he.  .  .  .  The  grizzled  guy  on  the  i 
rim  you  see.  .  .  .  Counting  units  on  his  finger»— moving  lips. . .  •  - 
Chopping,  slicing  and  catching  slips.  ’Tis  he,  whose  memory  most  ’ 
astounding.  .  .  .  Recalled  items  'way  back  to  the  city’s  founding. 

.  .  .  Surely  paid  less  than  the  guy  in  the  slot.  .  .  .  But  he'd  turn  ; 
down  that  job  as  like  as  not.  The  horseshoe  desk  becomes  pssse. 

.  .  .  And  the  hoary  old  guy  has  gone  away.  .  .  .  Bowing  humbh 
in  utmost  deference.  .  .  .  To  new  and  modem  sources  of  refer-  ' 
ence.  Once  a  leg  man— one  of  the  hest.  .  .  .  Working  for  peanuts 
and  with  egg  on  his  vest.  .  .  .  He  began  studying  and  learned  his 
onions.  .  .  .  Then  came  the  copy  desk  because  of  his  bunions.  | 
He  was  revered  by  all  on  the  staff.  .  .  .  Ever  ready  with  a  fact,  i 
maybe  a  laugh.  ...  So  let  us  all  pay  homage  to  him.  .  .  .  The  I 
grizzled  old  fellow  who  sat  on  the  rim.  t 

— R.  R.  (Scoop)  Coates  I 
Bearer  (Pa.)  Valley  Tines 


— New  editor  of  a  new  daily  found  firefighting  offers  greater  physical 
hazards  than  editorial-writing  in  the  proverbial  ivorytower.  Harry  Moskw. 
Grants  (N.  M.)  Beacon,  which  advanced  to  a  daily  March  21,  joined  the 
volunteer  fire  department  hours  after  he  hit  town.  He  showed  up  for  work 
the  other  day  on  crutches  and  with  an  ankle  swathed  in  bandages,  having 
fallen  during  night  fire  training.  .  .  .  Sunday  Editor  Philip 
Cleveland  Plain  Dealer,  was  the  first  newsman  to  talk  from  his  desk  by 
telephone  to  the  first  nuclear-powered  radio  station  during  the  recent 
Nuclear  Congress  in  Cleveland.  .  .  .  Gettysburg  visitors  will  ^  a  new 
tabloid  newspaper  on  the  stands  this  Summer — the  Civil  W ar  Times.  Tne 
monthly,  published  by  Leroy  E.  Smith  of  Gettysburg  and  edited  by  Robert  ; 
H.  Fowler,  editorial  writer,  Harrisburg  (Pa.)  Patriot-News,  had  a  press  : 
run  of  4.000  and  claims  2,000  charter  subscribers.  Lead  story  was  head-  • 
lined  “Lincoln  and  ‘The  Rising  of  a  Great  Wind’  ’’ — written  by  Burke  J 
Davis,  historian-novelist  and  columnist,  Greensboro  (N.O  Daily  Noes- 
.  .  .  Vern  Scofield,  general  manager,  Nebraska  Press  Association,  wntes. 
“Unfortunately,  you  did  not  mention  one  of  the  best  newspaper  name 
possibilities — the  Huron  Analysis — South  Dakota,  of  course.”  .  .  • 

Olive  Gresmer,  Cleveland  Plain  Dealer,  opened  her  state  auto  Ijcen^ 
plates  to  find  a  note:  “Please  help  me.  I’m  being  held  a  prisoner  m  the 
license  factory.”  She  started  to  send  out  an  alarm  and  then  recalled  the 
plates  are  made  by  Ohio  Penitentiary  prisoners. 

More  Accuracy,  Please! 

How  doth  the  gossip  columnist 
Clean  news  about  the  groat. 

And  tell  us  who’s  about  to  wed 
And  who  to  separate. 

And  who’ll  be  buying  a  layette! 

But  still,  I  think  he  might  1 

Be  much  more  careful  so  he’d  get  ■ 

More  guesses  that  were  right.  | 

—Tom  Pease  H 
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SYRACUSe 


FULL  COLOR  AVAILABLE-DAILY  AND  SUNDAY 

Represented  Nationally  by 

MOLONEY,  REGAN  &  SCHMITT 

the  SYRACuiT^ 


*  Results  of 
Selling  Research,  Inc. 
latest  Test 
Market  Survey 


NEWSPAPERS 


HERllD-JOURHAl  i  HERAID-AHERKAN 

Evening  Sunday 

CIRCULATION:  Combined  Daily  241,159 

editor  &  PUBLISHER  for  April  25,  1959 


THE  POST-STANDARD 

Morning  &  Sunday 


Tut  ^!L 

Toqeth^. 

BIG 


IT 

SPELLS 


The^SYRACUSE  MARKET 

15  Countiei  u/itk  a 
popultttim  ol  f.  43Z 700  i 


Buying  Income  .... $2,470J9h000 


Retail  Sales . $1722,092,000 


Food  Store  Sales  ..$  403,517,000 


•  One-Third  of  the  Total  Area  of  New  York  State 


When  you  budget  for  the  SYRACUSE  MARKET  —  think  about 
ALL  of  it  —  capture  it  with  the  SYRACUSE  NEWSPAPERS’ 
tota/-5e/f-abilityl  No  other  combination  of  media  will  do  a 
comparable  job  at  a  comparable  cost. 


And  there’s  a  single,  efficient  way  to  sell  ALL  this  big 
market.  The  SYRACUSE  NEWSPAPERS  deliver  100%  sat¬ 
uration  coverage  of  metropolitan  Syracuse  plus  effective 
coverage  —  up  to  76%  —  in  the  14  surrounding  counties. 


Sunday  Herald-American  205,658 


Sunday  Post  Sfandard  109,060 


editorial 


Business  Looks  Better 

A  COMPLETELY  unscicntific  cross-section  sampling  of  publishers’ 
opinion  at  the  AN PA  convention  indicates  that  the  recession  has 
ended  for  the  newspaj>er  l)usiness.  Advertising  and  circulation  revenues 
are  on  the  rise  and  will  continue  to  rise. 

Some  publishers  confidentially  report  their  April  advertising  volume 
may  set  a  record  for  the  biggest  month  in  their  history.  Others  cite 
circulation  growth  as  well.  Both  of  them  reflect  improving  general 
business  conditions  and  optimism. 

The  monthly  report  of  newsprint  consumption  is  as  good  a  barometer 
of  the  newspaper  business  as  you  can  get.  From  July  of  1957  until 
September  of  1958  newsprint  consumption  of  U.S.  newspaj)ers  every 
month  was  below  the  comparable  month  of  the  previous  year  indicating 
declining  advertising  volume. 

The  trend  started  to  turn  last  September  when  a  slight  increase 
was  noted.  November  and  December  also  ap|)eared  in  the  plus  column. 
January,  Februai7  and  Maich  have  continued  the  trend  so  that  the 
first  quarter  of  1959  shows  an  increase  in  newsprint  consumption  of 
4.4%.  When  .\pril  figures  are  received  we  jiredict  an  even  larger 
increase. 

We  trust  that  these  rays  of  sunshine  coming  through  so  many 
months  of  gloom  will  not  lead  newspaper  publishers  and  advertising 
executives  to  relax  and  l)ask  in  the  sun.  Newspa|)er  advertising  is 
on  the  upswing  and  every  eflort  must  be  exerted  to  maintain  its 
momentum  towards  greater  heights  of  volume  and  effectiveness. 

Fringes  and  Feathers 

^ INHERE  was  an  ironical  touch  to  the  fact  that  a  railroad  executive 
talked  to  an  ANPA  group  this  week  about  how  to  control  feather¬ 
bedding  practices.  It  was  at  one  of  the  few  closed  sessions  so  we 
can’t  give  you  a  full  report  on  the  advice. 

But  the  .\NPA  Special  Standing  Committee  has  released  a  report 
on  pay  for  days  not  worked  (which  might  be  called  either  a  fringe 
benefit  or  featherbedding)  which  shoidd  interest  all  publishers  as  a 
picture  of  things  to  come  if  they  don’t  watch  out. 

The  list  of  holidays  is  growing  and  so  are  union  demands  for  pay 
on  days  not  worked.  The  committee  listed  SO  days  observed  as  holidays 
by  one  or  more  papers  in  the  IbS.,  Canada  and  Puerto  Rico.  They 
include  V-J  Day,  Veterans  Day  and  some  others  that  are  just  as  far 
fetched.  Even'  one  of  them  represents  an  increase  in  the  cost  of  doing 
biuiness. 

Covering  the  News 

^^HERE  has  been  some  discussion  during  the  ten-days  of  editors’ 
and  publishers’  conventions  of  failure  among  newspapers  to  re¬ 
port  adequately  the  new's  available  to  them.  This  was  particularly 
true  of  international  news  where  imjxrrtant  editors  disagreed  as  to 
the  practicality  and  necessity  of  small  newspapers  giving  much  at¬ 
tention  to  this  news  area. 

We  doubt  that  the  argument  will  ever  be  resolved.  Certainly,  in¬ 
ternational  news  is  important  but  how  much  of  significance  can  a  small 
newspaper  print  and  still  perform  its  task  of  being  a  local  news 
medium  for  its  community?  The  debate  will  continue. 

But  these  discussions  are  healthy  and  good  for  the  newspa[>er  busi¬ 
ness  because  each  editor  will  try  on  the  shoe  for  size  and  know' 
whether  it  fits  and  whether  the  job  he  is  doing  is  the  best  for  the 
community  he  is  serving. 
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Wait  on  the  Lord:  he  of  good  rouragt, 
and  He  shall  strengthen  thine  hearts  ... 
—Psalm  XXVII;  14. 

I 
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In  trousers  and  pajamas  top  he  dashed 
for  the  bride.  He  was  passing  through 
the  chart  room  when  he  felt  the  impact 
and  braced  himself  against  the  wall. — 
Quincy  (Mass.)  Patriot  Ledger. 


The  dead  man  in  the  boat  was  not  in¬ 
jured.— .Veu-  York  Daily  Mirror. 


This  does  not  mean  that  he  should  not 
come  into  the  room  where  the  family  is 
fathered  to  fetch  you. — St.  Joseph  (Mo.) 
Gazette. 


.Attach  your  drawing  of  a  comics 
character  with  100  yards  written  on 
“Why  I  Like  Newspaper  Comics.” — 
Grand  Forks  (N.  D.)  Herald. 


Immediately  after  the  governor’s 
spwh,  the  Senate  wasted  no  time  in 
seining  into  action. — El  Pa,so  (Texas) 
Times. 


■■MWiliillllllWIlinilllllllllllilillM^ 

C4RTO<)N  IDEA  OF  THE  WEEK 


A  STUDY  IN  LIGHT  AND  SHADOW 
Doyle,  Philadelphia  N  ews 

Editor  &  publisher  for  April 


SPORTS  SPACE 

I  am  about  to  tee  off  on  newspaper  pub¬ 
lishers  for  providing,  gratuitously,  a  sec¬ 
tion  of  their  papers  that  I  never  miss 
reading  every  day — to  wit,  the  sports  sec¬ 
tion.  And  this  letter  is  prompted  by  the 
results  of  the  Associated  Press  Managing 
Editors  Association  questionnaire  on  sports 
writing  (March  28.) 

i  1  would  be  extremely  glad  to  find  out  a 
publisher’s  reaction  to  the  following  possi¬ 
bility: 

The  owner  of  the  city’s  largest  depart- 
j  ment  store,  his  advertising  manapr.  and 
his  public  relations  counsel  drop  in  to  see 
the  publisher. 

“1  have  here,”  says  the  store  owner,  “a 
wonderful  story  about  my  store.  It’s  about 
a  real,  honest-to-goodness  sale  we  are  put¬ 
ting  on.  In  addition,  we  are  going  to  stage 
a  musical  comedy,  ballet,  horse-shoeing 
contest,  and  a  few  other  odds  and  ends. 
Tremendous  human  interest  stuff,  you 
know,  plus  the  fact  that  our  townspeople 
I  will  be  able  to  save  tremendous  amounts 
of  money. 

“The  story  will  run  about  a  column  or 
so  in  your  newspaper.  In  addition,  on  sale 
day,  please  assign  one  of  your  top  writers 
and  a  cameraman.  Have  them  see  my 
public  relations  counsel.  On  each  day  of 
the  sale,  my  advertising  manager  will  give 
your  newspaper  a  1  column  by  2-inch 
advertisement.” 

'  Far-fetched?  Crazy?  Take  a  look  at  the 
I  sports  section  for  the  1  by  1  and  1  by  2 
advertisements  about  the  dear  old  Blas- 
singames  meeting  the  dear  old  Slanihang- 
ers,  topped  off  by  (and  for  free)  an  8 
column  line,  2  column  drop  and  a  column 
or  so  of  story  about  how  the  dear  old 
Blassingames  fell  victim  to  some  very 
.  sterling  pitching  by  good  old  Lefty  Slider 
j  and  some  very  sturdy  walloping  of  home 
runs  by  good  old  Sam  Slammer  of  the 
Slambangers  in  the  first  of  a  three-game. 

I  do-or-die  series  for  the  Watchamacallit 
League  lead. 

As  long  as  the  publishers  keep  giving 
me  these  detailed  and  juicy  accounts  of 
what’s  happening  in  sports  instead  of  mak¬ 
ing  the  club  owners  buy  an  advertisement 
to  tell  the  story — well.  I  should  complain? 

C.  Edmund  Fishek 

Jamacia  S.S,  N.  Y. 


TRAINING  ADMEN 

I  I  found  Dwight  Bentel’s  article  on  “The 
I  Eureka  Story”  (March  21)  very  interest- 

I  ing.  However,  it  provoked  a  question  in 

!  my  mind  which  I  feel  needs  answering. 
!  That  is,  “Just  why  is  it  necessary  for  a 
newspaper  to  expend  so  much  time  and 
effort  to  train  advertising  people?” 
j  .\s  an  instructor  of  Retail  advertising 
I  (in  a  school  of  journalism)  I  feel  that  a 
significant  part  of  the  answer  lies  with  my 
fellow  instructors  of  this  course.  This 
poses  another  question,  then.  “Why  isn’t 
this  obviously  successful  Eureka  training 
method  being  used  in  our  classrooms?” 

The  Bureau  of  Advertising  Newspaper 
Planbook  is  a  standard  tool  in  my  Retail 
advertising  class.  It  is  used  to  convince 
23,  1959 


the  students  of  the  value  of  well  planned 
advertising  as  well  as  to  show  them  how 
to  plan  it  scientifically. 

I  suggest  that  all  Retail  advertising  in¬ 
structors  adopt  its  use  so  that  we  will 
better  train  newspaper  advertising  people 
before  they  leave  our  colleges.  It  is  our 
duty  and  our  responsibility. 

/  George  Link 

Instructor  in  Journalism, 

University  of  Kansas, 

Lawrence,  Kans. 

SERVANT  OR  MASTER? 

If  Advertising  is  a  “dirty”  word — for¬ 
bidden  to  private  enterprise,  as  a  legiti¬ 
mate  tax-deductible  expense,  because  mas¬ 
ter-minds  in  the  governmental  bureaucracy 
so  decree — editors  and  publishers  and  all 
other  owners  of  private  business  should 
take  a  good  look  in  the  mirror. 

After  all,  who  let  the  bureaucracy  as¬ 
sume  so  much  power?  Who  provides  the 
“food”  for  the  bureaucratic  monster?  Who 
collects  this  tax  “food”  for  the  colossus? 
Have  any  of  you  advertisers  ever  refused 
to  act  as  tax  collector  for  the  government? 
How  well  have  you  told  the  American 
People  that  you  cannot  advertise  in  sup¬ 
port  of  your  business,  if  your  ads  are  in 
opposition  to  the  governmental  bureauc¬ 
racy?  Is  government  your  servant  or  your 
master? 

Until  each  of  you  are  prepared  to  en¬ 
force  your  constitutional  rights  by  com¬ 
bined.  concerted  action,  your  right  to  be 
the  sole  judge  of  the  nature  of  your  adver¬ 
tising  expenditures  will  be  increasingly 
denied.  Advertising  will  continue  to  he  a 
“dirty”  word. 

A.  L.  W^ILHOITE 

Tulsa,  Okla. 

PRESS  STANDARDS 

Thor  .Smith.  American  Weekly  vicepresi¬ 
dent  whose  criticism  of  television  panels 
on  press  performance  was  reported  by 
E&P,  April  11,  cast  some  light  on  a  very 
neglected  subject:  how  to  answer  press 
critics. 

I  can't  get  quite  as  concerned  as  he 
apparently  did  over  those  rather  bland 
CBS  programs.  But  I  frequently  do  get 
disturlied  at  the  way  newspapers  react  to 
intelligent  criticism  that  may  be  unfavor¬ 
able  to  them.  Too  many  publishers  (not 
referring  to  Mr.  .Smith)  take  press  criti¬ 
cism  as  a  personal  insult  and  start  slug¬ 
ging.  while  others  try  to  ignore  the  whole 
issue  as  if  it  did  not  deserve  their  atten¬ 
tion.  Either  way,  newspapers  don’t  help 
themselves  or  their  readers  with  such 
attitudes. 

It  makes  one  wonder  how  long  it  will 
he  until  a  significant  portion  of  newspaper 
publishers  realize  the  only  logical  way  to 
meet  this  problem.  That  is,  to  set  up  a 
sort  of  continuing  study  commission  made 
up  of  newspaper  editors  and  publishers  to 
see  how  well  newspapers  live  up  to  the 
standards  they  prescribe  for  themselves. 
Other  industries  have  such  organizations. 
Even  labor  now  has  an  Ethical  Practices 
Committee.  Why  can’t  publishers  do  it? 

.\rthur  E.  Rowse 

Concord.  Mass. 
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MARCH  daily  circulation  of  the 
New  York  Journal- American 
SKYROCKETED  above 
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This  was  136,000  more  circulation  than  the 
second  New  York  evening  paper! 

in  March,  the  Journal-American  gained  22,000 
over  March,  1958,  while  the  second  evening  paper 
gained  8,650. 

For  the  6  months  ended  March  31,  average  daily 
circulation  of  the  Journal-American  was  above 
599,000 -a  lead  of  125,000  over  the  second 
evening  paper! 

The  Journal-American’s  6-months  average  increased 
by  more  than  19,000  over  the  6-months  ended 
March  31, 1958,  while  that  of  the  second 
evening  paper  increased  388. 


Journ 


erican 


Liargcst  Circulation  of  Any  10(;  Daily  Newspaper  in  the  World! 


ONE  OF  15  HEARST  NEWSPAPERS  WITH  4,500,000  TOTAL  DAILY  CIRCULATION 

EDITOR  &.  PUBLISHER  for  April  25,  1959 
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A  ONE-IN-A-MILLION  TEST  MARKET  .  .  . 
one  newspaper  ... 
and  a  million  and  more  prospects! 


You  can  now  cover  one  of  the  nation’s  top 
three  test  markets  (and  the  Number  One  test 
market  in  New  England!)  thoroughly  and  more 
economically  than  ever  with  The  Providence 
Journal-Bulletin.  New  Journal-Bulletin  package 
plans — explained  at  right — make  it  easy. 

And  you’ll  like  what  The  Providence  Journal- 
Bulletin  delivers.  This  one  medium  is  the  strong¬ 
est  selling  force  throughout  New  England’s  sec¬ 
ond  largest  market  ...  a  million-plus  interstate 
population  center  where  buying  power  is  BIG  .  .  . 
bigger  than  ever,  as  Sales  Management  shows. 

In  ABC  Providence  alone,  The  Journal-Bul¬ 
letin  gives  you  100%-plus  coverage  of  over  500,- 
000.  In  the  CITY-STATE  area,  you  get  more 
than  80%  coverage. 

Isolated  from  other  major  markets  .  .  .  repre¬ 
sentative  and  well-balanced  between  urban  and 
suburban  .  .  .  cosmopolitan  in  composition  .  .  .  the 
bustling  Providence  market  offers  you  the  ideal 
testing  grounds  for  new  products,  new  packaging, 
or  sales  promotion  ideas. 

PROVIDENCE  JOURNAL-BULLETIN 

Represented  Nationally  by  Ward-GritHth  Co.,  Ine.,  New  York,  Boston,  Detroit,  Chicago, 
Philadelphia,  San  Franeiseo,  Atlanta,  Miami,  Charlotte,  Portland,  Ore. 

Editor  &  publisher  for  April  25,  1959 
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New  Journal-Bulletin  Package  Plans 

Lew  cost  Gravure  Oppertunity— Your  gravure  advertising  in 
This  Week  Magazine  or  locallv-edited  Rhode  Islonder  mav  be 
adapted  for  Journal-Bulletin  combination,  biack  and  white,  at 
S.44  a  line,  using  same  copy.  (Min.  b&w  size  to  be  at  least 
equal  to  the  gravure,  and  combination  to  be  completed  In  same 
calendar  week.)  We  moke  plates,  no  charge.  Ask  about  it. 


Jeb-lailercd  Combinations— You 

have  a  choice  of 

combinations 

to  fit  your  campaign  program 

and  budget: 

Combination:* 

Circulation 

Line  Rate 

Morning  and  evening  . . 

.82 

Sunday  Joumol  . . 

.M 

Sunday  and  Morning  . 

.70 

.98 

Sunday,  Morning,  Evening  .... 

$1.04 

(ABC  circulation 

,  March  31,  1958) 

’Daily  copy  may  run  morning  and  evening  or  evening  and  morn¬ 
ing.  Sunday  and  dally  combinations  may  start  preceding  Sat¬ 
urday  A.M.,  to  be  completed  with  luesday  P.M.  editions.  Holi¬ 
day  Journal  not  sold  in  combination. 


Write  for  full  market  data  or  Package  Plan  information 
to  Frank  S.  Rook.  Manager,  General  Advertising,  The 
Providence  Journal-Bulletin,  Providence  2,  Rhode  Island. 
Or  your  nearest  Ward-Griffith  office. 
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When  the  Hamilton  Beach  Company,  Racine, 
Wisconsin,  a  Division  of  Scovill  Manufacturing 
Company,  Waterbury,  Connecticut,  entered  the 
Canadian  market  two  years  ago  they  were  pre¬ 
disposed  to  follow  the  advertising  pattern  of 
the  parent  American  company  in  the  U.S.A. 
until  their  Canadian  advertising  agency  pointed 
out  that  daily  newspapers  in  Canada  had  a 
technique  known  as  the  Hooker*  technique, 
which  was  an  answer  to  their  problem. 

This  is  what  the  Company  says  now: 
"Daily  newspaper  advertising  with  dealer 
hookers  doubled  Hamilton  Beach  sales  again 
in  1958  and  brought  us  a  staggering  total  of 
dealers  and  'famous  name’  distributors.” 

"A  careful  check  after  the  campaign  was 
over  showed  us  that  practically  every  store 
had  'sold  right  out’.” 

"Daily  newspapers  have  done  such  a  remark¬ 
able  job  for  Hamilton  Beach  in  Canada  that 


the  American  Company,  predicated  on  the 
success  of  the  Canadian  daily  newspaper 
campaign  with  hookers  decided  to  embark  on 
a  similar  daily  newspaper  program  in  key 
markets  in  the  United  States.  They,  too,  are 
now  amazed  at  the  results  produced  through 
newspapers  in  the  U.S.A.  in  comparison  with 
other  media  which  they  had  always  used 
previously.” 

"Our  company  would  certainly  recommend 
Daily  Newspapers  for  the  advertising  job  of 
any  manufacturer  entering  Canada  and  wishing 
to  establish  his  line  with  the  Canadian  people.” 

At  Hamilton  Beach  we  have  a  saying: 
"Neverarguewith  success.”Our  next  Canadian 
campaign  will  be  in  daily  newspapers  on  a  50% 
increas^  scale. 

♦A  hooker  gives  a  local  dealer’s  name  and  address  and 
is  voluntarily  appended  by  him  to  a  manufacturer’s 
advertisement. 


Here’s  what 


Editor  & 
Publisher 


The  oldest  Publishers’  and  Advertisers’  Newspaper  in  America— SOyS! 


"Canadian  'Hookers*  crossing  the  border  by  t.  s.  irwin 


Despite  the  interest  shown  by  U.S.  newspapers  in 
the  "hooker”  technique  of  newspaper  advertising 
developed  by  the  Canadian  Daily  Newspaper 
Publishers  Association,  the  idea  has  been  slow 
catching  on  in  this  country. 

But  U.S.  advertisers,  recognizing  a  good  thing 
when  they  see  it,  are  beginning  to  catch  on. 

In  another  excellent  promotion  now  in  the  mails, 
CDNPA  again  explains  the  virtues  of  the  hooker 


technique  in  making  national  advertising  effective 
at  the  local  level.  "The  Proof  of  the  Pudding”  is  a 
booklet  full  of  specific  case  histories  covering  a 
wide  variety  of  advertising  in  different  classifi¬ 
cations,  giving  actual  measured  results  produced 
for  local  merchants  through  use  of  hookers. 

If  anything  shows  that  the  daily  newspaper 
can  indeed  be  the  "total”  selling  medium,  the 
hooker  does  it.  What  are  we  waiting  for?” 


Canadian  Daily  Newspaper 


55  University  Avenue,  Toronto  1,  Ontario 

EDITOR  &  PUBLISHER  for  April  25,  19» 
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^^pared  by  John  McKenney  Bingham  Limited, 
®  Member  Aeencv  of  the  Canadian  Association  of  / 


lember  Agency  of  the  Canadian  Association  of  Advertising  Agencies. 
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ANPA  Votes  Full  Support 
For  Mechanical  Research 


Institute  Embraces  Whole  Effort; 
Bryan  Re-elected  As  President 


By  Ray  Ernin 

Consolidation  of  its  mechan¬ 
ical  department  and  research 
institute  was  approved  by  the 
American  Newspaper  Publish¬ 
ers  Association  in  the  business 
session  closing  its  ANPA  con¬ 
vention  Thursday. 

Offices  of  the  research  Insti¬ 
tute  are  being  moved  Aug.  1 
from  Chicago  to  New  York — in 
the  same  building  as  ANPA  at 
750  Third  Ave. — and  the  Easton 
(Pa.)  research  center  will  con¬ 
tinue  under  its  supervision.  The 
mechanical  department,  at  a 
date  to  be  decided,  will  be 
merged  with  the  research  insti¬ 
tute. 

$350,000  a  Year 

This  convention,  in  effect, 
voted  full  stature  to  the  10-year- 
old  mechanical  research  pro¬ 
gram. 

ANPA  Research  Institute, 
Inc.  will  be  constituted  as  an 
all-embracing  unit  and  will 
draw  its  financial  support,  ap¬ 
proximately  $350,000  a  year, 
from  the  regular  ANPA  mem¬ 
bership  dues. 

The  consolidation  of  the  re¬ 
search,  field  engineeriiig,  train¬ 
ing  and  records  functions  under 
the  institute  umbrella  will  mean 
the  end  of  “passing  the  hat”  for 
eontributions,  Irwin  Maier  of 
the  Milwaukee  (Wis.)  Journal 
told  ANPA  members  in  asking 
for  approval  of  a  new  dues  for¬ 
mula  to  increase  income  for  this 
purpose. 

The  ANPA  mechanical  de¬ 
partment,  with  its  information 
*nd  statistical  services  and 
^Pewision  of  the  annual  me- 
^nical  conference,  will  become 
>  section  of  the  institute. 

MacKinnon  to  Leave 

James  S.  Copley,  president  of 
Press,  Inc.,  incoming 
P^ident  of  the  research  in- 
Jtute,  told  E&P  that  Cyrus 
■acKinnon  was  resigning  as 
li  ®*ua$ing  director  for  personal 


reasons.  He  prefers  to  live  in 
Chicago.  The  management  con- 
•sultant  fii-m  of  Booz,  Allen  & 
Hamilton  has  been  retained  to 
find  a  replacement,  Mr.  Copley 
said. 

Under  the  new  arrangement, 
approximately  $100,000  a  year 
will  be  added  to  ANPA’s  budget 
for  mechanical  research.  More 
than  $250,000  a  year  has  been 
allotted  in  the  past  for  the 
Easton  (Pa.)  research  labora¬ 
tory.  The  Research  Institute 
drew  its  funds  from  individual 
publishers  who  gave  from  $300 
to  $3,000  a  year. 

The  consolidation  carries  out 
recommendations  that  were 


made  several  months  ago  by  a 
research  laboratory  evaluation 
committee  headed  by  Otto  Silha 
of  the  Minneapolis  (Minn.) 
Star  and  Tribune. 

More  Basic  Projects 

Lisle  Baker  of  the  Louisville 
(Ky.)  Courier  Journal  and 
Times,  Institute  president,  said 
the  program  at  Easton  will  be 
strengthened  with  more  proj¬ 
ects  aimed  at  basic  improve¬ 
ments  in  the  reduction  of  costs 
and  shortening  the  time  be¬ 
tween  editor  and  reader.  Co¬ 
operation  with  equipment  sup¬ 
pliers  who  are  engaged  in  tech¬ 
nological  research  is  being 
stressed. 

Less  than  half  of  the  addi¬ 
tional  research  revenue  will  be 
raised  by  a  revision  in  the  dues 
structure  that  bases  the  assess¬ 
ments  on  the  member’s  open 
general  advertising  rate  and  on 
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THE  SENATOR  learnt  about  votin9  in  the  Associated  Press.  Former 
U.  S.  Senator  William  F.  Knowland  watches  hit  father,  Joseph  R.  Knowl- 
and,  fill  out  a  ballot  for  directors.  Senator  Knowland  is  Assistant  Publisher 
of  the  Oakland  (Calif.)  Tribune. 


circulation.  (See  page  20  for 
details.)  It  was  estimated  that 
only  70  newspapers  will  be  af¬ 
fected  by  the  increase  and  that 
less  than  $50,000  in  additional 
revenue  will  be  realized. 

Maximum  dues  that  have 
been  $8,625  will  be  raised  5  per¬ 
cent  to  $9,056.25. 

Orange  in  Dues 

Arguments  for  the  new  dues 
were  stated  by  Irwin  Maier, 
Milwaukee  (Wis.)  Journal,  who 
said  the  charges  are  being  made 
after  a  two-year  study  by  a  sub¬ 
committee.  He  said  an  analysis 
of  statistics  showed  the  present 
dues  for  the  larger  papers  are 
not  realistic  and  that  the  mini- 
mums  for  the  smallest  papers 
are  high  enough. 

Mr.  Maier  remarked  that  the 
Bureau  of  Advertising  will  be 
needing  more  funds.  He  said 
newspapers  annually  take  in 
$4.5  billion  in  advertising  and 
circulation  revenue  and  pay  on¬ 
ly  $3,300,000  for  the  support  of 
the  ANPA,  the  Research  Insti¬ 
tute  and  the  Bureau  of  Adver¬ 
tising — $2,000,000  to  the  Bureau 
and  $1,300,000  to  the  others. 

James  F.  O’Connor,  Pitts¬ 
burgh  (Pa.)  Post-Gazette,  made 
the  only  protest.  He  suggested 
the  dues  should  be  based  on  the 
first  discount  rate,  pointing  out 
that  his  paper  has  a  high  open 
rate  in  order  to  allow  frequency 
discounts. 

President  D.  Tennant  Bryan 
agreed  that  the  new  dues  hit 
some  papers — particularly  his 
own  in  Richmond  which  has  a 
500,000-line  rate — very  hard. 

The  resolution  was  passed 
with  a  single  “no”  voted  by  Mr. 
O’Connor. 

J.  Hale  Steinman,  Lancaster 
(Pa.)  Newspapers,  treasurer, 
reported  ANPA  revenue  during 
the  year  of  $1,270,650.48,  with 
a  surplus  of  $10,58'7.30  at  year’s 
end.  Expenditures  included 
$224,000  for  the  Chicago  office 
and  $250,000  for  the  ^search 
Institute. 

Mr.  Bryan  was  re-elected 
president  for  a  second  one-year 
term  and  Mr.  Steinman  was  re¬ 
elected  treasurer.  Mark  Ferree, 
Scripps-Howard  Newspapers, 
was  re-elected  vicepresident. 
H.  H.  Cahill,  Seattle  (Wash) 
Times,  was  elected  secretary  to 
succeed,  Walter  J.  Blackburn 
London  (Ont.)  Free  Press,  who 
had  served  five  years. 

St.  Clair  Balfour,  Southam 
Newspapers,  Toronto,  was  elect- 
(Continued  on  page  120) 
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‘House  of  Total  Selling’ 
Built  on  Rock  of  Unity 


Industry  Unification  Called 
‘Biggest  Force’  in  Program 

By  Robert  B.  Melnivre 


A  strongly-united  newspaper 
industry’s  Total  Selling  pro¬ 
gram  went  “Bi-oadway”  this 
week  as  publishers  of  the  na¬ 
tion’s  daily  newspapers  viewed 
a  full-scale  theatrical  presenta¬ 
tion  aptly  titled,  “House  of  To¬ 
tal  Selling.”  It  marked  the  first 
time  the  publishers  had  seen  the 
complete  program  as  a  group. 

As  the  final  curtain  fell  on 
the  production  staged  by  the 
Bureau  of  Advertising.  ANPA, 
two  things  stood  out  clearly; 
1)  The  newspaper  industry  is 
united  as  never  before  in  a  giant 
sales  movement;  and  2)  The 
House  of  Total  Selling  is  defi¬ 
nitely  not  built  on  .sand  but  will 
endure  for  as  long  as  daily 
newspapers  provide  the  solid- 
rock  foundation  of  unity. 

More  than  1,000  newspaper 
executives  heard  detailed  the 
purposes  and  elements  of  the 
campaign  which  has  been  de¬ 
veloping  momentum  for  the  past 
nine  months  and  which  is  gen¬ 
erally  regarded  as  the  most  in¬ 
tensive  and  most  highly  organ¬ 
ized  program  ever  undertaken 
by  an  advertising  medium.  The 
details  were  interspersed  with 
specially-prepared  .songs  and 
dancing,  actually  “borrowed” 
from  the  Newspaper  Advertis¬ 
ing  Executives  Association  con¬ 
vention  of  last  January  in  Chi¬ 
cago. 


Advertising  Managers,  and  the 
National  Newspaper  Promotion 
Association.” 

“It  is  also  significant  to  note,” 
Mr.  Weil  added,  “that  in  the 
evolution  of  Total  Selling,  the 
Bureau’s  efforts  are  channeled 
more  and  more  toward  the  de¬ 
velopment  of  all  types  of  ad¬ 
vertising — not  primarily  to  na¬ 
tional  or  general  advertising,  as 
in  the  past.” 

‘Biggest  Force’ 

Cranston  Williams,  ANPA 
general  manager,  said  that  nev¬ 
er  before  had  he  seen  “the  unity 
of  pui’pose  and  unity  of  effort 
that  is  so  apparent  today  among 
the  new.spapers  and  newspaper 
people  of  the  country.  And — 
undoubtedly — the  biggest  force 
right  now  in  this  unification  is 
the  current  Total  Selling  pro¬ 
gram  of  the  Bureau.” 

Charles  T.  Lipscomb  Jr.,  Bu¬ 
reau  president,  emphasized  that 
Total  Selling  is  now-  “out  of  the 
planning  stage  and  in  the  action 
stage.” 

“Unity,”  he  said,  “has  been 
the  one  undisputed  immediate 
achievement  of  Total  Selling.” 

Speaking  in  the  same  vein, 
George  Lemons,  advertising  di¬ 
rector,  Greensboro  (N.  C.) 

News  and  Record,  and  NAEA 
president,  called  the  program 
“the  biggest  teamwork  job  ever 


undertaken  by  any  medium.” 
He  added  that  the  reaction  of 
the  men  in  the  industry  “has 
been  terrific.” 

As  the  Bureau’s  progi'am  un¬ 
folded,  it  was  pointed  out  that 
Total  Selling  has  five  major  ele¬ 
ments:  1)  A  new  and  expanded 
Bureau  research  program;  2) 
Expanded  coverage  by  the  Bu¬ 
reau  of  major  business  conven¬ 
tions;  3)  Depth  Selling — selling 
of  individual  industries  and 
companies  by  the  newspapers’ 
field  forces;  4)  New  sales  tools 
for  daily  use  by  Bureau  mem¬ 
ber  newspapers;  and  5)  Promo¬ 
tions —  three  industry  promo¬ 
tions  in  automotive,  food  and 
appliance  fields;  and  four  sea¬ 
sonal  promotions  —  home  im¬ 
provement,  summer  sales,  back- 
to-school  and  Christmas. 

Numerous  examples  of  the 
work  to  date  in  these  various 
phases  of  the  Total  Selling  plan 
were  described. 

.349,446  ‘Tools’ 

Edward  A.  Falasca,  creative 
vicepresident  of  the  Bureau,  dis¬ 
played  many  of  the  current  To¬ 
tal  Selling  tools.  He  said  that 
since  last  October,  the  Bureau 
has  produced  and  issued  349,446 
pieces  of  material  to  member 
newspapers,  advertisers,  agen¬ 
cies  and  others,  plus  another 
250,000  items  ordered  by  Bureau 
members  for  use  by  their  staffs. 

“Our  records  show,”  Mr.  Lips¬ 
comb  noted,  “that  seven  times 
more  members  use  Bureau  ma¬ 
terial  than  was  used  three  years 
ago.” 

Mr.  Falasca  presented  the 
latest  information  on  the  first 


of  the  three  industry  promotions 
— the  “Live  Better  By  Far  With 
A  Brand  New  Car”  automotive 
drive,  held  April  6-18.  He  said 
the  drive  was  conducted  in  534 
markets  by  some  800  newspa¬ 
pers,  and  “there’s  not  the 
slightest  doubt  from  advance 
ports  in  some  areas  that  there  ) 
were  some  dazzling  successea  ! 
And  there’s  no  doubt  that  news¬ 
papers  kept  their  promise  and 
pitched  in  to  make  this  pro¬ 
motion  w’ork.” 

The  Bureau  creative  chief  an¬ 
nounced  that  the  Bureau  is  now 
shipping  the  promotion  kit  on 
the  upcoming  food  promotion, 
“Better  Meals  Build  Better 
Families,”  scheduled  to  take 
place  Sept.  14-28. 

Mr.  Lipscomb  estimated  that 
1,000  new’spapers  will  partici¬ 
pate  in  the  food  promotion. 

• 

Weil  and  Stewart 
Gain  Second  Terms 

Louis  A.  Weil  Jr.,  publisher, 
Lafayette  (Ind.)  Journal  A 
Courier,  and  Russ  Stewart,  vice- 
pi  esident  and  general  manager, 
Chicago  Sun-Times,  were  re¬ 
elected  chairman  and  vice-chair¬ 
man,  respectively,  of  the  board 
of  directors  of  the  Bureau  of 
Advertising,  ANPA. 

Members  elected  four  new  di¬ 
rectors  to  succeed  retiring  mem¬ 
bers  of  the  board.  They  are: 
George  Carter,  Cleveland  Press; 
former  U.S.  Sen.  William  F. 
Knowland,  Oakland  (Calif.) 
Tribune;  James  H.  Righter, 
Buffalo  (N.  Y.)  News;  and 
David  R.  Bradley,  St.  Joseph 
(Mo.)  Gazette  and  News-Press. 

Outgoing  directors  are: 
Frank  G.  Morrison,  Pittsburgh 
Press;  Joyce  A.  Swan,  Min¬ 
neapolis  Star  and  Tribune; 
Charles  Thieriot,  San  Franrisro 
Chronicle;  and  J.  F.  Fitzpatrick. 
Salt  Lake  City  (Utah)  Tribune. 


Woolworth  Honored  for  Use  of  Dailies 


‘Unity’  Key  Vi’ord 

Major  theme  at  the  Total  Sell¬ 
ing  session  and  key  word  was 
“unity.”  Louis  A.  Weil,  Jr., 
publisher,  Lafayette  (Ind.) 
Journal  &  Courier,  and  chair¬ 
man  of  the  Bureau’s  hoard  of 
directors,  declared  that  the  pro¬ 
gram,  “only  a  gleam  in  the  eye 
a  year  ago,”  has  now  become 
“an  imposing  reality,  a  complete 
working  plan.” 

He  said  that  in  welding  a 
united  front  of  newspaper  sell¬ 
ing  forces,  “the  Bureau  consid¬ 
ers  itself  a  sales  muscle  of 
ANPA,  with  its  reflexes  func¬ 
tioning  smoothly  and  harmoni¬ 
ously  in  conjunction  with  those 
other  indispensable  parts  of  the 
industry’s  anatomy — the  NAEA, 
American  Association  of  News¬ 
paper  Representatives,  Associ¬ 
ation  of  Newspaper  Classified 


Special  tribute  was  paid  this 
week  to  F.  W.  Woolworth  Co. 
by  the  newspapers  of  the  U.  S. 
and  Canada,  “in  recogpiition  of 
its  consistent  and  successful  use 
of  daily  newspapers  as  an  ad¬ 
vertising  medium.” 

An  engraved  bronze  plaque 
was  presented  to  Robert  C. 
Kirkwood,  president  of  the  vari¬ 
ety  store  chain,  by  Russ  Stew¬ 
art,  vice-chairman  of  the  Bureau 
of  Advertising,  ANPA,  during 
the  Bureau’s  session  at  the  an¬ 
nual  ANPA  convention. 

Mr.  Stewart,  vicepresident 
and  general  manager,  Chicago 
Sun-Times,  pointed  out  that 
within  the  past  two  years  Wool- 
worth’s  newspaper  advertising 
had  progressed  from  a  modest 


amount  of  “experimentation”  to 
become  one  of  the  biggest  news¬ 
paper  advertisers  in  its  field. 

‘Wonderful  News’ 

“This,”  Mr.  Stewart  said, 
“was  and  is  wonderful  news” 
not  only  for  the  newspaper  in¬ 
dustry,  but  also  for  “the  com¬ 
pany  and  its  stockholders.” 
Quoting  from  the  company’s 
1958  annual  report  (E&P, 
March  7,  page  32),  Mr.  Stewart 
said: 

“The  curve  of  increased  sales, 
partly  attributable  to  this  pro¬ 
gram,  achieved  a  degree  of  as¬ 
cent  which  justifies  the  com¬ 
pany’s  decision  to  substantially 
increase  its  linage  in  1959.” 

In  accepting  the  plaque,  Mr. 


Kirkwood  said:  “Starting  as  we 
did  almost  from  scratch  and 
reaching  the  point  where  we 
used  almost  10,000,000  lines  last 
year,  it  is  remarkable  that  our 
growing  pains  were  as  trifling 
as  they  were.  Unquestionably, 
they  would  have  been  more 
severe  had  it  not  been 
splendid  cooperation  we  received 
from  the  newspaper  publishers 
of  the  country.” 

The  10,000,000-line  figure 
compares  with  400,000  lines  used 
in  1956.  Woolworth  is  now  us¬ 
ing  156  newspapers  throughout 
the  U.  S.  on  a  regular  weekly 
basis,  and  an  equal  or  greater 
number  on  an  occasional  basis. 
Its  newspaper  budget  is  the 
largest  in  company  history. 
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Sunday’s  a  Fun  Day 

A  good-to-see-you-again  Day 


IT'S  NOT  QUITE  fhe  same  as  in  the  garden,  but  Mr.  and  Mrs.  James  K. 
Guthrie  enjoy  the  smell  of  the  cut  flowers  at  the  Goss  party.  He's 
executive  vicepresident  of  the  San  Bernardirvo  (Calif.)  Sun  &  Telegram. 


ELBERT  H.  BAKER,  II,  circulation  manager,  Tacoma  (Wash.)  News- 
Tribune,  presents  credentials  for  the  Parade  party  to  Jane  Grandbois. 


ROBERT  LETTS  JONES,  vicepresident — director  of  personnel,  Copley 
Press,  La  Jolla,  Calif.,  entertains  two  fair  ladies:  his  wife,  center,  and 
Mrs.  Wallace  Sprague,  wife  of  the  assistant  publisher  of  Parade. 


JACK  HEINTZ,  right,  publisher,  Illinois  State  Journal  and  Register, 
Springfield,  has  an  attentive  audience  in  Mr.  and  Mrs.  Barton  Heiligers. 
Mr.  Heiligers  is  editor  and  publisher  of  the  Alhambra  (Calif.)  Post 
Advocate. 

editor  8c  publisher  for  April  25,  1959 


ROBERT  ECKERT,  business  manager  of  the  Binghamton  (N.Y.)  Press, 
takes  time  out  to  light  up  his  wife's  cigaret. 

Photos  by  J.'inics  L.  Codings,  E&P 
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TOM  O'CONNOR,  chief  machin¬ 
ist,  New  York  News,  offers  his  wife 
s  tidbit  at  one  of  the  many  buffet 
tables. 


TOM  TANNER,  secretary-manager. 
Southern  Newspaper  Publishers  As¬ 
sociation,  takes  care  of  first  things 
first  by  checking  his  wife's  wrap. 
Let  the  party  start. 


New  Members  of  AP  Board:  Cope,  Schurz,  Boyd 

McKelway 
Re-elected 
President 


Benjamin  M.  McKelway,  edi¬ 
tor  of  the  Washington  (D.  C.) 
Evening  Star,  was  re-elected 
president  of  the  Associated 
Press  for  the  coming  year  by 
the  Board  of  Directors  Tuesday. 

The  newly  elected  vicepresi¬ 
dents  are  Mark  Ethridge,  Louis¬ 
ville  (Ky.)  Courier-Journal  and 
Times,  and  Dolph  Simons,  Law¬ 
rence  (Kans.)  Journal  World. 
They  succeed  Paul  Miller,  Gan¬ 
nett  Newspapers,  Rochester,  and 
Harry  F.  Byrd  Jr.,  Harrison¬ 
burg  (Va.)  News-Record,  whose 
terms  as  directors  expired. 

Lloyd  Stratton  was  re-elected 
secretary  and  Robert  Booth  as 
treasurer.  Frank  J.  Starzel  was 
again  named  as  general  man¬ 
ager  and  chief  executive. 

The  executive  committee  com¬ 
prises:  Mr.  McKelway,  Robert 
McLean,  John  R.  Reitemeyer, 
Richard  W.  Clarke,  N.  R.  How¬ 
ard,  Mr.  Ethridge  and  Mr.  Sim¬ 
ons.  Mr.  Reitemeyer  is  chairman 
of  the  finance  committee  with 
Mr.  Clarke  and  Mr.  Simons  as 
members. 

3  New  Directors 

Representatives  of  member 
newspapers  of  the  Associated 
Press  on  Monday  elected  three 
new  members  of  the  18-member 
Board  of  Directors  and  re¬ 
elected  three  directors  whose 
terms  had  expired. 

The  new  directors  are  Millard 
Cope,  Marshall  (Tex.)  News- 
Messenger;  Franklin  D.  Schurz, 
South  Bend  (Ind.)  Tribune  and 
Sunday  Tribune;  Hugh  N.  Boyd, 
New  Brunswick  (N.  J.)  Daily 
Home  News  and  Sunday  Home 
News. 

The  re-elected  directors  are 
Robert  McLean,  Philadelphia 
(Pa.)  Evening  and  Sunday  Bul- 


A  BIG  block  of  votes  for  AP  directors  goes  into  the  box  as  Ted  New- 
house,  left,  casts  proxies  for  his  group  and  Richard  W.  Clarke,  right, 
deposits  the  choices  of  the  New  York  News. 

letin;  Kenneth  MacDonald,  Des 
Moines  (Iowa)  Tribune;  John 
W.  Runyon,  Dallas  (Tex.) 

Times-Herald. 

Mr.  Boyd,  a  director  for  news¬ 
papers  in  cities  of  less  than  50,- 
000  population,  received  5,053 
votes  to  4,292  votes  for  Robert 
B.  Atwood,  Anchorage  (Alaska) 

Times. 

The  other  votes: 

Mr.  McLean,  until  his  resig¬ 
nation  more  than  a  year  ago 
president  of  the  AP  for  20  years, 

8,479;  Mr.  MacDonald,  6,966; 

Mr.  Cope,  6,619;  Mr.  Schurz,  Simons  and  Ethridge 

5,976;  Mr.  Runyon,  4,940;  Buell  Savannah  (Ga.)  Morning  News 
W.  Hudson,  Woonsocket  (R.  I.)  and  Evening  Press,  4,461;  Jo- 
Call  and  Evening  Reporter,  4,-  seph  Pulitzer  Jr.,  St.  Louis 
494;  Alvah  H.  Chapman  Jr.,  (Mo.)  Post-Dispatch,  3,476; 


Nominating 
Change  Is 
Proposed 

Frank  S.  Hoag  Jr.,  Pueblo 
(Colo.)  Chieftain,  3,418;  Robert 
Bunnelle,  Asheville  (N.  C.)  Citi¬ 
zen  and  Asheville  Citizen-Times, 
2,182. 

The  men  voted  on  were  nomi-  , 
nated  by  the  Nominating  Com¬ 
mittee  Jan.  20.  Members  of  the 
Boai'd  are  chosen  for  three-year 
terms,  with  terms  of  six  expir¬ 
ing  each  year. 

>  3  Ineligible  I 

Three  of  the  six  directors  j 
whose  terms  had  expired  were  | 
ineligible  for  renomination  un-  | 
der  AP  by-laws,  having  served  I 
three  terms.  They  were  Paul  | 
Miller,  Rochester  (N.  Y.)  Times-  I 
Union;  Robert  B.  Choate,  Bos-  ? 
ton  (Mass.)  Herald  and  Boston  | 
Sunday  Herald;  Harry  F.  Byrd  | 
Jr.,  Winchester  (Va.)  Evening  | 
Star.  Mr.  Byrd  was  a  director  | 
for  cities  under  50,000  popula-  | 
tion.  I 

AP  members,  at  the  Monday  | 
session,  passed  three  resolutions  g 
honoring  the  three  “displaced  F 
directors”  who  were  ineligible 
for  re-election  for  their  long  and  -h 
valuable  service  to  the  associa-  I 
tion.  I 

The  members  voted  informal  E 
approval  of  a  proposal  made  by  | 
the  retiring  Nominating  Com-  | 
mittee,  headed  by  Charles  A.  < 
Storke,  Santa  Barbara  (Calif.) 
News-Press.  The  suggestion  was  1 
that  the  AP  members  at  the  § 
1960  annual  meeting  take  for-  i 
mal  action  to  have  each  of  the 
four  divisions  of  the  AP  elect  f 
one  man  to  the  nominating  com¬ 
mittee  for  one  year  and  another 
for  two  years.  Thereafter,  each 
division  would  elect  one  member 
to  the  committee  for  two  years 
and  no  member  would  serve 
more  than  six  succeeding  years. 


Lawyers  Explain 
Contract  PitfaUs 


Lawyers  exhorted  publishers 
to  “stand  up  for  their  rights” 
and  warned  them  against  mak¬ 
ing  “illegal  contracts”  with  un¬ 
ions  this  week. 

Both  Elisha  Hanson,  attorney 
for  ANPA,  and  J.  Howard  Car¬ 
ter,  counsel  for  the  Publishers 


Association  of  New  York,  re¬ 
viewed  recent  decisions  of  the 
National  Labor  Relations  Board 
at  the  Monday  session. 

Mr.  Hanson  commended  the 
Worcester  (Mass.)  Telegram- 
Gazette  and  the  Haverhill 
(Mass.)  Gazette  for  holding  out 


for  “provisions  that  took  the  ployment”  union  membership 
foremen  out  of  the  printer’s  will  not  be  considered  a  factor, 
union  orbit.  “It  remains  to  be  seen  how 

Mr.  Carter  is  responsible  for  this  section  will  work  out  to 
wording  of  the  foreman’s  sec-  practice,”  Mr.  Carter  said.  Ihe 
tion  that  has  been  agreed  to  at  NLRB  through  its  recent  dfr 
an  international  level  in  the  still  cisions,  with  particular  emphMi 
unresolved  negotiations  between  on  the  remedial  portions,  n 
publishers  of  New  York  City  served  notice  on  the  publishi^ 
dailies  and  Typographical  Un-  industry  that  discrimination  be- 
ion  No.  6.  The  main  point  made  tween  union  and  non-union  em- 
by  the  revision  is  that  while  ployees  must  be  eliminated, 
foremen  will  continue  to  be  un-  M*"-  Cater  said  in  the  c 
ion  members,  in  matters  of  “hir-  of  the  printers  there  were  four 
ing,  discharge  and  tenure  of  em-  (Continued  on  page  123) 
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LOOKING  AHEAD — ASNE  panelists  who  discussed  the  outlook  tor  the 
iJo  newspaper  business  were;  Left  to  right — John  S.  Knight,  of  Knight 

jt  Newspapers;  Roy  Roberts,  Kansas  City  Star;  and  Charles  E.  Scripps, 

t:  Scripps-Howard  Newspapers. 


CONTINUING  THE  GLANCE  into  the  future  a  decade  ahead  were: 
Left  to  right — Mrs.  Oveta  Culp  Hobby,  Houston  Post;  Norman 
Chandler,  Los  Angeles  Times  and  Mirror  News;  and  Alicia  Patterson, 
Long  Island's  Newsday. 
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Wiggins  Named  President  of 
Society  Succeeding  Healy 


Washington 
Fidel  Castro,  Prime  Minister 
of  Cuba,  scored  what  appeared 
to  be  a  personal  triumph  in  his 
two  and  a  quai-ter  hour  appear¬ 
ance  before  the  American  So¬ 
ciety  of  Newspaper  Editors 
.\pril  17.  He  was  greeted  by 
polite  applause  at  the  luncheon. 
kt  the  close  of  the  session  he 
received  almost  a  standing  ova¬ 
tion. 

Speaking  informally  for  more 
than  an  hour  and  then  answer¬ 
ing  all  questions  for  another 
hour.  Dr.  Castro  w’restled  brave¬ 
ly  with  the  English-language 
completely  ignoring  the  simul¬ 
taneous  translation  system  that 
had  been  provided  for  a  speech 
in  Spanish. 

Denies  Communism 

He  told  1,000  editors  and  their 
guests — easily  the  large.st  audi- 
wicein  ASNE  history — that  “we 
are  not  Communists.”  He  said 
Cuba  would  observe  its  inter¬ 
national  agreements,  it  would 
give  sanctuary  to  Latin  Ameri¬ 
can  refuges  from  other  coun¬ 
tries  but  it  will  obseiwe  a  policy 
af  non-intei-vention  in  the  affairs 
of  other  nations. 

At  the  start  he  proclaimed  his 
strong  faith  in  public  opinion 
and  in  a  free  press. 

The  ovation  he  received  at  the 
'lose  of  his  appearance  and 
oomments  uttered  and  published 
indicated  Dr.  Castro  had  won 
o^er  many  skeptics  who  had 
reservations  about  his  sincerity 
sod  convictions. 

J.  R.  Wiggins,  Washington 
Post  &  Times-Herald,  was  elect¬ 


ed  ASNE  president  by  the  board 
of  directors  to  succeed  George 
Healy,  Jr.,  New  Orleans  Times- 
Pivayune. 

Turner  Catledge,  New  York 
Times,  was  elevatecl  from  secre¬ 
tary  to  first  vicepresident. 
Treasurer  Felix  McKnight, 
Dallas  Times-Herald,  was  raised 
to  second  vicepresident.  Lee 
Hills,  Knight  Newspapers,  be¬ 
came  secretary,  and  Wallace 
Lomoe,  Milwaukee  Journal,  was 
named  treasurer. 

Elected  by  the  members  for 
a  teiTn  of  three  years  as  direc¬ 


tors  were  Mr.  Catledge,  Mr. 
McKnight,  Mr.  Hills,  VeiTnont 
Roystei-  of  the  Wall  Street  Jour¬ 
nal,  and  Louis  Seltzer  of  the 
Cleveland  Press.  Elected  for  a 
two-year  teiTn  was  Robert  C. 
Not.son  of  the  Portland  Ore¬ 
gon  ia.  C.  G.  Wellington,  Kansas 
City  Star,  w’as  elected  to  a  one- 
year  term. 

C.riticism  of  Castro 

President  Healy  in  introduc¬ 
ing  Dr.  Castro  noted  there  has 
been  much  criticism  in  this  coun- 
tiy  of  what  he  had  done  since 
he  came  to  power  and  said  “there 
is  great  need  for  you  to  know  us 
and  for  us  to  know  you  better. 
If  your  being  with  us  results  in 
only  slightly  increasing  the  un¬ 
derstanding  between  the  people 


EDITOR'S  GUEST — Dr.  Rdel  Castro,  Cuba's  prime  minister,  is  greeted 
at  ASNE  meeting  in  Washington  by  George  W.  Healy  Jr.,  of  New 
Orleans,  the  society's  president. 
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of  the  U.  S.  and  the  people  of 
Cuba,  this  will  be  a  banner  day 
in  the  long  and  honorable  life 
of  our  Society.” 

Dr.  Ca.stro  said  he  had  been 
invited  by  many  people  and 
organizations  to  come  to  this 
country  but  had  declined  them 
all  until  he  had  received  Mr. 
Healy’s  invitation.  He  said  he 
had  a  sincere  belief  in  freedom 
and  had  never  been  afraid  to 
speak  to  writers  and  reporters. 
There  had  been  much  criticism 
of  him  here,  he  said,  and  he 
decided  to  come  and  answer  it. 

Belief  in  Free  Press 

“When  a  man  believes  in  his 
pi'inciples  he  is  never  afraid  to 
explain  his  conduct,”  he  said. 
He  also  mentioned  the  criticism 
levelled  at  Mr.  Healy  for  having 
invited  a  “dictator”  to  address 
the  editors  and  said  it  would  be 
easier  for  a  dictator  to  come  to 
this  country  and  speak  than  it 
would  be  for  him  to  answer  a 
free  press  in  his  own  country. 

“The  first  thing  dictators  do 
is  to  finish  the  free  press  and 
establish  censorship.  There  is 
no  doubt  that  a  free  press  is 
the  enemy  of  dictatorship.” 

Borrowing  a  quotation  from 
Abraham  Lincoln,  Dr.  Castro 
said  that  he  would  have  to  be  a 
pretty  good  liar  if  he  confused 
this  group  because  it  is  impos¬ 
sible  to  confu.se  all  the  people 
all  the  time. 

Mol  .After  Money 

Dr.  Castro  admonished  the 
“press  of  a  big  and  powerful 
country”  which  can  do  harni 
when  it  writes  “wrong  things” 
about  other  countries.  He  denied 
reports  that  his  visit  to  the  U.  S. 
was  to  get  money.  “Our  countiy 
is  not  a  beggar,”  he  said,  but  it 
wanted  good  economic  relations 
with  the  U.  S. 

He  discussed  unemployment  in 
Cuba,  which  he  said  had  been 
worse  than  in  the  U.  S.  during 
the  depression,  and  the  difficul¬ 
ties  of  the  sugar  situation  which 
had  been  upset  by  quota  restric¬ 
tions.  “Our  revolutionary  pro¬ 
gram  is  based  on  industrial  and 

(Continued  on  page  102) 


1959 


17 


T  TT^T  T  •  fl  1  1  m  mt  ^  United  States  since- 

I  I  I  O  11^  i-C  Q I  Jlk  TV  sets  are  placed  in  public 

A  A  Al^  JLJ.J.  A  J.^A/JLXA^vA  AACH/l/XA^  places,  usually  adjacent  to  Shin¬ 

to  shrines,  where  2,000  to  3,00(1 

A  •  «  W  T  •  A  A  M  AA  viewers  assemble. 

Against  Wire  Kate  Koost 

creas^  from  900,000  to  over! 

A  1o4-k  TT^r^llo  A  telegraph  editors  already  held  3,000,000.  Many  are  filtering  ini 

oartnolomew  Also  1  ells  About  and  planned  as  a  means  of  im-  daily  from  Red  China.  The| 

proving  contacts  with  client  British  have  no  fear  that  the] 

IVpW  IVtpttlOrl^  rtf  IVtrtViriO''  t^.rtrtV  papers.  The  CalifoiTiia  regional  Red  government  will  take  overl 

ilCW  iTieinUUS  Ol  itiovillg  A>.Opy  group  made  news  by  having  two  the  port  of  Hong  Kong,  although! 

TV’  c  1-  1  rival  political  candidates  ad-  they  easily  could  do  so. 

By  Philip  IN.  Schuyler  dress  a  meeting,  and  Oklahoma’s  “Things  are  not  all  they  seeitj 

group  has  set  up  a  scholarship  in  Thailand.  Apparently  a  west-i 
United  Press  International  is  cially  helpful  in  transmission  of  program  to  help  worthy  future  ern  stronghold,  the  government! 

leading  a  fight  against  a  threat-  tabular  material,  such  as  the  newspaper  writers  get  journal-  is  being  correct  and  careful.  For| 


Bartholomew  Also  Tells  About 
New  Methods  of  Moving  Copy 

By  Philip  N.  Schuyler 


ened  drastic  increase  in  wire  New  York  stock  lists. 

rates  by  the  American  Telephone  .  ,  _  „  _  .  _ 

&  Telegraph  Company  that  bow  at  the  meeting  were  Jack  V,  turned  down  because  the  govern- 

reaches  pitched  battle  stage  May  “The  time  may  come  when  Fox,  roving  correspondent;  ment  realized  the  Russians 

1  before  the  Federal  Communi-  newspapers  can  dial  UPI  ma-  James  L.  Kilgallen,  special  re-  would  insist  on  doing  the  samt 

cations  Commission  in  Washing-  chines  to  get  the  kind  of  copy  poi’ter  taken  over  from  INS;  thing,  and  the  Soviet  is  not  wel- 

ton.  they  want  when  they  want  it.  William  Ewald,  TV  editor;  corned. 


istic  education.  instance  a  U.  S.  offer  of  $10,- 

UPI  by-liners  asked  to  take  a  000,000  to  start  a  university  was  j 
bow  at  the  meeting  were  Jack  V,  turned  down  because  the  govern-! 


they  want  when  they  want  it.  William  Ewald,  TV  editor;  corned.  I 

“It’s  a  fight  that  concerns  us  Thus,  when  they  want  to  re-  Bi-uce  Munn,  manager  of  the  Nev*>  a  er  I  i  uidated  1 

all,’’  Frank  H.  Bartholomew,  ceive  women’s  news,  a  newspaper  United  Nations  bureau;  Robert  '  | 

UPI  president,  told  officers  and  will  dial  a  news  central  for  ‘W’  Shortal,  chief  financial  writer;  “A  Peoples  Action  party  ini 
members  of  regional  UPI  as-  for  women’s  news,  or  ‘S’  for  H.  D.  “Doc”  Quigg,  features;  Singapore,  definitely  to  the  left  j 


sociations,  gathered  120  strong  sports,  and  so  on.  We  are  fur-  and  Leo  H.  Peterson,  sports  edi-  and  according  to  some  Commun- 
for  their  first  annual  meeting  ther  ahead  on  this  sort  of  thing  tor,  and  Oscar  Fraley,  sports  ist  dominated,  looks  like  a  win- 
Monday,  April  20,  at  the  Uni-  than  you  may  imagine.”  columnist.  ner  in  Singapore  elections  May 

versity  Club,  New  York.  On  the  news  front  UPI  is  Coveraee  Assessed  caused  a  flight  of 

well  prepared  now  to  cover  the  ‘  '  capital  from  Singapore.  The 

Entirely  Unjustified’  pre-Sumniit  meeting  in  Geneva,  Most  of  the  meeting  was  given  Staihts  Times,  for  instance,  has 

AT&T  has  been  granted  in-  now  stretched  May  over  to  assessment  of  foreign  completely  and  voluntarily 

terim  increases  which  UPI  is  deadline  in  Berlin,  where  a  news  coverage.  Speakers  were  liquidated  and  is  publishing  else- 
currently  absorbing,  amounting  meeting  of  the  International  Phil  Currait,  assistant  director  -w^here,  using  Singapore  date- 
to  $15,000  weekly,  Mr.  Bartholo-  Institute  is  scheduled  for  of  client  relations,  recently  re-  lingg  .. 

mew  said  A  vreat  deal  tuoi-p  same  date,  and  “Dr.  Fidel  turned  from  a  swing  around  the  Curran  said  the  situation 


versity  Club,  New  York. 
‘Entirely  Unjustified’ 


(lumnist.  ner  in  Singapore  elections  May 

Coveraire  Assessed  20.  This  has  caused  a  flight  of| 

l-overage  Assessed  Singapore.  The 

Most  of  the  meeting  was  given  staihts  Times,  for  instance,  has 


mew  said.  A  great  deal  more  same  aate,  and  Dr.  -  -  - - .... 

than  the  original  $2,000,000  a  Castro,  Cuban  prime  minister,  woHd;  Phil  N^som,  foreign  in  Ceylon,  Colombo,  could  best  be 
year  faced  by  United  Press  be-  ability  to  trigger  revo-  editor,  and  Lyle  C.  \Vilson,  vice-  described  by  an  incident  on  his 

fore  the  merger  with  Interna-  lutionary  situations  in  the  Carib-  pi  esident  and  chief  of  the  \\  ash-  arrival.  The  airplane  was  de- 

tional  News  Seiwice  last  May  is  bureau.  layed  because  a  cow  was  on  the 

being  sought,  and  its  “entirely  Plan  National  Groups  Fifty-five  ships  were  in 

unjustified,”  Mr.  Bartholomew  „r.„.  „  ttpt  •  ^87  harbor  waiting  to  be  un¬ 
maintained  ''  Payette,  UPI  vicepres-  to  take  80  to  87  hours,  but  did  loaded.  He  told  of  a  story  he 

..TTOT  u  ’  V.  X  -  XL  Pi'esided  at  the  breakfast  in  fact  require  two  weeks.  It  ^ead  in  the  April  4  issue  of  the 

UPI  has  been  contesting  the  meeting.  He  said  that  shortly  began  with  Honolulu,  booming  Cafcietfo  Times  as  descriptive  of 

telephone  company’s  demands  steps  would  be  taken  to  make  the  now  as  a  resoi’t,  and  continued  conditions  in  India.  Railroad 

since  July  1956  as  the  only  news  now  separate  21  regional  organ-  to  Tokyo.  trains  were  being  delayed  30  to 

agency  in  the  fight,”  Mr.  Barth-  izations  into  a  national  group  of  Mr.  Curran  forecast  a  Social-  xa  minutes  on  occasions  of  birth? 

olomew  said.  He  welcomed  enti-y  editors  of  papers  with  UPI  serv-  ist  trend  in  Japan  soon  to  have  babies  on  board  trains  that 

of  the  ANPA  into  the  legal  ice.  He  cited  instances  of  value  two  state  elections.  TV  is  now  a  ^ere  occurring  at  the  rate  of 

tangle,  which  previously  was  growing  out  of  regional  meet-  big  sensation  there,  he  said.  Pro-  15  a  month 

^ing  met  only  by  UPI,  the  ings,  remarking  on  .seminars  of  grams  have  more  viewers  even  vr,.  rurvan  touched  briefly  on 


U.  S.  goveiTiment  and  an  aero¬ 
nautical  association.  ANPA  has 
requested  press  rates.  News¬ 
papers  now  pay  the  same 
charges  as  brokerage  houses  and 
similar  “plush”  AT&T  clients, 
the  UPI  chief  complained. 

Reviewing  recent  UPI  history, 
Mr.  Bai’tholomew  said  the  merg¬ 
er  with  INS  has  surpassed  all 
expectations.  The  number  of  new 
clients  since  the  merger  was 
75%  of  what  was  acquired  by 
consolidation,  he  said. 

Described  as  an  “electronic 
improvement  around  the  corner 
w'as  a  trend  away  from  metallic 
circuits  to  increased  use  of  radio 
activated  printers.” 

“We  are  experimenting  with 
visual  transmission  of  news,”  he 
said.  “Newspapers  will  eventual¬ 
ly  receive  photographic  copies  of 
our  report,  which  will  be  espe- 


BREAKFAST  MEETING — Attending  the  new  event  on  the  Publishers' 
Week  calendar,  the  UPI  breakfast,  were:  Left  to  right — Norman  Brown, 
Anchorage  News;  Mims  Thomason,  UPI  executive;  Don  Anderson, 
Wisconsin  State  Journal;  and  W.  P.  Stevens,  Minneapolis  Star  and 
Tribune. 


Mr.  Curran  said  the  situation 
in  Ceylon,  Colombo,  could  best  be 
described  by  an  incident  on  his 
arrival.  The  aii^plane  was  de-l 
layed  because  a  cow  was  on  the* 


ere,  ne  sam.  rro-  jg  ^  month. 

)re  viewers  even  Curran  touched  briefly  on 

conditions  in  the  Middle  East 
which  were  discussed  in  more  lir 
tail  by  Mr.  Newsom.  He  de¬ 
scribed  the  Lebanese  as  primar¬ 
ily  traders.  Typical  is  a  stor) 
being  told  of  when  the  U.  S. 
Marines  landed.  Lebanese  were 
at  the  beaches  selling  coke  and 
ice  cream,  and  even  calling  ou' 
to  Marines:  “Carry  your  g’»' 
mister?” 

Policy  Failure 

Mr.  Newsom  described  th? 
Ei.senhower  Policy  as  “an  a'- 
mitted  failure”  in  the  Midd' 
Ea.st.  He  said  ill  will  towa.' 
this  country  was  growing  theif 
While  the  feeling  in  Cairo  wa-- 

xL  D  LI-  L  .  “a  little  better,  it  is  still  n*' 
on  the  Publishers  ^.ith  th* 

ihf — Norman  Brown,  "  ,ir  x  _ 

ve:  Don  Anderson,  decline  of  the  Western  mark 

inneapolis  Star  and  is  going  to  the  Eastem  bl^ 
{Continued  on  page  110) 
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Newspapers  Urged 
To  Attack  Inflation 


be  presei’ved,”  concluded  Mr. 
Anderson. 

The  afternoon  session  of  the 
convention  was  devoted  to  dis¬ 
cussion  of  world  problems  by  a 
panel  of  three  Associated  Press 
foreign  affairs  specialists.  Ken¬ 
neth  MacDonald,  vicepresident 
and  editor  of  the  Des  Moines 


Secretary  of  Treasury  Speaks 
At  AP  Meeting;  Panel  Held 

By  Ray  Erwin 

Newspapers  of  the  nation  with  but  only  without  inflation, 
were  called  upon  to  lead  the  “2)  We  must  strive  for  an 
people  in  fighting  inflation  in  achievable  rate  of  relatively 
an  address  by  Secretary  of  the  constant  growth — not  a  succes- 
Treasui*y  Robert  B.  Anderson  sion  of  sharp  ups  and  downs, 
at  the  annual  luncheon  of  the  “3)  We  must  not,  as  we  come 
Associated  Press  Monday.  out  of  a  recession,  seek  to  foi’ce 

Mr.  Anderson  told  editors  and  the  economy  into  a  quick  boom 
publishers  that  the  United  which  can  later  injure  our  long- 
States  cannot  have  an  enduring  lun  capacity  to  produce, 
bright  economic  future  with  in-  “4)  We  must  put  major  reli- 
flation.  He  was  introduced  by  ance  upon  the  private  sector  of 
Benjamin  M.  McKelway,  editor  the  economy  to  increase  produc- 
of  the  Wa.shmsrton  (D.  C.)  Eve-  tion. 

n%  Star  and  president  of  the  ..gj  gjyg  maximum 

j  ..  .  .  ,  to  incentives  to  save. 

The  speaker  made  this  special  work,  to  produce,  to  invest, 
appeal  to  newspapei-men :  .  .  ... 

6)  We  must  maintain  the 


“10)  We  must  accept  the  im-  (Iowa)  Register  of  Tribune 
position  of  discipline  and  pru-  ^od  an  AP  director,  who  ser\ed 
dent  responsibility.  moderator,  a,'ked  the  panel- 

“11)  We  must  not  passively  **5ts  to  discuss  ^Cold  War  fronts 
allow  either  inflation  or  deflation  throughout  the  globe, 
to  run  its  course.  Hightower,  who  has  cov- 

“12)  We  must — and  by  ‘we’  I  pred  the  State  Department  for 
mean  businessmen,  workers,  in-  the  AP  under  seven  Secretaries 
vestors,  and  not  only  officials  of  State,  discussed  the  implica- 
Government — make  our  day-to-  tions  of  the  change  in  that  office 
day  decisions  with  the  welfare  from  John  Foster  Dulles  to 
of  the  whole  in  mind,  and  not  Christian  Herter. 
merely  the  advantage  of  the  “Insofar  as  foreign  policy  is 
moment  for  some  narrow  seg-  concemed,  we  had  to  change 
ment.  pilots  in  the  middle  of  the  ocean 

“13)  Finally,  we  must  have  ®  safe  harbor,”  ob- 

confidence — and  this  confidence  served  Mr.  Hightower.  “Dulles 
I  have  deep  faith  is  well  justi-  was  a  known  quantity.  Herter 
fied— that  the  American  people  is  an  unknown  quantity.  We  will 
are  wise  enough  and  perceptive  have  to  wait  and  see  whether 
enough  to  suppiort  the  principles  Herter  has  sufficient  toughness 
which  can  leave  for  your  chil-  negotiations  with  Soviet 

dren  and  mine  an  America  not  Russia.  We  can  at  le^t  hope  to 
ravaged  by  economic  turmoil,  come  out  of  the  coming  confer- 
but  full  of  strength  and  growth  ences  without  losing  an5rthing.” 
and  hope.”  Mr.  Hightower  felt  it  is  un- 

Mr.  Anderson  added:  likely  that  a  German  settlement 


Press  Can  Help 

“As  publishers  and  editors  of 
the  great  newspapers  of  our 
nation,  you  have  more  than  a 
working  familiarity  with  the 
difficulties  and  dangers  involved 
in  government  financing.  By  giv¬ 
ing  expression  in  realistic  per¬ 
spective  to  the  whole  panorama 
of  viewpoints  on  these  complex 
and  unromantic  areas  of  the 
news,  you  can  help  millions  of 
Americans  obtain  a  much- 
needed  insight  into  the  nature 
of  our  financial  responsibilities 
as  a  nation. 

“The  Treasury  is  willing  and 
anxious  to  give  all  the  help  it 
can  in  supplying  the  facts.  It  is 
obvious,  however,  that  we  must 
refrain  from  making  public  in¬ 
formation  which  is  confidential 
under  law,  as  well  as  giving  out 
information  which  would  be  in¬ 
appropriate  in  light  of  a  pend- 
iu?  financing  or  information 
which  might  improperly  seiwe 
(o  promote  speculation  in  any 
^rket.  Within  these  limits  we 
do  make  infonnation  available 

the  maximum  limit.” 

The  Secretary  of  the  Treas- 
'icy  strongly  refuted  the  claim 
®**de  by  some  economists  that 
a  little  inflation  is  good  for  eco- 
nomic  growth. 

13  Principles 

Anderson  suggested  these 
*3  guiding  principles: 

I)  We  must  realize  that 
®*'K-tenn  economic  growth  in 
terms  can  be  achieved  not 


priceless  incentive  of  confidence 
in  the  value  of  money. 

“7)  We  must  achieve  a  bud¬ 
get  that  is  in  balance  or  better 
during  periods  of  high  level  ac¬ 
tivity. 

“8)  We  must  be  willing  to 
seek  out  the  impediments  to 
growth  in  our  economy  whether 
these  are  found  in  traditional 
business  practices,  in  organized 
labor,  in  Goveimment  subsidy 
programs,  or  in  any  other  area. 

“9)  We  must  encourage  the 
inventiveness  and  research  nec¬ 
essary  for  new  products,  new 
jobs,  and  improved  living  stand¬ 
ards  in  a  growing  economy. 


“There  are  those  who  say  that 
if  we  wai’n  against  future  dan¬ 
gers  we  are  contributors  to  the 
inflationary  process.  What 
would  they  have  us  do?  Would 
they  have  us  ignore  the  future 
con-sequences  of  what  we  now 
propose  or  do?  Such  a  doctrine 
must  be  alien  to  those  of  you 
who  have  the  responsibility  of 
keeping  the  nation  informed  as 
to  the  problems  of  today  and 
equally  alert  to  the  problems  of 
tomorrow,” 

World  Affairs  Panel 

“Our  country  will  make  the 
right  choices — our  freedom  will 


Editor  &  publisher  for  April  25,  1959 


IT  IS  WITH  great  honor  that  Benjamin  M.  McKelway,  right,  President  of 
AP,  introduces  the  luncheon  speaker.  Secretary  of  the  Treasury  Robert 
B.  Anderson.  Seated  to  Mr.  Anderson's  right  is  the  former  President  of 
AP,  Robert  McLean,  Philadelphia  Bulletin. 


will  come  out  of  the  Foreign 
Ministers  Conference  and  also 
felt  that  probable  Summit  Con¬ 
ference  will  offer  the  West  some 
great  difficulties. 

Herter’s  Grim  Test 

“If  Secretary  of  State  Herter 
has  the  capacity  for  dealing 
with  the  Russians  on  the  great 
problems  that  face  the  world,  he 
will  gain  great  prestigfe,”  he 
said.  “If  he  lacks  that  capacity, 
we  all  stand  to  lose.  It  is  a  dan¬ 
gerous  procedure  to  go  up 
against  anyone  as  unpredictable 
as  Khrushchev — that  is  the  grim 
test  Herter  faces.” 

William  L.  Ryan,  AP  foreign 
news  analyst,  spoke  of  the  ex¬ 
plosive  Middle  East  situation 
and  called  this  the  “Era  of  One 
Damned  Thing  After  Another.” 

“Dulles  was  the  main  devil  in 
the  Middle  East  of  extreme  na¬ 
tionalists  and  they  now  warily 
are  watching  Herter,”  said  Mr. 
Ryan.  “I  believe  Berlin  is  just 
a  prelude  to  what  may  happen 
elsewhere.  The  whole  area  of 
the  Mideast  is  ripe  for  explo¬ 
sion.  The  pre.ssures  in  Iraq, 
from  without  and  from  within, 
are  terrific.  Russia  is  looking  to 
Iraq  as  a  possible  opportunity 
to  realize  her  age-old  dream  of 
expanding  into  that  area.” 

Harold  K.  Milks,  until  recent¬ 
ly  chief  of  the  Moscow  AP 
bureau  and  soon  to  head  the 
Caribbean  coverage  with  head¬ 
quarters  in  Havana,  explained 
Soviet  plans  and  policies. 

(Continued  on  page  108) 
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JOBS  BECKON  STUDENTS 


ASNE 


ANPA 


A.NPA 


Education  Council 
Elects  Brucker 


FOI  Chief  Open  Rate 


Journalism  is  continuing  to 
lose  ground  in  this  country  as  an 
attractive  career  for  young 
people. 

All  47  accredited  schools  of 
journalism  —  a  new  one  was 
added  this  year — are  now  only 
turning  out  about  one  graduate 
for  each  daily  published,  it  was 
brought  out  at  the  annual  meet¬ 
ing  of  the  American  Council  on 
Education  for  Joumalism  on 
Sunday. 

“Each  graduate  gets  three  to 
four,  and  sometimes  more  offers 
for  jobs,”  John  E.  Stempel, 
chaii-man  of  the  Department  of 
Journalism  at  Indiana  Univer¬ 
sity,  declared.  “The  schools  have 
sufficient  facilities  to  double  in 
size  if  more  young  people  could 
be  interested  in  taking  up  jour¬ 
nalism.” 

The  council  elected  Herbert 
Brucker,  editor  of  the  Hartford 
(Conn.)  Coiirant,  as  president. 
He  succeeds  Edward  Lindsay, 
editor  of  the  Lindsay- Schaub 
Newspapers,  Illinois,  who  has 
seiwed  for  the  past  seven  years. 
Mr.  Brucker  confirmed  and 
urged  into  increased  action  a 
committee  appointed  by  Mr. 
Lindsay  to  work  on  the  problem 
of  stimulating  interest  in  jour¬ 
nalism. 


Appeal  to  High  Schools 


been 


This  committee  has 
designated  to  work  with  con¬ 
stituent  associations  of  the 
council  to  inform  high  school 
pupils  on  the  awards  and  oppor¬ 
tunities  in  journalistic  work. 
What  must  be  done  is  to  get  to 
the  young  people  early,  prefe^r- 
ably  during  their  freshmen  year 
in  high  school,  those  attending 
the  meeting  agreed. 

On  this  committee  ai’e  David 
Botter,  assistant  managing  edi¬ 
tor,  Look  Magazine;  W.  T. 
Hadeboeck,  Iowa  City  Press 
Citizen;  Dean  1.  W.  Cole,  School 
of  Joumalism,  Northwestern 
University,  and  Keen  Rafferty, 
Department  of  Joumalism,  Uni¬ 
versity  of  New  Mexico. 

Constituent  associations  of 
the  council,  which  was  started  in 
1929  and  incorporated  in  1946 
are  ANPA,  .4SNE,  Inland  Press 
Association,  Southern  News¬ 
paper  Publi.shers  Association, 
National  Association  of  Broad¬ 
casters,  Magazine  Publishers 
Association,  and  National  Edi¬ 
torial  Association,  representing 
the  craft,  and  the  Association 


for  Education  for  Joumalism, 
the  American  Association  of 
Schools  and  Departments  of 
Joumalism,  and  the  American 
Society  of  Journalism  School 
Administrators. 

From  dues  from  these  asso¬ 
ciations  and  from  fees  paid  for 
accrediting  calls,  the  council  has 
a  budget  of  about  $12,000  a 
year  with  which  to  prepare 
material  and  stimulate  interest 
in  careers. 

Mr.  Stempel  was  reelected 
secretary-treasurer  of  the  coun¬ 
cil,  a  post  he  has  held  for  the 
past  four  years. 

Fred  Siebert,  director  of  the 
Department  of  Joumalism,  Mich¬ 
igan  State  University,  and 
chairman  of  the  nominating 
committee,  called  for  a  resolu¬ 
tion  commending  Mr.  Lindsay 
for  the  seven  years  he  has 
served  as  head  of  the  group. 

“Mr.  Lindsay  has  done  a  tre¬ 
mendous  job  worthy  of  recogni¬ 
tion  by  the  entire  industry,”  Mr. 
Siebert  declared. 

Others  elected  were:  Holt  Mc¬ 
Pherson,  editor,  High  Point  (N. 
C.)  Enterprise,  first  vicepresi¬ 
dent;  Robert  K.  Richards,  Na¬ 
tional  Association  of  Broad¬ 
casters,  second  vicepresident; 
and  these  members  of  the 
accrediting  committee:  Dean 
Burton  W.  Mar\*in,  William 
Allen  White  School  of  Joumal¬ 
ism,  University  of  Kansas; 
Frank  R.  Ahlgren,  Memphis 
Commercial-Appeal;  J.  B.  Mul- 
laney,  Cleveland  News,  and 
Prof.  Milt  Gloss,  University  of 
Missouri  School  of  Joumalism. 

The  name  of  the  new  school 
accredited  this  year  was  not 
made  public  at  this  time,  pend¬ 
ing  notification  of  school  author¬ 
ities. 

Prof.  Siebert,  commenting  on 
current  educational  trends  in 
schools  of  joumalism,  said  that 
schools  generally  were  getting 
away  from  wide  diversification 
on  specialties  and  concentrating 
on  fundamental  programs.  Re¬ 
porting  and  copy  desk  were  de¬ 
scribed  as  the  fundamentals  of 
newspaper  work. 

Following  the  meeting,  Mr. 
Stempel,  commenting  on  the 
diminishing  supply  of  joumal¬ 
ism  graduates,  said  that  jour¬ 
nalism  school  graduates  were 
receiving  offers  of  $80  to  $90  a 
week  on  newspapers  after  grad¬ 
uation,  which  was  ahead  of  what 


Urges  War  on  Set  Base  rj 

News  Blocks  For  Dues 


Washington 

Urging  his  colleagues  to  day- 
to-day  warfare  on  blocks  to  the 
free  flow  of  public  infoimiation, 
Herbei't  Brucker,  chairman  of 
ASNE’s  standing  committee,  ad¬ 
monished  editors  at  their  closing 
session  Saturday  morning: 

“This  is  a  battle  that  can 
never  be  considered  won,  but 
which  must  be  fought  out  each 
day.” 

Mr.  Bmcker  submitted  an 
oral  statement  supplementing 
the  annual  report  of  the  Fi*ee- 
dom  of  Education  Committee. 
The  Hartford  (Conn.)  Courant 
editor  is  relinuqishing  his  com¬ 
mittee  chaii-manship  this  year. 
He  traced  the  history  of  FOIC 
from  its  original  purpose  to  free 
the  flow  of  information  on  the 
international  level,  to  its  present 
paramount  concern  with  domes¬ 
tic  stoppages. 


The  basis  for  dues  assessment!  iN( 
in  ANPA  was  changed  at  the’ 
annual  meeting  this  week. 

Maximum  dues  were  increased  k 
by  5  percent  above  the  $8,62oB 
limit  which  has  prevailed.  TheE  On 
new'  limit  effective  July  1,  is|  has  be 
$9,056.25.  produc 

On  the  Board’s  recommends-  K  ^ 
tion  no  member  shall  have  his  8  beddin 
dues  increased  more  than  15  per-  ■  I-T.U. 
cent  in  any  one  year  by  reason "  S'!"® 
of  the  changes  in  the  base  rat*.  '*'*^*'  1 
The  open  general  advertising! 
rate  was  substituted  for  mini-l- 
mum  gross  national  advertising* 
rate  so  that  now  dues  ai'e  calcn- 
lated  on  the  basis  of  the  open  ij^em 
rate  and  on  circulation. 

or  ma 

The  Board’s  report  explained  destro 
the  change  as  follows:  This 

Since  its  inception  the  ANPA  ’  propri 
has  been  engaged  in  a  constant  3  jj  jjjj, 
search  for  a  dues  sti-ucture  that  J 
would  provide  sufficient  revenue  delivei 


He  cited  the  Federal  C^ommu-  necessary  operations  of 


nications  Commission  ruling  on 
broadcast  “equal  time”  for  all 
candidates  as  a  reversal  of  the 
trend  away  from  interference 
with  media  operations. 


Defense  Info 


An  even  more  pressing  prob¬ 
lem  arises,  he  said,  from  the 
conflicting  claims  made  about 
this  country’s  defense  and  re¬ 
taliatory  strength,  reflected  in 
Congressional  speeches  which 
picture  diametrically  opposed 
conditions  on  alternating  days. 
The  public,  which  must  be  the 
final  judge,  has  no  way  of  learn¬ 
ing  the  truth  under  existing 
methods  of  handling  defense  in¬ 
formation,  Mr.  B nicker  accused. 

The  editor  saw  some  improve¬ 
ment  on  the  horizon.  A  com¬ 
plaint  to  the  Pentagon  about  un¬ 
necessary  censorship  of  a  plane 
crash  foi'merly  would  result  in 
a  confession  “you  were  right” — 
but  it  would  come  three  months 
after  the  fact ;  now  even  the 
MP’s  are  instructed  on  the 
rights  of  the  press  in  such  situ¬ 
ations,  Mr.  Bnicker  compli¬ 
mented. 

Partial  success  was  recorded 
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ANPA  and  at  the  same  time  dis¬ 
tribute  the  cost  equitably  among 
the  members. 

From  1926  until  1956  dues  | 
w'ere  based  on  a  fixed  number  of  j 
dollars  per  line  casting  machine  , 
in  the  member’s  composing  room 
and  a  fixed  number  of  dollars 
per  cent  of  the  member’s  mini- prove 
mum  gi'oss  national  advertising  [j  But 
rate.  During  the  30  years 
w'hich  this  fonnula  was  used 
became  pr  ogressively  less  equit¬ 
able  and  in  1956  the  line  casting 
machine  base  w'as  supplemented  j 
by  a  circulation  base.  1  ^ 

In  the  past  three  years  it  has . 
become  apparent  to  your  Board 
that  the  gross  minimum  national 
rate  should  no  longer  be  used 
as  a  basis  for  dues  because  of 
the  emergence  of  f  requently  and 
volume  discounts  on  general  ad¬ 
vertising  rate  cards.  Your  Board 
therefore  recommends  that  in  the 
future  dues  be  based  on  the  open 
general  advertising  rate  and  on 
circulation. ' 
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2  Going  to  Russia 

Tw’o  Minnesota  women  plan 
to  leave  New  York  April  27  via 
plane  to  visit  schools  of  jour- 
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in  easing  Canon  35  of  the  Amer¬ 
ican  Bar  Association.  The  Bar  nalism  and  inspect  the  day-to- 
Association  has  appointed  a  day  operations  of  the  press,  ra- 
committee  to  consult  with  media,  dio  and  television  in  Russia, 
and  experience  repoi’ts  are  being  Chosen  for  the  trip  by  Minne- 
obtained  from  court-rooms  in  apolis-St.  Paul  alumnae  chap- 
which  camera  and  microphone  ter  of  Theta  Sigma  Phi,  they 
beginners  got  in  either  law  or  coverage  has  taken  place  —  or  are  Margaret  Fornell  Maunder 
medicine.  one  of  them  has  been  authorized,  and  Ann  Hillberg  Andersen. 
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anpa  labor  report 


Featherbedding,  Illegal 
Demands  Plagne  Papers 


1951  . . 

.  3 

38 

1952  . . 

.  11 

35 

1953  . . 

.  13 

42 

1954  . . 

.  7 

66 

1955  .. 

.  9 

80 

1956  .. 

.  14 

67 

1957  . . 

.  31 

87 

1958  . . 

. 38 

96 

13-Year 

total  275 

643 

Newspapers’  Productivity  Goes 
Backward  with  ‘Bogus’  Practice 
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On  many  labor  fionts  there 
has  been  much  talk  of  increased 
productivity.  The  daily  papers 
have  been  retarded  by  feather¬ 
bedding.  Beset  chiefly  by  ancient 
I.T.U.  reset,  publishers  have 
gone  backward,  not  forward, 
with  productivity.  Rest  means 
resetting  of  advertising  type  re¬ 
quired  by  the  “laws”  of  the  In- 
temational  Typographical  Un¬ 
ion.  This  type  is  local  display 
ads  that  are  set  elsewhere  and 
received  by  the  papers  in  plate 
or  mat  form.  The  reset  type  is 
destroyed,  never  used. 

This  old  I.T.U.  waste  is  ap¬ 
propriately  called  “bogus.”  It 
is  like  a  teamster  running  a 
truck  to  deliver  again  what  was 
delivered  on  the  first  run.  Ex¬ 
cept  on  the  second  run,  I.T.U. 
destroys  the  second  load.  Hence 
the  type  set  for  destruction  is 
called  “bogus.” 

I.T.U.  will  strike  for  bogus 
as  it  did  last  year  and  now 
threatens  to  do  this  year.  This 
illustrates  the  pioblem  newspa¬ 
pers  face  to  maintain  or  im¬ 
prove  productivity. 

But  I.T.U.  is  not  the  only 
union  that  leduces  productivity. 
That  group  merely  supplies  the 
chief  example.  By  union  “laws” 

;  and  convention  resolutions  other 
'  unions  increasingly  curb  j)ro- 
duction.  Those  groups  steadily 
demand  more  men  to  man  both 
old  and  new  equipment  that 
needs  less  manning. 

Personnel  Administration 

Personnel  problems  exist  on 
[  all  newspapers  in  varying  de- 
Rrees.  But  each  year  more  pub¬ 
lishers  are  e.stablishing  a  formal 
personnel  department.  Hence  the 
pei’sonnel  functions  and  sei-vices 
usually  administered  by  execu¬ 
tives  with  other  responsibilities 
are  progressively  being  imple¬ 
mented  with  advanced  personnel 
programs  and  policies. 

Definite  per.sonnel  policies  are 
needed  to  effectively  maintain 
^icable  employee  relations 
Publishers,  like  other  employ- 
must  rely  on  comparative 
tacts  to  guide  them  in  this  man 
u?ement  function.  A  continuing, 
objective  appraisal  and  review 
of  personnel  plans  and  pi’actices 
of  newspapers  is  a  sure  means 


of  improving  labor  relations. 

Publishers  have  a  continuing 
interest  in  fringe  benefits.  To 
meet  their  needs  the  Chicago 
office  has  conducted  nation-wicle 
sui-veys  on  fringe  benefits.  Addi¬ 
tional  studies  will  be  made  and 
reported  to  ANPA  members  as 
often  as  developments  require. 

Newspaper  Arbitration 


members.  One  of  the  cases  now 
on  appeal  will  soon  be  decided 
by  the  International  Arbitration 
Board. 

Your  Chicago  office  gives  facts 
and  guidance  to  publishers  in 
their  preparation  of  cases  and  in 
their  selection  of  arbiters.  Your 
Committee  continues  to  encour¬ 
age  arbitration  with  unions  as 
the  best  final  course  to  pre.serve 
haimony. 

Below  is  a  13-year  comparison 
that  shows  arbitration  has  be¬ 
come  increasingly  desirable  over 
strikes.  The  turning  point  oc- 
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during  1958  brightened  a  stormy 
labor  year  for  newspapers.  In 
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surpassing  the  record  of  87  in 
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Thus  far  in  1959  similar  ac- 

1949  . . . . 

...  31 

29 

tivity  is  reported  by  ANPA 
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NLRB  Calls  ITU’s 
Demands  Unlawful 


Washington 

ITU  and  its  local  and  inter¬ 
national  officers  have  l)een  oi- 
deied  by  NLRB  to  bargain  in 
good  faith  w’ith  the  Haverhill 
Gazette  Company  and  the 
Worcester  Telegram  Publishing 
Company  and  to  abandon  their 
insistence  that  the  publishers 
accept  union  “laws”  goveming 
employment  of  foremen  and 
others. 

The  respondents  also  were 
placed  under  mandate  not  to 
engage  in  or  encourage  strikes 
against  the  newspapers  “for  the 
purpose  of  coercing  them  to  exe¬ 
cute  an  agreement  requiring 
membership  in  the  ITU  as  a  con¬ 
dition  of  employment.” 

Complaints  were  made  to  the 
l)oard  early  in  1958  and  the 
printers  union  and  officials  were 
cited  Feb.  6,  1958.  A  key  issue 
in  both  cases  was  ITU’s  in¬ 
sistence  that  composing  room 
foremen  be  union  membei-s  and 
that  they  be  vested  wdth  ex¬ 
clusive  rights  to  employ  or  dis¬ 
charge.  This  led  to  specifica¬ 
tions  of  16  categories  of  unlaw¬ 


ful  inactice  under  the  Taft- 
Hartley  .Act.  Negotiations  and 
arbitration  were  tried  un.suc- 
cessfully.  Tbe  composing  room 
employees  went  on  strike  Nov. 
29  but  the  newspapers  continued 
to  publish.  The  Haverhill  Ga¬ 
zette  subsequently  negotiated  a 
new  contract  with  the  printers. 

A  trial  examiner  found  the 
union  guilty  of  attempting  to 
enforce  unlawful  practices  upon 
the  newspapers  and  he  rejected 
the  “savings  clause”  which  pur¬ 
ports  to  drop  such  part  of  ITU 
“laws”  as  may  be  found  to  be 
inconsistent  with  federal  or 
state  law.  The  Examiner  failed 
to  discover  any  suggestion  of 
segregation  of  such  provisions. 

Gerhard  P.  Van  Arkel,  union 
counsel,  .said  “the  significant 
thing  is  that  in  other  cases  the 
board  was  dealing  with  con¬ 
tracts  in  existence,  but  now  it  is 
inti-uding  in  collective  bargain¬ 
ing  to  the  extent  of  judging  pro- 
jxjsals  that  the  employer  was 
free  to  reject  or  accept  as  he 
cho.se.” 


The  U.  S.  Department  of 
Labor  reported  that  last  year 
saw  the  second  lowest  number 
of  U.  S.  strikes  since  World 
War  11.  But  1958  was  the  second 
highest  year  for  newspaper 
strikes  during  that  period.  Last 
year  38  strikes  hit  62  daily  pa¬ 
pers. 

The  financial  loss  of  the  New 
York  City  strike  last  December 
by  the  newspaper  deliverers  un¬ 
ion  was  conservatively  estimated 
at  more  than  fifty  million  dollars 
for  the  public,  advertisers,  pub- 
li.shers,  and  employees. 

In  the  past  17  years,  strikes 
have  ended  union  employment 
on  117  newspapers.  During  that 
period  I.T.U.  has  lost  employ¬ 
ment  on  99  papers.  In  each  in¬ 
stance  the  publisher  was  forced 
to  get  his  paper  out  without  the 
union. 

An  unusual  number  of  short- 
duration  strikes  and  unauthor¬ 
ized  stoppages  occurred  last 
year  with  I.P.P.&A.U.  the  chief 
offender. 

I.T.U.  again  in  1958  called  the 
most  strikes,  a  total  of  16 
against  16  newspapers,  of  which 
six  continued  as  of  Jan.  1,  1959. 
Between  September  and  Decem¬ 
ber,  1958  I.T.U.  called  five 
strikes  in  furtherance  of  or¬ 
ganizational  demands  made  on 
the  Ypsilanti  (Mich.)  Daily 
I'retot,  the  Bristol  (Pa.)  Courier 
and  Levittown  (Pa.)  Times,  the 
Iron  Mountain  (Mich.)  Sews, 
and  the  Lebanon  (Ind.)  Re¬ 
porter. 

Last  year  the  Guild  engaged 
in  six  strikes;  the  pressmen  in 
four;  I.T.U.  in  sixteen;  mail 
deliverers  in  three;  stereotypers 
in  two;  teamsters  in  two;  all 
other  unions  in  five;  with  no 
work  stoppages  in  1958  by  the 
photo-engravers  union. 

Thus  far  in  1959  newspaper 
union  strikes  activity  is  high. 
Pressmen  at  the  St.  Louis  (Mo.) 
Globe-Democrat  started  an  il¬ 
legal  work  stoppage  of  one  hour 
on  Jan.  7  in  a  dispute  over 
cleaning  presses.  That  newspa¬ 
per  was  again  struck,  this  time 
by  the  Guild,  and  forced  to  sus¬ 
pend  publication  on  Feb.  21. 
Columbus  (O.)  pressmen  en¬ 
gaged  in  two  separate  strike  ac¬ 
tions  against  the  Columbus  (O.) 
Dispatch,  Citizen,  and  Ohio 
State  Journal.  The  first  was 
of  one-day  duration  on  Jan.  31 
and  the  second  occurred  on  Feb. 

(Continued  on  page  88) 
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Dateline  Washington:  With  the  Nation’s  Editors 


THE  GOLDEN  WEST  was  represented  at  ASNE  by  (among  others) 
Nick  B.  Williams,  Los  Angeles  Times;  Hugh  A.  Lewis,  Los  Angeles 
Mirror-News;  and  Charles  Green,  Austin  (Tex.)  American-Statesman. 


A  FORMER  PRESIDENT  ot  ASNE,  Walter  Harrison,  at  right,  chats  ii 
Washington  with  Edmund  Goodrich  and  J.  Willard  Hoffman  of  tka 
i'renton  (N.J.)  Trentonian.  Mr.  Harrison  publishes  an  Oklahoma  City 
weekly,  the  North  Star. 
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'Red'  Newton  and  Russ 
the  Fol  champions. 


Jovial 

globe  traveler, 


Serious 

at  the  lectern. 


ASNE  PRESIDENT 


Articulate  Crusader 
For  Press  Freedom 

He  has  chores  for  ‘men  of  genius’ 


James  Russell  Wiggins 


By  Janies  J.  Butler 

Washington 
The  new  president  of  the 
American  Society  of  Newspa¬ 
per  Editors  is  established  in  the 
profession  as  one  of  its  most 
irticulate  crusaders  for  free 
flow  of  official  information,  but 
his  aims  for  an  ever-improving 
journalism  have  carried  him  into 
»  much  more  comprehensive 
field. 

Janies  Russell  Wiggins,  ex¬ 
ecutive  editor  of  the  Washing¬ 
ton  Post  and  Times-Herald,  may 
he  counted  on  to  provide  the 
Society  with  a  strong  and  mili¬ 
tant  voice  during  the  next  year 
through  the  columns  of  his 
newspaper,  in  public  forums, 
and  in  legislative  halls  across 
the  nation.  The  role  is  a  fa¬ 
miliar  one  for  him. 

Mark  of  the  Auctioneer 

It  helps  understand  Russ  Wig- 
Pns’  tenaciousness  to  know  that 
nneof  his  earliest  boyhood  mem¬ 
ories  is  the  red  flag  on  the  front 
Wte  and  the  echo  of  the  auc¬ 
tioneer's  hammer  as  the  family 
mrm  went  to  the  highest  bidder. 
Ws  is  not  the  story  of  a  family 
Wt  destitute.  The  farm  w’asn’t 
Wying  its  way  and  the  head  of 
™  family  had  the  business 
**nse  and  the  determination  to 
.  “oil  and,  devote  his  energies  to 
1  oen-  adventure.  He  set  up  a 
onayage  business.  Business 
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sense,  determination,  and  keep¬ 
ing  on  the  move  are  traits  the 
new  ASNE  head  either  inherited 
or  developed  in  his  boyhood 
through  example. 

His  original  plans  for  the  pro¬ 
fessional  future  were  abandoned 
in  favor  of  newspapering.  He 
had  thought  he  wanted  to  be¬ 
come  a  lawyer.  In  his  high  school 
days  he  edited  the  class  paper, 
a  job  that  brought  him  to  the 
attention  of  the  Rock  County 
Star,  a  weekly.  By  the  time  he 
completed  his  studies  at  Luverne 
(Minn.)  High  School  (in  his 
native  town),  a  full-time  job  at 
the  Star  was  waiting.  And  so 
was  James  Wiggins. 

The  youthful  journalist  soon 
was  editing  a  farm-labor  news¬ 
paper  in  a  hotbed  of  Republican¬ 
ism  but  he  performed  effectively 
enough  to  bring  him  an  offer  to 
join  the  staff  of  the  Yankton 
Press  and  Dakotan.  That  was  a 
hard-to-resist  opportunity  until 
he  talked  it  over  with  his  boss. 
He  came  out  of  the  conference 
with  a  decision  to  stay  on  — 
as  owner  and  publisher  of  the 
newspaper.  But  there  was  the 
matter  of  raising  about  $10,- 
000  fi’om  a  zero-start.  Staked  by 
two  local  businessmen.  Mr.  Wig¬ 
gins  completed  the  deal  and  set 
up  shop  —  minus  operating 
funds.  Under  the  necessities  of 
the  situation,  he  became  adept 
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in  handling  business,  editorial, 
and  mechanical  departments, 
with  operation  of  a  job  press  a 
side  line.  All  at  the  age  of  19 
years. 

On  Washington  Scene 
Metropolitan  journalism  be¬ 
gan  for  him  in  1930  as  an  edi¬ 
torial  writer  for  the  St.  Paul 
Dispatch  and  Pioneer  Press.  In 
what  may  go  down  in  history 
as  the  most  interesting  year  of 
the  century  for  Washington  cor¬ 
respondents  (1933  and  the  ad¬ 
vent  of  the  New  Deal)  Mr.  Wig¬ 
gins  was  sent  here  to  run  the 
buseau,  report  the  doings  of 
FDR,  Harold  Ickes,  Henry  Wal¬ 
lace,  Harry  Hopkins,  et  al.  It 
requires  little  imagination  to 
sense  the  reactions  of  a  farm 
boy  to  burying  baby  pigs,  plow¬ 
ing  crops  under  to  maintain 
prices,  and  massive  Federal  op¬ 
erations  in  the  areas  long  re¬ 
served  to  the  states  and  cities. 
He  w’rote  voluminously,  enthusi¬ 
astically,  and,  often  critically. 

The  year  1938  found  Mr.  Wig¬ 
gins  back  in  St.  Paul  as  man¬ 
aging  editor.  In  1945  he  became 
the  paper’s  editor,  but  one  year 
later  he  went  to  New  York  City 
as  assistant  to  the  publisher  of 
the  New  York  Times.  He  became 
managing  editor  of  the  Wash¬ 
ington  Post  in  1947;  in  1955  he 
was  advanced  to  be  executive 
editor  of  the  Post  and  Times- 
Herald. 


•Air  Force  Officer 

Taking  time  out  for  wartime 
service,  Mr.  Wiggins  was  com¬ 
missioned  a  captain  in  U.  S. 
Army  Air  Forces  in  1942.  He 
taught  at  the  AAF  Intelligence 
School  in  Harrisburg,  Pa.,  later 
was  assigned  to  Washington  be¬ 
fore  going  overseas  as  Air  Force 
Intelligence  Officer  in  North 
Africa  and  Italy.  He  was  dis¬ 
charged  a  major. 

In  1954  he  was  awarded  the 
Lovejoy  Fellowship  at  Colby 
College.  This  is  an  honor  be¬ 
stowed  annually  upon  a  newspa¬ 
perman  who  has  made  signifi¬ 
cant  contribution  to  American 
journalism.  Two  years  later  he 
was  given  the  John  Peter  Zenger 
Award  for  freedom  of  the  press, 
by  the  University  of  Arizona 
journalism  department.  In  1956 
he  wrote  “Freedom  or  Secrecy,” 
a  volume  dealing  with  the  fight 
against  news  censorship  through 
the  centuries.  It  deals  especially 
with  the  problems  faced  in  the 
United  States  and  the  steps 
taken  to  overcome  them  and  it 
reflects  his  work  as  chairman 
of  the  Freedom  of  Information 
Committee  of  the  Associated 
Press  Managing  Editors  Asso¬ 
ciation  and  later,  for  three 
years  as  chairman  of  the  Free¬ 
dom  of  Information  Committee 
of  ASNE. 

(Continued  on  page  68) 
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THE  CANADIAN  PRESS  had  its  annual  meeting  and  dinner  April  15  at 
Toronto.  Seen  at  the  head  table,  left  to  right,  are:  M.  Grattan  O'Leary, 
president  of  the  Ottawa  Journal,  guest  speaker;  C.  H.  Peters,  Montreal 


Gazette,  CP  president;  Premier  Frost  of  Ontario,  and  Mrs.  Frank  C. 
McGee,  Mr.  O'Leary's  daughter  and  wife  of  the  Progressive  Consarvi. 
tive  member  of  Parliament  for  York-Scarborough.  (Story  on  Page  104). 


WOMAN  MEMBER— Mrs.  F.  X.  Murphy  (right)  of  the  Fort  William 
Times-Journal  is  the  only  woman  member  of  The  Canadian  Press.  She 
is  shown  here  at  the  annual  dinner  with  Mrs.  C.  H.  Peters  and  Walton 
A.  Cole,  deputy  general  manager  of  Reuters  News  Agency.  Mrs.  Peters 
is  the  wife  of  CP's  president. 


PUBLISHING  EXECUTIVES — Three  young  newspaper  executives  ard 
members  of  prominent  publishing  families  are  shown  at  the  annual  din¬ 
ner  of  The  Canadian  Press.  They  are  (left  to  right):  Gordon  Fishir, 
executive  assistant  with  the  Southern  Company  Limited;  K.  R.  Thomson, 
president  of  the  Thomson  Company  Limited;  and  Michael  Sifton,  vice- 
president  of  the  Sifton  newspapers. 


WAR  CORRESPONDENTS — Three  war  correspondents  meet  at 
annual  dinner  of  The  Canadian  Press.  They  are  (left  to  right):  Gre 
Clark,  Weekend  Magazine;  Douglas  Amaron,  executive  assistant 
CP;  and  Ross  Munro,  publisher  of  the  Winnipeg  Tribune. 
(Photos  by  Gilbt-rt  A.  Milne.  CP) 
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Advertising  News 

SECTION 
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MEDI  AFFAIRS; 

Four  Major  Factors 
In  Media  Selection 

By  Philip  N.  Schuyler 


Four  major  factors  considered 
by  Grey  Advertising  Agency  in 
making  media  recommendations 
were  listed  this  week  by  Dr. 
E.  Lawrence  Deckinger,  vice- 
president  and  director  of  media 
strategy.  Here  they  are: 

1.  The  client’s  objectives,  and 
that  includes  whom  he  hopes  to 
sell. 

2.  The  type  of  product,  a  most 
important  determinant,  since, 
for  hard  goods,  those  requiring 
thoughtful  consideration  on  the 
part  of  the  prospective  buyer, 
print  is  very  often  the  vital  in¬ 
gredient,  whereas  broadcast 
might  be  more  reasonablv  ra¬ 
tionalized  for  certain  packaged 
goods.  But  there  are  strong 
exceptions.  When  studv  is  re¬ 
quired  on  the  part  of  the  pros¬ 
pect,  print  becomes  important, 
because  no  one  bas  yet  or  ever 
will  figure  out  a  way  to  clip 
out  and  file  for  careful  perusal 
a  TV  or  radio  commercial. 

3.  What  kind  of  message  the 
creative  department  has  pre¬ 
pared.  It  is  obvious  that  cei*- 
tain  types  of  creative  strategy 
naturally  puts  media  into  cer¬ 
tain  boxes. 

4.  The  client’s  .selling  philo.so- 
phy,  which  may  be,  for  example, 
to  ride  the  coat  tails  of  com¬ 
petitors,  or  to  strike  out  for 
oneself  to  broaden  the  market. 

‘.411  Media  .4re  Good’ 

“Of  course,  within  this  basic 
framework,  there  are  all  man¬ 
ner  of  considerations,”  Dr. 
Deckinger  said.  “Our  key  stand- 
art  at  Grey  is  encompassed  in 
the  maxim:  ‘Whatever  you  do, 
•h)  it  right.’ 

We  don’t  usually  advocate 
trying  to  reach  everyone.  Our 
rtvice  most  often  is  to  pick 
^  that  segment  of  the  market 
rtiich  offers  the  best  potential 
and  concentrate  on  it. 

All  media  are  good;  there  is 
a®  bad  medium.  For  differing 
reasons  we  use  newspapers, 
®a^zines,  TV,  radio,  billboards 
®r  industrial  publications. 
editor  ac  PUBLISHER 


“Currently  TV  is  the  glamor 
medium.  TV  can  be  and  is  re¬ 
warding  to  advertisers,  when  it 
is  used  in  the  right  w’ay  for  the 
right  reasons  for  the  right  prod¬ 
ucts.  But  wrong  reasons  also 
.seem  attractive.  One  is  that  the 
other  fellow,  the  competitor,  is 
using  it.  Another  is  a  desii’e  to 
get  into  show  business,  to  ‘go 
Hollywood’.” 

.4  Third  Reason 

Dr.  Deckinger  declined  to  dis¬ 
cuss  a  third  reason  —  the  tempt¬ 
ing  lo^r  commission  for  doing 
little  at  high  commissionable 
cost  for  time  and  talent.  In  the 
trade  it  is  frequently  described 
as  the  “sweetest,  neatest  way 
for  making  agency  profits.”  Last 
w'eek  it  w'as  attacked  in  Editor 
&  Pi’BLiSHER  by  Joseph  L.  Pack¬ 
ard,  president,  Wilbur-Ciangio, 
Beekman  and  Packard,  Inc.,  a 
new  kind  of  advertising  agency. 
Mr.  Packard  said  in  his  experi¬ 
ence  he  knew’  of  many  TV  ad¬ 
vertising  failures,  largely  among 
mid-range  advertisere,  oversold 
by  agencies  on  the  medium, 

“Media  selection  is  an  art, 
not  a  science,”  Dr.  Deckinger 
said.  “In  this  regard  it  is  like 
the  practice  of  medicine,  but, 
unlike  medicine,  it  has  not  the 
large  body  of  scientific  litera¬ 
ture  to  support  it.  It  is  always 
our  increasing  effort  to  try  to 
get  advei’tisers  to  use  the  media 
best  for  them.” 

60  in  Department 

To  activate  his  briefly  stated 
media  buying  philosophy.  Dr. 
Deckinger  heads  a  department 
of  60  people.  His  associate  media 
director  is  Gene  Accas.  Group 
media  supeiwisors  are  Joan  Wil¬ 
bur,  and  Philip  Branch.  Ailene 
Barry  is  chief  print  buyer,  and 
Ken  Kearns,  chief  broadcast 
buyer.  These  top  executives  di¬ 
rect  the  investment  of  annual 
client  billings  currently  crow’d- 
ing  $.)0,000,000. 

Dr.  Deckinger  gives  unstint- 
ingly  of  his  time  and  talents 
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to  the  adverti.sing  profession 
with  which  he  has  been  associ¬ 
ated  for  23  years.  He  w’as  for 
20  years  with  the  Biow  Com¬ 
pany.  He  has  been  with  Grey 
since  July  1956. 

Rating  Services 

Presently  he  is  chairman  of 
the  broadcast  rating  research 
committee  of  the  Advertising 
Research  Foundation.  Although 
this  committee  some  time  ago 
set  standards  for  broadcast 
audience  measurements  (rating 
services)  it  is  still  active.  The 
standards,  as  published,  speci¬ 
fied  mechanical  methods  (such 
as  the  Nielsen’s  Audimeter)  as 
offering  the  greatest  likelihood 
of  accurate  measurement,  but 
also  held  that  the  coincidental 
intei’view  (such  as  TPI  ratings 
and  telephone  interviews)  had 
much  to  recommend  it. 

“Broadcast  ratings  still  con¬ 
stitute  a  serious  problem,”  Dr. 
Deckinger  said  this  week.  “Na¬ 
tionally,  with  mechanical  sys¬ 
tems  in  homes,  results  are  fair¬ 
ly  satisfactory.  Local  measure¬ 
ments  represent  greater  diffi¬ 
culties  than  national.  There  is 
room  for  improvement  in  both. 

“Both  w’ill  keep  getting  bet¬ 
ter  as  time  gres  on.  The  im¬ 
provement  will  be  slow,  but  defi¬ 
nite. 

“Whatever  eventuates,  of 
course,  will  never  be  compara¬ 
ble  to  the  Audit  Bureau  of  Cir¬ 
culations,  which  w'ill  always  be 
a  primai-y  method  of  counting 
for  print  media.  But  it  may  be 
that  the  ABC  may  .sometime  be 
modernized  to  give  audience 
measurements  for  publications 
comparable  to  those  of  the 
broadcast  media.” 


‘Birds  Eye’ 
Throws  1-2 
Ad  Punch 

White  Plains,  N.  Y. 

The  Birds  Eye  division  of 
General  Foods  Corporation  has 
a  special  “one-two  punch”  ad¬ 
vertising  campaign  lined  up  on 
the  “Better  Buy  Birds  Eye” 
theme  as  a  feature  of  its  30th 
Anniversary  promotional  pro¬ 
gram  during  1959. 

Beginning  this  month.  Birds 
Eye  will  promote  its  “Better  Buy 
Birds  Eye”  slogan  in  a  new 
campaign  built  around  a  “one- 
two  punch”  national  and  local 
newspaper  advertising  series. 
Fruits,  vegetables,  main  dishes 
and  dinners  will  be  featured 
in  the  advertisements  continu¬ 
ing  through  June. 

Full-Color  Punch 

In  each  case  the  first  “punch” 
is  a  full-color  product  adver¬ 
tisement  appearing  in  Sunday 
newspaper  magazine  sections. 
The  second  “punch”  is  a  black 
and  w’hite  newspaper  advertise¬ 
ment  on  the  Thursday  following, 
with  a  coupon  discount  or  other 
offer  relating  to  the  same  Birds 
Eye  product  advertised  the  pre¬ 
vious  Sunday.  The  campaign  is 
national,  but  the  product  ad¬ 
vertisements  and  consumer  offers 
are  individually  tailored  to  each 
market.  Approximately  80,000,- 
000  consumer  coupons  will  be 
incorporated  in  the  newspaper 
advertisements  during  the  three- 
month  period  between  April  1 
and  June  30.  Typical  are  cou¬ 
pons  worth  five  cents  toward 
the  purchase  of  various  fruit 
and  vegetable  items. 

To  round  out  the  program  a 
full-color  full-page  advertise¬ 
ment  featuring  fruits,  vegetables 
and  potatoes  will  appear  in  the 
special  f rozen  food  issue  of  Good 
Housekeeping  in  May  and  half¬ 
page  black  and  white  advertise¬ 
ment  on  french  fries  and  peas 
will  appear  in  the  April  and 
June  issues  of  Every  Woman’s 
— Family  Circle. 

The  program  is  designed  to 
attract  new  customers,  build 
store  traffic  and  volume  sales, 
and  create  promotional  and  tie- 
in  opportunities  foi-  retailers 
with  the  full  Birds  Eye  line, 
broadest  in  the  indu.stry. 
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U.S.  Steel  Tests  Plan  in  South  Ad  Students 


Pittsburgh  i 

A  new  program  aimed  at  pre- 
ser\  ing  and  widening  steel  con¬ 
sumer  markets  was  put  on  pa¬ 
rade  by  United  States  Steel 
Corp,  in  the  Birmingham,  Ala., 
district  last  week  where  it  was 
pilot-tested  before  “going  on  the 
road.” 

Known  as  “Steelmark  Days,” 
the  national  marketing  project 
seeks  to  counter  competitive 
threats  from  non-ferrous  mate¬ 
rials  presently  making  inroads 
in  a  broad  list  of  products,  from 
pots  and  pans  to  window  sashes 
and  lawn  furniture. 

According  to  Bay  E.  Estes, 
U.S.  Steel’s  vicepresident  of 
marketing,  three  U.S.  Steel 
“plant  communities”  —  Ensley, 
Bessemer  and  Fairfield  on  Bir¬ 
mingham’s  outskirts  —  partici¬ 
pated  in  a  three-day  celebration 
to  make  townsfolk  conscious  of 
“buying  quality  steel  products” 
for  the  home.  Ix>cal  newspapers, 
merchants,  civic,  industrial,  la¬ 
bor  and  municipal  leaders  pooled 
talents  to  create  “Steelmark 
Days — A  Salute  to  the  Man  of 
Steel,”  complete  writh  parades, 
floats  and  prizes. 

Extra  Linage 

Promotion  committees  began 
local  radio-TV  and  press  build¬ 
ups  early  and  timed  them  to 
climax  on  April  9.  The  Birming¬ 
ham  (Ala.)  News  ran  three  spe¬ 
cial  sections,  one  for  each  com¬ 
munity.  The  Ensley  Industrial 
Press  printed  a  special  section. 
Other  dailies  and  weeklies  in  the 
area  ran  enlarged  editions  to 
contain  appropriate  features. 

U.  S.  Steel  ran  a  total  of  12 
full-page  ads  in  the  local  dailies 
and  weeklies  in  each  of  the  three 
communities:  Fairfield  Adver¬ 
tiser,  Bessemer  Advertiser;  Ens¬ 
ley  Industrial  Press;  Steel  City 
Star;  Birmingham  News;  and 
Birmingham  Post  Herald. 

As  the  w'eek  progressed,  750 
spot  announcements  went  on  the 
air.  Fairfield  Local  1013,  United 
Steel  Workers,  sponsored  three 
hours  of  radio  coverage  of  the 
community  parade  of  six  bands 
and  20  floats. 

After  results  of  the  pilot  pro¬ 
gram  are  studied,  similar  festi¬ 
vals  are  being  planned  for  other 
steel  centers  including  Gary, 
Ind.,  the  Monongahela  Valley 
near  Pittsburgh,  Lorain,  Ohio, 
and  Pittsburg,  Calif. 

Nearly  all  merchants  in  the 
three  Alabama  communities  held 
special  sales  of  quality  items — 
including  steel  products,  w’hich 
were  pushed  up  front  into  win¬ 
dows  and  special  displays.  Ob¬ 
ject  was  to  lure  customers  from 
surrounding  areas  into  these 


New  in  Ads 

( 

“What’s  New  Inside  Xew-s- 
paper  .Advertising”  was  de 
scribed  last  w'eek  to  65  honor 
advertising  college  seniors  rep¬ 
resenting  schools  from  through¬ 
out  the  U.  S.  and  Canada  as 
part  of  an  all-day  “Mediarama" 
sponsored  by  the  Association  of 
.Advertising  Men  and  Women 
in  New  York.  Five  media  trade 
associations  sponsored  panel  ses¬ 
sions  during  the  day  as  part 
of  9th  Inside  Advertising  Week, 
April  5-10. 

The  newspaper  session  of  the 
Mediarama,  sponsored  by  the 
'STEELMARK  DAYS' — George  R.  Clark,  advertising  director,  Birming*  Bureau  of  Advertising,  .ANP.V  j 
ham  (Ala,)  News,  displays  front  page  of  20-page  section  pub'ished  as  following  panel:  .\llen  1 

part  of  U.S,  Steel's  new  program  aimed  at  preserving  and  widening  g  Sikes  sales  service  manager,  ' 
steel  consumer  markets.  The  News  also  published  an  eight-page  section  B^reau^of  Advertising  (modera¬ 
tor  Ensley  and  a  tour-page  section  for  Fa-rfie.d.  president.  New 

York  Chapter,  American  .Asso- 

communities  where  they  were  the  entire  industry,  as  well  as  c'at'on  of  Newspaper  Hepr^j 
encouraged  to  buy  w’ares — many  to  manufacturers  and  mer-  vicepiesident,  j 

of  steel.  chants,  in  order  to  stimulate  M  ard-Gnffith  Co  ;  Jacques  Cald- 1 

steel  buying  preference.  peneral  advertising  man- 

Different  Concept  „  u  j-  o-  •  u  York  World-Tele- 

:  Spearheading  the  Bii^ngham  g 

“Tins  event  represents  a  totel-  distnct  program  was  Arthur  V.  ^  marketing  plans  man-i 

ly  different  concept  in  market  Wiebel,  president  of  U  S.  St^l  s  Bureau  of  Advertising, 

development  m  the  steel  Indus-  Tennessee  Coal  and  Iron  Divi-  j 

tiy  and  is  the  springboard  for  sion  headquartered  there.  The  ‘Newness’  of  Paper-  i 

similar  programs  we  expect  to  company’s  market  development  ^  j  » 

hold  in  several  of  our  key  plant  specialists  from  Pittsburgh  Mr  Kent  urged  the  studenU 
communities  across  the  nation  worked  closely  with  him  and  ®  1 

during  the  year,”  Mr.  Estes  said,  other  division  officials  to  ac-  cited  sta  i»  ics  to  ^ 
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A  piani,  communiy  is  me  ^  growth  of  the  industry  as  well 

logical  place  to  perform  our  Steelmark  Days  proposal  and  to  “newness’  of  newspapers 
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do  we  have  a  good  steel  com-  tion.  $700,000,000 
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there  conscious  of  the  economic  In  addition  to  offering  its  a^d  equipment, 
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wages,  taxes  and  purchases  than  The  TCI  division  even  moved  and  newspapers  in  some  400 
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sell  it  before  anyone  receives  employes  every  opportunity  to  the  “Live  Better  by  Far  Willi 
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EDITOR  &  PUBLISHER  for  April  25, 


communities  where  they  were 
encouraged  to  buy  wares — many 
of  steel. 

DilTerent  Concept 

“This  event  represents  a  total¬ 
ly  different  concept  in  market 
development  in  the  steel  indus- 
ti-y  and  is  the  springboard  for 
similar  programs  we  expect  to 
hold  in  several  of  our  key  plant 
communities  across  the  nation 
during  the  year,”  Mr.  Estes  said. 

“A  plant  community  is  the 
logical  place  to  perform  our 
marketing  experiment.  Not  only 
do  we  have  a  good  steel  com¬ 
mercial  story  to  tell,  but  we 
are  helping  to  make  everyone 
there  conscious  of  the  economic 
importance  of  local  steel  produc¬ 
tion.  In  a  simple  and  direct  way 
we  are  saying:  There’s  more  to 
wages,  taxes  and  purchases  than 
just  making  steel;  we  have  to 
sell  it  before  anyone  receives 
a  cent,”  he  said. 

“We  merely  suggest  that 
everyone  who  has  a  stake  in 
local  steel  production  should 
pitch  in  and  help  sell.  And 
that’s  exactly  what  these  three 
foi-v-ard  -  looking  communities 
are  doing,”  Mr.  Estes  added. 

Use  30%  Steel 

The  program  launched  in  Bir¬ 
mingham  last  week  is  based  on 
U.S.  Steel’s  effort  to  cultivate 
a  preference  for  steel  in  the 
minds  of  domestic  consumers 
who  use  up  about  30%  of  the 
nation’s  steel  production  but 
who  also  have  a  wide  selection 
of  non-ferrous  products  to 
choose  from.  The  company  de¬ 
veloped  a  “Steelmark”  emblem 
which  it  has  made  available  to 


the  entire  industry,  as  well  as 
to  manufacturers  and  mer¬ 
chants,  in  order  to  stimulate 
steel  buying  preference. 

Spearheading  the  Birmingham 
district  program  was  Arthur  V. 
Wiebel,  president  of  U.S.  Steel’s 
Tennessee  Coal  and  Iron  Divi¬ 
sion  headquartered  there.  The 
company’s  market  development 
specialists  from  Pittsburgh 
worked  closely  with  him  and 
other  division  officials  to  ac¬ 
quaint  the  communities  with  the 
Steelmark  Days  proposal  and  to 
help  coordinate  local  participa¬ 
tion. 

Pay-Day  Moved  Up 

In  addition  to  offering  its 
know-how,  U.S.  Steel  also  ar¬ 
ranged  special  plant  tours  dur¬ 
ing  the  three-day  spectacular. 
The  TCI  division  even  moved 
up  its  pay-day  one  day  to  give 
employes  every  opportunity  to 
participate. 

More  than  500  merchants 
agreed  to  stage  individual  mer¬ 
chandising  events  focused  on  the 
Steelmark  and  also  to  work  col¬ 
lectively  to  make  the  project 
a  significant  community  event. 
Others  offered  support,  includ¬ 
ing  various  service  organiza¬ 
tions  and  both  local  and  district 
leaders  of  the  ClO-Steelworkers 
and  the  United  Mine  Workers. 

Prizes  amounting  to  $5,000 
were  offered.  Chambers  of  com¬ 
merce  organized  parades  with 
floats  depicting  uses  of  steel 
and  also  created  special  com¬ 
munity  exhibits.  Banners  salut¬ 
ing  the  Steelmark  and  Men  of 
Steel  were  strung  across  main 
thoroughfares,  and  companion 
posters  saturated  the  area. 
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WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

Total  Retoil  Soles _ $2,336,394 

Retoil  Food  Soles _ 589,775 

Retail  Drug  Soles _ 88,498 

Automotive _ 435,242 

Gos  Stotions _ 146,580 

Furniture,  Household  Applionces _ 125,120 


26  ADJACENT 
COUNTIES 
(000) 

$2,030,071 

510.796 
55,405 

430.796 
176,027 
104,022 


$4,366,465 

1,100,571 

143,903 

866,038 

322,607 

229,142 


I  (Source.  Sales  Management  Surrey  of  Buying  Power.  May  10.  1958}  I 

*  Akron,  Canton  and  Youngstown's  Counties  are  not  included  in  above  Sales. 


The  Cleveland  PLAIN  DEALER 

^tpreitnttd  by  Cresmtr  &  Woodward,  Inf.,  .Ww  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  AngeUs.  Montber  of  Metro  Sunday  ComiVs  and  Magazine  yetwork, 

Editor  ac  publisher  for  April  25,  1959 


Gloves  Off  In  New 
Fight  on  Inflation 


After  attackiii}?  the  problem 
almost  continuously  since  1943, 
the  Institute  of  Life  Insurance 
opened  a  new  round  of  fiphtinp 
newspaper  ads  against  inflation 
last  March  23. 

“We  decided  the  time  had 
come  to  take  off  the  gloves,” 


Donald  F.  Barnes,  the  Institute’s 
vicei)resident  and  advertising 
director  said  this  week.  “And 
the  adveitisements  are  harder- 
hitting  than  ever  before.” 

7-Ad  Sene'* 

Seven  ads  are  in  the  current 
series,  prepared  by  J.  Walter 
Thompson  Company,  Inc.  They 
are  tied  together  with  the  sign- 
off  line  “Inflation  is  ‘the  cruelest 
tax  of  all’  ”  and  a  simple  draw¬ 
ing  of  a  wraith  labeled  inflation 
on  his  -swollen  Ijelly.  It  is  the 
drawing  that  catches  a  reader’s 
eye  and  compels  a  reading  of 
the  bareknuckle  text. 

Arthur  Blomquist,  JWT  art 
director  on  the  account,  drew 
the  first  rough  sketch  of  what 
was  meant  to  be  a  dreadful  ap- 
l)arition.  But  you  know  a  little 
fat  man  can  look  quite  Jolly,  and 
t'-'at  wasn’t  the  intention  at  all. 
n  .  Banies,  Holgar  J.  Johnson, 
Institute’s  president,  and 
Howard  Holdemess,  chairman 
of  the  board,  went  to  work  on 
the  vaguely  pleasant  creature. 
The  original  sketch  had  been 
drawn  completely  bald.  The 
amateur  artists  put  a  few  sti  ay 
hairs  atop  the  egg-head.  The 
eyes,  glittering  with  $-signs, 
were  squeezed  closer  together 
than  they  had  been,  and  thus 
began  to  squint  and  glint  in  an 
evil  manner. 

The  end  I’esult  was  far  more 
in  keeping  with  the  determina¬ 
tion  expressed  at  the  December 
meeting  of  the  In.stitute’s  board, 
and  announced  by  Mr.  Holdei- 
ness  as  “taking  off  the  gloves.” 

So  the  evil  little  creature 
leers  away  at  46,000,000  readers 
in  .57.5  newspapers  and  will  con¬ 


tinue  to  do  so  effectively  until 
June  15.  Then  directors  will 
consider  another  program  de¬ 
signed  to  start  in  the  fall. 

The  Institute,  with  a  member¬ 
ship  of  170  life  insurance  com¬ 
panies,  representing  96%  of  the 
life  insurance  written  in  this 
country,  invests  $1,800,000  a 
year  in  advertising. 

Newspapers  Chosen 

While  some  magazines,  in¬ 
cluding  Editor  &  Publisher,  are 
on  the  schedule,  newspapers 
were  chosen  as  the  best,  major 
means  of  fighting  inflation.  As 
Mr.  Barnes  pointed  out,  most 
newspapers  have  been  fighting 
the  same  enemy  with  editorials 
at  least  once  a  week  for  some 
time. 

“The  messages,  we  hope,  are 
thought-provoking,  and  the 
newspaper  provides  a  medium 
that  people  read  thoughtfully,” 
President  Johnson  said. 

“The  life  in.surance  business 
in  this  series  is  attacking  not 
only  one  of  its  (*wn  greatest 
problems,  but  one  of  the  greatest 
problems  of  all  American  busi¬ 
nesses.  A  newspaper  campaign 
such  as  this  is  the  only  way  the 
Institute  knows  to  reach  a  ma¬ 
jority  of  the  American  people 
with  a  thoughtful  message  which 
they  can  read  and  digest  at 
their  leisure.” 

5  Previous  C-unipaigns 

The  Institute  has  launched 
five  major  campaigns  against 
inflation  previously.  This  is  the 
sixth.  In  1943  when  World 
War  II  was  at  its  mid-point  and 
nrices  were  rising  constantly, 
the  ads  told  why  prices  go  up  in 
wartime — and  suggested  ways  to 
hold  them  down.  The  war  ended 
in  1945,  but  inflation  continued. 

In  1946  the  Institute’s  cam¬ 
paign  urge<l  Americans  to  buy 
only  what  they  needed  until 
goods  became  plentiful  again. 
In  1951,  the  Korean  war  brought 
another  round  of  inflation,  and 
the  Institute’s  .series  leminded 
those  on  the  home  front  that 
they  could  do  their  share  by 
helping  to  prevent  inflation. 
Then  in  19.52,  when  the  Korean 
conflict  had  broadened,  new 
messages  asked  for  less  pres¬ 
sure  on  government.  Good  times 
were  tempered  in  1957  by  the 
rising  cost  of  living. 

“Fighting  inflation,”  the  Insti¬ 
tute’s  series  pointed  out  this 
year,  “is  everybody’s  job.”  And 
as  1957  drew  to  a  close.  Sput¬ 
niks  took  the  sijotlight.  Yet  as 


ffc*  flMt  sMs  ••  •  91*  bH*” 


fcWliirtu  h  !*>•  «rw4»>  foa  mf  mH" 

the  life  insurance  business  em¬ 
phasized  in  that  year’s  cam¬ 
paign,  inflation  was  the  greater 
menace. 

100  Me>>af;es 

In  all,  more  than  100  mes¬ 
sages  against  inflation  have  ap¬ 
peared  in  newspapers  and  maga¬ 
zines  during  the  15-year  effort. 
Summing  it  up  recently,  the 
Institute  declared : 

“We  recognize,  of  course,  that 
no  single  effort  such  as  this  can 
hope  to  bring  an  end  to  the 
insidious  forces  that  have  been 
chipping  away  at  the  value  of 
the  dollar.  'This  will  happen 
only  when  all  Americans  are 
sufficiently  aware  of  the  dan¬ 
gers  of  inflation  to  take  active 
steps  that  will  prevent  its 
growth. 

“We  are  encouraged  by  the 
public  respon.se  which  our  efforts 
have  biought  during  the  past 
periods  of  inflation.  At  the  same 
time  we  are  concerned  by  the 
fact  that  mo.st  Americans  woriy 
about  inflation  only  after  it’s 


well  under  way.  The  time  to  head  | 
off  inflation  is  before  it  gathers 
momentum.  And  this  can  besti 
be  accomplished  by  resisting! 
actions  which  create  the  condi-j 
tions  upon  which  inflation  feeds] 
and  grows.”  I 

I 

Gnawing  un  Dollar 

Carefully  checking  all  the 
economic  elements  of  the  anti¬ 
inflation  advertisements  is  Jules 
Kramer,  the  Institute’s  director 
of  economic  research. 

The  opening,  or  platfonn  ad, 
in  the  current  series  shows  Mr. 
Inflation  gnawing  a  big  bite 
out  of  a  dollar  bill.  (See  cut). 

“Just  since  the  war,  32  cents 
have  vanished  from  the  dollar,” 
the  text  reads.  It  goes  on  to 
advise  reuiders  that  the  most 
impoi  tant  thing  they  can  do  in 
the  fight  against  inflation  is  ‘‘to 
see  that  the  government — feder¬ 
al,  state  and  local — spends  your 
tax  money  wisely.” 

“The  first  requirement  for  a 
strong  and  more  prosperous 
America  is  a  .strong  and  stable 
dollar,”  the  ad  concludes. 

Text  is  written  by  Ian  Ro.se, 
copy  writer  at  JWT.  This  agency 
has  had  the  Institute’s  account 
ever  since  it  started  in  1939. 
Maurice  L.  Hanson,  vicepresi¬ 
dent,  is  the  account  sui)eivi.sor. 


Gee  Siicceoils  ^  ay 

.Anthony  S.  Gee,  former  media 
group  supervi.sor,  has  been 
named  media  director  at  Eiwin 
Wasey,  Ruthrauff  &  Ryan,  Inc., 
New  York.  He  succeeds  Harry 
I>.  Way  who  was  named  execu¬ 
tive  vicepresident  in  charge  of 
the  New  York  office  last  month. 


Publishers  Fete  140  Brand  Name  Retailers 


For  three  days  last  week  140 
“Brand-Name  Retailers-of-the- 
Year”  were  guests  of  honor  at 
a  series  of  functions  in  New 
York  hosted  by  newspaper  pub¬ 
lishers  (arranged  by  Bureau  of 
Advertising,  ANPA),  Life  and 
Snttirdajf  Evening  Post  maga¬ 
zines,  and  the  Point  of  Purchase 
Advertising  Institute. 

These  top  merchants  had  won 
over  thousands  of  entries  in  the 
annual  competition  for  the.se 
honors,  spon.sored  by  Brand 
Names  Foundation,  Inc. 

In  the  large-volume  depaid- 
ment  stoi-e  classification.  Lit 
Brothers  of  Philadelphia  cap¬ 
tured  the  highest  honor.  The 
major  food  stores  award  was 
given  to  Alpha  Beta  Food  Mar¬ 
kets,  Inc.,  La  Habra,  Calif. 

Plaques  and  certificates  were 
presented  to  140  retailers  in  26 
categories  of  retailing  at  the 
awards  banquet  held  April  15 


in  the  Waldorf-Astoria. 

H.  James  Gediman,  executive 
vicepresident,  Hearst  Adver¬ 
tising  Service,  Inc.,  New  York, 
was  elected  a  director  of  the 
Board  of  Brand  Names  Founda¬ 
tion,  Inc.,  at  the  annual  BNF 
Members’  Day  business  meeting- 
Paul  Miller,  president  of  the 
Gannett  Newspapers,  Rochester, 
N.  Y.,  was  re-elected  a  director. 

Edwin  S.  Friendly,  vicepresi¬ 
dent,  Westchester  County  Pu'j' 
Ushers,  Inc.,  White  Plains,  N.  I 
and  Palmer  Hoyt,  publi.sher,  the 
Denver  (Colo.)  Post,  will  con¬ 
tinue  to  sei-ve  as  directors. 

Charles  T.  Lipscomb,  Jr- 
president.  Bureau  of  .Adver¬ 
tising,  ANPA,  was  again  chosen 
by  his  organization  to  represent 
them  on  the  Foundation’s  hoar^ 

Henry  E.  Abt  was  re-elected 
president  of  the  Foundation,* 
position  he  has  held  since  194'' 
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TRIB  READERS  MORE 
BECAUSE  THEY’VE  GOT  MORE... 


Editor 


The  latest  Herald  Tribune  Home  Study*  shows  that  of 

TRIB  families  own  an  automobile . . ,  better  than  half  of  these  ears  are  195') 
models  or  newer . . .  three  out  of  ten  TRIB  families  own  two  or  more  ears! 

Deal  with  the  bijr  wheels  . , .  the  people  with  more  wants, 
more  disposable  income.  (let  all  the  faets  about  the  TRIB  today! 

-iJieralb  ^Tribune 

Today's  VITAL  Newspaper! 

•N»SS«U/SUFfOLK/r»  RFlELD 

wESTCHESTtR  COUNTIES  230  Wcst  41  st  Street,  New  York  36,  N.  Y. 

•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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Multiple  Retail  Appeal  Vital  to  Carpet  Sales 


“The  use  of  multiple  retail 
appeals  in  carpet  advertising  has 
got  to  pull  more  of  our  market 
potential  than  the  current  situa¬ 
tion  with  everybody  locked 
bumper  to  bumper  on  one  appeal 
—  comparative  price  adver¬ 
tising,”  Eugene  V.  Connett,  ad¬ 
vertising  director,  American 
Carpet  Institute,  told  the  In¬ 
stitute’s  first  Retail  Advertising 
Clinic  in  St.  Louis  last  week. 

The  statement  was  made  at 
the  Institute’s  new  clinic  un¬ 
veiled  before  45  retailers  from 
the  St.  Louis  area.  The  clinic, 
believed  to  be  the  first  of  its 
kind  in  the  carpet  industry,  was 
co-sponsored  by  the  St.  Louis 
Floor  Covering  Club. 

Making  use  of  more  than  100 
slides  pix)jected  on  a  screen,  Mr. 
Connett  gave  his  audience,  com¬ 
posed  of  retail  carpet  and  adver¬ 
tising  executives,  a  comprehen¬ 
sive  analysis  of  i-etail  carpet 
advertising  today.  Presenting 
.samples  of  actual  carpet  ads, 
run  by  retailers  across  the  coun¬ 
try,  he  discussed  in  detail  the 
key  factors  that  make  ads  “pull” 
or  “fail.” 

Must  Vary  Appeals 

Mr.  Connett  reiterated  during 


the  day-long  program  that  car¬ 
pet  retailers  must  vary  their 
appeals  to  consumers  in  adver¬ 
tising  in  promoting  merchandise, 
service  and  price  if  they  hope 
to  get  a  fair  return  on  their 
advertising  expenditure.  Limit¬ 
ing  their  appeals  to  price  dis¬ 
counts,  he  said,  cuts  them  off 
from  a  sizable  portion  of  the 
consumer  market,  for  carpet 
weakens  the  pulling  power  of 
their  price  promotional  adver¬ 
tising  and  cuts  deeply  into  their 
profits. 

The  Institute  ad  director  re¬ 
ported  that  research  based  on 
detailed  sales  records  has  shown 
that  the  more  successful  carpet 
retailers  today  hold  only  “one 
single  advantage  over  their  di¬ 
rect  competition  who  were  equal¬ 
ly  aggressive  in  all  other 
phases.”  These  stores,  he  said, 
“simply  do  a  greater  volume  of 
retail  advertising.” 

But  analysis  of  thousands  of 
retail  ads  during  the  past  three 
years  revealed  that  “volume 
alone  is  not  enough,”  he  de¬ 
clared.  “We  even  found  cases 
where  two  retailers  spent  an 
equal  amount  of  money  on  the 
.same  day  in  the  same  paper  for 
the  same  amount  of  space,  and 


in 

Altoona ! 


Advertisers  are  finding  out  that  it  pays  off 
at  the  cash  register  when  they  use  COLOR 
in  Altoona! 


The  Altoona  Mirror’s  29  years  of  color  exi^rience 
and  careful  craftsmanship  have  resulted  in  crisp, 
bright  ads  that  produce  outstanding  results.  Last 
year’s  record  230,000  lines  of  color  advertising — 
more  than  many  big  city  papers — is  pretty  much  the 
proof  of  the  pudding! 

Don’t  forget,  too,  you  get  real  saturation  coverage 
of  this  growing  market  ...  85%  city  zone  coverage, 
and  reaching  3  out  of  4  Blair  County  homes. 

SELL  ALTOONA  WITH  COLOR  IN  THE 

Mltoona  SlRtrtor 

Altoona  Pennsylvania's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 


yet  they  got  entirely  different 
results.  One  had  spectacular 
sales  and  one  got  no  action!” 

“We  concluded,”  Mr.  Connett 
said,  “that  what  you  say  in  an 
ad  makes  the  difference  between 
traffic  and  no  traffic.”  Spending 
increased  amounts  on  ads  that 
don’t  pull  is  a  “fast  way  to  the 
poorhouse,”  he  warned  his  audi¬ 
ence. 


CJinic’s  Purpose 


The  purpose  of  the  Institute’s 
advertising  clinic,  he  explained, 
is  to  evaluate  current  advertising 
and  establish  a  pattern  as  to 
“what  retailers  should  be  saying 
in  their  ads  to  pull  traffic.” 
Dealers  armed  with  this  infor¬ 
mation  “theoretically”  could  ex¬ 
pect  to  increase  their  traffic  in 
relation  to  increases  in  their  ad 
budgets  until  “saturation”  was 
reached. 

Mr.  Connett  divided  the  pre¬ 
sentation  into  five  parts:  (1) 
The  Anatomy  of  an  Ad — a  dis¬ 
cussion  on  ad  layout,  illustra¬ 
tions,  headlines  and  body  copy; 
(2)  Presenting  merchandise — 
an  analysis  of  effective  ways  of 
featuring  cai^pet  in  advertising. 


search  has  shown,  he  said,  that 
on  the  average  editorial  tech¬ 
niques  attract  2*^  times  as  many 
readers  as  conventional  display 
techniques,  as  they  conform  to 
the  way  readers  are  used  to 
reading,  and  because  they  give 
the  impression  of  containing 
news.  Display  ads,  he  stressed 
can  be  just  as  effective  as  edi-  ' 
torial  ads  if  they  are  properly 
conceived  and  executed.  A  prime 
error  on  disp'av  ads  is  that  they 
ai’e  made  too  busy,  he  warned. 

Some  errors  to  avoid,  he  said, 
were  distracting  and  confusing 
devices  such  as  arrows  and  sun¬ 
bursts,  tilted  copy  and  illustra¬ 
tions,  reverse  type,  white  on 
black,  and  type  on  tinted  back¬ 
grounds.  All  of  these  devices  he  . 
said  have  been  proven  harder  to 
read.  Recommended  were  1 
“squared-up”  copy  blocks  and 
avoidance  of  “visual  tricks”  with 
type.  “Type  is  to  be  read;  it 
should  not  be  an  element  of 
design,”  he  said. 


*Dis  figured  Art’ 


Mr.  Connett  cautioned  against 
the  use  of  “disfigured  art,”  or 
mutilation  of  pictures  or  illus- 


including  demonstration  of  the  trations  of  the  product  to  form 


product  in  ads  by  copy  and  art¬ 
work;  (3)  Presenting  seiwices 
— ways  of  advertising  the  store’s 
special  services  to  the  consumer ; 
(4)  Presenting  price — how  to 
handle  price  effectively  in  ad¬ 
vertising  including  an  explana¬ 
tion  of  the  variety  of  price 
appeals  available  to  carpet  re¬ 
tailers  based  on  the  experience  of 
succes.sful  dealers,  and  (5)  An 
exposition  on  how  retailers  can 
create  ads  using  an  effective 
combination  of  appeals  for  the 
carpet  customer. 

Illustrating  each  of  his  points 
with  retail  carpet  ads  projected 
on  the  screen,  Mr.  Connett  noted 
that  in  every  city  there  are 
stores  whose  ads  “literally  stand 
i  out.”  He  urged  all  carpet  mer¬ 
chants  to  “try  to  give  your  ads 
I  a  consistent  personality  and  style 
of  your  own,”  to  make  them 
I  easily  recognizable. 

Clear,  simple  and  direct  ap¬ 
proaches  were  recommended  in 
the  physical  structure  of  ads. 
“The  layout  should  carry  the 
eyes  through  the  message  easily 
and  in  proper  sequence — from 
art  and  headline  to  copy  and 
price.”  He  urged  simple  layouts 
that  give  each  of  the  ads  ele¬ 
ments  “enough  white  space  to 
breathe.” 


odd  shapes,  or  to  mortise  in 
type.  Regarding  illustration,  he 
related  that  “in  principle,  the 
bigger  the  illustration,  the 
higher  the  noting.”  He  reminded 
his  audience  “A  product  well 
displayed  is  half  sold.” 

Greater  use  of  photographs 
were  recommended  over  wash 
drawings  and  line  drawings. 
Floor  plans  and  diagrams  were 
suggested,  however,  for  their 
appeal  to  men.  Use  of  the  pic¬ 
ture-caption  technique,  placing 
the  explanatory  copy  directly 
under  the  illustration,  was  also 
recommended. 

In  pictures,  advertisers  were 
advised  to  accessorize  carpet 
with  furniture,  and  also  people 
as  “it  is  always  more  interest¬ 
ing  to  show  the  product  in  use 
than  by  itself.”  The  picture 
should  also  make  clear  what  is 
being  advertised  and  demon¬ 
strate  the  headline  and  product 
when  possible,  he  said. 


Editorial  vs  Display 


i  The  editorial  technique  of 
i  advertising  was  compared  with 
1  conventional  display  ads.  Re- 


Headline  Must  Pull 

“The  headline,”  Mr.  Connett 
said,  “averages  90%  more  read¬ 
ing  than  the  body  copy.  W 
doesn’t  pull,  your  ad  is  almost 
sure  to  fail.” 

Headlines  should  be  promi¬ 
nent  and  brief,  he  said,  and  ss 
a  rule  of  thumb  should  not  re 
over  seven  words  long.  Head¬ 
lines  should  also  offer  the  ap¬ 
peal  of  news,  service  informa- 

(Continued  on  page  32) 
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COPLEY  NEWSPAPERS 
SERVE  HOMETOWN  MARKETS  IN 

DALIFORNiA 

SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL 
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‘Sound  Dollar’  Group’s  Ads  Hit  Inflation 


Newspapei’s  throughout  the 
U.  S.  are  being  urged  to  join 
in  the  fight  against  inflation  by 
the  Sound  Dollar  Committee, 
New  York. 

In  a  mailing  to  2,000  editors 
and  publishers  last  week,  Ed¬ 
ward  A.  Rumely,  executive  sec- 
retaiy  of  the  Committee  for 
Constitutional  Government,  Inc., 
referred  to  several  ad  proofs 
and  other  material  contained  in 
the  mailing. 

“You  have  the  opportunity  to 
get  an  additional,  full-page  ad 
and,  at  the  same  time,  perfonn 
an  important  public  seiwice  in 
the  communities  you  seiwe,”  he 
wrote  in  part. 

Reprints  Ofl'ered 

“As  you  well  know,  if  infla¬ 
tion  progresses  further,  tre¬ 
mendous  losses  will  be  suffered 
by  you,  your  newspaper,  every 
business  enterprise  in  your  ter¬ 
ritory.  .  .  .  The  forces  driving 
cynically  for  greater  spending 
are  so  powerfully  organized  that 
Sen.  Byrd  calls  for  ‘A  Crusade 
Against  Spending’.  Why  not 
print  his  Spotlight  enclosed  and 
announce  the  ad?  See  also  the 
digest  of  the  Wall  Street  Jour¬ 
nal  article  of  April  3  enclosed. 
Unless  you  and  other  papers 


will  help  arouse  the  public,  the 
nation  may  be  lost  to  disastrous 
inflation.” 

Dr.  Rumely  continued:  “The 
Reader’s  Digest  has  made  a 
heavy  investment.  With  its  own 
35  million  monthly  readers,  it 
has  published  Roswell  Magill’s 
(Review  and  Outlook  columnist 
in  WSJ)  articles  .  .  .  urging 
that  it  be  reprinted  at  local  ex¬ 
pense.  It  can  do  its  work  if  500 
to  1,000  daily  newspapers,  like 
yours,  will  find  local  funds  to 
pay  for  reprinting.  We  will  help 
by  supplying  you  with  mats  for 
the  ad  upon  telegi’aphic  requests 
(Committee  for  Constitutional 
Government,  Inc.,  202  East  44th 
Street,  New  York  17,  N.  Y.).” 

Call  un  Bunks 

“Hav'e  your  advertising  de¬ 
partment  contact  public  spirited 
citizens  and  local  corporations  to 
share  the  cost  of  printing  this 
full-page  ad  in  your  newspaper. 
.  .  .”  Dr.  Rumely’s  letter  went 
on.  “We  suggest  you  have  them 
call  upon  a  bank  or  banks.  They 
and  their  depositors  will  lose 
heavily  if  the  buying  power  of 
the  dollar  shrinks  further,  and 
they  may  help  and  direct  your 
solicitors  to  10  or  20  firms  that 
could  and  should  participate  in 


If  your  sales  staff 

can’t  be  everywhere  at  once, 

remember, 


Everywhere, 

men  who  shape  and  approve 
the  big  national  advertising  programs 
read  The  Wall  Street  Journal 


puhtishiJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DALLAS 
SAN  FRANCISCO 


bearing  the  cost  of  the  local  ad 
in  your  paper.  .  . 

According  to  James  P.  Selv¬ 
age  of  The  Sound  Dollar  Com¬ 
mittee  (500  Fifth  Avenue,  New 
York  36,  N.  Y.),  70  newspapers 
have  thus  far  responded  by  re¬ 
printing  the  ad  which  includes 
a  return  coupon  requesting  a 
cash  donation  from  readers  “to 
help  imn  the  ad  in  other  news¬ 
papers.”  Mr.  Selvage  said  that 
his  committee  has  received  about 
2,000  of  these  coupons.  He  did 
not  reveal  how  much  money  was 
sent  in. 

(iorporale  Action 

A  number  of  major  corpora¬ 
tions  have  been  attacking  infla¬ 
tion  on  their  own.  “Inflation 
robs  us  all”  is  the  repetitive 
theme  hammered  out  in  copy 
and  art  in  a  series  of  public  re¬ 
lations  ads  placed  in  450  news¬ 
papers  by  American  Iron  and 
Steel  Institute  (E&P  March  21, 
page  24). 

The  Institute  of  Life  Insur¬ 
ance,  after  attacking  the  prob¬ 
lem  almost  continuously  since 
1943,  opened  a  new  round  of 
fighting  newspaper  ads  against 
inflation  last  March  23  (.see 
story  page  28). 


Carpet  Sales 

(Cov tinned  from  page  30) 


'  tion,  general  infoianation  or  en¬ 
tertainment. 

Subheads  are  an  excellent  de¬ 
vice  to  pull  readers  into  copy 
as  they  give  the  advertiser  an 
opportunity  to  expend  their  sell¬ 
ing  points. 

Body  copy  should  be  complete, 
giving  all  selling  details  about 
the  product,  and  should  be  spe¬ 
cific  by  listing  each  color  in¬ 
stead  of  saying  “nine  beautiful 
colors.”  Be  simple  by  using  short 
sentences,  using  picture  words 
and  action  verbs,  he  advised. 

Mr.  Connett  stressed,  “be  hon- 
^  est  —  don’t  make  unbelievable 
claims.”  Retailers  should  avoid 
abscure  words  as  ‘Wilton’,  ‘Ax- 
minster’  or  ‘Tufted’  unless  they 
plan  to  explain  their  advantages 
to  the  consumer  who  doesn’t  un¬ 
derstand  them. 

In  presenting  merchandise, 
experienced  retail  advertisers 
believe  in  featuring  the  most- 
wanted,  fastest-moving  items,  as 
they  pi’oduce  the  most  traffic 
and  maximum  sales  and  profits, 
Mr.  Connett  said.  In  detennin- 
.  ing  what  proportion  of  the  ad 
budget  to  spend  on  what  price 
I  range,  he  strongly  recommended 
;  to  all  advertisers  they  develop 
'  a  breakdown  on  the  sales  for 


each  price  range  offered  in  the 
store.  He  reported  a  recent  study 
made  by  a  national  department 
store  buying  group  which  dis¬ 
closed  : 

1.  During  the  last  year,  the 
most  popular  price  has  shifted 
from  $8.95  a  square  yard  to 
$7.95. 

2.  Two  thirds  of  the  stores’ 
carpet  volume  came  from  four 
price  levels  —  $6.95,  $7.95, 
$8.95  and  $9.95. 

3.  Carpet  priced  above  $10 
a  square  yard  accounted  for 
about  20%  of  sales.  Carpet 
priced  below  $6  accounted  for 
about  15%  of  dollar  volume. 

.Another  study  of  retail  carpet 
ads  in  nine  major  cities  showed 
that  34%  were  devoted  to  car¬ 
pets  priced  below  $6  a  square 
yard,  53%  from  $6  to  $10  and 
13%  over  $10,  he  said. 

However,  in  addition  to  fea¬ 
turing  “winners”,  carpet  re¬ 
tailers  should  also  offer  a  variety 
of  different  fabrics  to  provide  a 
full  selection  to  the  broad  mar¬ 
ket  of  customers,  each  with  i 
varying  tastes.  Several  retailers 
he  reported  have  conducted 
studies  showing  that  the  store 
with  the  established  reputation 
for  carrying  the  widest  selection 
is  u.sually  the  first  one  custom¬ 
ers  .shop.  It  is  important,  how¬ 
ever,  to  get  this  information 
across  to  the  consumer,  through 
advertising,  Mi\  Connett  said. 

Retailers  were  advised  to  use 
their  copy  and  illustrations  to 
“demonstrate”  the  specific  ad¬ 
vantages  of  a  product  to  offer 
the  customer  rea.sons  for  buying. 
Examples  cited  were  “tufts  that 
can’t  pull  out,”  “pile  woven 
through  the  back,”  “moth¬ 
proofed,”  “non-allergenic.”  Life 
size  pictures  illustrating  the  pile 
thickness  were  also  de.scribed  as 
very  effective  devices. 

In  presenting  seiwices,  Mr. 
Connett  noted  that  in  mo.st  cases 
retailers  are  competitive.  But 
an  effective  ad  can  be  created, 
he  explained,  by  “appropriat¬ 
ing”  an  appeal.  In  other  words, 
he  related,  promoting  a  sen'iw 
ignored  by  other  retailer’s  in 
their  ads,  gives  the  public  the 
impression  that  it  is  exclusive 
with  a  store.  Such  services  which 
can  be  effectively  promoted,  he 
listed,  were  in-home  selling, 
decorating  counselling,  expert 
and  modern  installation,  trade- 
ins,  free  estimates,  a  leasing 
sei’V’ice  for  commercial  build¬ 
ings,  and  credit  selling. 


Ails  Pliotosel 

Omaha 

The  Omaha  World-Herald  has 
begun  u.se  of  the  cold-type  proc¬ 
ess  in  setting  its  display  ads. 
Two  Photon  machines  have  been 
installed  and  a  third  is  on  order. 
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=;SThE  SpOKI 


vImI  Hr— 


Is  Si  Q  UCStlOTl.  what  big  “newspaper-buy”  in  the 

0^^  West  blankets  an  isolated  market  so  distinetly  different 


that  it  cannot  be  measured  by  its  metro  area  alone  . . . 

and  compared  with  metro  areas  offers  you  more  people 
than  live  in  Milwaukee,  Kansas  City  or  New  Orleans  . . .  more  net 
income  than  San  Diego,  Denver  or  Columbus,  Ohio  . . .  and 

more  retail  sales  than  Cincinnati,  Atlanta  or  Indianapolis? 


more  retail  sales 


^^swer: 


THE  SPOKESMAN-REVIEW  and 
SPOKANE  DAILY  CHRONICLE 


they  cover  a  market  that  is 

4  Utm  as  big  at  U  Idoks  f 


Total  Spokane  Market 
Population 
Wt#  1,164,900 

The  Spokesman-Rttieu-  and 
Spokane  Daily  l.hronide  reaih 
5  out  of  10  famitiei. 

Retail  Trading  Zone 
•  •  Population 

678,900 

The  Spokesman-Retieu  and 
Spokane  Daily  C.hronide  reach 
’’  out  oj  10  jamilies. 

Metropolitan  Spokane 
Population 

281,600 

I  he  Spokesman-Rerieu  and 
Spokane  Daily  C.hronide  reach 
more  than  9  out  of  10 families. 

Ml  dsia  sUDS  Nirtonber  19,8 


Spokane’s  two  big  daily  newspapers  hand  you  a  market 
larger  than  many  leading  metropolitan  areas  in  the  dollars  their 
market’s  residents  spend  in  all  lines  of  merchandise.  Spokane 
Market  buyers  spend  more  for  food  than  residents  of  any  but 
the  top  18  metro  areas,  more  for  drugs  and  automotive  products 
than  any  but  the  top  19  metro  areas.  And  you  sell  ALL  of  this  big 
mountain-ringed,  isolated  market  —  which  is  4  times  as  big  as  its 
metro  area  in  population,  income  and  retail  sales  —  with  an  “A” 
schedule  in  Spokane’s  big  daily  newspapers  — 

Spokane  is  a  BURGOYNI:  Grocery  and  Drug  Test  City 


The  Spokesman-Review 
Spokane  Daily  Chronicle 


tht  hmatt 

hkt 

tht  inmihtMf 


Adxtrtuinf  Rtpnuntdaitu  Lmmer  0  VMusrd  Im  SunOd)  Spokffmdu  RftH 


1  out  of  even 

Mem  iomui  and  Thn  a'rtk  ma^azmt  2  fimilie) 
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THIS  IS  THE  NEW  CHICAGO- WHERE  GREAT  THINGS  ARE  HAPPENING! 


Chicago  is  still  a  city  of  frontiers.  The  atomic  age  was  born  here  and,  ever  since,  scientists,  researchers,  teachers 
and  doctors  have  sought  to  apply  the  atom  to  man's  problems.  They  have  made  great  things  happen. 


The  scene  above  shows  the  latest  atomic  techniques  in  the  treatment  of  cancer.  This  massive  equipment  is  in  the 
Cancer  Research  Hospital  owned  by  the  Atomic  Energy  Commission  but  operated  by  The  University  of  Chicago. 
It  is  in  one  of  nine  hospital  units  at  the  university  which  together  make  up  the  University  of  Chicago  Clinics. 

Multiply  what  this  represents  by  the  facilities  of  the  city's  vast  West  Side  medical  center,  scores  of  great  hospitals 
in  and  near  the  city,  and  thousands  of  pioneering  researchers,  teachers  and  practitioners,  and  you  have  the  rea¬ 
son  for  Chicago's  supremacy  as  a  national  center  of  medical  investigation  and  achievement. 

In  their  different  field,  newspaper  people  are  frontiersmen  too.  The  really  seriaus  newsman— and  the  paper 
he  creates— accept  responsibility  for  more  than  supplying  news  and  entertainment.  They  seek  out,  expose  and 
combat  the  social  and  political  ills  that  confront  mankind. 

In  terms  of  a  strong  editorial  pasition  and  crusading  enterprise  they  undertake  to  supply  leadership  and  to  point 
solutions.  They  fight  the  cancer  of  graft  and  crime,  alert  the  citizen  to  his  perils,  suggest  and  urge  solutions  and 
remedies  in  the  whole  field  of  human  affairs. 

This  respansibility  Chicago's  Sun-Times  accepts  and  a  great  part  of  its  research,  enterprise  and  writing  are  con¬ 
centrated  in  meeting  it.  Thus  da  the  Sun-Times'  publisher,  its  editors  and  writers  give  point  and  significance  to  the 
paper's  fine  new  plant.  Chicago— still  ready  to  acclaim  the  pioneer  spirit— has  rewarded  their  efforts  with 
steadily  increasing  readership,  attention  and  support. 


THIS  IS  THE  NEW  SUN-TIMES-WHERE  GREAT  THINGS  ARE  HAPPENING! 

A  Sun-Times  representative  will  be  happy  to  show  you  tear  sheets  oi 
ROP  four-color  advertisements  from  any  of  the  following  advertisers; 


American  Dairy  Association 

James  B.  Beam  Distilling  Co. 
Bowman  Dairy  Company 

Dean  Milk  Company 
Marshall  Field  &  Company 

General  Foods  Corp. 

Theo.  Hamm  Brewing  Co. 

G.  Heileman  Brewing  Co. 


Interstate  Bakeries 

Jewel  Tea  Company,  Inc. 
National  Tea  Company 

Kellogg  Company 
The  Kroger  Company 

Meister  Brau  Beer 
Shenley  Industries 

The  Squirt  Company 


Thos.  J.  Webb  Coffee 


Fourteenth  in  a  series 


He  “sees  Seattle  weather 

under  Jacksonville  skies 


Weather  maps,  so  critical  to  modern  day  high¬ 
speed  aviation,  can  now  be  transmitted  at  the 
speed  of  light  from  coast  to  coast  by  means  of 
facsimile  systems  supplied  by  Western  Union. 
To  the  flier,  this  exact  and  complete  “picture” 
means  safety  and  the  sure  completion  of  global 


missions.  One  more  unknown  has  been  elimi¬ 
nated  from  aviation. 

And  this  is  just  one  of  the  many  ways  that 
Western  Union  helps  record  communications 
keep  pace  with  the  ever-growing,  ever-speeding 
world  of  tomorrow. 


Telegraph  Services 
Private  Wire  Systems 
\  Facsimile 
^  Microwave 
Data  Processing 
Special  Services 
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Ideal  Test  Market  Better  Travel  Editing  urged 


Suggested  by  Briggs 


The  world’s  airlines  are  urg-  interest,  greater  attention  to 
ing  editors  and  publishers  to  lively,  constructive  and,  above 
take  stock  of  the  new  oppor-  all,  genuinely  helpful  travel 
tunities  and  challenges  created  editing  will  increase  readership 


for  media  of  general  circulation  and  enhance  the  attractiveness 
by  the  swelling  tide  of  interna-  of  travel  pages  and  sections  to 
tional  travel  and  tourism.  all  advertisers  who  have  some- 

In  particular,  they  cite  a  need  thing  to  sell  in  the  travel  mar- 
for  more  constructive  and  crea-  ket.”  ' 

tive  travel  writing  to  assist  the  Tj,e  airlines  hope  by  their  ad- 
increasing  proportion  of  firet-  vertising  and  other  promotional 
time  tourists  to  plan  and  enjoy  efforts  to  encourage  their  desire 
th^r  travel  abroad.  travel,  but  these  people  will 

These  views  are  being  circu-  ^ 

,  also  require  something  more, 

lated  to  the  various  interna-  .  .  ‘  j  ,  «Thev  will 

tional  press  organizations  by  letter  declares  iney  win 

the  International  Air  Transport  assistance 

Association,  Montreal,  on  behalf  ohjecUve  source  m 

of  the  recent  Fourth  Public  Re-  planning  their  travel  and  in 
lations  Conference  of  the  lATA  preparing  themselves  to  meet 
airlines  at  Hamburg.  and  derive  the  maximum  enjoy- 

The  lATA  letter  asserts  that  ment  from  the  unfamiliar  as- 
the  airlines  “are  convinced  that  pects  of  life  outside  their  own 
in  the  present  climate  of  public  country. 


^  Only 
^  in  the 
newspaper 


. . .  does  advertising  reach  more 
people  than  in  any  other  medium. 
With  over  two  billion  pages  every 
day,  newspapers  go  into  the  homes 
of  88%  of  the  nation’s  families. 

No  other  medium  can  approach 
this  tremendous  impact  on  the 
American  buying  public. 

In  the  Chicago  market,  nothing 
sells  more  people  than  the  Chicago 
Tribune.  It  reaches  hundreds  of 
thousands  more  families  than  any 
television  show,  any  radio  program, 
any  magazine  or  any  other 
Chicago  newspaper. 


The  Hearst  Newspapers’ 

RISING  MARKET 

of  New  Readers 


It  is  not  without  design  that  the  big  markets 
are  the  homes  of  The  Hearst  Newspapers.  In 
these  centers  of  population,  characterized  by 
a  concentration  of  social  and  economic  prog¬ 
ress,  the  channels  of  communication  must  be 
kept  vigorous  and  forthright. 

Quite  naturally,  a  dynamic  journalism 
acutely  aware  of  the  growth  of  a  solid  middle 
class  is  growing  along  with  this  element  of 
population. 

Each  year  it  becomes  more  significant  that 
a  program  of  planned  growth  has  brought  to 
The  Hearst  Newspapers  not  only  audiences 
larger  in  numbers  but  more  and  more  valu¬ 
able  in  composition. 

The  following  reports  of  individual  Hearst 
newspapers  indicate  that  a  growing  number 
among  them  are  the  leading  newspapers  in 
their  communities  or  have  the  highest  circu¬ 
lations  in  their  history. 

NEW  YORK  JOURNAL-AMERICAN-Its  March 
31,  1959  statement  of  599,536—125,000  more  than 
the  next  largest  New  York  evening  newspaper— dis¬ 
tinguishes  the  Journal-American  as  the  most  widely 
read  10  cent  daily  newspaper  in  the  world.  In  the 
last  six  months  the  Journal-American  enjoyed  a  ris¬ 


ing  market  of  almost  20,000  buyers  while  the  next 
largest  evening  newspaper  sold  fewer  than  400  more 
copies.  The  continued  vigorous  growth  of  the 
Journal-American  gave  it  an  average  circulation 
exceeding  618,000  in  the  month  of  March  alone. 

BOSTON  RECORD-AMERICAN  and  SUNDAY 
ADVERTISER— Of  the  three  combination  morning 
and  evening  newspapers  in  Boston,  the  Record- 
American  alone  increased  its  circulation  in  the  last 
six  months.  The  Record-American  is  read  by  more 
people  in  the  city,  in  the  suburbs  and  in  all  New 
England— 181,000  more— than  read  any  other  com¬ 
bination  Boston  newspaper.  And  The  Advertiser  is  by 
far  New  England’s  most  popular  Sunday  newspaper. 

ALBANY  TIMES-UNION— This  newspaper’s 
March  31,  1959  circulation— 64,445— was  the  high¬ 
est  in  its  history  and  an  increase  of  2,363  over  a  year 
ago.  For  the  first  time,  the  Times-Union’s  March  cir¬ 
culation  statement  surpassed  the  previous  Septem¬ 
ber’s  statement— usually  a  morning  newspaper’s  high 
period. 

SEATTLE  POST-INTELLIGENCER -With  more 
than  double  its  circulation  of  20  years  ago,  the  Post- 
Intelligencer  for  the  first  time  exceeds  200,000.  An 
increase  of  8,300  copies  over  a  year  ago  brings  its 
audience  to  an  all-time  high  of  200,800. 

LOS  ANGELES  EXAMINER-The  Examiner’s 
circulation  of  approximately  359,500  is  the  highest 
in  ten  years.  70%  of  the  families  who  read  the 
Examiner  have  it  delivered  to  their  homes— the  high¬ 
est  home  delivery  in  this  newspaper’s  history. 
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LOS  ANGELES  HERALD-EXPRESS-The 

increase  of  13,634  copies  over  a  year  ago  gives  the 
Herald-Express  its  highest  circulation  since  it  became 
a  10  cent  newspaper.  Today  about  40,000  more 
Southern  Californians  buy  the  Herald-Express  than 
buy  the  other  evening  Los  Angeles  newspaper. 

SAN  FRANCISCO  EXAMINER  -  14,800  more 
copies  of  the  Examiner  are  read  today  than  a  year 
ago,  swelling  its  total  circulation  to  265,217  — the 
highest  in  the  Examiner’s  history.  Record-breaking 
acceptance  of  the  Examiner  continued  in  March 
when  that  month’s  average  circulation  exceeded 
270,000. 

SAN  FRANCISCO  CALL-BULLETIN -The  Call- 
Bulletin  has  reached  its  peak  circulation  as  a  10  cent 
newspaper.  Its  March  3 1  statement  of  approximately 
145,000  is  3,500  copies  greater  than  a  year  ago,  and 
today  the  Call-Bulletin  is  the  evening  newspaper  pre¬ 
ferred  by  an  estimated  45,000  more  San  Franciscans. 

SAN  ANTONIO  LIGHT— This  newspaper  reported 
the  highest  circulation  in  its  history— 107,257.  Hav¬ 
ing  just  begun  operation  in  a  modernized,  expanded 
publishing  building.  The  Light  continues  to  grow  as 
San  Antonio’s  leading  afternoon  newspaper. 

MILWAUKEE  SENTINEL-Selling  at  7  cents 
against  the  other  Milwaukee  newspaper’s  lower  price 
of  5  cents,  the  Sentinel  has  the  greatest  home  deliv¬ 
ered  and  suburban  circulation  in  its  history  for  any 
six  months  period  ending  March  31. 

PITTSBURGH  SUN-TELEGRAPH -A  vigorous 
and  forthright  policy  of  news  presentation  earned  for 


the  Sun-Telegraph  eleven  consecutive  months  of  in¬ 
creased  daily  circulation  during  last  year.  This  growth 
brought  its  March  31,  1959  statement  to  176,307. 

NEW  YORK  MIRROR— An  increase  over  a  year 
ago  in  its  six  months  average  circulation  to  836,810 
places  this  newspaper  among  the  three  largest  in  the 
United  States.  With  a  gain  of  almost  8,000  copies  in 
the  city  and  suburbs.  The  Mirror  is  now  read  in 
686,000  families  in  the  city  and  its  suburbs. 

BALTIMORE  NEWS-POST  and  SUNDAY 
AMERICAN— The  evening  News-Post,  reaching 
3,300  more  families  than  a  year  ago,  is  the  largest 
daily  newspaper  in  its  city.  A  $5  million  building  and 
expansion  program  now  under  way  will  provide  for 
even  greater  growth  of  these  newspapers. 

DETROIT  TIMES— Today,  the  Times  has  the  great¬ 
est  suburban  circulation  in  its  history.  With  a  total 
circulation  exceeding  386,000,  it  can  boast  home 
delivery  of  3 1 0,000  copies  in  the  city  and  suburbs 
alone.  In  January,  February  and  again  in  March  the 
Times  circulation  exceeded  each  previous  month  — 
indicative  of  its  rising  tide  of  new  readers. 

The  ever  broadening  economic  and  social 
horizon  that  faces  American  families  today 
presents  greater  opportunities  than  have  ever 
been  within  the  grasp  of  so  many  people  in 
any  nation.  In  such  an  expanding  and  chang¬ 
ing  community  of  economic  and  social  afflu¬ 
ence,  The  Hearst  Newspapers  are  finding 
their  many  thousands  of  new  friends. 


The  Hearst  Newspapers 

Circulation:  Daily  4,450,000— Sunday,  5,755,000 

Albany  Times-Union  Baltimore  News-Post  and  Sunday  American  Milwaukee  Sentinel  Los  Angeles  Examiner 
Boston  Record-American  and  Sunday  Advertiser  Los  Angeles  Herald-Express  New  York  Joumal-American 
Detroit  Times  San  Antonio  Light  San  Francisco  Examiner  New  York  Mirror  Pittsburgh  Sun-Telegraph 
Seattle  Post-Intelligencer  San  Francisco  Call-Bulletin  The  American  Weekly  Puck— The  Comic  Weekly 
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NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life 
has  sponsored  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series. 


The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
health  and  safety. 


Now  you  can 
protect  him 
from  polio . . . 
why  don’t  you? 


Perhaps  no  medical  development  was 
ever  so  eagerly  awaited  as  the  vaccine 
against  polio,  or  infantile  paralysis. 

But  when  the  vaccine  was  perfected  and 
supplies  became  plentiful,  a  strange  thing 
happened.  Millions  of  Americans  failed  to 
take  it — or  neglected  to  get  the  three  injec¬ 
tions  needed  for  their  protection. 

In  fact,  recent  studies  show  that  more 
than  35  percent  of  our  people  under  age  40 
— the  period  when  most  cases  occur — have 
not  had  any  shots;  only  half  have  had  the 
full  series.  Of  the  pre-school  children  who 
are  most  susceptible,  nearly  one-third  have 
not  been  vaccinated  at  all. 

To  help  correct  this  situation,  the  U.  S. 
Public  Health  Service,  the  American  Medi¬ 
cal  Association,  the  American  Academy  of 
Pediatrics,  the  American  Academy  of  Gen¬ 
eral  Practice  and  The  National  Foundation 
(for  Infantile  Paralysis)  are  spear-heading 
a  drive  for  the  conquest  of  polio. 

You  can  strike  a  blow  against  polio! 

If  you  have  children,  now  is  the  time  to 
provide  them  with  protection — well  in  ad¬ 
vance  of  the  polio  season  which  is  at  its 
height  during  hot  weather. 

Three  injections — properly  spaced  by 
your  physician— are  85  to  90  percent  effec¬ 


tive  against  paralytic  polio.  If  your  chil¬ 
dren  completed  their  series  of  three  injec¬ 
tions  a  year  or  more  ago,  ask  your  doctor 
about  a  fourth  “booster”  shot  at  this  time. 

Remember,  it  is  especially  important  to 
protect  children  under  age  five.  Doctors 
say  that  polio  injections  can  be  started  as 
early  as  six  weeks  of  age. 

If  you  are  under  40,  see  that  you,  too. 


are  vaccinated.  Polio  isn't  limited  to  chil¬ 
dren.  Although  it  rarely  strikes  adults,  it  is 
usually  severe  when  it  does  occur. 

So,  you  could  do  no  wiser  thing  than  to 
call  your  physician  or  clinic  now — and  ar¬ 
range  for  your  family’s  injections. 

If  we  all  act  immediately,  we  can  face 
the  summer  of  1959  with  the  bright  hope 
that  there  will  be  no  polio  epidemics! 


COPYHIOHT  1*S*~MBTflOPOLITAN  LIFB  INtUMANCB  COMPANY 

Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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U.  S.  newsprint  consumption  ^ 
in  March  and  first  three  months  ‘ 
of  1959  increased  over  similar 
1958  periods.  * 

Newspapers  reiwrting  to  the  ^ 
.\merican  Newspaper  Publish-  j 
ei-s  Association  consumed  457,-  ^ 
697  ton>  in  March,  1959  which 
was  5.4%  over  434,365  tons  used  , 
in  March,  1958.  Consumption  ^ 
was  1.2%  under  the  peak  March, 
1957  consumption  of  463,342 
tons.  There  were  5  Sundays  in 
each  March,  1959,  1958  and 
1957. 

In  the  first  quarter  of  1959 
newspapers  consumed  1,237,066 
tons  which  was  4.4%  over  1,184,- 
938  tons  used  in  same  1958 
period  and  1.7%  under  the 
1,258,105  tons  in  the  peak  first 
quarter  in  1957. 

Total  estimated  U.  S.  news¬ 
print  consumption  for  first 
three  months  1959  was  1,649,421 
tons  compared  with  1,579,917 
tons  in  first  quarter  1958  and 
1,666,364  tons  in  first  quarter 
1957. 

39  Duy^  Supply 

Stocks  of  newsprint  for  all 
daily  newspapers  reporting  to 
the  ANPA  at  end  of  March 
averapfed  34  days  supply  on  hand 
and  5  days  in  transit,  the  low¬ 
est  since  June  30,  1956.  There 
were  39  days  supply  on  hand 
and  7  days  in  transit  at  end  of 
Febraary,  1959;  42  days  supply 
on  hand  and  7  days  supply  in 
transit  at  end  of  March,  1958; 
and  39  days  supply  on  hand  and 
7  days  in  transit  at  end  of 
March,  1957. 

Production  of  newsprint  in 
North  America  during  March 
amounted  to  673,637  tons  and 
"as  0.5  percent  above  tbe 
March,  1958  volume.  Shipments 
totaled  612,456  tons  in  March, 
and  were  1.5  percent  under 
shipments  in  the  corresponding 
month  of  1958. 

Production  I'p  Slightly 

^  According  to  the  Newsprint 
Service  Bureau,  output  in  the 
United  States  was  161,773  tons 
and  shipments  were  159,226 
Ions,  and  respective  gains  over 
March,  1958  amounted  to  9  per¬ 
cent  and  5.4  percent.  Canadian 
production  amounted  to  511,864 
Ions  and  shipments  totaled  463,- 
230  tons,  which  represents  de¬ 
creases  from  March,  1958  of  1.9 
percent  and  3.8  percent  respec¬ 
tively. 
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Some  things  just  can’t  be  duplicated,  for  example  — the 


only  possible  way  to  have  Imperial  quality  and  service 
is  to  use  Imperial  Metals  in  your  plant  — and  that’s  for  sure. 
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Modern  Pressroom  of  the 


equipped  by  SCOTT. 


TU  latest  type, 

high-speed,  SCQJT  Press  Units 

€!«ayed  to  produce  ap  to  ^,00Qp^fl!iiMMi  per  boor.  All  units  revers¬ 
ible;  xnsde  to  receive  Color  Cylin<teii  «vtf  end  second  impres¬ 
sion  sides  end  provide  itlasimit  Spot  end  MTP  Color. 

2  SCOTT  i^ders 

Cepeble  ei  cuttins  end  fe^Sitq^SO-pefe  streigbt  prodimts  or  12d- 
peges  on  cc^ect  nms.  Bqo^q^ev^JBppmr  former  and  bey  window. 


ft/  WOOD  Re^is^TePstotts-Autopasters 

I%reerenb  Rads  .  . .  FneumetkaBy  eontooQed  tmudons  end  Antopasters, 
eel  to  make  eotometic  flying  pestes  at  running  speeds  of  the  press. 


p 


The  Culmination  of 
Years  of  Growth 
and  Progress 


r  t  Is  £ 


I'  • 

I  *! 


NEW  PRINTING  PLANT  OF  ST.  PETERSBURG  TIMES 


les 


This  is  the  75th  Anniversary  of  the  St.  Petersburg  Times,  one 
of  Florida’s  fastest  growing  Morning-Sunday  newspapers. 
Over  the  past  seven  years,  paid  circulation  has  increased  by 
over  50,000  and,  today,  the  TIMES  prints  more  than  100,000 
copies  daily. 

The  tremendous  growth  in  circulation,  with  anticipated 
increases  in  the  years  ahead,  made  it  mandatory  to  install 
new  presses,  geared  for  higher  speed.  Management  also 
decided  to  erect  a  modern  printing  plant  designed  to  meet 
current  needs  and  provide  facilities  for  future  expansion. 

In  selecting  the  type  of  pressroom  and  reelromn  equipmmit 
would  give  the  TIMES  the  most  efficient  arrangement, 

lY  CHOSE  SCOTT  and  WOOD. 

new  SCOTT  press  units,  with  WOOD  Reels,  Tensions 
!  Autopasters,  are  now  in  operation.  SCOTT  Presses  are 
to  print  up  to  60,000  copies  per  hour  and  the  WOOD 
combined  with  Pneumatic  Tension  contnds  and  Auto* 
I,  make  flying  pastes  at  full  running  speeds  ot  the  press. 


ITER  SCOTT  tRO. 


PUBLISHERS: 

SEE  HOW  SCOTT 
HELPS  YOU  PLAN 
FOR  GROWTH 

SCOTT  Engineers  have  helped 
publishers  solve  many  problems 
involving  the  best,  and  most  eco¬ 
nomical  arrangement  of  press 
units,  color  facilities  and  pro¬ 
duction  capacities.  The  press¬ 
room  of  the  St.  Petersburg  Times 
is  a  typical  example  of  SCOTT 
engineering  efficiency. 

If  you  have  problems,  induced 
by  growing  circulation . . .  future 
expansion  . . .  flexibility  for  use 
of  color  .  .  .  economy  of  opera- 
ation  ...  by  all  means,  discuss 
the  situation  with  our  engineers. 
We  can  offer  constructive  sug¬ 
gestions. 

.  Literature  available  describ¬ 
ing  SCOTT  Presses,  Reelroom 
equipment  and  the  famous  S-2 
ratio  folder. 


m  W(K>0  NfWSPAPn  MACHMEIf  COIfOIATtON  nmmMLtu. 

cmivc  ISAUS  OFFICE:  501  FtFTfl  AVEIIK,  NEW  YOI1 17.  NEW  TOM 

Q 

*ERS  OF  PRESSROOIH  AMD  REELROOM  MACHINERY  AND  EQUIPMENT  WNCE  1875 
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ill  much  of  the  world — in  the  Awards  were  Samuel  G.  Black- 
Middle  East  and  the  Orient.  man,  general  news  editor,  As- 
“Our  national  policy  pulls  sociated  Press,  formerly  chief  of 
down  a  Bamboo  Curtain  and  we  New  York  bureau,  and 

do  not  know  what  600,000,000  Walter  Sullivan,  New  York 
Chinese  are  doing,”  declared  Times,  for  his  coverage  of  the 
Justice  Douglas.  “News  is  still  International  Geophysical  Year, 
blocked  out  from  important  parts  The  regular  George  Polk 
of  the  world  that  affect  our  Memorial  Awards  were  given: 
lives.”  Chet  Huntley  and  Reuben 

Frank,  NBC,  for  outstanding 
Kooin  for  KebeU  foreign  reporting;  Richard  L. 

The  Supreme  Court  justice  at-  Strout,  Christian  Science  Moni- 
tacked  witch  hunts  in  the  U.  S.  for  outstanding  national  re- 
and  called  for  more  rebels  in  porting;  William  Haddad,  New 
thought.  He  said  the  nation’s  York  Post,  for  outstanding  met- 
greatness  lies  not  in  its  gadgets  ropolitan  reporting;  Brooklyn 
but  in  its  tolerance  of  all  shades  Heights  Press,  for  outstanding 
of  thought.  community  service;  Gabriel 

“If  we  are  true  to  our  ideals,  P^ossman,  WRCA-TV,  for  out- 
we  have  nothing  to  fear,”  he  ''landing  television  leporting; 
declared.  Jay  McMullen,  CBS,  for  out- 

Justice  Douglas  was  given  a  standing  radio  reporting;  Mai->a 
George  Polk  Memorial  Special  Mannes,  The  Reporter,  for  out- 
Award  for  his  book  “The  Right  standing  magazine  reporting; 
of  the  People.”  Paul  Schutzer,  Life,  for  out- 

Others  receiving  Special  standing  news  photography. 


China  News 
Lack  Is  Hit 
By  Douglas 


Judge  to  Inquire 
About  Microphone 

Washington 

U.  S.  District  Judge  James 
W.  Morris  has  scheduled  a  hear¬ 
ing  April  28  to  receive  arp- 
ment  on  Bernard  Goldfinc’s  con¬ 
tention  that  his  right  of  privacy 
was  invaded  when  an  eaves¬ 
dropping  microphone  picked  up 
conversation  at  his  hotel  room 
while  he  was  preparing  to  testify 
in  the  Sherman  Adams  Case. 

Jack  Anderson,  associate  of 
Drew  Pearson,  and  Barer 
Shacklette,  a  committee  aide 
occupied  the  adjoining  room  and  j 
set  up  the  apparatus,  Mr.  Gold  |j 
fine  charges.  Involved  is  a  me-  [ 
tion  by  Mr.  Goldfine’s  attorney 
to  dismi.ss  contempt  proceeding.  { 


Top  quality 
microfilming 
-for  you,  too! 


Quality — in  microfilming — doesn’t 
carry  a  higher  price. 

There  is  no  higher  quality  available 
— and  few  equal — the  high  standards 
of  photography  and  microfilm  proc¬ 
essing  that  have  been  traditional  with 
University  Microfilms.  And  there  is 
no  price  premium  for  such  quality. 

Take  advantage  of  the  offer  to  see 
and  compare  for  yourself.  Send  a 
copy  of  your  last  edition  today. 


I  Popular  Demand 
I  For  ‘Real  Trulir 

I  1  )ET*01T 

Tho  Detroit  Times  recently 
publi.shed  a  series  of  article' 
reporting  on  Michigan’s  eco¬ 
nomic  climate  under  the  title. 
“The  Real  Truth  About  Michi¬ 
gan.”  Immediately  followinp:  the 
publication  of  the  first  article 
by  John  Creecy  the  Times  wa? 
besieged  with  requests  for  re¬ 
prints.  Unable  to  keep  up  with 
the  demand  for  "tear  shwts , 
the  Detroit  Times  has  reprinted 
the  entire  .series  in  tabloid  form. 


Lid  on  Police  News 

Tampa,  Fla- 
Police  Chief  James  P.  MuUins 
has  tightened  up  news  sources. 
Patrolmen  and  detectives  most 
get  permission  from  superiors 
before  giving  newsmen  informa¬ 
tion  and  only  a  "summary  sheet 
of  reported  crimes  will  be  made 
available  for  reporters’  ios^' 
tion.  Heretofore  they  have  ^ 
access  to  investigative  reports- 
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Make  any  comparison  you  wish — at  no  cost 

Send  an  iisue,  for  microfilming  1  page  to  o  frame,  and  2  page*  to  a  frame.  Compare 
the  "viewer"  results  with  microfilm  from  your  present  source.  Compare  the  prices,  too. 


UNIVERSITY  MICROFILMS,  Inc. 

313  N.  FIRST  STREET,  ANN  ARBOR,  MICHIGAN 
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New  Super  Display  Fotosetter  sets  all  sizes  of  type  from  3  pt. 
through  72  pt.  direct  from  the  keyboard  on  paper  or  him. 
EIxtra  operations  and  equipment  required  by  other  systems 
are  eliminated.  You  save  time,  materials,  floor  space, 
equipment  and  personnel.  Now  only  one  operation  is  needed 
to  set  better  than  95%  of  your  display  composition. 

The  Super  Display  Fotosetter  gives  you  block  composition 
in  all  the  sizes,  in  any  face  you  need,  direct  from  the 
keyboard,  ready  for  paste-up  in  less  than  hve  minutes. 

Only  the  Fotosetter  gives  you  these  advantages. 

New  folder  just  off  the  press  . . .  write  for  your  copy. 


INTERTYPE  COMPANY  360  FURMAN  STREET,  BROOKLYN  1,  N.  V« 

A  Diybion  of  Homs-Infoftypo  Cofporotkm 
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China  News 
Lack  Is  Hit 
By  Douglas 

News  of  much  of  the  world  is 
not  beinp  fully  reported  in  the 
free  press  of  the  world  because 
of  political  barriers,  Associate 
Justice  William  0.  Douglas  of 
the  United  States  Supreme 
Court  declared. 

Justice  Douglas  spoke  at  the 
Long  Island  University  Polk 
Memorial  Awards  luncheon 
.4pril  16  at  the  Hotel  Astor. 

“George  Polk  lived  and  died 
for  a  free  press,”  said  Justice 
Douglas.  “Most  of  the  world 
does  not  know  the  free  press  that 
we  know.  The  free  press  has  a 
tremendous  responsibility.  We 
do  not  know  what  is  going  on 


in  much  of  the  world — in  the 
.Middle  East  and  the  Orient. 

“Our  national  policy  pulls 
do\\’n  a  Bamboo  Curtain  and  we 
do  not  know  what  600,000,000 
Chinese  are  doing,”  declaimed 
Justice  Douglas.  “News  is  still 
blocked  out  from  important  parts 
of  the  world  that  affect  our 
lives.” 

Kouiii  for  KrbeU 

The  Supreme  Court  justice  at- 
tacketl  witch  hunts  in  the  U.  S. 
and  called  for  more  rebels  in 
thought.  He  said  the  nation’s 
greatness  lies  not  in  its  gadgets 
but  in  its  tolerance  of  all  shades 
of  thought. 

“If  we  are  true  to  our  ideals, 
we  have  nothing  to  fear,”  he 
declare<l. 

Justice  Douglas  was  given  a 
George  Polk  Memorial  Special 
Award  for  his  book  “The  Right 
of  the  People.” 

Others  receiving  Special 


Awards  were  Samuel  G.  Black¬ 
man,  general  news  editor,  As¬ 
sociated  Press,  formerly  chief  of 
the  New  York  bureau,  and 
Walter  Sullivan,  New  York 
Times,  for  his  coverage  of  the 
International  Geophysical  Year. 

The  regular  George  Polk 
Memorial  Awards  were  given: 
Chet  Huntley  and  Reuben 
Frank,  NBC,  for  outstanding 
foreign  reporting;  Richard  L. 
Strout,  Christian  Science  Moni¬ 
tor,  for  outstanding  national  re¬ 
porting;  William  Haddad,  New 
York  Post,  for  outstanding  met¬ 
ropolitan  reporting;  Brooklyn 
Heights  Press,  for  outstanding 
community  service;  Gabriel 
Pressman,  WRCA-TV,  for  out- 
.standing  television  leporting; 
Jay  McMullen,  CBS,  for  out¬ 
standing  radio  reporting;  Mai'j'a 
Mannes,  The  Reporter,  for  out¬ 
standing  magazine  reporting; 
Paul  Schutzer,  Life,  for  out¬ 
standing  news  photogiaphy. 
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Top  quality 
microfilming 
-for  you,  too! 

Quality — in  microfilming — doesn’t 
carry  a  higher  price. 

There  is  no  higher  quality  available 
— and  few  equal — the  high  standards 
of  photography  and  microfilm  proc¬ 
essing  that  have  been  traditional  with 
University  Microfilms.  Ane/  there  is 
no  price  premium  for  such  quality. 

Take  advantage  of  the  offer  to  see 
and  compare  for  yourself.  Send  a 
copy  of  your  last  edition  today. 


Court  Records 
Ordered  Opened 

Harlan,  ij. 
decree  directing  Justice  of 
the  Peace  Fred  Louis  Sr.,  to 
make  his  dockets  and  other  couR 
records  available  for  public  in¬ 
spection  was  signed  by  District 
Judge  Vernon  Johnson.  The 
mandamus  action  was  filed  here 
by  Leo  Mores,  publisher  of  the 
Harlan  Tribune  and  News-Ai- 
vertiser. 

Justice  Louis  contended  that 
publication  of  proceedings  in  his 
court  was  detrimental  to  him 
and  that  publication  of  certain 
ca.ses  were  harmful  to  the  peo¬ 
ple  involved. 


Judge  to  Inquire 
About  Microphone 

Washingtoh 

U.  S.  District  Judge  James 
W.  Morris  has  scheduled  a  hear¬ 
ing  April  28  to  receive  arpi- 
ment  on  Bernard  Goldfine’s  con¬ 
tention  that  his  right  of  privacy 
was  invaded  when  an  eaves¬ 
dropping  microphone  picked  up 
conversation  at  his  hotel  room 
while  he  was  preparing  to  testify 
in  the  Sherman  Adams  Case. 

Jack  Anderson,  associate  of 
Drew  Pearson,  and  Barer 
Shacklette,  a  committee  aide, 
occupied  the  adjoining  room  and 
set  up  the  apparatus,  Mr.  Gold- 
fine  charges.  Involved  is  a  mo¬ 
tion  by  Mr.  Goldfine’s  attorney 
to  di.smi.ss  contempt  proceeding. 


Popular  Demand 
For  ‘Real  Tmtir 

1  lETROlI 

The  Detroit  Times  recently 
published  a  series  of  article? 
reporting  on  Michigan’s  eco¬ 
nomic  climate  under  the  title, 
“The  Real  Truth  About  Michi¬ 
gan.”  Immediately  following  the 
publication  of  the  first  article 
by  John  Creecy  the  Times  wa? 
besieged  with  requests  for  re¬ 
prints.  Unable  to  keep  up  with 
the  demand  for  “tear  shwts . 
the  Detroit  Times  has  reprinted 
the  entire  series  in  tabloid  fonn. 


Make  any  comparison  you  wish— at  no  cost 

Send  an  iuu*,  for  microfilming  1  pog*  to  o  from*,  and  2  pogo*  to  a  from*.  Cemporo 
tho  “viowor"  results  with  microfilm  from  your  present  source.  Compare  the  prices,  tee. 

UNIVERSITY  MICROFILMS,  Inc. 

313  N.  FIRST  STREET,  ANN  ARBOR,  MICHIGAN 


I  Lid  on  Police  News 
.  I  Tampa,  Fla. 

I  Police  Chief  James  P.  Mulliu* 
Frame.  Compare  has  tightened  up  news  sources, 

the  prices,  too.  |  Patrolmen  and  detectives  must 
I  get  permission  from  superiors 
I  before  giving  newsmen  inform*; 
a  «  I  '  tion  and  only  a  “summary  sheet 

Id,  Inc.  of  reported  crimes  will  be  made 
kA  ■  u  I  />  A  M  available  for  reporters’  in*^' 
tion.  Heretofore  they  have  ^ 
access  to  investigative  reports- 
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DIRECT 

FROM 

KEYBOARD 


IN  ONE  OPERATION 


New  Super  Display  Fotosetter  sets  all  sizes  of  type  from  3  pt. 
through  72  pt.  direct  from  the  keyboard  on  paper  or  film. 

Elxtra  operations  and  equipment  required  by  other  systems 
are  eliminated.  You  save  time,  materials,  floor  space, 
equipment  and  personnel.  Now  only  one  operation  is  needed 
to  set  better  than  95%  of  your  display  composition. 

The  Super  Display  Fotosetter  gives  you  block  composition 
in  all  the  sizes,  in  any  face  you  need,  direct  from  the 
keyboard,  ready  for  paste-up  in  less  than  five  minutes. 

Only  the  Fotosetter  gives  you  these  advantages. 

New  folder  just  off  the  press  .  . .  write  for  your  copy. 

INTERTYPE  COMPANY  36o  FURAAAN  STREET.  BROOKLYN  1.  N.  Y 

A  Dfvbion  of  Hoirn-InHftypo  Cofporotioo 


FotoMiter  m  a  regiaCered  trademark. 
Set  in  Foloaetler  Bodooi  and  Futura  families. 
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THE  Jampot COnPAHY,  iNC 

728-742  61st  STREET,  BROOKLYN  20,  N.  Y. 

We  will  be  glad  fo  discuss  the  application  of  JAAAPOL  METHODS  &  EQUIPMEMT  to  your  problem. 


Circulation.  6T3,91^  daily,  1,347,036  Sunday 
(avarane  net  paid  sale,  six  noontns  ended  March  31.  1959.) 
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EQUIPMENT 


UAM 


handles  more  than 
250,000,000  New 

each  year  at  '  Mhti 


For  over  30  years  the  JAM  POL  Company  has 
equipped  each  successive  plant  of  The  NEW 
YORK  TIMES  with  conveyors  for  the  handling  of 
Newsprint,  Stereo  Plates,  Loose  Stacks  and  Bun¬ 
dles  of  Newspapers  using  every  type  of  equip¬ 
ment  that  brings  automation  to  the  various 
departments. 

When  the  first  part  of  the  new  plant  of  The 
NEW  YORK  TIMES  goes  Into  operation  late  In 
the  year  of  1959,  JAMPOL  Equipment  will  again 


be  on  the  job.  Designed  and  Custom-built  to 
meet  the  exact  specifications  of  one  of  Amer¬ 
ica’s  largest  and  finest  newspaper  plants. 

The  JAMPOL  Company  is  proud  to  be  num¬ 
bered  among  the  firms  whose  machinery  and 
equipment  will  provide  The  NEW  YORK  TIMES 
with  the  most  modern  facilities  for  printing  the 
newspaper,  famous  for  Its  slogan,  “All  the  News 
That’s  Fit  to  Print." 


stereotype  Plate  Pneumatic  Drops 
Stereotype  Plate  Electric  Elevators 
Stereotype  Plate  Pressroom  Conveyors 
Newsprint  Chutes 
Newsprint  Elevators 
Newsprint  Pneumatic  Drops 
Newsprint  Conveyors 
Newsprint  Track  Systems 


LIST  OF  JAMPOL  PRODUCTS 

•  Newsprint  Transfer  Tables 

•  Newsprint  Dollies 

•  Mailroom  Loose  Stack  Conveyors 

•  Mailroom  Bundle  Conveyors 

•  Mailroom  Tables 

•  Mailroom  Bundle  Spiral  Chutes 

•  Mailroom  Wire  Tying  Machine 

Feeder  Conveyors 


•  Mailroom  Pushers  (Milwaukee 

Journal  Feeder  Mechanism) 

•  Telescopic  Truck  Loaders 

•  Press  Floors 

•  Composing  Room  Copy  Conveyors 

•  Composing  Room  Mat  t  Cut  Conveyors 

•  Proof  Room  Copy  Conveyors 


E.  D.  Coblentz  Dies; 
Hearst  Associate 

San  Francisco  at  the  University  of  California. 
Edmond  David  Coblentz,  76,  He  was  offered  a  job  on  the  Ex¬ 
publisher-emeritus  of  the  San  aminer  and  he  promptly  dropped 
Francisco  Call-Bulletin,  died  college  plans.  The  salary  was  $10 
April  16,  following  a  series  of  a  week,  a  stupendous  sum  for 


heart  attacks. 


a  youth  who  had  not  yet  reached 


In  a  career  with  the  Hearst  his  18th  birthday.  More  impor- 


newspapers  which  began  Aug. 
15,  1900,  “Cobbie”  rose  from 


tant,  it  was  the  job  he  wanted. 
Within  a  few  months  young 


reporter  to  publisher.  His  titles  Cobbie  had  won  the  waterfront 
included  the  distinctive  role  of  reporting  assignment.  Here  was 
supervising  editor  of  all  the  the  stiffest  competition  of  news- 
Hearst  dailies.  papering  in  that  day  before 

His  was  a  lifetime  crammed  cable  and  other  communications 
with  amazing  assignments  and  facilities. 

of  close  companionship  with  the  The  ardent  youth  refused  to 
late  William  Randolph  Hearst,  continue  “syndicating”  his  re- 
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E.  D.  Coblentt 

San  Francisco  soon  after  the 
1906  disaster  to  cover  the  San 
Francisco  graft  trials.  He  won 


eluded  William  J.  Bums,  famed 
detective.  The  reporter  was  on 
the  spot.  The  zest  of  the  story 
was  gone. 

At  the  Transition 

The  young  newsman  was  rec¬ 
ommended  for  the  city  editor¬ 
ship  which  was  open  on  the  old 
San  Francisco  Evening  Bulle¬ 
tin.  Mr.  Coblentz  turned  to  his 
Examiner  city  editor  for  advice. 
He  was  won  over  to  the  view 
of  remaining  with  the  Exam¬ 
iner. 

It  was  after  he  had  spent  six 
years  as  Examiner  city  editor 
that  Mr.  Hearst  purchased  the 
Morning  Call.  Mr.  Coblentz  be¬ 
came  that  newspaper’s  manag¬ 
ing  editor. 

Mr.  Coblentz  returned  to  the 
Examiner  within  two  years  and 
in  1925,  at  the  age  of  42,  he  was 


“the  Chief.”  Of  all  the  tnists  ports  with  veterans.  He  found  the  confidence  of  the  prosecu-  named  publisher, 

placed  in  his  care  by  Mr.  Hearst,  they  were  letting  him  do  all  the  tors  and  scored  in  story  after  Next  came  New  York,  assign- 
he  was  most  proud  of  his  role  work.  Instead,  he  began  scoop-  story.  Then  the  paper’s  policy  ment  to  the  Journal- Amertcan, 

!»«  tpnrhpr  incT  the  waterfront  corns.  changed.  It  was  decided  to  go  the  role  of  supervisory  editor 


he  was  most  proud  of  his  role  w'ork.  Instead,  he  began  scoop- 
as  teacher.  inR  the  waterfront  corps. 

For  Mr.  Coblentz  trained  both  tw,  r  m 

William  Randolph  Hearst  Jr.,  Waterfront  Then 

now  editor-in-chief  of  Hearst  Cobbie  was  the  first  to  report 
Newspapers,  and  Randolph  A.  to  the  mainland  United  States 
Hearst,  in  journalism.  They  are  information  about  volcanic  ac- 
now  the  presidents  of  Hearst  tivity  in  the  i.slands  of  the  Far 
Consolidated  Publications  and  of  Pacific,  earthquakes  in  Central 


Hearst  Publishing  Co.,  respec¬ 
tively. 

Mr.  Coblentz  stepped  aside  in 
1950  that  Randolph  Hearst 


America,  hurricanes  off  Good 
Hope,  uprisings  in  South  Amer¬ 
ica  and  ma.ssacres  in  China. 
Once  he  and  Jack  London 


might  become  publisher  of  the  spent  two  w’eeks  cruising  the 
San  Francisco  Call-Bulletin.  He  gan  Francisco  Bay  waters  seek- 
remained  for  a  time  as  associate  ing  William  Howard  Taft,  then 
publisher  and  also  as  a  member  Governor  of  the  Philippines  and 
of  the  Hearst  Newspapers’  edi-  due  to  arive  in  port, 
torlal  board.  He  continued  on  ^is  contemporaries  were  per- 
the  board  of  Hearst  Consoli- 


tuMa.  uoara.  xie  conunuea  on  jjis  contemporaries  were  per- 
the  board  of  Hearst  Consoli-  in  seguing  an  accurate  ; 

dated.  In  recent  years  he  wrote  definition  of  his  progress.  One.  i 
Newsmen  Speak”  and  edited  t^e  late  A1  Joy,  once  defined  it  I 
the  volume,  “William  Randolph  this  wav 

“He  w'ent  on  his  way,  squii  t- 

A  Native  of  .S.F.  ing  personality,  charm,  curiosity  i 

_  .  _  _  .  „  and  dialect  stories  like  a  fire 

M  r  hydrant.  Scoops  day  by  day  re- 

W,  1882  Mr.  Coblentz  moved  to  ^nd  in  those  days  scoops 

Marm,  Calif  at  the  age  ^^t  a  legend.” 

of  two.  His  childhood  was  I 

marked  by  an  insatiable  curi-  His  1906  Cliore  | 

ousity  and  by  eager  ability.  It  rn  r-  uu-  4.1.  it  * 
was  capped  by  his  selection  as  To  ^bbie,  the  waterfront  rep- 
one  of  15  winners  in  an  es.say  “PP^^^unity.  He  was 

contest  conducted  by  the  San  reca  led  to  face  a  new  oppor- 
Francisco  Examiner.  ^urnty,  that  of  serving  as  ci  y 


His  1906  rjiore 

To  Cobbie,  the  vraterfront  rep¬ 
resented  opportunity.  He  was 
recalled  to  face  a  new  oppor¬ 
tunity,  that  of  serving  as  city 


after  the  prosecutors,  who  in-  and  other  duties. 


Only  in  the 
newspaper... 

...do  the  appeals  and  strategies  of 
sellers  come  together  on  one  common 
ground.  Only  in  the  newspaper  does 
advertising  benefit  from  the 
combined  impact  of  the 
manufacturer,  the  distributor  and 
the  retailer  selling  side  by  side. 

In  the  Chicago  market,  these 
sellers  come  together  most  frequently 
in  the  Chicago  Tribune.  It  reaches 
the  most  people,  carries  the  most 
advertising  and  sells  the  most  goods. 


Tlio  nr:r.no..o  cditor  of  the  Examiner’.s  Oak- 

■ine  winners  were  sent  to  the  ,  ,  ....  , 


two  national  political  conven-  land  ^ition  It  was  while  he  was 
tkms.  The  young  high  school  ^h.s  duty  that  earthquake 
aenior  wrote  stories  about  his  Francisco, 

trip  and  the  sessions  which  led  la  a  later  explanation  of  his 
to  the  nominations  of  Bi-yan  activities  in  directing  produc¬ 
ed  McKinley.  These  were  for-  tion  of  the  famous  “joint  edi- 
warded  to  the  Examiner.  tion”  published  by  three  San 

“The  Examiner  printed  them  Francisco  dailies  as  San  Fran- 


ed  with  them  printed  Cobble’s  ^sco  burned.  Mr.  Coblentz 
•lestiny,”  an  associate  later  com-  laughingly  paraphrased  Arthur 
Bented.  “Prom  the  moment  he  Brisbane. 

*aw  his  own  words  in  print,  he  “I  organized,  I  deputized,  and 
was  doomed.  It  was  a  life  sen-  I  supervised,”  he  recalled.  The 
twice  to  newspaper  work.”  “staff”  consisted  of  three  per- 
„  .  sons.  The  others  were  the  late 

tart#  on  Examiner  Oscar  Fembach  and  Frank  Mul- 

Cobbie  accepted  that  sentence  drew, 
jnst  one  week  after  he  arrived  Mr.  Coblentz  was  recalled  to 


*aw  his  own  words  in  print,  he 
was  doomed.  It  was  a  life  sen- 
twice  to  newspaper  work.” 

Start#  on  Examiner 


S«-i=SS:-S-'^5*2ti:'==SI 


one  week  after  he  arrived 
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2,416,700 

$15,789,732,000 

$6^4 

$10,014,879,000 

1,178,170 

8,447,479,000 

7170 

5,405,218,000 

810,610 

5,261,670,000 

6491 

4,212,326,000 

631,330 

4,196,451,000 

6647 

2,791,181,000 

549,930 

4,026,038,000 

7321 

2,508,046,000 

495,620 

4,049,320,000 

8170 

2,231,088,000 

289,760 

1,807,813,000 

6239 

1,372,412,000 

295,050 

2,012,276,000 

6820 

1,461,594,000 

273,100 

1,715,391,000 

6281 

1,374,864,000 

242,600 

1,588,082,000 

6546 

1,409,903,000 

280,070 

2,099,411,000 

7496 

1,307,424,000 

SRDA 

1/1/58  Consumer  Markets  Dal 

1 

New  York  City 

2 

Chicago 

3 

Los  Angeles 

4 

Philadelphia 

5 

Detroit 

6 

Long  Island 
Nassau-Suffolk 

7 

Baltimore 

a 

Cleveland 

9 

St.  Louis 

10 

Washington 

1 1 

San  Francisco 

7,838,000 


3,820,400 


2,356,400 


2,180,200 


1,930,100 


1,759,800 


1,001,900 


913,100 


852,700 


845,000 


814,400 


By  any  measure  . . .  population  . . .  income  . . .  sales 
. . .  in  size  and  importance  Newsday’s  Long  Island 
is  sixth  in  the  big  city  list  of  the  Nation’s  markets. 


Circulation  tops 
300,000 
net  paid  daily 


Alicia  Patterson,  Editor  and  Publisher 
Executive  Offices,  Garden  City,  Long  Island,  N.  Y. 

Represented  Nationally  by  Kelly-Smith  Company 
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More  Campaign 

but  “since  last  November  we  that  his  Party  in  its  1960  plat- 
have  been  one  of  the  most  thor-  form  would  back  up  the  Su-  * 
oughly  examined,  by  ourselves  preme  Court  stand  against 
and  by  a  great  many  of  the  racial  segregation  in  the  public 


Money  Needed 


National  Committee,  said  his  never  indicated  he  wanted  to 
may  not  always  be  the  most  sue-  drive  the  South  out  of  the  Demo- 
cessful  political  party  in  history  cratic  Party.  But  he  predicted 


Washington  “In  hunting  votes  today. 
Members  of  ASNE  who  at-  chairmen  of  both  major  parties 
tended  a  panel  discussion  on  are  involved  in  desperate  com- 
“The  Smoke-filled  Room”  ex-  petition  for  the  attention  of  the 
pecting  any  discussion  of  1960  public.  When  we  are  in  the 
presidential  candidates  wei-e  newspapers  we  are  competing 
disappointed.  The  chainnan  of  for  attention  with  the  witty  and 
the  Republican  and  Democratic  well-reasoned  expositions  on 
National  Committees  and  two  how  to  save  the  counti-y  and  the 
Senators  from  each  party  de-  world  which  appear  on  your 
dined  to  get  anywhere  near  the  heavily  read  editorial  pages. 


employes  of  you  gentlemen.  schools.  And  he  said  that  those 
“One  thing  the  1958  results  who  did  not  want  to  go  along 
showed,  is  not  debatable.  The  with  the  platform  could  seek 
1958  results  demonstrated  be-  political  refuge  elsewhere, 
yond  doubt  that  the  Republican  In  response  to  another  ques- 
Party  is  lacking  in  a  grass-roots  tion  Mr.  Butler  doubted  that  he  . 
precinct  organization  of  suffi-  would  be  in  the  same  position 
cient  size  and  vitality  to  produce  after  the  1960  convention  but 
a  sufficient  number  of  warm  “for  myself,  if  I  were  chairman,  , 
bodies  at  the  polls  to  elect  Re-  I  would  not  be  inclined  to  offer  ^ 
publicans.  Therein  lies  the  any  assistance  to  Gov.  Faubus  ' 
heart  of  the  task  which  con-  of  Arkansas”  should  he  run  for 


subject. 

Instead,  the  editors  were 
asked  to  help  find  a  way  to  effec¬ 
tively  finance  larger  campaign 
expenditures. 

The  “one-party  press”  com¬ 
plaint  was  discussed  although 
none  of  the  politicians  brought 
up  the  subject.  (See  Shop  Talk.) 

Gles  Competition 

Paul  M.  Butler,  chainnan  of 
the  Democratic  National  Com¬ 
mittee,  asserted  that  “a  political 
chairman  these  days  is  very 
much  in  the  communications 
business,  whether  he  wants  to 
be  or  not.  He  is,  I  would  sug¬ 
gest,  about  the  most  unhidden 
persuader  in  the  politician 
arena. 


GROWTH 

The  Morning  Courier-Ex¬ 
press  and  the  Sunday  Cour- 


And  when  we  go  on  the  airwaves 
we  are  in  competition  with  the 
devilishly  clever  people  who  de¬ 
vise  the  commercials. 

.Should  Spend  More 

“In  this  wonderful  age  of  ex¬ 
citing  new  products  and  in¬ 
genuity  in  the  field  of  communi¬ 
cations,  I  say  to  you  that  the 
political  parties  should  spend 
far  more,  not  less,  on  political 
campaigns.  We  should  not 
apologize  for  spending  as  much 
in  attempting  to  switch  a  voter 
from  one  party  to  another  as 
commercial  sponsors  spend  in 
trying  to  switch  customers  from 
the  pain  reliever  that  makes 
holes  in  your  handkerchief  to 
the  one  that  zooms  around  the 
holes  in  your  head.” 

Mr.  Butler  thanked  the  edi¬ 
tors  for  their  support  of  the 
“Don’t  Pass  the  Buck”  cam¬ 
paign  last  year  and  said  “it  is 
my  conviction  that  both  parties 
are  going  to  have  to  rely  more 
and  more  on  methods  of  this 
sort  to  finance  effective  cam¬ 
paigns.  I  ask  your  Society  to 
address  its  great  brain  power  to 
the  question  of  how  we  in  the 
Republican  and  Democratic 
parties  can  solve  that  problem 
and  how  the  American  press  can 
help  us.” 

COP  Examination 

Senator  Thruston  B.  Morton, 
chainnan  of  the  Republican 


fronts  the  Republican  Party  to¬ 
day.”  Mr.  Morton  said  he  is 
going  to  concentrate  his  energy 
and  time  in  building  such  an  or¬ 
ganization  that  understands  the 
record  of  the  last  six  years  and 
is  proud  of  it  and  prepared  to 
battle  in  its  behalf. 

Mr.  Morton  concluded  by  men¬ 
tioning  “the  significant  role  you 
editors  are  playing  in  your  day- 
to-day  efforts  to  make  individual 
Americans  more  politically  con¬ 
scious  and  discerning.  The  job 
you  are  doing  ranks  among  the 
greatest  of  public  services.  We 
professionals  of  both  parties  ap¬ 
preciate  it. 

Generous  Support 

“You  have  given  generously 
of  free  space  and  editorial  sup¬ 
port  to  such  campaigns  as  the 
American  Heritage  drive  of  last 
year  which  helped  to  induce 
many  of  our  citizens  to  con¬ 
tribute  to  the  party  of  their 
choice  as  an  act  of  good  citizen¬ 
ship.  In  doing  this,  you  are 
helping  both  political  parties 
over  the  increasingly  steep 
hurdle  of  financing  national 
campaigns  through  voluntai*y 
contributions. 

“I  salute  you  for  your  sub¬ 
stantial  success  and  continuing 
effort  to  help  build  a  better 
America  through  a  more 
thoughtfully  informed  public.” 

In  response  to  a  question  from 
the  floor,  Mr.  Butler  said  he  had 


the  U.  S.  Senate  at  that  time. 

Roscoe  Drummond,  New  York 
Herald  Tribune  columnist,  asked 
what  they  thought  were  the  es¬ 
sential  differences  between  the 
two  parties. 

Senator  Mike  Mansfield  (D- 
Mont.)  said  the  differences  were 
basically  in  their  attitudes 
toward  unemployment,  de¬ 
pressed  areas  and  the  farm 
question. 

Senator  Barry  Goldwater  (R- 
Ariz.)  said  the  difference  basi¬ 
cally  was  that  the  Democrats 
were  more  interested  in  spend¬ 
ing  and  bigger  government 
while  the  Republicans  thought 
government  should  only  help 
people  do  things  they  cannot  do 
for  themselves. 

Senator  Edmund  Muskie  (D- 
Maine)  asserted  the  difference 
was  that  the  Democrats  believe 
we  are  living  in  a  changing 
world  and  are  trying  to  find 
ways  to  meet  new  problems 
whereas  Republicans  are  not. 

Alicia  Patterson,  Newsday, 
Long  Island,  asked  how  they 
can  reconcile  the  differences 
within  their  parties. 

Chairman  Butler  said  it  is 
not  a  question  of  reconciliation 
but  that  the  parties  in  their 
conventfons  will  declare  a  policy 
to  which  the  members  will  ad¬ 
here.  He  said  the  people  should 
expect  complete  candor  and 
courage  fi-om  both  parties. 


ier-Express  are  Buffalo’s 
two  fastest  growing  news¬ 
papers,  both  from  a  circula¬ 
tion  and  advertising  linage 
standpoint . . .  good  reasons 
why  your  advertising  will 
pay  in  this  progressive 
newspaper. 

ROP  COLOR  availabls  both  daily 
and  Sunday 

Membar:  Metro  Sunday  Comics  and 
Sunday  Magazine  Networks 

Buffalo  Courier-Express 

\Vejtefn  New  York's  Only  Morning 
ond  Sundoy  Newspoper 

f^epresentotives:  Scolaro,  Meeker  & 
Scott 

Focific  Coost:  Doyle  &  Hawley 


Japanese  Science 
f  1  Writers  at  Seminar 

Eight  Japanese  science  writer 
spent  this  week  at  Columbia 
University,  for  a  series  of  sem- 
0  j  inars  to  acquaint  them  with 
American  science  writing  tech- 
1  niques. 

^  At  the  close  of  the  progr^. 

'  the  visiting  Japanese  split  into 
two  groups  of  four  each  for 
trips  across  the  United  Sta^ 
._  _  _  _  to  visit  governmental,  university 
^  I  T  I  and  industrial  research  centers. 
^  I  J  I  The  program  is  sponsored  by 

^  the  Japan  Newspaper  Publishers 
■  and  Editors  Association  with  a 

jnCIQy  j  grant  from  the  Asia  Foundation. 
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SOMETHING  MISSING 


. .  LIKE  CALIFORNIA 

THE  BILLION -DOLLAR.;. 
VALLEY  OF  THE  BEES 


/  Actually,  total  effective  buying  income  of  more  than  $2.9  billion 

/  More  effective  buying  income  than  Arizona  and 
New  Mexico  combined 

/  Not  covered  by  San  Francisco  and  Los  Angeles  newspapers 


:  •  THE  SACRAMENTO  BEE 
\  •  THE^  MODESTO  BEE 

f  M 

-*  •  THE  FRESNO  BEE 


The  Valley  of  the  Bees  is  like  a  state  within  a  state,  living 
well  without  regard  for  the  seacoast.  And  it’s  bigger  economi¬ 
cally  than  many  other  states.  To  reach  this  geographical 
unity,  use  the  Bees.  They  go  home  in  Inland  California. 

Data  source:  Sales  Management’s  1958  Copyrighted  Survey 
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editor 


Wire  Services  See 
News  Competition 


Washington 

Executives  of  the  three  large 
press  associations  are  in  agree¬ 
ment  that  competition  among 
them  is  expensive,  sometimes 
unrealistic,  but  in  the  overall 
is  essential  to  a  full  and  ac¬ 
curate  news  report. 

This  was  the  conclusion 
reached  by  Frank  Bartholomew, 
president  and  general  manager 
of  United  Press  International, 
Walton  A.  Cole,  deputy  general 
manager  of  Reuters,  and  Frank 
Starzel,  general  manager  of  the 
Associated  Press,  who  com¬ 
prised  a  panel  to  discuss 
“Where  Are  Our  Great  Press 
Associations  Going?”  at  Fri¬ 
day’s  ASNE  session. 

Progress  Seen 

All  agreed  associations  are 
going  forward  but  they  pictured 
the  progress  at  a  consistent 
rather  than  spectacular  pace. 
To  the  inquiry  by  Eugene  Pat¬ 
terson  of  the  Atlanta  Journal 
and  Constitution,  “What  should 
we  demand  of  you?”  Mr.  Bar¬ 
tholomew  made  this  answer: 
There  is  no  bill-of-particulars 


that  is  possible  of  drafting;  im¬ 
provement  in  service  is  a  proc¬ 
ess  of  evolution  and  the  press 
associations  are  trying  to  keep 
pace  with  their  clients.  He  ex¬ 
pressed  pleasure  at  the  increas¬ 
ing  demand  for  world  news,  but 
saw  much  of  the  file  from  Latin 
America  going  to  waste  rather 
than  being  used.  Closer  atten¬ 
tion  to  news  from  that  region 
was  urged. 

Pickup  in  the  speed  of  trans¬ 
mission  was  touched  on  by  Mr. 
Starzel  who  saw  progress  along 
this  line  limited  by  several  con¬ 
tributing  factors.  It  still  is  more 
economical  to  use  many  circuits 
than  to  invest  in  “flights  of 
fancy”  electronically,  he  cau¬ 
tioned.  The  editors  were  asked 
to  remember  that  the  practical¬ 
ity  of  super-speed  transmission 
systems  is  tempered  by  the  rate 
of  copy  production,  and  that  it 
seldom  piles  up  to  the  point 
where  600-words-a-minute  is  of 
more  than  academic  interest. 
The  AP  executive  predicted  that 
transmitting  will  improve  but 
said  he  looked  for  little  change 


___ —  V 


WHO 

READS 

IT? 


28,432  families  in  a  tri-state  area 
that  takes  in  all  of  Washington 
County  (Md.)  and  5  counties  in 
Pennsylvania  and  West  Virginia. 

Money-makers  virhose  spendable 
income  increased  more  than 
1 6%  last  year. 

Householders  who  spent  24% 
above  the  regional  average, 

74%  above  the  national  average 
last  year. 


If  you  want  them  to  read  about  your  product, 
put  it  on  the  pages  of 

ill^e  Herald-lMaU 

covering  Maryland's  2nd  largest  market 

HAGERSTOWN,  MD. 

Nationally  represented  by  Burke,  Kuipers  &  Mahoney,  Inc. 
New  York  •  Chicago  •  Detroit  •  Atlanta  •  Charlotte  •  Dallas 
Kansas  City  •  Los  Angeles  •  Oklahoma  City  •  San  Francisco 


in  the  next  decade  from  the 
mechanical  means  of  the  past 
one. 

News  of  Future 

Mr.  Cole  took  the  question 
dealing  with  the  probable  areas 
of  “the  biggest  news  of  the  near 
future,”  and  he  had  little  diffi¬ 
culty  with  it.  The  Reuters 
spokesman  named  Europe  and 
the  summit  conference  talks. 
But  he  added  words  of  caution 
based  on  experience;  “Asia 
px-obably  will  break  out  in  a 
rash,  as  usual,  when  attention 
seems  concentrated  on  another 
part  of  the  world.” 

The  editors  heard  from  Mr. 
Bartholomew  that  there  will  be 
some  changes  in  the  form  of 
telegraphic  news  reports  in  the 
future — a  steady,  but  slow 
change  which  will  supply  a 
“third  dimension”  to  news  which 
has  been  avoided  in  the  past. 
This,  he  submitted,  will  be  re¬ 
sponsive  to  changing  demand. 
He  called  the  flow  of  interna¬ 
tional  copy  today  too  fast  to  be 
allowed  to  stand  simply  on  the 
bare  facts,  and  he  cited  the  need 
for  experts  to  supply  explana¬ 
tory  background  in  press  asso¬ 
ciation  filings. 

.\udienee  Question 

A  question  from  the  audience 
as  to  why  the  press  of  the 
United  States  was  left  so  unin¬ 
formed  on  the  Batista  govern¬ 
ment  abuses  until  the  story  was 
highlighted  by  mass  executions 
under  the  Castro  forces,  brought 
mixed  denial  and  explanation. 
Mr.  Starzel  explained  the  diffi¬ 
culties  in  getting  news  out  of 
Cuba  under  the  Batista  regime 
and  told  of  some  of  the  ruses 
used  to  clear  copy  and  label  it 
with  New  York  City  or  Wa.sh- 
ington  datelines.  Batista’s 
crowd  didn’t  perform  in  the  coli¬ 
seum,  but  rather  in  the  dark 
alleys,  the  jail  cells  and  the 
blackness  of  night,  he  said.  And 
on  the  affinnative  side,  he  dis¬ 
played  a  batch  of  legal-size 
sheets  listing  only  the  citations 
to  stories  on  Cuban  activity 
over  the  past  two  years,  all 
taken  from  his  association’s  files 
of  stories  moved.  Without  tak¬ 
ing  issue,  Mr.  Starzel  asked  the 
editors  to  refresh  their  mem¬ 
ories  to  recall  propagranda  ef¬ 
forts  that  have  been  carried  on 
by  anti-Batista  interests  “not  in 
the  news  or  infoimation  busi¬ 
ness.” 


that  much  of  it  springs  from 
one-trip  writers  who  go  abroad 
and  then  write  with  little  at¬ 
tention  to  depth  or  detail. 

Standard  Style 

Jenkin  L.  Jones  of  the  Tulsa 
Tribune  cited  the  need  for  a 
standard  style  of  press  associa¬ 
tion  writing  and  inquired  if  edi¬ 
tors  might  expect  that  press  as¬ 
sociations  would  adopt  one.  Mr. 
Starzel  turned  the  question  to 
ask  when  newspapers  might  be 
expected  to  settle  upon  a  uni¬ 
form  style. 

On  the  subject  of  association 
competition,  Mr.  Starzel  said  it 
is  vigorous  today  and  must  con¬ 
tinue,  in  the  service  of  clients. 

Mr.  Cole  termed  it  “imperative,” 
reminding  that  such  a  panel  as 
was  currently  sitting  would 
have  four  representatives  of  as¬ 
sociations,  one  year  ago.  Mr. 
Bartholomew  drew  prolonged 
laughter  when  he  begged  off  the 
discussion  saying:  “I  made  a 
statement  on  competition  one 
Saturday  and  on  the  following 
Monday  I  had  an  appointment 
with  Hie  Department  of  Jus¬ 
tice!” 

Supplement  Ads 
Off  in  Quarter 

A  comparative  linage  report 
for  the  four  syndicated  Sunday 
supplements  this  week  revealed 
losses  ranging  from  4.3  to 
25.2%  for  the  first  quarter  of  ; 
1959  as  compared  to  the  same 
lieriod  in  1958.  Prospects  for 
the  full  year  are  brighter,  ex- 
pert.s  in  the  field  forecast. 

IxM8  Registered 

Parade,  with  211  pages  and 
four  lines  this  year  as  compared 
to  220  pages,  436  lines  in  1968 
(there  are  850  lines  to  the  page), 
registered  the  4.3%  loss.  Next  in 
line  was  This  Week,  with  215 
pages,  433  lines,  against  last 
year’s  267  pages,  518  lines,  a  62  , 

page  loss  amounting  to  19.6%.  j 

American  Weekly  had  11?  | 

pages,  602  lines  during  1969’s 
first  quarter,  a  loss  of  87  pages 
from  the  204  pages  and  637 
lines  in  1958,  or  42.6%.  Family 
Weekly’s  record  showed  a  46 
page  loss,  or  25.2%,  with  136 
pages,  683  lines  in  1959,  and  181 
])ages,  648  lines  in  the  first 
quarter  last  year. 


Columns  Criticized 

Asked  to  discuss  the  validity 
of  columnar  criticism  that  Brit¬ 
ish  newspapers  do  not  accurate¬ 
ly  or  properly  discuss  events  in 
Uie  United  States,  Mr.  Cole  said 
the  complaint  is  “reciprocal,” 
and  he  has  heard  it  in  London 
in  the  reverse.  But  the  panelist 
was  inclined  to  believe,  he  said. 


Sunday  Paper  Folds 

Troy,  Ohio 
The  Miami  Sunday  News,  in 
effect  the  Sunday  edition  of  the 
Troy  Daily  News,  has  ceaw 
publication.  Cause  was  financial 
difficulties.  Circulation  dropped 
from  16,000  to  13,000.  The  paper 
began  operations  last  Sept.  16. 
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Fulbright  Asks 
Help  of  Press 


Washington 

Senator  J.  W.  Fulbright, 
chairman  of  the  Senate  Foreign 
Relations  Committee,  told  the 
ASNE  that  “the  main  problem 
which  confronts  us  today  is  not 
a  militai-y  pi’oblem,  although  the 
military  aspect  is  of  great  im- 
jKjrtance.  It  is  not  even  an 
economic  and  political  problem, 
though  this  is  of  even  greater 
importance.  The  main  problem 
is  a  psychological  problem  with¬ 
in  ourselves.” 

He  said  it  involves  “the  ques¬ 
tion  of  how  w’e  are  going  to  ad- 
ju.st  ourselves  to  living  in  a 


world  in  which  the  only  other 
IKiwer  of  comparable  strength 
is,  to  put  it  mildly,  unfriendly. 
Worse,  how  are  we  going  to  ad¬ 
just  ourselves,  as  we  must  a  few 
decades  hence,  to  living  in  a 
world  in  vrhich  the  600  million — 
perhaps  by  then  one  billion — 
Chinese  Communists  are  a  ma¬ 
jor  power?  In  short,  how  are 
we  going  to  get  used  to  the  idea 
that,  like  most  other  states  of 
the  past,  we  too,  now  have  to 
rely  on  foreign  policy  for  sur¬ 
vival?  And  how  are  we  going 
to  equip  ourselves  to  do  so? 

“We  live  in  an  age  of  revo¬ 


lution  without  parallel  or  prece¬ 
dent.  The  urgency  has  also  been 
greatly  increased  by  the  fact 
that  the  U.  S.,  without  willing  it 
and  hardly  knowing  what  to  do 
about  it,  has  been  thinist  ines¬ 
capably  into  a  position  of  world 
leadership.  Under  the  circum¬ 
stances  we  have  not  done  too 
badly.  There  is  much  in  the 
history  of  the  last  two  decades 
of  which  the  American  people 
can  be  justly  and  humbly  proud. 
We  have  done  reasonably  well, 
but  not  nearly  well  enough,  and 
we  are  going  to  have  to  do  a 
great  deal  better. 

“Before  we  can  start  doing 
very  much  better,  we  are  going 
to  have  to  arrive  at  a  much 
deeper,  more  thorough-going 
national  agreement  about  what 
our  real  national  interests  are. 

“In  dealing  with  the  free  peo¬ 
ple  who  are  caught  up  in  this 


revolution,  we  are  going  to  have 
to  realize  that  the  rich  and  the 
powerful  may  be  respected — if 
they  conduct  themselves  so  as  to 
merit  respect — but  they  are 
rarely  loved. 

“We  ai’e  going  to  have  to 
realize  that  a  democratic  form 
of  government  in  a  middle-class 
social  order  does  not  clearly  and 
necessarily  represent  the  high¬ 
est  good  to  several  hundred  mil¬ 
lion  or  more  of  the  people  on  this 
planet. 

“We  are  going  to  have  to 
realize  that  a  way  of  life  is  not 
necessarily  inferior  to  ours 
simply  because  it  is  different 

“We  are  going  to  have  to 
realize  we  can  learn  somethinf; 
from  other  people. 

“In  short,  we  are  going  to 
have  to  have  to  grow  up — to  be¬ 
come  more  mature,  sophisticat¬ 
ed,  humble,  subtle,  and  wise. 


Brightype* 

new  conversion  process 

The  Ludlow  Typograph  Company  introduces  the  “Brightype"  method  of 
converting  letterpress  printing  material  into  photographic  images  for  use 
in  rotogravure,  letterpress  or  other  printing  processes.  Existing  typesetting 
facilities  are  utilized  all  the  way  to  photographing  the  job  on  film  or  paper 
for  use  in  either  film,  metal  or  paper  paste-up.  Printing  forms  may  be  any 
combination  of  type,  line  cuts,  halftones,  electros  or  stereos. 

Brightype  uses  a  special  fixed-focus  camera  with  moving  frontal  light¬ 
ing,  and  auxiliary  equipment  for  form  preparation  and  photographic  proc¬ 
essing.  Automatic  exposure  control  and  time-and-temperature-controlled 
developing  assure  uniform  results  .  .  .  send  for  free  Brightype  folder. 


Ludlow  Typograph  Company  2032 

S6 


Foreign  Policy 

“Further,  we  are  also  going 
to  have  to  pay  more  attention  to 
the  foreign  policy  implications 
of  what  we  have  always  hereto¬ 
fore  regarded  as  purely  domes¬ 
tic  decisions.  This  is  especially 
the  case  as  regards  economic 
policies  in  general  and  the  allo¬ 
cation  of  resources  in  par¬ 
ticular. 

I  “Out  of  our  incredibly  com- 
i  plicated  and  fragmented  deci¬ 
sion-making  process,  we  have 
got  to  arrive  at  some  national 
decisions  regarding  priorities. 

!  If  we  get  the  kind  of  general 
national  agreement  that  I  am 
talking  about,  these  decisions,  1 
I  think,  will  be  a  good  deal  easier 
I  than  they  seem  to  be  now.  We 
'  will,  for  example,  be  more  near¬ 
ly  ready  to  sacrifice  short-term 
luxuries  for  long-term  growth. 
We  will  be  quicker  to  perceive 
;  that  a  greater  investment  in  ed- 
lucation  today  will  give  us  the 
I  skills — particularly  the  knowl- 
|edge  of  history  and  languages 
I  and  alien  cultures — that  we  will 
I  need  to  live  in  the  world  of  to- 
;  morrow.  We  will  understand 
!  better  why  it  is  that  the  world’s 
biggest  ci^itor  nation  must  ex¬ 
port  more  capital  and  import 
I  more  goods.  We  might  even 
bring  ourselves  to  put  less  steel 
into  automobile  tail  fins  and 
more  into  school  construction. 

“I  think  the  American  people 
are  capable  of  making  these  de¬ 
cisions,  but  first  they  have  got 
to  understand  what  needs  to  be 
done  and  why.  This  is  a  field 
in  which  the  press  has  a  great 
responsibility  and  so  also  does 
the  Senate. 

“I  do  not  think  it  is  possible 
for  a  democratic  country  to  have 
a  viable,  effective  policy  unless 
it  is  founded  on  the  widest  pos¬ 
sible  public  discussion.  Debate 
I  is  a  necessary  ingrredient 

Clybourn  Ave.,  Chicago  14,  Illinois  policy-making.” 
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A  NEW  KIND  OF  JOURNALISM  THRIVES  IN  BOSTON’S  CLIMATE 


Top  specialists  in  news-making  fields 
staff  The  Boston  Globe 

"That  question  is  much  too  technical  for  me,"  Press  Secretary 
Jim  Haggerty  told  a  reporter.  "But  Frances  Burns  is  here. 

Let's  ask  her." 

The  scene  was  the  historic  press  conference  following 
I  President  Eisenhower's  sudden  attack  of  ileitis,  an  ailment 
new  and  confusing  to  most  Americans.  But  not  to  Frances  Burns, 
medical  writer  for  The  Boston  Globe.  Mrs.  Burns  knows 
medicine,  just  as  Globe  writer-specialist  Ian  Menzies 
knows  science,  or  Ian  Forman  knows  education. 

This  new  kind  of  authoritative,  depth  reporting  is  winning 
new  respect  for  modern  journalism,  not  only  in  Boston,  but 
across  the  nation.  It  takes  a  big  step  beyond  the  traditional 
coverage  within  departmentalized  fields  such  as 
business  and  finance,  the  arts,  or  sports. 

The  Boston  Globe  is  understandably  proud  of  its  writer- 
specialists,  proud  of  its  pacemaking  role  in  this  new  kind 
of  journalism. 
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*PElUPATEnC  CALDWELL’ 

Parade  Tells  Gain 
In  Tie-In  Ad  Lines 


Newspapers  will  have  a  good 
year  in  1969,  Edmund  B.  “Ted” 
Caldwell,  manager  of  Parade’s 
newspaper  service  department, 
forecast  this  week. 

Peripatetic  Mr.  Caldwell,  who 
spends  his  days  visiting  the  ad¬ 
vertising  departments  of  the 
supplement's  62  distributing 
newspapers,  made  his  10th  an¬ 
niversary  report  to  Arthur  H. 
“Red”  Motley,  president  and 
publisher.  Since  the  first  of  the 
year  he  has  visited  19  papers. 

Also  issued  this  week  under 
Mr.  Caldwell’s  supervision  was  a 


revised  edition  of  Parade’s  “Mer¬ 
chandising  Service,”  a  service 
portfolio  that  includes  weekly 
“partnership  bulletins”  to  the 
field,  designed  to  keep  local  re¬ 
tailers  informed  of  advertising 
run  in  their  markets. 

Feeling  of  Optimism 

“There’s  a  general  feeling  of 
optimism  and  enthusiasm  in  the 
newspaper  industry,”  Mr.  Cald¬ 
well  reported.  “Retail  linage  is 
better  than  was  anticipated  and 
national  advertising  is  begin¬ 
ning  to  move  up  again.” 


Edmund  "Ted"  Caldwell 


Tie-in  ads  in  Parade  news¬ 
papers  measured  slightly  over 
2,000,000  lines  in  1958.  This 
year’s  first  quarter  tie-ins  ex¬ 
ceeded  200,000  lines. 

Mr.  Caldwell’s  report  em¬ 
phasized  action  of  the  New 
York  Life  Insurance  Company. 
Last  year  this  firm  started  pay¬ 
ing  half  the  cost  of  a  tie-in  ad 
for  local  agents  in  six  markets. 
It  was  so  successful  that  this 
year  the  160-line  ad,  listing 
names  and  addresses  of  local 
agents  to  tie-in  with  the  full 
page  in  the  supplement,  was 
placed  in  an  additional  six 
markets. 

Other  tie-ins  included  an  RCA 
ad  for  Whirlpool  March  8  that 
was  responsible  for  21,000  addi¬ 
tional  lines  in  regular  ROP 
sections  of  Parade’s  distributing 
papers  the  same  day  and  39,000 
lines  the  next  week.  A  recent 
ad  for  Lees  carpets  stimulated 
26,000  additional  lines;  and  ad¬ 
vertising  for  Glidden  Spred 
Satin  paints  has  accounted  for 
an  average  of  two  small  dealer 
ads  per  paper. 

Success  Story 

Described  by  Mr.  Caldwell  as 
a  “spectacular  success  story” 
was  the  merchandising  program 
of  the  Puritan  Knitting  Mills, 
which  promised  to  use  and  pay 
for  the  local  dealer’s  name  in 
Parade  provided  the  retailer 
bought  a  minimum  order  of  its 
new  “Banlon”  sweater  and  two 
ads  in  the  newspaper  itself.  The 
merchandise  made  dramatic 
sales  gains  throughout  the  coun¬ 
try,  Mr.  Caldwell  said. 

Ten  years  ago  Mr.  Caldwell 
succeeded  Liond  Moses  at  Pa¬ 
rade.  Mr.  Moses,  80  last  Septem¬ 
ber,  is  still  vicepresident  and 
senior  consultant  in  Parade’s 
Chicago  office.  Mr.  Caldwell  be¬ 
gan  his  career  with  the  Great 
Atlantic  ft  Pacific  Tea  Company. 
He  was  20  years  with  the  food 
chain,  and  before  he  left  he  was 
managing  the  Central  Western 


Division  in  Detroit,  investing 
)P600,000  a  year  in  newspaper 
advertising.  From  1938  to  1941 
he  was  with  American  Weekly. 
He  left  this  supplement  to  serve 
in  the  San  Francisco  Ordnance 
Department  during  World  War 
II.  After  the  war  he  joined  the 
merchandising  staff  of  Batten, 
Baifon,  Durstine  ft  Osborn, 
serving  the  agency  from  1946  to 
1949,  when  he  became  associated 
with  Pai-ade. 

“I  believe  men  who  work  for 
newspapers  exchange  ideas  more 
freely  than  in  any  other  indus¬ 
try,”  Mr.  Caldwell  said  this 
week.  He  himself  has  become  a 
traveling  idea  exchange  bureau. 
In  his  suitcase  are  always  ideas 
for  linage  building  that  have 
been  successful  in  one  town  and 
are  worth  trying  elsewhere. 

Hawaii  Statehood 
Edition  Is  a  Sellout 

Honolulu 

The  Honolulu  Star-Bulletin 
published  a  178-page  “60th  State 
Edition”  April  14,  the  largest 
in  the  paper’s  history. 

The  total  press  run  was  168,- 
000  and  Circulation  Manager 
A1  Fink  reported  the  issue  all 
but  sold  out  the  next  day.  More 
than  60,000  advance  orders  were 
received. 

The  edition  used  317  rolls  of 
60-inch  newsprint,  with  single 
copies  weighing  two  pounds  six 
ounces. 

The  Honolulu  Advertiser  will 
publish  its  statehood  edition 
June  2. 

• 

3  Court  Newsmen 
Admitted  to  Bar 

Cleveland 

The  three  reporters  who  cover 
the  Cuyahoga  Courthouse  for 
their  papers  have  been  admitted 
to  the  bar  to  practice  law  in 
Ohio. 

They  are  Aaron  Jacobson  of 
the  News,  Edward  C.  Lucey  of 
the  Press  and  Marc  Gleisser  of 
the  Plain  Dealer.  Mr.  Jacobson 
and  Mr.  Lucey  were  just  notified 
they  had  passed  the  state  bar 
examinations.  Mr.  Gleisser  had 
received  his  notification  some 
time  before. 

Bid  for  J-Grads 

Urbana-Champaion,  Ill. 

More  jobs  are  available  for 
1969  graduates  of  the  College 
of  Journalism  and  Conununica- 
tions  at  University  of  Illinois 
than  there  are  candidates  for 
degrees  in  June,  Arthur  Strang, 
chairman  of  the  college  place¬ 
ment  council,  reports.  This  con¬ 
tinues  a  trend  of  1968  in  which 
there  were  three  job  openings 
for  each  graduate. 


With 


26,029,474 

lines  of  advertising  in  1958  the 
BUFFALO  EVENING  NEWS 

(a  six  day  newspaper)  published 

51.8% 

of  the  total  daily  and  Sunday  newspaper 
linage  in  Buffalo. 

SOURCE:  Media  Record  Summary 
in  Editor  and  Publisher. 


In  the  steadily  growing  Western  New  York 
Market  of  more  than  1,600,000  people  only 
THE  NEWS  offers  . . .  FULL  color . . .  FULL 
coverage  . . .  FULL  six  days  per  week. 


Buffalo  Evening  News 

KEllY-SMITH  CO. —  National  Roprosonlativoa 


WESTERN  NEW  YORK'S  GREAT  NEWSPAPER 
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The  Washington  Star, 
7th  in  the  Nation 
in  total  advertising, 
is  now  being  published 
in  its  new  plant, 
one  ol  the  most  modern 
in  the  world, 
with  finest  facilities 
for  full  ROP  color 


TO  WASHINGTON,  D.C. 

from  all  parts  of  the  world  comes  a  steady 
flow  of  tourists,  celebrities,  leaders  of  industry, 
dignitaries  and  statesmen.  One  thing 
that  impresses  them  in  common  is  the 
recognized  influence  of  The  Washington  Star 
on  The  Nation’s  Capital  and  its  people. 

The  Star  is  Washington’s  great  newspaper 
.  .  .  and  naturally  the  strongest  medium 
for  advertisers  with  an  idea  or  a  product 
to  sell  in  Washington,  D.  C. 


THE  WASHINGTON  STAR 
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Arbitration  Works  Both  Ways  on  Jobs 


“Neglect  of  duty”  constitutes 
the  most  frequent  cause  for  dis¬ 
missal  of  newspaper  employees 
that  goes  to  arbitration.  Follow¬ 
ing  are  some  typical  cases  that 
hav'e  been  decided  under  news¬ 
paper  contracts  in  recent 
months : 

*  *  * 

Notice  of  Absence 
Printer  stayed  home  three 
days  to  care  for  his  childi'en 
while  his  wife  was  ill,  but  failed 
to  give  any  notice  to  his  fore¬ 
man.  He  came  in  to  the  office 
one  of  his  off-days  to  collect 
his  pay,  still  he  said  nothing 
about  not  covering  his  job.  Fired 
for  “jumping  his  job”  and  ne¬ 
glect  of  duty.  Discharge  upheld. 
*  *  * 

Lunch  Period 

A  chapel  chairman  in  a  press¬ 
room  chose  to  ignore  a  fore¬ 
man’s  order  to  stay  on  the  job 


during  a  lunch  period.  He  went 
further  and  told  other  members 
of  the  crew  to  take  the  lunch 
hour.  Arbiter  said  this  was 
clearly  a  case  of  “neglect  of 
duty,”  since  the  proper  proce¬ 
dure  was  to  submit  a  grievance, 
not  to  initiate  disregard  of  a 
managerial  order  and  counter¬ 
mand  it. 

*  *  * 

Haru.s>cd  Pholog 
“Things  always  happened  to 
him  that  didn’t  happen  to 
others”  ...  he  was  incident- 
prone,  they  .said.  Flat  tires,  car 
breakdowns  and  poor  judgment 
often  caused  this  photographer 
to  miss  assignments.  He  often 
got  the  wrong  identification  of 
the  people  in  his  captions.  But 
he  was  an  able  and  competent 
man  with  the  camera,  much  con- 
cemed  with  the  quality  of  his 
own  pictures  and  probably  too 


much  concerned  with  the  quality 
of  the  pictures  in  his  newspaper. 
There  came  a  time  when  he  had 
three  society  desk  assignments 
to  cover  and  print  between  6 
p.m.  and  10  p.m.  and  on  top 
of  it  all  he  had  a  call  from  home 
to  pick  up  a  prescription  for  his 
wife  who  was  ill.  Harassed,  the 
photographer  left  a  note  telling 
the  assignment  editor  he  just 
wouldn’t  cover  one  of  the  jobs. 
So  he  was  fired.  The  question 
in  arbitration  was  whether  he 
was  guilty  of  gross  misconduct 
and  therefore  not  entitled  to  dis¬ 
missal  pay.  The  arbiter  consid¬ 
ered  his  whole  background  and 
temperament,  found  that  the 
company  had  reason  to  fire  him 
but  not  a  “gross”  reason,  there¬ 
fore  it  had  to  pay  the  severance 
to  which  the  contract  entitled 
him. 

*  «  * 

Oliiee  Kookniuker 

Discharged  for  “making  book” 
on  the  hoi’se  races  in  the  com¬ 
posing  room,  a  printer  subse¬ 
quently  won  acquittal  in  court 
on  a  gambling  charge.  Arbiter 
found  that  the  latter  situation 
had  no  bearing  on  the  publish¬ 
er’s  original  action.  There  is  a 
difference  between  conviction  of 
an  individual  under  a  penal  code 
and  discharge  of  employee  for 
violation  of  office  niles. 

*  *  * 

(Kortinie  Negleel 

Four  printers  who  refused  to 
work  overtime  and  did  not  offer 
any  excuses  until  belatedly  dur- 
,  ing  the  arbitration  hearing  were 
rightfully  discharged  for  neglect 
of  duty.  The  arbiter  .said:  “If 
overtime  work  is  scheduled,  the 
i  employees  who  are  not  excused 
from  such  assignments  and  who 
deliberately  walk  out,  knowing 
that  they  have  not  been  excused, 
j  are  guilty  of  neglect  of  duty. 
It  matters  not  if  some  other  em¬ 
ployee  has  been  excused  for  what 
I  appears  to  the  management  to 
be  a  good  and  sufficient  reason.” 
*  *  * 

Ijiy-over  at  Home 

Company  allowed  a  lot  of  lee¬ 
way  to  truck  drivers  in  their 
lay-over  time;  they  could  go  to 
a  coffee  shop,  or  even  attend 
religious  services.  But  this 
driver,  who  said  he  didn’t  like 
sitting  in  his  truck  for  two 
hours  doing  nothing  and  neither 
did  he  care  to  tarry  over  a  cup 
of  coffee,  would  go  home  and 
await  call.  He  never  thought 
this  seemed  to  be  a  wrong  of 
major  proportions  until  he  was 
fired,  apparently  for  doing  it 
too  often.  The  dischargfe  was 


based  on  the  universally-recog¬ 
nized  rule  of  the  driver  that  it’s 
a  “cardinal  sin”  to  be  unavail¬ 
able  when  needed.  However,  the 
arbiter  felt  that  the  discharge 
was  not  justified  because  of  the 
common  practice  on  lay-over 
time  and  there  was  no  contract 
provision  making  the  offense 
grounds  for  a  discharge.  He  re¬ 
instated  the  man,  but  with  loss 
of  hack  pay  for  about  three 
months. 

*  *  * 

Chance  to  Make  Cood 
Cla.ssified  advertising  sales¬ 
man  who  had  made  an  excellent 
record  for  five  years  was  chosen 
by  management  to  take  charge  , 
of  automobile  dealer  accounts  in 
display  advertising  department  I 
Came  the  deep  recession  in  auto  ) 
linage  and  this  salesman  was  i 
discharged  for  unsatisfactory  ' 
performance.  Specifically  he  was  , 
criticized  for  failing  to  get  local 
dealers  to  recommend  his  paper 
for  auto  linage,  failure  to  follow 
up  cancellations,  and  forgetting 
to  correct  a  misspelled  word  in 
an  ad.  Arbiter  found  “fatal”  dfr 
fects  in  the  company’s  ca.se.  Why 
was  he  not  offered  his  old  job 
as  a  classified  salesman?  The 
decrease  in  auto  linage  was  part 
of  a  nationwide  slump.  Besides,  J 
the  man  never  had  been  repri-  f 
manded  nor  warned  prior  to  his 
discharge.  “It  is  fundamental,"  ) 
said  the  arbiter,  “that  a  man  b 
entitled  to  know  where  he  ^ 
stands”  and  be  given  an  oppor-  i 
tunity  to  mend  his  ways.  Hence 
his  discharge  was  voided  and 
the  company  had  to  give  retro¬ 
active  salary  ...  as  a  display 
salesman. 

4>  *  W 

Reasonable  Standard  | 
Secretary  had  a  history  of 
failing  to  report  for  work  in  the  j 
morning  and  not  calling  in  to  ^ 
explain  her  failure  to  report  f 
Effect  of  this  on  the  morale  rf  1 
other  workers  was  a  factor  in  t 
discharge  for  gross  negligence. 
Company  had  been  indulgent  | 
when  the  .secretary  suffered  an  j 
emotional  experience  requiring  , 
psychiatric  treatment  and  al*  | 
lowed  her  to  take  time  off  to  see  i 
doctor.  Arbiter  found  it  unrea-  ? 
sonable  to  expect  the  company 
to  continue  this  arrangement  > 
indefinitely  —  beyond  the  thrw 
years  it  had  been  going  on.  It  i 
was  incumbent  on  the  secretaiT  ^ 
to  arrange  appointments  lor 
psychiatric  treatment  on  hei 
own  time.  For  failing  to  meet  a 
reasonable  standard  of  job  per' 
formance  or  attention  to  d^>  ' 
secretary  was  rightfully  fired-  : 


Only 
in  the 

newspaper... 

...  is  advertising  received  with  .such 
friendly  attention.  It  is  wanted,  liked 
and  needed  by  a  receptive  audience 
that  is  easier  to  sell. 

And  in  the  Chicago  market,  people 
are  most  receptive  to  advertising  in 
the  Chicago  Tribune.  They  prefer  it 
for  shopping  information  over  all  other 
Chicago  newspapers  combined. 


(Continued  on  page  62) 
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In  competition  with  daily  newspapers  nation-wide 

The  Worcester  Elvening  Gazette  Wins 

HIGHEST  HONORS  for  a 

Consistently  Outstanding  Editorial  Page 

given  by  the  National  Headliners  Club  < 


OVERjHe  part  25 
years  the  National 
Headtiners  Club  hcB  pre>- 
sented  more  than 
for  newspaper  exevlien 


The  Worcester 

TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSETTS 

MOIONEY,  REGAN  t  SCHMITT,  lie. 


Arbitration 

(Continued  from  page  60) 

Poor  Performance 
After  one  warning  about  her 


the  discharge  for  neglect  of  duty 
was  amply  justified  at  the  time; 
the  grievant  should  have  made 
known  his  excuse  earlier. 

«  *  • 

Less  Than  Diligent 
Neglect  of  duty  was  shown  by 


Florist  Group 
Sees  Progress 
Re ‘PO’ Gripe 


are  allowed  to  promote  their 
causes  in  a  discriminatory  nuu* 
ner,  the  newspaper  is  contribut¬ 
ing  to  the  impression  that  flow¬ 
ers  are  wasteful  and  unaccept¬ 
able.  Thus,  while  not  wishing  to 
harm  anyone  unfairly,  the  news¬ 
paper  is  actually  discriminating 
against  florists.  .  .  .” 

Thomas  N.  Prime,  advertising 


inefficiency,  a  TTS-perforator  the  employer  in  the  case  of  a  against  florists.  .  .  .” 

operator  stepped  up  her  produc-  com^s^r  who  repeatedly  American  Thomas  N.  Prime,  advertising 

tion  from  2100  to  3000  lines  on  a  his  machine  and  walked  around  •  .  Waciiino+nn  n  r  Vms  director,  Hackensack  (N.  J.) 
7%-hour  shift,  but  then  she  and  talked  to  other  men  in  the  ^  ®  ^  Bergen  Evening  Record, 

lapsed  again  into  poor  perform-  shop.  He  did  everything  but  to  nrntpct.  the  paper  hasn’t  changed  its  policy 

ance.  When  her  work  for  one 


siiup.  ne  uiu  eveiyuunK  uut  _ 4.u^  paper  hasn't  Changed 

work  and  the  amount  of  type  Pi^o^am  desired  to  protect  the  jg  153 

-  -  -  -  -  -  -  ,  florist  in  “his  legitimate  ven-  April  i»,  00, 


page  32) 


day  measured  only  1538  lines  he  produced  fell  far  below  the  .  ,,  ,  ,  “muntAr  tVio  nftncV  continue  to  run  “please 

the  foreman  discharged  her  for  output  of  other  employees.  Ar-  omit  flowers”  in  paid  death  no- 

sustained  inefficiency.  Although  biter  held  that  the  man  did  not  ^  fnnprnl  flowpr<5  ”  tices  “if  the  family  insists.”  He 

there  was  no  definite  standard  show  any  real  consistency  in  01  lunerai  nowers.  however,  that  his  paper 

of  production  set  in  the  contract,  diligently  doing  a  day’s  work.  Focal  point  of  the  program  has  agreed  to  cooperate  with  the 
arbiter  upheld  dismissal  on  the  ^s  required  by  the  contract.  is  a  Phrase  Card,  listing  10  Society  of  American  Florists 

ground  that  management  had  a  *  *  *  phr^es  that  inay  be  substituted  authorized  the  Record’s 

right  to  determine  what  was  Didn’t  ‘Measure  Up’  ad  department  to  recommend 

adequate  production.  t  j-  +  j  in  lieu  of  flowers  state-  the  use  of  the  “Phrase  Card”. 

*  •  *  Immediate  superiors  agreed  ments.  None  of  the  phrases  men-  H.  W.  Richardson,  CAM  of 


omit  flowers”  in  paid  death  no¬ 
tices  “if  the  family  insists.”  He 
added,  however,  that  his  paper 
has  agreed  to  cooperate  with  the 


Didn’t  ‘Measure  Up’ 


Immediate  superiors  agreed  ments.  None  of  the  phrases  men- 
that  an  employee  failed  to  meas-  tion  flowers,  but  each  allows 


Sense  of  Guilt  xaw.u  non  nowers,  our  eacn  aiiows  the  Richmond  (Va.)  rtWDts- 

ui'®  up  to  the  standards  required  freedom  of  choice  to  send  ^Veios  Leader  wrote 

During  a  strike  other  mem-  of  a  rewrite  man.  His  dismissal,  flowers,  to  make  a  memorial  con-  direrten 


bers  of  his  union  crossed  a  within  less  than  a  year  of  em-  tribution  or  to  do  both, 
teamsters’  picket  line  but  the  ployment,  was  challenged  by  the 

mailer  in  this  case  absented  him-  union.  In  the  absence  any  con-  Card  Praised 

self  from  work,  without  expla-  tractual  standards  of  workman-  r-  1  f 

nation,  for  two  and  a  half  weeks,  ship,  arbiter  held  that  it  was  According  to  Cecil  E. 


wers,  to  maxe  a  memorial  con-  ^is  local-area  funeral  directors 
ibution,  or  to  do  both.  suggesting  they  use  the  “Phrase 

„  ,  „  .  ,  Card.”  “We  hold  firm  to  the  posi- 

l^rd  Praised  gf 

According  to  Cecil  E.  Brown,  ily  of  the  deceased  should  be 


At  the  hearing  on  his  grievance,  entirely  within  the  power  of  the  ^®^^  representative  of  the  So-  ad  .  owever,  we  sin- 

the  mailer  said  he  suffered  feel-  publisher,  through  his  super-  ®'®by  of  American  Florists,  the  ceie  y  be  leve  a  ey  won 
ings  of  guilt  w'hen  he  crossed  visors,  to  determine  whether  “Phrase  Card”  received  such  not  want  to  ee  a  ey  were 

the  picket  line  because  his  anyone  “measures  up,”  provided,  high  praise  from  newspaper  hurtir^  an  indust^  by  a 


brother,  a  teamster,  was  one  of  however,  that  the  same  stand-  ®<Iitors  and  classified  advertis-  Dye  phrase  in  a  notice  . . . ,  r. 
the  pickets.  Physician  testified  aros  are  applied  to  all  doing  the  managers  that  it  has  been  Richardson  wrote  m  part, 
as  to  his  neurosis.  Arbiter  said  same  work.  reprinted  in  an  easy-to-use  form  ^ 

especially  for  death  notice  copy 


DIRBCTOMAT 


the  leading 
equipment  for 

DIRECT 
PRESSURE 
MAT  MOLDING 


BLACK  &  WHITE 


ROP  COLOR 


•  Users  report  sharper  black  &  white  mats 
and  doubled  production  speeds  with  Directomat. 

•  70%  of  the  leaders  in  ROP  color  linage  use  Directomat 
for  more  accurate  register  and  higher  quality  reproduction. 

Write  for  Bulletin  No.  349 


writers. 

Mr.  Brown  said  that  SAF 
field  reps  have  contacted  news¬ 
paper  editors  across  the  coun¬ 
try  and,  with  “few  exceptions,” 
have  found  the  editors  in  sym- 


Chioago  Court  Kills 
Insull  Libel  Suit 

Chicago 

A  federal  judge  has  dis- 
mis.sed  nine  Scripps-Howani 


pathy  with  the  floral  industry  newspapers  as  defendants  in  a 
in  combatting  “PO”  (Please  libel  suit  filed  by  Samuel  Insnll 
Omit).  Jr.,  son  of  the  late  utility  mag- 

He  noted  that  many  news-  nate. 
papers  are  now  using  the  Judge  Julius  H.  Miner  dis- 
“Phrase  Card”  (revised  for  edi-  missed  the  newspapers  and  their 
tors),  in  wording  obit  copy  in  editors  and  publishers  for  lack 
classified  ads,  editorials  or  news  jurisdiction.  He  had  an- 
stories.  Many  editors,  Mr.  nounced  last  September  that  he 
Brown  said,  have  sent  letters  to  was  considering  the  dismissal 
their  local  funeral  directors,  out-  loJ*  jurisdictional  reasons, 
lining  their  newspaper’s  policy  Judge  Miner’s  ruling  upheld 
to  eliminate  “Please  Omit”  and  the  contention  of  Scripps-How- 


“in  lieu  of  flowers”  statements. 
“Newspapers  would,  of  cour.se, 


ard  attorneys  who  claimed  the 
Chicago  court  lacked  jurisdic- 


have  little  concern  in  this  mat-  ^1°" 

ter  if  all  funeral  directors  who  conducted  here.  How- 

prepare  obituary  copy  refrained  mg  prec  u  e 


from  using  negative  state- 

ments,”  Mr.  Brown  said.  “How-  Federal  Court  s 

1  i..  1  diction  and,  is  subject  to  appeal- 

ever,  any  educational  process  ’  •’ 

takes  time,  and  until  the  co-  • 

operation  of  all  funeral  direc¬ 
tors  can  be  enlisted,  newspapers  P’S!  Series  in  May 
play  an  important  part  in  the 

matter.  Even  if  a  newspaper  York  Post  still  p  ^ 

does  not  issue  a  written  policy  Publish  a  senes  on  J.  Edgar 


FBI  Series  in  May 

New  York  Post  still  plans  to 


succassor  to  L«k*  Erio  Enginaaring  Corp. 

508  WOODWARD  AVENUE 
BUFFALO  17.  NEW  YORK 

Manirfoetiirora  of  tba  Most  Comploto  Uoo  of 
Hydrovlic  Protsos  for  AH  lodutfry 


established  a  policy.” 

Policy  Needed 


aoes  nor  issue  a  wririen  policy  7.  ; —  ,  -cot  j. 

LAKE  ERIE  MACHINERY  CHRP  statement  it  has,  in  effect,  Hwver.  director  of  the  FBI,  de 

L  a  i\  t  t  n  1 1  m  A  i  n  I  n  t  K  T  i  u  K  r .  ^gt^^^iighed  a  policy.”  S 

’P-  e  J  James  Wechsler,  editor, 

I  Policy  Needed  said  this  week.  Public^ion  i* 

I  expected  early  m  May.  The  rm 

Mr.  Brown  continued:  “When  has  made  it  difficult  for  I^st 
there  is  no  set  policy  toward  reporters  to  gather  facts,  Mr. 
DIRECTOMAT*  flowers,  and  fund-raising  groups  Wechsler  said. 
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How  does  YOUR  brand 
rank  in  Milwaukee? 


FOOD  PRODUCTS  —  All-purpose  shortening,  baby 
foods,  bacon,  pork  and  beans,  baking  mixes,  bread,  but¬ 
ter,  candy,  catsup,  coffee,  cookies,  cottage  cheese, 
corned  beef  hash,  soda  crackers,  dog  food,  flour,  frozen 
foods,  frozen  orange  juice,  pretzels,  ice  cream,  fish 
sticks,  fruit  cocktail,  jams,  jellies  and  preserves,  lunch¬ 
eon  meats,  dry  macaroni  or  spaghetti,  margarine,  milk 
(fresh,  powdered  or  dry),  peanut  butter,  canned  peas, 
potato  salad,  potato  chips,  rice,  tea  bags,  tea  balls,  dry 
soup  mixes,  tuna,  wieners,  sugar,  refrigerated  ready-to- 
bake  biscuits,  yeast,  marshmallows,  dessert  topping, 
diet  bread,  Chinese  foods,  potatoes,  instant. 


SOAPS,  ALLIED  PRODUCTS  -  Powdered  bleach; 
bleaching  fluid;  deodorizers;  furniture  polish,  laundry 
starch;  scouring  cleansers  and  pads;  toilet  soap;  soaps 
and  cleaning  agents  for  dishes,  fine  fabrics,  hardwood 
floors,  household  laundry,  linoleum  or  tile  floors,  paint¬ 
ed  walls  and  woodwork;  rugs  and  upholstery;  toilet 
bowl  cleaners;  floor  wax;  household  ammonia;  shoe 
polish,  and  water  softeners. 


DRUGS,  TOILETRIES— Anti-acids,  deodorant,  facial 
cream,  facial  tissues,  hair  spray,  hair  tonic  or  dressing, 
toilet  soap,  headache  remedies,  cold  remedies,  lipstick, 
nail  polish,  home  permanent  waves,  shampoo,  electric 
shavers  for  men  and  women,  shaving  cream,  tooth 
paste  and  tooth  brushes. 


Here’s  the  1959  picture  of  consumer  buying 
habits  in  a  metropolitan  market  of  over  a  mil¬ 
lion  population.  It’s  the  36th  annual  report  of 
America’s  original  Consumer  Analysis— telling 
what,  when,  and  where  Milwaukee  people  buy; 
product  usage  and  brand  ratings;  ownership  of 
cars,  appliances,  homes,  and  buying  plans. 
This  information,  all  gathered  since  January  1, 
1959  again  shows  the  competitive  positions 
and  trends  of  brands  in  many  lines,  consumer 
choice  of  stores,  dealer  distribution  by  brands, 
and  comparisons  with  past  years.  If  you 
haven’t  received  a  copy  by  May  1,  write  or  call 
and  get  the  close-up  details  on  local  marketing 
and  buying  factors  which  influence  your  sales 
in  the  big  Milwaukee  market. 


BEVERAGES— Alcoholic  beverages  where  purchased, 
who  purchased,  day  purchased;  gin;  grape  brandy;  rum; 
scotch,  vermouth;  vodka;  whiskey;  wine;  beer;  soft 
drinks. 


HOMES,  APPLIANCES  —  Clothes  dryers,  cooking 
ranges,  dishwashers,  food  mixers,  washer-dryer  com¬ 
bination,  owners  and  renters  of  homes,  home  heating 
units,  power  lawn  mowers,  planning  to  build  or  buy, 
room  and  outside  painting,  refrigerators,  television  sets, 
toasters,  washing  machines.  Mattresses,  sheets,  bath 
towels,  lawns,  lawn  seed,  lawn  fertilizer,  weed  killer, 
garden  insecticides,  dehumidifiers,  electric  frying  pans, 
vacuum  cleaners,  FM  radios,  transistor  radios. 


AUTOMOTIV’E— Antifreeze,  make  and  model  of  car 
owned,  cars  bought  in  1958,  ga.soline,  motor,  oil,  tires, 
ownership  and  make  and  model  of  second  car  in  family, 
planning  to  buy,  insurance,  gasoline  credit  card,  spark 
plugs,  batteries. 


THE  MILWAUKEE  JOIJKNAI 

Read  in  9  out  of  10  homes 


GENERAL— Cigarets,  cigars,  pipes  and  pipe  tobacco, 
paper  towels,  aluminum  foil,  paper  napkins,  toilet  tis¬ 
sue,  wax  paper,  family  income,  employment,  life  insur¬ 
ance,  outboard  motors,  installment  buying,  fountain 
pens,  vacations,  composition  of  families,  air  travel, 
cameras,  movie  projector,  slide  projector;  hosiery,  ny¬ 
lon,  girdles,  brassieres;  hospital  insurance,  stocks, 
bonds. 


National  Representativea,  O'Mara  &  Ormsbee,  Inc. 

New  York  Chicago  Detroit  Loi  Angeles  San  Francisco 


THE  MOST  TALKED-ABOU 

they're! 


by  Pat  Boone 

king's  newspaper  version  of  this 

top  Best  Seller  built  teen-age 
readership  for  scores  of 

leading  papers,  was  given 
banner  display  in  papers  like 

The  Philadelphia  Inquirer. 


>  '  1. '  .  —  ^  ^  mm 

and  "  ? 


j’PofuTf'alls' 


\nsure 


by  Richard  F.  Newcomb 

king's  exclusive  newspaper 

serialization  of  the  Best-Selling 

expose  of  how  the  Navy  mishandled 
its  greatest  sea  tragedy  was  given 
full-page  promotion  by 

The  Atlanta  Constitution, 
many  others. 


iuy,rn 


^  by  Dr.  Sara  M.  Jordan 

^  This  new  medical  column  by  the 

most  famous  woman  doctor  in  the  world 
has  been  given  Page  One  play 

by  such  newspapers  as  the  r 

New  York  Journal-American.  Dr.  Jordan 
rated  tribute  stories  in 

The  Reader's  Digest,  Time,  Newsweek. 


Newsweek 


riRSr  LADY 


THE  MOST  TALKED-ABOUT  FEATURES  ATTRA 


J  FEATURES  OF  THE  YEAR 


elfrom  KINO 


^^i2^2LM222£!ne 

f  3  Mm 
^9°;'>sf  thf  Seo 


A  GIRL  AGAINST  THE  SEA 


by  Rosemary  Mudie 

king's  dramatic  first-person  account 

of  the  adventures  of  the  crew  of  the 
balloon  SMALL  WORLD 

won  lead  play  in  papers  like 
The  Detroit  Free  Press, 

The  Boston  Globe, 


JIM  BISHOP:  REPORTER 


by  Jim  Bishop 

The  column  that  helped  establish  JIM  BISHOP 

as  the  most  admired  American  in  the  field  of  literature 
(Gallup  Year-End  Poll). 


by  Jack  Mendelsohn 

The  full-color  comic 
that  has  been  hailed  as 
the  first  really  new 

Sunday  Page  in  20  years. 


Sunlfelegraph 


SUNOAt,^HT 


FAIRCHILD 

news 

On  Apr.  15  Fairchild  Publica* 
lions  and  Station  WKFM,  Giicago, 
inaugurated  a  nightly  broadcast 
summarizing  news  highlights  of 
the  textile,  apparel  and  home  fur¬ 
nishings  industries  at  7  p.m.,  Mon-  | 
day  through  Friday.  The  broad¬ 
casts  featiure  headline  news  from  ! 
the  next  day’s  WOMEN’S  WEAR  ‘ 
DAILY,  DAILY  NEWS  RECORD 
and  HOME  FURNISHINGS 
DAILY.  A  weekly  summary  of 
news  highlights  of  the  food  indus- 
^  from  SUPERMARKET  NEWS 
is  broadcast  over  WKFM  every 
Monday  at  10  a.m. 


Henry  Zwimer,  Fairchild’s  mid¬ 
west  director,  will  address  the 
monthly  luncheon  meeting  of  the 
San  Angelo,  Texas,  Advertising 
Qub  on  Apr.  29.  He  will  discuss 
“The  Function  of  Businesspapers 
in  Today’s  Economy.” 


On  Apr.  27  Fairchild’s  three 
dailies  will  publish  special  sections 
devoted  to  the  U.  S.  World  Trade 
Fair,  which  wiU  open  May  8  at  the 
New  York  Coliseum.  The  preview 
sections  in  WOMEN’S  WEAR 
DAILY,  DAILY  NEWS  RECORD 
and  HOME  FURNISHINGS 
DAILY  will  assist  buyers  in  mak¬ 
ing  their  plans  to  cover  the  Fair 
two  weeks  in  advance  of  the  open¬ 
ing. 

Thomas  R.  Dash,  drama  editor 
of  Fairchild  Publications,  has  just 
celebrated  his  40th  anniversary 
with  the  company.  He  joined  the 
copy  desk  of  WOMEN’S  WEAR 
DAILY  in  1919,  later  became  copy 
chief.  He  succeeded  Kelcey  Allen 
as  drama  critic  in  1951.  Early  this 
month,  Tom  Dash,  who  also  is 
president  of  The  Drama  Desk,  was 
guest  panelist  on  the  Fanny  Hurst 
Showcase  on  WNTA-TV. 


Walter  H.  T.  Raymond,  editor  of 
MEN’S  WEAR  Magazine,  has  been 
invited  to  act  as  discussion  leader 
of  a  round-table  session  of  retailers 
at  Haverstraw,  N.  Y.,  on  Apr.  30. 
The  Haverstraw  program  is  part 
of  the  Small  Business  Management 
Courses  being  conducted  by  the 
New  York  State  Department  of 
Commerce. 


Louis  Goodenough,  editor  of 
HOME  FURNISHINGS  DAILY, 
will  be  guest  speaker  on  Apr.  29 
at  the  annual  ^holarship  Awards 
luncheon  of  the  Washington  Chap¬ 
ter  of  the  National  Home  Fashions 
League  in  Washington,  D.  C.  The 
Willard  Hotel  luncheon  is  to  honor 
the  college  girl  who  will  be  granted 
the  club’s  $1,000  scholarship. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publishtn  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Foolweor  News.  Books. 


Press  Club  Prizes 
Given  in  Milwaukee 

Milwaukee 

Cash  prizes  of  the  Milwaukee 
Press  Club  were  distributed  re¬ 
cently  to  local  reporters  for 
work  done  last  year.  The  list: 

Cyrus  F.  Rice,  Sentinel, 
humorous  story  about  a  bingo 
player. 

Ed  Francis,  Sentinel,  political 
story. 

Paul  McMahon,  Journal,  ser¬ 
ies  on  vacation  industry. 

Margaret  Fish,  Sentinel,  story 
about  Public  Museum. 

Lou  Chapman,  Sentinel,  series 
on  Red  Schoendienst. 

Joe  Botsford,  Sentinel, 
“Schools  vs.  Sputnik.” 

In  picture  categories: 

Ray  Hunholz,  Sentinel ;  Henry 
F.  Larson,  Journal;  George  P. 
Kosholek,  Journal;  Richard 
Bauer,  Journal. 

• 

Sarasota  News 
Makes  Promotions 

Sarasota,  Fla. 

David  Lawrence  has  been 
named  general  manager  of  the 
Sarasota  News.  He  will  continue 
to  hold  the  post  of  managing 
editor  as  well.  Mr.  Lawrence 
was  a  rewriteman  for  the  old 
New  York  Sun.  He  joined  the 
News  in  June,  1956. 

Kent  S.  McKinley,  publisher, 
has  named  Furman  C.  Arthur 
Jr.  as  assistant  managing  editor. 
He  was  city  editor. 

*  *  * 

Tom  Ellis,  Springfield  (Mo.) 
Leader  &  Press — chairman  of 
Missouri  AP  Wire  Editors. 

•  *  • 

i  Jack  Marks,  Toronto  (Ont.) 
j  Globe  &  Mail — president  of  the 
i  Ontario  Provincial  Parliament¬ 
ary  Press  Gallery. 

*  *  ♦ 

I  Frank  H.  Jeter  Jr.,  state 
j  news  editor  of  the  Fayetteville 
I  (N.  C.)  Observer  since  1956 — to 
!  executive  director  of  the  Metho- 
;  dist  College  Foundation. 

I  . 

Hottest  name  in  the  world 


P 

Visiting  Prof 

Vermillion,  S.  D. 

Dr.  J.  William  Maxwell,  head 
of  the  department  of  journalism. 
University  of  South  Dakota,  has 
been  invited  to  serve  as  visiting 
associate  professor  at  the  grad¬ 
uate  school  of  journalism.  Uni¬ 
versity  of  California,  Los  An¬ 
geles,  for  the  1959-60  school 
year. 

*  *  * 

Dan  Russell,  sports  reporter 
for  the  Albuquerque  (N.  M.) 
Journal  since  1957 — promoted  to 
sports  editor,  succeeding  J.  D. 
Kailer. 

V  «  « 

Bob  Green,  New  Mexico  AP 
sports  editor  —  transferred  to 
Boston  AP  sports  staff. 

*  V  * 

Mary  Murphy — resigned  as 
women’s  page  editor  of  the 
Farmington  (N.  M.)  Daily 

Times.  She  is  succeeded  by 
Peggy  Johnson. 

«  *  * 

Maurice  F.  Harung,  Pensa¬ 
cola  (Fla.)  News-Journal  politi¬ 
cal  writer  —  president  of  the 
Florida  Legislative  Correspond¬ 
ents  Association. 

«  «  * 

Phil  Fortman,  staff  writer 
for  the  Miami  (Fla.)  Herald 
since  1951 — to  news  editor  of 
the  Bahamas  News  Bureau, 
Nassau. 

*  *  * 

Deane  Allen,  news  editor  of 
the  Little  Rock  Arkansas  Ga¬ 
zette — to  administrative  assist¬ 
ant  to  Congressman  Dale  Alford. 

*  «  * 

Sam  Dawson,  business  news 
columnist  of  the  Associated 
Press — awarded  the  Distingruish- 
ed  Service  Awards  plaque  by 
Drury  College,  Sprin^eld,  Mo., 
his  alma  mater. 


of  bridge  .  .  . 


ersonali  i 

McClatchy  Names 
Research  Director 

Sacrabointo,  Calif. 

Dexter  E.  Rivett  has  been 
named  director  of  research  for 
McClatchy  Newspapers.  He  re¬ 
places  0.  J.  Brightwell  who  re¬ 
cently  became  assistant  to  the 
business  manager  of  the  Sacra¬ 
mento  Bee,  a  McClatchy  news¬ 
paper. 

Edgar  Yankie,  a  member  of 
the  display  advertising  sales 
staff  of  the  Sacramento  Bee 
since  1950,  has  been  named  to 
fill  Mr.  Rivett’s  position  in  the 
company’s  public  relations  de¬ 
partment. 

Mr.  Rivett  joined  the  public 
relations  department  of  Mc¬ 
Clatchy  Newspapers  in  1946. 

• 

Press  Oub  Formed 

Lexington,  Ky. 

The  Bluegrass  Press  Club, 
organization  of  newspaper,  tele¬ 
vision  and  radio  newsmen,  pub¬ 
lic  relations  personnel  and  Uni¬ 
versity  of  Kentucky  journalism 
teachers,  was  formerly  organ¬ 
ized  March  29  with  50  pledged 
members.  Officers  include:  ^b 
Horine,  Lexington  Leader,  pres¬ 
ident;  Joan  Hickerson,  Leader, 
secretary;  Glenn  Kerford,  IBM 
technical  writer,  treasurer;  Joe 
Cloyle,  Leader;  Jim  Buriine, 
Leader;  Graydon  Hambrick, 
Leader,  and  George  Lamason, 
Kentucky  Utilities  public  rela-  j 
tions,  vicepresidents. 

*  «  « 

William  H.  Kester— to  the 
St.  Louis  (Mo.)  Post-Dispatch 
as  business  correspondent. 

Harold  Rubin,  former  assist¬ 
ant  editor,  Dixie  Sunday  maga¬ 
zine  of  the  New  Orleans  (La.) 

I  Times-Picayune  —  new  director 
j  of  information  of  Stephens  Col¬ 
lege,  Columbia,  Mo. 


Alfred  (“Freddie”)  Sheinwold 


has  won  nearly  every 
bridge  tournament  in  the 
land  and  is  still  going 
strong.  His  daily  bridge 
column  is  also  going 
strong,  with  more  new  pa¬ 
pers  being  signed  up  every 
week.  For  proofs  and 
rates,  contact 

GENERAL 
FEATURES  CORP. 

250  Park  Ave.,  N.Y.,  N.Y. 
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Leon  F.  Messier  Jr.,  editor 
of  the  weekly  Watertown 
(Conn.)  Toum  Times  for  the 
past  four  years — to  the  state 
desk,  Hartford  (Conn.)  Courant. 
0  0  0 

Rodman  R.  Black  has  re- 
j  joined  the  Pawtucket  (R.  L) 

I  Times  as  a  member  of  the  execu¬ 
tive  administrative  staff.  For 
I  the  past  three  years,  he  had  been 
1  associated  with  the  Chuter 
(Pa.)  Times  and  Kalispejl 
(Mont.)  Daily  Inter  Lake.  He  is 
a  son  of  Stanley  T.  Black,  P»v- 
tucket  Times  general  manager. 
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Before  Fame  and  Fortune . . . 

.  . .  many  newspaper  cartoonists  had  jobs  as  far  removed  from  the 
drawing  board  as  Cape  Canaveral  is  from  the  moon.  Al  Smith,  for 
instance,  was  a  laborer  on  a  government  project.  No.  2  in  a  series, 
here's  a  glance  at  the  early  days  of  some  Bell  Syndicate  (and  family) 
talent.  This  is  how  each  artist  sees  himself  in  those  go^,  poor  ol' 
times. 


FRANKLIN  VAN  ZELM 
(Farnsworth) 

The  distinguished-looking  Mr.  van 
Zelm,  an  architect  by  training,  once 
sold  real  estate. 


FRED  NEHER 
(Life's  Like  That) 

As  a  former  lifeguard,  beetle-browed 
Fred,  always  an  outdoorsman,  some¬ 
times  found  it  hard  to  concentrate  on 
his  duty. 


A.  W.  NUGENT 
(Funland) 

Even  today,  don't  get  tough  with  Art 
Nugent.  He  was  a  gymnast  in  Olym¬ 
pics  competition  and  he  used  to  be 
a  flatfoot — in  vaudeville,  that  is. 


AL  SMITH 


(Mutt  and  Jeff) 

And,  as  we  said,  the  kind-hearted  Al, 
who  hired  out  with  the  W.P.A.  in  the 
lean  days  when  pork  chops  looked 
like  filet. 


Joins  Budd  Co. 

W.  Gregory  Whitson,  formerly 
of  Scolaro,  Meeker  &  Scott,  has 
joined  the  Chicago  sales  staff 
of  the  John  Budd  Co.,  news¬ 
paper  representatives. 

*  *  « 

Murray  Schumach,  copy  boy 
(1930)  who  became  a  general 
assignment  reporter  on  the  New 
York  Times  —  named  Holly¬ 
wood  correspondent  for  the 
Times:  will  write  four-days-a- 
week  column  on  movie  and  TV 
news. 

*  «  * 

Bffi  Landrum,  Fort  Worth 
(Tex.)  Star-Telegram  —  presi¬ 
dent  of  Texas  Newspapers  Farm 
Writers  Association. 

*  •  * 

Richard  West  —  named  as¬ 
sistant  editor  of  the  Dallas 
(Tex.)  News  editorial  page.  He 
joined  the  News’  staff  in  1945 
after  receiving  a  master’s  de¬ 


gree  in  Journalism  and  Govern¬ 
ment  at  the  University  of  Texas. 

«  «  « 

Omes  Johnson,  former  copy- 
reader  for  the  Spn'np/iefd  (Ohio) 
Daily  News  —  now  editor  of 
the  Oakwood-Kettering  (Ohio) 
Times. 

*  «  « 

Lambert  Liddell  has  resigned 
as  circulation  manager  of  the 
Sandusky  (Ohio)  Register  and 
will  work  in  a  consulting  capa¬ 
city.  Frank  R.  Savage,  country 
circulation  manager  of  the  Ben¬ 
ton  Harbor  (Mich.)  News-Pal¬ 
ladium,  will  be  the  Register  cir¬ 
culation  manager. 

• 

Cartoonist  Dies 

Harry  B.  Martin,  85,  former 
cartoonist  and  sports  writer  for 
the  old  New  York  World,  died 
April  15.  He  started  his  career 
as  a  sports  writer  on  the  St, 
Louis  (Mo.)  Post-Dispatch  in 


1893. 
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SUCCESSFUL  NEWSPAPERS 

with  Spadoo  Syndicote  features. 

II.  THE  NEWARK  NEWS 

—Robert  Taylor,  Feature  Editor 


Feature 


Length  of  time  used. 
12  years  (weekly) 

10  years  (weekly) 

6  years  (3perwk.) 
42  weeks  (weekly) 

26  weeks  (weekly) 


Fashion  Telling 
American  Designer  Patterns 
For  the  Record 

Furniture  Patterns  by  K.  Grabe 
Meet  Your  Scientists 

by  Edith  Kermit  Roosevelt 
Our  Amazing  Universe 

by  Eugene  T.  DuPont 
John  Caldwell’s  1954  Report 

direct  from  the  (Chinese 
offshore  islands 
The  Last  Retort 

by  Cleveland  Amory 

An  important  ingredient  in  the  success  of  the  Newark  News 
is  quality.  We  mean  features  that  TRADE^UP  to  readers. 

Jim  &  Stirling  Spadea  120  West  31st  St,  New  Yoric  1 


20  weeks  (weekly) 
“shortie” 


‘shortie” 
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We  don't  like  to 
bragy  but  .  .  . 


tve're  Baltimore's 
OSLY  newspaper 


with 


5 


NEWS  & 
PICTURE 
SERVICES 


People  buy  and  read 
a  newspaper  for  many 
reasons.  To  some,  it  is  a 
fountainhead  of  knowl* 
edge  ...  to  others,  a 
source  of  much  that  is 
amusing,  entertaining,  re¬ 
laxing. 

But  basic  to  ALL,  is 
that  a  newspaper  is  what 
its  name  implies  ...  an 
up  to  the  minute  chroni¬ 
cle  of  newsworthy 
events. 

To  assure  that  our 

coverage  of  this  news  is 
the  most  complete  possi¬ 
ble  ..  .  the  Baltimore 
News-Post  subscribes  to 
ALL  the  great  news  and 
picture  services  .  .  . 
United  Press  Interna¬ 
tional  .  .  .  Associated 

Press  .  .  .  UPI  Tele¬ 
photo  .  .  .  AP  Wire- 

photo  ...  and  Hearst 
Headline  Service!  No 
other  Maryland  news¬ 
paper  has  over  two! 

Any  wonder  then  that 
the  Baltimore  News-Post 
has  been  first  in  reader 
preference  for  over  a 
quarter  century! 


News-Post 

AND 

Sunday 

American 


represented  nationally 
•V  hearst  advertising 

SERVICE  INC.  OFFICES  IN 
15  PRINCIPAL  CITIES. 


Russ  Wiggins 

{Continued  from  page  23) 


He  holds  an  Ll.D.  from  Colby 
and  has  lectured  at  a  dozen  uni¬ 
versities  but  he  never  attended 
college  as  a  student.  When  he 
isn’t  lecturing  or  getting  out  a 
newspaper  he  usually  may  be 
found  reading.  Works  on  the 
problems  of  agriculture,  eco¬ 
nomics,  history  and  foreign  af¬ 
fairs  are  his  choices.  If  he  hadn’t 
been  so  busy  through  life,  Mr. 
Wiggins  might  have  become  a 
poet;  he  still  dabbles  in  the  art. 
While  he  has  the  look  of  great 
seriousness  he  can  soften  it  to 
make  a  new  acquaintance  feel 
at  ease,  with  a  smile  that  comes 
naturally,  or  a  quick  turn  of 
language.  Speaking  at  a  meet¬ 
ing  to  urge  United  Fund  drives 
instead  of  multiple  separate  ap¬ 
peals,  he  gave  hearty  endorse¬ 
ment  to  the  principle  but  la¬ 
mented  it  hasn’t  always  woi’ked 
out  in  practice  as  well  as  it 
might.  “We  have  not,’’  he  said, 
“succeeded  in  putting  all  our 
begs  in  one  basket.” 

Or,  his  story  of  the  two  meet¬ 
ings  in  London,  with  the  jour¬ 
nalists  gathered  in  one  end  of 
the  city  and  the  fish  fryers  of 
Great  Britain  in  the  other.  The 
joui-nalists,  said  Mr.  Wiggins 
(careful  to  emphasize  the  quota¬ 
tion  marks,  lest  one  might  think 
the  incident  manufactured)  re¬ 
ceived  this  message:  “Fraternal 
greetings  to  journalists  by  the 
fish  fryers  of  Great  Britain. 
Our  work  is  wrapped  up  in 
yours.” 

On  Legislative  Power 

Constitutional  government 
and  the  institutions  of  democ¬ 
racy  have  no  more  zealous  ally 
than  Russ  Wiggins.  But  he 
•sometimes  finds  much  to  be  de¬ 
sired  in  the  translation  of  politi¬ 
cal  theoi-y  to  practice.  In  the 
early  1950’s,  he  said: 

“If  the  past  convinces  us  of 
the  u.sefulness  of  these  powers, 
it  also  persuades  us  to  the  dan¬ 
gers  that  lie  in  the  abuse  of 
such  powers.  Our  history  cer¬ 
tainly  explains  why  honest 
Americans  who  are  wholly  in 
sympathy  with  congressional  de¬ 
termination  to  check,  by  our 
traditional  means.  Communist 
infiltration,  find  much  in  the 
course  of  recent  congressional 
inquiries  to  give  them  grave  dis¬ 
quiet. 

“We  would  be  deaf  and  blind 
to  all  instruction  by  the  past 
if  we  did  not  profoundly  mis- 
tnist  an  extension  of  legislative 
pow'er  into  the  areas  reserved 
by  our  system  of  government 
I  for  the  executive  and  the  judici- 
I  ary.  And  w'e  would  be  immune 


to  all  the  lessons  of  history  if 
we  did  not  rightly  fear  the  fed¬ 
eral  government’s  interference 
with  our  press,  our  libraries, 
our  schools  and  colleges  and  our 
leligpous  institutions.” 

From  a  provincial  start  on  a 
country  weekly  to  executive  edi¬ 
tor  of  a  metropolitan  newspaper 
of  international  standing  is  a 
stride  of  considerable  propor¬ 
tions.  Mr.  Wiggrins’  approach  to 
the  newsworthy  has  expanded 
in  pace  by  the  experience  of 
interim  years.  One  aspect  of  the 
subject  is  condensed  by  him  in 
this  paragraph: 

“It  is  ‘the  facts  of  the  mat¬ 
ter,’  and  it  is  through  their  pre¬ 
sentation  that  the  printed  word 
gains  its  power  in  our  modern 
society.  And  the  larger,  more 
complicated  and  more  diversified 
our  society  becomes,  the  more 
vital  it  is  that  the  printed  word 
cross  the  boundaries  of  nations, 
the  diffei-ences  of  party,  the  dis¬ 
tinctions  of  class  and  the  bar¬ 
riers  of  race  with  the  facts  that 
make  up  the  face  of  the  age.’  ” 

Partisan.^  at  Work 

The  editor’s  printed  “talk”  to 
his  staff  on  the  responsibilities 
of  news  coverage  in  an  election 
year  and  more  particularly  dur¬ 
ing  the  campaign  is  studded 
with  advice  which  could  spring 
only  from  long  and  observing 
experience.  “The  news  columns 
are  without  political  affilia¬ 
tions,”  the  staff  was  reminded. 
On  the  other  hand,  the  reporters 
were  told,  the  charge  of  un- 
faii-ness  and  partiality  is  in¬ 
evitable  because  “partisan  per¬ 
sons  never  really  desire  objec¬ 
tivity.”  It  does  not  take  a  very 
astute  analyst,  they  were  told, 
to  figure  out  that  a  partisan  is 
at  work  when  a  reporter’s  views 
are  slyly  attributed  to  “senti¬ 
ment  in  the  state,”  “prevailing 
opinions,”  “reliable  sources,” 
“competent  observers,”  or  other 
handy  retreats  into  anonymity. 

.Struggle  for  Minds 

His  views  on  public  participa¬ 
tion  in  formulation  of  foreign 
policy  are  wholeheartedly  sup¬ 
ported  by  professional  col¬ 
leagues.  An  example  runs:  “We 
cannot  have  an  aristocratically 
conducted  foreign  policy  and  a 
democratically  conducted  domes¬ 
tic  policy;  and  we  cannot  have 
them  because  you  cannot  sepa¬ 
rate  foreign  policy  from  domes¬ 
tic  policy,  or  operate  them,  even 
to  the  degree  that  they  are  sepa¬ 
rate,  by  co-existent  contradic- 
toi-y  schemes  of  government. 
Foreign  policy  in  a  great  many 
cases  is  the  exteimal  reflection, 
the  mere  extension  abroad  of 
domestic  policy.” 

On  a  closely  related  subject, 
Mr.  Wiggins  puts  his  views  in 
this  language:  “The  struggle  be- 
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tween  our  two  systems  (com¬ 
munism  and  democracy)  for  the 
minds  of  men  is  not  going  to 
be  won  by  the  system  that  pro¬ 
duces  the  best-fed  slaves.  We 
must  not  exaggerate  the  im¬ 
portance  of  economic  success; 
nor  allow  the  impression  to  pre¬ 
vail  that  it  is  the  only  thing,  | 
or  even  the  most  important 
thing  about  our  system.  Our 
freedom  is  the  thing  that  com¬ 
mends  us  to  free  men,  and  to 
those  who  aspire  to  be  free  men. 

It  will  not  long  commend  us 
to  them  if  we  exhibit  a  will-  t 
ingness  to  compromise  freedom 
in  diplomatic  bargaining.” 

Talk  About  Promolitm 

When  Editor  Wiggins  was  in¬ 
vited  to  speak  to  the  National 
Newspaper  Promotion  Associa-  j 
tion  he  observed  that  each  news¬ 
paper  department  seems  con¬ 
vinced  it  is  best  endowed  to  run 
the  other  departments  and  the 
bid  to  him  to  speak  to  the  pro¬ 
motion  men,  therefore,  came  as 
a  surprise.  It  put  him,  he  said, 
in  the  position  of  the  swain  who 
finally  was  told  his  love  was 
reciprocated:  “I  didn’t  know 
you  cared!” 

From  that  point  on,  Mr.  Wig¬ 
gins  talked  percentages  in  point 
of  expenditure  of  time,  budget, 
and  effort,  to  lament  the  fact 
that  a  newspaper  carrying  about 
.50  percent  news  content  is  likely 
by  custom  to  expend  10  percent 
of  its  promotional  effort  on 
news.  After  dressing  down  the 
promotion  men,  the  diplomat  in 
Wiggins  blossomed  out:  “I  say 
to  you  as  Thomas  Jefferson  said 
to  the  workmen  who  complained 
of  the  difficulty  of  building  the 
Capitol  dome:  ‘I  know'  that  it 
is  difficult,  and  that  is  w’hy  we 
have  engaged  men  of  genius  to 
accomplish  it’.” 

As  ASNE  president,  Russ 
Wiggins  said  he  intended  to  “go 
through  the  foi'mality  of  accept¬ 
ing  the  gavel.”  After  that  will 
come  the  job  of  taking  over  ex¬ 
isting  programs  and  inaugurat¬ 
ing  new’  ones.  Jobs  for  w’hich 
he  w’ill  be  seeking  “men  of 
genius”  to  maintain  the  Wig¬ 
gins  pace  for  the  next  12  months. 

• 

Champaign  Daily 
Tops  in  Safely 

Chicago 

Winners  of  the  Illinois  Editor 
and  Publisher  Highway  Traffic 
Safety  Seminar  contest  were 
announced  as  follows : 

Daily  newspapers  —  Cham¬ 
paign  News-Gazette. 

Weekly  newspapers  —  May- 
wood  Herald,  which  also  won  the 
contest  last  year. 

Honorable  mention — Rockford 
Register-Republic  and  the  De- 
Kalh  Chronicle. 
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first 
across 
the 
nation ! 


In  1958  the  Westchester  Group  Newspapers  were  FIRST 
in  retail  grocery  advertising  with  9,515,340  lines  pub¬ 
lished!  No  other  group  of  newspapers  in  any  of  the  na¬ 
tion's  13  largest  cities  equalled  this  extraordinary  total. 
Local  and  national  food  advertisers  "put  their  hest  foot 
forward"  in  the  Westchester  market  hy  placing  this 
heavy  reliance  in  the  Westchester  Group  Newspapers. 
As  though  not  to  he  outdone,  food  sales  in  Westchester 
during  1958  reached  an  all-time  high  of  $295,960,000- 
an  amount  which  was  greater  than  the  total  food  sales 
of  13  individual  states! 

Westchester's  rank  in  both  of  these  classifications  proves 
conclusively  the  vast  buying  power  of  the  Westchester 
market  and  the  effective  responsiveness  of  the  West¬ 
chester  Group  Newspapers. 

A  net  paid  ABC  circulation  of  151.250  reaching  7  out 
of  10  Westchester  families  daily  provides  a  complete 
and  unmatched  coverage.  Westchester  families  had  an 
effective  buying  income  of  over  2  billion  dollars  in 
1958;  a  family  average  of  $8,953,  the  highest  in  New 
York  State  and  fourth  in  the  nation. 

We  strongly  believe  your  advertising  scheduled  in  the 
Westchester  market  will  help  bring  your  sales  in  a  lead¬ 
ing  position  by  "following  the  nation's  leader"  in  retail 
grocery  linage  . 


Westchester 

Group 

Newspapers 


8  CHURCH  STREET  WHITE  PLAINS,  N.Y, 
Represented  Nationally  By  The  Kelly*Smith  Co< 


Medi  a  Records  Year  Book  •  1958. 
Sales  Management  Survey  of  Baying 
Power  1958.  Net  Paid  ABC  circula¬ 
tion  from  publisher*  a  statements  for 
six  Hionths  ending  Sept.  30,  1958. 
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AIVPA 

Press  Asks  Fair  Rate 
For  Communications 


In  June  of  1958,  after  the 
F.C.C.  had  ordered  A.  T.  &  T.  to 
reduce  its  leased  telephone  rates 
hy  16%  (which  reduces  the  cost 
of  leased  circuits  for  telephoto 
transmissions)  A.  T.  &  T.  and 
Western  Union  sought  permis¬ 
sion  to  increase  teleprinter  rates 
(formerly  lumped  with  leased 
telephone  for  rate  making  pur¬ 
poses)  by  amounts  ranging  from 
40%  to  100%.  The  ANPA  Press 
Communications  Committee  then 
entered  into  a  series  of  confer¬ 
ences  with  A.  T.  &  T.  repre¬ 
sentatives  in  an  endeavor  to  con¬ 
vince  them  that  such  drastic 
rate  increases  were  im justified 
and  unwise.  Representatives  of 
the  Associated  Press  and  of 
United  Press  International  joined 
in  this  endeavor.  The  discussions 
with  A.  T.  &  T.  representatives 
were  partially  successful,  in  that 
the  increased  rates  which  they 
filed  with  the  F.C.C.  in  August 
provided  for  average  increases 
to  the  press  of  approximately 
22%,  Government  14%,  commer¬ 
cial  users  30%. 

In  September  the  ANPA  filed 


a  petition  asking  the  F.C.C.  to 
suspend  the  increases. 

(ANPA  was  representing  AP 
as  well  as  its  members,  Amory 
H.  Bradford,  committee  chair¬ 
man,  said  in  a  supplemental  re¬ 
port.  Mr.  Bradford  said  that  he 
felt  he  had  not  given  enough 
emphasis  to  the  fact  that  UPI 
had  played  a  major  part  in 
contesting  the  rate  increases.) 

In  October  the  communica¬ 
tions  companies  filed  revised 
rate  increases  which  in  the  press 
categories  came  to  approxi¬ 
mately  15%.  In  November  the 
Commission  granted  these  in¬ 
creases  on  a  temporary  basis, 
subject  to  some  specified  de¬ 
creases,  and  subject  to  refund  if 
not  finally  approved.  The  ANPA 
is  continuing  to  press  its  posi¬ 
tion  in  this  case. 

Geneva  Conference 

A  very  important  conference 
was  held  in  Geneva  in  Septem¬ 
ber,  October  and  November  of 
1958,  the  Administrative  Tele¬ 
graph  and  Telephone  Conference 
on  the  Revision  of  Regulations 


ACB's 
own 
Speedy  Pick-up 
and  Delivery  Service 

The  United  States  Mail  is  not  fast  enough  for  many  phases 
of  ACB’s  service. 

Good  though  it  is,  ACB’s  own  trucks  and  messengers  can 
do  a  better  and  faster  job.  In  ACB’s  job  of  getting  the  right 
“proofs-of-insertion”  to  agencies  and  advertisers,  we  try  to 
match  the  speed  and  accuracy  of  the  newspapers  themselves. 

That’s  why  ACB’s  trucks  shuttle  between  the  post  o£5ce 
and  ACB’s  office  and  advertiser  or  agency. 

ACB  offices  are  open  every  week  day  of  the  year  except 
New  Year's  Day,  Memorial  Day,  July  4th,  Labor  Day, 
Thanksgiving  and  Christmas.  We  try  to  do  as  effective  a 
job  for  your  national  advertisers  as  you  do  in  carrying  their 
advertising  messages  to  your  readers. 


Advertising  Checking  Bureau/  Inc. 
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Annexed  to  the  International 
Telegraph  Union  Convention.  At 
this  conference  the  ANPA  was 
represented  by  Fred  E.  Mein- 
holtz.  Communications  Director 
of  the  New  York  Times,  who 
was  a  member  of  the  TJnited 
States  Delegation.  There  were 
two  other  press  representatives, 
the  chairman  of  the  Australian 
section  of  the  Commonwealth 
Press  Union,  who  went  as  press 
advisor  to  the  Australian  Dele¬ 
gation,  and  a  representative  of 
the  Commonwealth  Press  Union, 
who  was  accredited  as  an  ob¬ 
server.  The  International  Feder¬ 
ation  of  Newspaper  Publishers 
also  obtained  permission  to 
accredit  observers  but  did  not  do 
so  to  any  great  extent.  Since  the 
conference  dealt  with  several 
subjects  which  could  have  in¬ 
creased  substantially  the  cost  of 
transmitting  press  material,  it 
was  important  to  have  the  press 
represented  by  these  informed 
delegates. 

The  conference  did  not  ap¬ 
prove  any  important  changes  in 
the  International  Telegraph 
Union.  To  a  large  extent  the  re¬ 
sults  obtained  by  presenting  the 
press  point  of  view  were  to  hold 
the  line  against  changes  which 
might  have  increased  press 
rates.  Among  the  proposals 
which  were  successfully  opposed 
were: 

(1)  a  proposal  which  would 
have  permitted  any  country  to 
prevent  the  relaying  of  press 
messages  originating  in  another 
country; 

(2)  a  proposal  which  would 
have  limited  the  discount  for 
press  rates  to  two-thirds  of  the 
commercial  rate. 

The  press  representatives  were 
successful  in  securing  a  change 
in  the  regulation  titled  “Radio 
Communications  to  Several 
Destinations.”  When  the  new 
regulations  become  effective  on 
Jan.  1,  1960  it  will  no  longer  be 
necessary  to  have  scheduled 
news  transmissions  received  at 
two  different  countries  when 
leasing  radio  transmitters  for 
this  type  of  mass  communica¬ 
tions.  TTiereafter  only  a  single 
addressee  will  be  required. 
Moreover,  five  per  cent  of  the 
transmission  time  employed  may 
then  be  utilized  for  instructional 
advice  items  for  delivery  to 
whom,  etc.  Heretofore  such  ad¬ 
vice  could  not  be  included  in 
multi-address  radio  transmis¬ 
sions. 


paper  which  receives  foreign  I 
news  through  any  press  service.  1 

It  is  obvious  that  the  record  a 
of  no  increase  in  rates  for  ten 
years  cannot  remain  unbroken 
forever,  since  Press  Wireless’ 
costs  of  operation  have  been 
increasing  as  have  those  of  f 
every  business.  So  far  it  has 
been  possible  to  cover  cost  in¬ 
creases  by  obtaining  increased 
use  of  Press  Wireless’  facilities, 
but  the  rate  of  increase  experi- 
enced  over  the  past  ten  years  T 
cannot  be  expected  to  continue.  I 
A  serious  set-back  was  the  * 
elimination  of  one  of  the  major 
international  press  services  last  | 
year.  * 

Senator  Magnuson,  Chairman 
of  the  Senate  Committee  on  In¬ 
terstate  and  Foreign  Commerce,  I 
introduced  at  the  last  session  P 
a  bill  which  would  permit  the  t 
merger  of  international  com¬ 
munication  carriers,  which  could 
have  a  serious  effect  on  Press 
Wireless.  The  bill  has  not  been 
re-introduced  in  this  session,  but 
the  Senate  committee  is  holding 
hearings  to  see  whether  modifi¬ 
cations  should  be  incorporated 
in  the  bill  when  it  is  re-intro¬ 
duced.  Certain  modifications  are 
needed  to  protect  Press  Wire¬ 
less  against  unfair  competition 
by  a  merged  company  which 
would  represent  a  monopoly  of 
all  other  carriers.  ANPA  will 
appear  before  the  committee  in 
support  of  the  point  of  view 
to  be  presented  in  detail  by 
Press  Wirelesss. 

The  President  asked  Congress 
last  month  to  authorize  the  ap¬ 
pointment  of  a  five-member  . 

Commission  to  make  a  thorough  | 

investigation  of  the  Federal 
Government’s  role  in  the  man¬ 
agement  of  telecommunications. 

Also,  government  competition  j 
in  building  radio  facilities  raises 
some  rather  serious  questions. 

One  of  the  sources  of  increased 
volume  which  has  made  it  possi¬ 
ble  for  Press  Wireless  to  keep 
rates  down  has  been  the  great 
increase  in  the  use  of  its  facili¬ 
ties  by  Federal  agencies  such  as 
U.S.I.A.  Press  Wireless  has  am¬ 
ple  facilities  available  for  lease 
to  the  U.S.I.A.  at  low  cost.  It 
is  hard  to  understand  why  the 
President  in  his  current  budget  ; 
message  felt  it  necessary  to  re¬ 
quest  $16,400,000  for  the  con¬ 
struction  of  additional  radio  fa¬ 
cilities  for  the  U.S.I.A.  when 
ample  private  facilities  are 
available  for  lease  to  the  agency. 


Press  Wireless 

Press  Wireless  has  continued 
to  play  a  significant  role  in  pro¬ 
viding  good  service  at  low  rates 
in  the  international  press  com¬ 
munications  field.  Improvements 
in  service  and  the  continuation 
of  low  rates,  with  no  increase  in 
ten  years,  benefit  every  news¬ 


AMORY  H.  BRADFORD 
Robert  B.  Choate 
Marshall  Field,  Jr. 

J.  D.  Gortatowsky 
Houston  Harte 
J.  L.  Home 
Jack  R.  Howard 
A.  V.  Miller 

Charles  de  Young  Thieriot 


EDITOR  6C  PUBLISHER  for  April  23,  1959 


t 


In  some  circles  you  say  it  with  bongos.  And  there 
are  still  a  few  around  who  favor  smoke  signals  as 
the  thinking  man’s  way  to  public  information. 

But  for  millions  of  readers  in  1 2 1  countries,  TIME, 
The  Weekly  Newsmagazine,  is  the  world-ranging 
reporter  of  the  news. 

For  more  than  a  third  of  a  century,  TIME’S  re¬ 
porters  and  editors  have  been  painting  a  continu¬ 
ing  word-picture  of  each  week’s  events — the  siu- 


CMimdy, 


prises,  the  fun,  the  people,  the  meaning  in  the  news. 

In  these  years,  the  news  service  of  TIME  has 
grown  continuously,  until  today  it  is  one  of  the 
world’s  largest  news-gathering  networks— consist¬ 
ing  of  418  staff  reporters  and  special  correspondents 
— 170  of  them  stationed  abroad. 

These  people  do  not  report  to  TIME’S  readers  but 
to  TIME’S  editors,  and  constitute  the  largest  news 
service  in  the  world  reporting  to  a  single  publisher. 


The  Weekly  Newsmagazine  of  the  World 

TIME  U.S.  Edition  •  TIME  Canada 

TIME  Latin  Amarica  •  TIME  Atlantic  •  TIME  Pacific 
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Press  Exempted 
From  Price  Control 


85th  Congn’ess  enacted  a 
providing  for  registration, 
porting  and  disclosure  of  em¬ 
ployee  pension  and  welfare 
plans,  whether  run  by  unions, 
management,  or  jointly.  It  is 
Public  Law  85-836,  effective  Jan. 
1,  1959 


lav  I 

.  re-  ^ 


‘NEVER  TRUST  THE 


ADVICE  OF  A  MAN 


5^  IN  DIFFICULTIES"  ^ 
W  §} 

w  u 

A  wise  man,  Aesop.  His 
words  .  .  .  more  fact  than 
^  fable.  Among  the  crowds  ^ 
at  our  nation’s  race  tracks,  ^ 

^4 


W 


the  gullible  are  some-  . 
times  offered  “advice”  by 


W  peddlers  of  “information.”  ^ 
\C  Take  a  les,son  from  Aesop  ^4 
and  turn  a  deaf  ear  to  ^4 
w  these  shady  characters.  {j4 
Turn  instead  to  the  sports 
pages  of  your  favorite 
newspaper  or  The  ^ 
^  ,  Armstrong  Daily  or  The  ^  ” 
National  Program — 2  Q\ 
^  publications  that  have, 
for  41  year's,  maintained 


Legislation  to  give  President 
authority  to  impose  standby 
controls  over  prices,  wages  and 
rents  was  introduced  in  Senate 
by  Senators  Neubcrger  (Ore.), 
and  Wiley  (Wis.).  The  controls 
would  become  effective  if  Presi¬ 
dent  finds  that  inflation  threat¬ 
ens  economic  stability,  if  war  is 
declared,  or  if  Congress  passes 
a  concurrent  resolution. 

Newspaper  advertising  and 
circulation  rates  would  be  ex¬ 
empted  from  price  provision  of 
the  bill.  This  exemption  is  simi¬ 
lar  to  that  carried  in  the  Price 
Control  Act  of  1942.  The  ex¬ 
emption  was  also  included  when 
wage  controls  and  price  ceilings 
were  established  under  the  De¬ 
fense  Production  Act  of  1950. 
All  government  controls  of 
wages  and  salaries  were  re¬ 
moved  by  President  Eisenhower 
in  1953. 

No  action  has  yet  been  taken 
by  the  Senate  Banking  Com¬ 
mittee  on  this  bill. 


their  proud  position  (7^ 


^  alongside  America’s  great 
newspapers.  Newsstands 
in  major  cities  throughout 


the  country,  recommend 


r  y  iiic  cuuiiuy,  icuunuumiu 

and  sell  “RACING’S 
^  AUTHORITATIVE  (7% 
NEWSPAPERS.” 


The  bill  would  prevent  with¬ 
holding  of  non-security  infor¬ 
mation  on  the  ground  that  se¬ 
crecy  is  required  “in  the  public 
interest”  or  “for  good  cause 
found,”  or  because  it  relates  to 
“internal  management”  of  some 
government  agency. 

Strong  opposition  to  this  bill 
can  be  expected  from  Federal 
departments  and  agencies  be¬ 
cause  they  are  opposed  to  at¬ 
tempts  to  open  up  information 
to  the  public  concerning  govern¬ 
ment  activities. 


Tax  Matters 


Freedom  of  Information 


THE  ARMSTRONG  DAILY  Q\ 
^  THE  NATIONAL  PROGRAM  ^ 


More  work  should  be  done  to 
obtain  a  greater  flow  of  infor¬ 
mation  from  government  agen¬ 
cies  and  bureaus. 

Thanks  to  efforts  of  editors 
and  publishers,  the  85th  Con¬ 
gress  enacted  a  law  to  take 
away  from  government  agencies 
and  bureaus  the  authority  which 
they  claimed  was  given  them  by 
a  168-year  old  “housekeeping” 
statute,  originally  enacted  to  set 
up  rules  for  the  keeping  of  rec¬ 
ords  by  President  Washington’s 
administration.  That  old  law 
was  being  used  increasingly  by 
government  bureaus  and  agen¬ 
cies  to  withhold  non-security  in¬ 
formation  to  w'hich  the  public  is 
rightfully  entitled. 

Another  law  which  govem- 
ment  agencies  frequently  cite  to 
withhold  information  from  the 
public  is  the  public  information 
section  of  the  Administrative 
Procedure  Act.  A  bill  to  amend 
this  law  was  introduced  in  the 
85th  Congre.ss  by  Sen.  Hennings 
(Mo.),  and  has  been  re-intro¬ 
duced  by  him  in  the  present 
Congress.  It  is  Bill  S.  186,  re- 
feiTed  to  Senate  Judiciary  Com¬ 
mittee. 

That  bill  would  compel  Fed¬ 
eral  agencies  to  make  all  their 
transactions  matters  of  public 
record  unless  such  disclosures 
affect  national  security,  or  are 
an  “unwarranted  invasion  of 
personal  privacy.” 


Prepaid  Subscriptions.  Public 
Law  85-866,  signed  Sept.  2, 
1958,  permits  publishers  to  pay 
taxes  on  prepaid  subscription 
income  on  an  accrual  basis. 
•ANPA  urged  both  Senate  Fi¬ 
nance  Committee  and  House 
Ways  and  Means  Committee  to 
eliminate  the  discrimination 
which  permitted  only  publishers 
who  adopted  the  accrual  method 
before  1940  to  report  and  pay 
taxes  on  prepaid  subscription 
basis. 

Equipment  Depreciation.  One 
of  the  most  important  subjects 
to  newspaper  publishers  is  a 
proper  depreciation  of  equip¬ 
ment  and  machinery  used  in 
newspaper  production. 

For  years,  ANPA  has  been 
urging  a  more  realistic  depreci¬ 
ation  law.  This  year  ANPA  has 
again  gone  on  recoixl  with 
House  Ways  and  Means  Com¬ 
mittee,  strongly  recommending 
a  depreciation  policy  for  the 
daily  newspaper  publishing  bus¬ 
iness,  which  must  plan  constant¬ 
ly  for  modemization  of  its  pro¬ 
duction  equipment,  which  is 
more  and  more  becoming  quick¬ 
ly  obsolescent. 

Taxes  on  Communications: 


Reporting  forms  are  available 
from  U.  S.  Labor  Department 
A  Labor-Management  reform 
bill  is  similar  to  one  introduced 
by  Sen.  Kennedy  in  85th  Con¬ 
gress,  which  passed  the  Senate 
but  not  the  House. 

Sums  in  excess  of  $2,.500  spent 
by  management  in  fostering  and 
improving  employee  relations  in 
industry  would  have  to  be  re¬ 
ported  to  U.  S.  Labor  Dept. 
Reports  would  not  have  to  be 
made  of  adjustments  in  wages 
or  other  employee  benefits,  em¬ 
ployee  newsletters,  house  or¬ 
gans,  or  expenditures  to  obtain 
information  to  be  used  solely  in 
judicial,  administrative,  or  ar¬ 
bitral  proceedings. 

Opponents  to  similar  provi¬ 
sion  in  previous  bill  said  it  could 
affect  institutional  advertising. 


“String”  Correspondent 


for: 


1.  All  communications  used  in 
collection  of  news  for  public 
press,  including  toll  telephone 
charges  costing  less  than  24c; 

2.  All  charges  for  Installations 
of  communications  equipment, 
including  wires,  machines,  poles, 
etc.; 

3.  Wire  mileage  or  wire  and 
equipment  service  using  send¬ 
ing  or  receiving  sets  which  are 
station  terminal  property; 

4.  Wire  mileage  or  wire  and 
equipment  service  located  and 
operated  entirely  within  users’ 
premises. 


Don  Anderson 
Maynard  R.  Ashworth 
Hugh  N.  Boyd 
Herbert  Brucker 
David  R.  Daniel 
J.  F.  Fitzpatrick 
J.  D.  Gortatowsky 
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William  W.  Knight 
Peter  Miller 
R.  B.  Miller 
Eugene  C.  Pulliam 
John  M.  Tapers 
Carter  H.  White 


The  Wage-Hour  Administra¬ 
tor  recently  ruled  that  whether 
string  correspondents  are  inde¬ 
pendent  contractors  or  employ¬ 
ees  could  not  be  decided  by  a 
general  rule  or  regulation,  but 
depends  upon  type  of  relation¬ 
ship  which  exists  between 
stringers  and  newspapers. 

Many  bills  have  been  intro¬ 
duced  in  Congress  to  raise  pres¬ 
ent  minimum  hourly  wage  from 
$1  to  $1.25  and  even  $1.50. 
Washington  reports  say  that  no 
action  is  likely  on  these  bills 
during  this  session  of  Congress. 

Action  taken  by  American 
Bar  Association  at  its  August, 
1958  meeting  at  Atlanta,  (la., 
may  pave  the  way  for  resolving 
conflict  between  it  and  media 
over  Canon  35,  which  has  exist¬ 
ed  since  1937. 

Only  18  states  now  inquire 
courts  to  observe  Canon  35.  In 
states,  judges  are  not  obli- 


30 

_  gated  to  observe  it,  and  many 

Public  Law  85-859  signed  Sept,  permit  still  pictures;  a  few  al- 
2,  1958,  provides  tax-exemptions  television  cameras,  and 


others  permit  neither. 

M.  W.  ARMISTEAD,  lH 
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1959 


72 


editor  8c  publisher  for  April  25,  1959 


five  first-place 
F  awards  won  by 
^  The  Miami  News. . . 

the  largest  number  of 
I  firsts  ever  won  by 
any  Florida  newspaper 

*The  awards  won  hy  members  of  The  IfMiami  News 
staff  included  first  in  “Human  interest 
Stories**;  first  in  “Feature  Stories**;  first 
in  “Sports  Pictures**;  first  in  “Feature 
Pictures**;  first  in  “Sports  Features**. 

Never  before  in  the  history  of  the  annual 
awards  granted  hy  The  Associated  Press  of 
Florida  and  The  Florida  Daily  Newspaper 
dissociation  has  one  newspaper  won  so  many 
first  prizes. 


COX  NFNVSrAl»l-:HS 

THE  MIAMI  NEWS  •  THE  ATLANTA  JOURNAL  •  THE  ATLANTA  CONSTITUTION  •  DAYTON  DAILY  NEWS  •  DA  VTON  JOURNAL  HERALD  •  SPR  NGfULO  DAiLv  NEWS  ft  THE  SUN 


Far  more  important  than  pride  in  this  achievement 
is  the  satisfaction  of  results  obtained  from  constant 
appraisal  and  a  flexibility  of  mind  that  permits 
swift  changes  to  bring  a  freshness  and  a  new 
readability  to  an  already  good  newspaper.  ^  , 

To  the  dimensions  of  length,  breadth  and  \  ^ 

thickness,  we  add  and  emphasize  the 
dimensions  of  quality.  ^ 


^  THY 


YOJR  NEWSPAPER’S 
,  TV  MAGAZINE  . 


ANPA 


their  homes  would  be  subject  to 
the  minimum  wage  and  maxi¬ 
mum  hour  provisions  but  not 
the  child  labor  provisions. 

The  ANPA  has  pointed  out  on 
many  occasions  that  this  legis¬ 
lation  is  unnecessary  and  would 
in  fact  be  harmful  and  an  en¬ 
couragement  to  increase  juve- 

Pending  before  both  the  Sen-  tion  12  shall  not  apply  to  any  delinquency, 
ate  and  House  in  the  86th  Con-  employe  otherwise  engaged  in 
gress  are  bills  to  eliminate  the  the  delivery  of  newspapers  to  P  pe  y 

exemption  from  the  provisions  consumers  when  such  employe  Newspaperboys  have  fine  rec- 
of  the  Wage- Hour  Law  now  is  employed  outside  of  school  ognition  elsewhere.  Newspaper- 
existing  for  newspaperboys.  hours  for  the  school  district  boy  statues  exist  in  Detroit, 
Bill  S.  1046  was  introduced  by  where  such  employe  is  living  Mich.,  Glendale  and  Los  An- 
Sen.  Kennedy  (Mass.)  for  him-  while  he  is  so  employed,  and  geles,  Calif.,  and  Great  Barring- 
.self  and  Senators  Morse  (Ore.);  such  employe  is  16  years  of  age  ton,  Mass. 

McNamara  or  over.  On  May  31,  1958  a  bronze 

(Mich.);  Murray  (Mont.);  Ran-  If  this  provision  is  enacted  newspaperboy  statue  in  tribute 
dolph  (W.  Va.);  Williams  into  law  it  would  mean  in  the  to  Japanese  newspaperboys  was 
(N.  J.).  Bill  H.R.  4488  was  opinion  of  your  (Committee  that  unveiled  in  Prince  Arisugawa 
introduced  by  Rep.  Roosevelt  newspaperboys  under  16  years  Memorial  Park,  Azubu  Tokyo 
V  „  engaged  in  the  delivery  j^pan.  A  scroll’  containing  con- 

Both  bills  have  the  following  of  newspapers  to  consumers  oratnlntnrv  meccncrPQ 
pr^lsion:  other  than  at  their  reaideneea,  of^alii  wLVrLS 

The  provisions  of  section  6  or  selling  newspapers  on  the  ^t  the  unveiling  ceremonies, 
(minimum  wages),  7  (maximum  streets,  would  be  subject  to  the 

hours),  and  12  (child  labor)  three  provisions  relating  to  Experience  is  Aid 

shall  not  apply  to  any  employe  minimum  wage,  maximum  hours 

engaged  in  the  delivery  of  news-  and  child  labor.  Those  over  16  with  the  reasoning  that 

papers  to  consumers  at  their  years  of  age  delivering  to  con-  “Busy  Boys  Are  Better  Boys,” 
residences;  Provided,  That  sec-  sumers  at  other  places  than  article  for  high  school  stu- 


mils  m  L-ongress 
Hit  Carrier  Status 


er  Award 


NEWSPAPER  PUBLISHERS  . . . 

YOU  CAN  GET  BOTH 


with  your  own  newspaper's 
Television  Magazine! 


A  complete  week  of 
TV  listings,  features,  news 
A  proven  circulation  and 
linage  builder  .  .  . 


r  ?OtD  AND  EDITED  BY  ^ 

DICKINSON  Publishing  Corp. 

94$  NFIH  ftfW  YORK  j^ne  MU  7-9130 


THE  lauaacoMPANY 


specialists  in  newspaper,  magazine  and  roto  presses 


DIVISION  OF  MIEHLE'GOSS'DEXTER,  INC.  \  o  J  Tht  lodtrli  graphic  arts  tMlHMrlMi,  MMufactiiriiig  Md  MrvlM...induttni>wlai  mo  worid-Nida 


CHICAGO  SO.  ILLINOIS 
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THE 

WASHINGTON 

STAR 


The  recent  completion  of  the  Washington 
Star’s  modern  newspaper  production  plant  is 
a  mark  of  confidence  in  the  future  growth  of 
the  “richest  mass  market  in  the  nation.’’ 

National  and  local  advertisers  are  now  offered 
the  most  modern  facilities  for  quality  ROP 
color.  Larger  editions  with  later  news  are  de¬ 
livered  to  readers  of  the  “Star.” 

New  Goss  Headliners  are  meeting  these  pro¬ 
duction  requirements  and  are  designed  to  keep 
pace  with  future  growth. 

The  42  Goss  Headliner  units,  12  color  decks 
equipped  with  Tension  Plate  Lockup,  Goss 
Reels  Tensions  Pasters  and  six  double  delivery 
128  page  Imperial  3:2  Folders  will  enable  the 
Washington  Star  to  carry  still  more  advertis¬ 
ing  and  produce  the  finest  black  and  color 
printing  with  maximum  efficiency. 


5 


Ai\PA 


which  are  not  critically  ana¬ 
lyzed,  field  tested,  or  discussed  -  - „  r - - 

■|1|  ^  J.  A  X  •  Committee  and  the  are  now  uppermost  in  the 

VI  Department.  All  such  things  are  thoughts  of  many  new.spaper 

^ ^  ▼  Vy  watched  carefully  through  the  executives.  One  of  the  barom- 

_  "M  I  •  I  •  1  I  development  stages,  pilot  test-  eters  of  this  general  trend  is  the 

I  ^/l  ^  n  I  1-4  -■  I  i'll?’  testing.  day  to  day  contact  the  Mechani- 

111  iflCCIlclIllCcil  r  IClCl  ,  cal  Department  has  with  the 

Mechanical  Conference  membership. 

In  appointing  the  Mechanical  newspapers  for  something  more  The  Mechanical  Conference  past,  indi\id^l 

Committee  following  the  1958  than  the  “back  shop”  approach.  stands  out  as  an  important  fea-  service  to  membei-s  on  specinc 
Convention,  ANPA  recognized  This  diversification  has,  in  the  ture  of  the  Committee’s  activi-  proolerns  has  been  one  of  the 
the  expanding  problems  of  belief  of  your  Committee,  been  ties.  We  are  pleased  to  be  major  functions  of  the  .lechani- 
newspaper  production  and  in-  clearly  exemplified  in  the  work  charged  with  the  responsibility  Department,  inis  year  a 
eluded  in  the  personnel  of  the  of  the  Mechanical  Department  of  planning  and  presiding  over  le  increase  was  expen- 


and  new  equipment,  plu.s  mod¬ 
ernization  of  existing  practices, 
are  now  uppermost  in  the 
thoughts  of  many  newspaper 
executives.  One  of  the  barom¬ 
eters  of  this  general  trend  is  the 
day  to  day  contact  the  Mechani¬ 
cal  Department  has  with  the 
membership. 


The  Mechanical  Conference  past,  individual 

stands  out  as  an  important  fea-  service  to  membei-s  on  specific 
ture  of  the  Committee’s  activi-  problerns  has  been  one  of  the 
tips.  Wp  arp  nlp.-ised  to  be  '"ajor  functions  of  the  Mechani- 


increase  was  expen- 


committee  not  only  mechanical  since  last  Convention. 


this  annual  conference,  although  j, 


production,  but  management  ex-  Perhaps  the  most  fundamental  it  is  increasingly  difficult  to 

ecutives.  The  Committee  now  objective  of  the  Committee  is  make  each  Conference  better  i,?pda3  filed  over  a  neS  oi 


comprises  11  production  man-  the  constantly  expanding  func-  than  that  of  the  previous  year, 
agers  and  7  representatives  of  tion  of  gathering  facts  and  in-  It  has  been  extremely  grati- 
top  management.  formation  on  new  methods,  fying  to  the  Mechanical  Com- 

This  has  helped  your  Commit-  procedures,  equipment  and  proc-  mittee  to  notice  the  marked 


bled  and  filed  over  a  period  of 
thirty  years,  plus  daily  efforts 
in  the  department  to  keep 


This  has  helped  your  Commit-  procedures,  equipment  and  proc-  mittee  to  notice  the  marked  mak^  tWs 

tee  in  analyzing  problems  in  a  esses,  and  getting  this  informa-  increase  of  publishers  and  busi-  invaluable  service  to  mem- 
well  rounded  way,  not  only  pro-  tion  to  the  membership  through  ness  executives  of  member  ggi-vice  is  enhanced 

duction-wise,  but  as  to  the  Mechanical  Bulletins,  Special  papers  attending  the  Mechanical  neatly  by  the  close  personal 

eventual  effects  on  other  facets  Reports,  Conferences,  etc.  This  Conference.  We  extend  this  in-  relationshin  the  Mechanical  TV- 

of  producing  the  daily  news-  is  done  through  your  Mechanical  vitation  to  you  as  the  publishers  partment  enjoys  with  production 

paper.  Department.  and  to  your  key  people  to  attend  executives  of  the  membershin  as 

More  and  more  executives  of  Of  great  importance  to  the  Chicago  Conference  in  June,  ^  executives  of  equip- 

newspapers  are  becoming  inter-  membership  is  the  confidence  GEORGE  F.  MARSHALI.  rnent  manufacturing  and  supply 


member 


and  new  procedures,  make  this 
an  invaluable  service  to  mem¬ 
bers.  This  service  is  enhanced 


paper. 

More  and  more  executives  of 


Department. 

Of  great  importance  to  the 


newspapers  are  becoming  inter-  membership  is  the  confidence 
ested  in  the  operation  of  their  placed  in  the  Committee  and 
production  departments.  More  Department  by  various  suppliers 
and  more,  the  Mechanical  De-  and  manufacturers.  There  are 
partment  is  diversifying  its  few  new  processes,  new  equip- 
activities  to  meet  the  needs  of  ment  or  new  methods  developed 


THIS  IS  THE 

BIG  CHIEF 

of  the 

famous  family  of 

Typemetal 
Remelters  ^ 


UMTED  AMERICAN  METALS 

2246  W.  Hubbard  St.,  Chicago  12,  Ill. 
2448  E.  25th  St.,  Los  Angeles  58,  Cal. 
Brooklyn  22,  N.Y.  Charlotte,  N.C. 

Publishers  and 
Plant  Superintendents 
Take  Note 

Onlu  One 


1.  A  typemetal  Renielt  Furnace 
is  not  “any”  furnace. 


W.  R.  Coddington 
John  N.  Barron 
Randall  Barton 
James  S.  Copley 
Julian  J.  Eberle 
David  K.  Gottlieb 
James  Harrison 
George  W.  Helm,  Jr. 

Harold  R.  Hoots  Officials  of  International 

George  P.  Kunz  Typographical  Union  have  given 

J.  Harold  Mintun  their  support  to  a  proposition 

Theodore  Newhouse  for  raising  funds  to  establish  a 

A.  E.  Rosene  newspaper  in  Westchester  Coun- 

Harry  Sloan  ty,  N.  Y. 

W.  W.  Southam  The  ITU  Executive  Council 

James  L.  Stott  has  set  May  20  as  the  date  for 

Donald  V.  Weber  the  membership  referendum  on 

^  ^  the  plan,  initiated  by  Rochester, 

N.  Y.  local,  to  collect  a  special 
Service  Requests  Grow  assessment  of  $1  weekly  for 
three  months  from  all  active 
Richard  E.  Lewis,  manager  of  members. 


ITU  Will  Vote 
On  Paper  Project 


Service  Requests  Grow 


^  ^  \  the  Mechanical  Department,  re-  A.  Sandy  Bevis,  second  vice- 

2.  To  design  and  build  a  typemetal  Remelt  furnace  you’ve  got  j  ported  as  follows:  president,  described  the  proposi- 

to  know  typemetal  inside-out.  You  can  not  know  typemetal  I  The  pressure  on  business  tion  as  a  movement  to 

—its  Needs,  its  Treatment— /rom  hearsay.  i  caused  by  the  general  economic  Chester  I^cal  No.  468  defw 

„  „  ,  ,  ,  ,  .If  recession  during  1958  was  mate-  the  wealthy  Macy  newspapei 

3.  Only  when  you  manufacture  ty  pemetal  over  a  period  of  rially  felt  in  the  Mechanical  chain  which  16  months  ago 

years  can  you  truly  know  its  needs,  especially  under  its  Department.  The  day  to  day  con-  locked  out  150  of  our  members." 
crucial  remelting  treatment.  tact  the  department  has  with  The  proposition  received  the 

4.  Of  all  the  manufacturers  offering  furnaces  to  the  Printing  publishers  and  the  business  required  endorsement  of  150 

inAuitrv _ Hnlv  Hno _  executives  of  member  news-  locals. 

^  •  :  papers  reflected  an  increasing  Mr.  Bevis  explained  that  Uni- 

UNITED  AMERICAN  METALS  desire  to  analyze  critically  their  tyjK),  Inc.  could  not  start  a  news- 

know  and  make  both  typemetal  and  furnaces  for  remelting  mechanical  operations.  The  con-  paper  because  “to  all  intCTts  and 
typemetal  scientifically.  tinual  increase  in  wage  scales  purposes  it’s  dead,  the  victim  of 

'  1  1  1,  1  f^®  upward  trend  in  cost  of  indifference  on  the  part  of  oui 

6.  So  why  gamble  on  unsupported  sales-talk  when  you  have  supplies  and  equipment  have,  to  membership.” 
these  hard  facts  on  which  to  base  your  decision?  many,  pinpointed  their  produc-  • 

tion  operations  as  a  determining  Uane 


these  hard  facts  on  which  to  base  your  decision? 

Any  Questions? 


Each  United  Ameriran  Remelter  is  custom-made  to  meet  the  con¬ 
ditions  in  your  plant.  Finished  in  cool  blue  or  any  other  color. 

Write  for  our  impressive  lists  of  plants  across 
the  country  equipped  with  these  Remelters: 

BIG  CHIEF  for  big  plants;  LONE  STAR  for  medium 
sized  plants;  LITTLE  CHIEF  for  small  sized  plants. 


tion  operations  as  a  aetermmmg  ,  pashion  Issue 

factor  in  maintaining  a  healthy 

economic  balance  in  their  busi-  CHICAGO 

nesses.  Ways  in  which  men’s  apparel 

It  has  become  increasingly  fashions  are  changing  weie 
apparent  to  more  and  more  highlighted  in  a 
newspapermen  that  the  applies-  ment  published  by  the  Cfttcoil 
tion  of  technology  and  “know-  Tribune  April  20,  The  s«tion 
how”  must  be  applied  increas-  the  17th  in  a  series  of 


All  in  the  interest  of  furthering  the  Quality  and  Prestige  of  ,  ingly  to  the  newspaper  business,  annual  apparel  guides  pu 


Printing  to  which  both  you  and  we  owe  our  living 


New’  devices,  new  techniques  by  the  paper. 
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Why  newspapers  in  three  countries 
use  Torstar  mailing  room  systems 


The  Torstar  System  is  a  completely 
integrated  method  of  handling  news¬ 
papers.  In  it,  the  Wallastar  Bundler 
bands  more  than  26  bundles  of  news¬ 
papers  every  minute.  An  exclusive, 
safe  flat-wire  weld  seals  the  bands. 
This  means  that  there  are  no  sharp. 


projecting  wire  ends.  Bottom  Kraft 
paper  is  applied  automatically  by 
the  Starwrapper  (optional).  The 
Stack-starter  and  the  stack 
conveyors,  of  unique  construction, 
minimize  bottom  paper  creep. 
A  complete  Torstar  System  also  in¬ 
cludes  special  sectional  tables.  These 
speed  handling  and  reduce  fatigue. 


One  famous  newspaper  has  ordered 
ten  Torstar  Systems  for  its  new 
gigantic  mailing  room.  Few  news¬ 
papers  need  ten,  but  many  would 
benefit  from  just  one  Torstar  System. 
Twenty-eight  newspapers,  in  the 
U.S.,  Canada  and  England,  have 
Torstar  Mailing  Room  Systems. 
Write  for  complete  information. 


room  systems 
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TORONTO  STAR  LIMITED.  RESEARCH  ENGINEERING  DEPT. 
275  ALBANY  AVE.,  TORONTO  4,  ONTARIO,  CANADA 


PRICELESS! 


ASNE  ’62  Session 


AINPA 


More  Books 
Are  Sought 
For  Library 


For  the  first  time  in  its  his¬ 
tory  the  ANPA  library  now  has 
adequate  quarters  in  the  new 
ANPA  headquarters  office  at  750 
Third  Avenue  in  New  York  City. 

Over  a  period  of  many  years 
with  investment  of  very  modest 
amounts  of  money,  the  ANPA 
has  been  accumulating  a  collec¬ 
tion  of  books. 

Now  that  adequate  shelf 
space  is  available  for  the  ANPA 
library,  it  has  been  possible  to 
make  more  progress  in  indexing 
books.  More  importantly,  it  has 
been  possible  to  make  use  of 
authoritative  information  in 
books  to  help  answer  individual 
inquiries  of  ANPA  members  on 
a  variety  of  subjects.  This  has 
greatly  assisted  the  staff  in 
serving  the  membership  better. 

Acquisition  of  new  books  is 
continuing  as  in  the  past  on  a 
slow  but  careful  basis. 

Contributions  to  the  ANPA 
library  fund  have  been  made 
since  the  last  convention  by 
James  E.  Stiles,  former  pub¬ 
lisher  of  Rockville  Centre  (N. 
Y.)  Nassau  Daily  Review  Star 
and  by  Copley  Press,  Inc.  Con¬ 
tributions  of  several  appropriate 
books  have  been  received  from 
Hawthorn  Books,  Inc.,  of  New 
York  City. 

Additional  contributions  to 
this  fund  are  welcomed.  Any 
member  making  a  donation  can 
be  assured  that  the  funds  will  be 
used  for  no  other  purpose  than 
to  improve  the  ANPA  library 
through  acquisition  of  new 
books. 

In  1957  ANPA  added  a  Li¬ 
brary  Bulletin  to  its  member¬ 
ship  service.  Seldom  has  a  new 
service  received  such  a  gratify¬ 
ing  response.  Newspaper  libra¬ 
rians  have  been  especially 
appreciative  of  this  new  method 
of  exchange  of  information  to 
help  them  do  a  better  job.  In 
addition,  much  interest  has  been 
shown  by  publishers,  editors, 
business  managers  and  other 
newspaper  executives. 

LINWOOD  I.  NOYES 


Your  Confidence  starts  in  our  Laboratory,  where  Constant  Scientific  Controls  assure  you  of  Dependable  Perfection  Products. 


PERFORATOR  TAPES  (Ail  channels  and  variety  of  colors) 
ADDING  MACHINE  and  CASH  REGISTER  ROLLS 
ROLLS  FOR  BOOKKEEPING  AND  TABULATING 
SINGLE  AND  MULTI  COPY  TELEPRINTER  ROLLS 
ROLLS  FOR  MAILING,  LISTING  AND  SPECIAL  RECORDING 


Dependable,  uniform  quality 
for  Telecommunication, 
Doto-Processing,  and  oil 
types  of  office  machines. 


In  Author’s  Class 

Chicago 

David  Boyd,  formerly  of  the 
City  News  Bureau  of  Chicago 
and  later  a  reporter  for  the  Lo- 
Grange  (Ill.)  Citizen  —  is  ft* 
author  of  the  book  “How  to  Dis¬ 
cover  Your  Better  Self”  (Van¬ 
tage,  $3.50). 
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$ol««  R«pr*Mfitafiv«t;  ATLANTA  •  CHICAGO 
CLEVELAND  •  DALLAS  •  KANSAS  CITY  •  LOS  ANGELES 
NEW  ENGLAND  •  NEW  YOKK  •  SYRACUSE 
WorvhouMt:  LOS  ANGELES  •  SAN  FRANCISCO 
FlonH;  FHILADELFHIA  •  INDIANAFOLIS 


★★★★★★★★★★★★★★★★★★★ 


PALM  BEACH  \  " 

POST-TIMES  Y  HKHk 

JPolm  B*ach  County)  T't  ^ 

County  Population  ...193,900*  *  \ 

City  Population _  85,700 

(Retail  Sales,  County  \S 

$334,783,000),  \\\>^ 

PANAMA  CITY 
NEWS-HERALD 

(Boy  County)  4  ^ 

County  Population  _  62,400  I  I 

City  Population _  33,900  ■  ■ 

(Retail  Sales,  County 
$75,868,000). 

★ 

OELAND 
SUN-NEWS 

(Volusia  County) 

County  Population  ..106,800  .  _  — 

City  Population  _  10,000  4 

(Retail  Sales,  County  I  M  M  % 

$158,452,000).  ^ 

•***  ANNUAL  RETA 

(Putnam  County) 

County  Population  „  34,100  nm 

City  Population -  15,500  KcAdIcU 

(Retail  S«tes,  County 

5M,>«.<K>o).^  THROUGH 

MWSONVIllE  A— 

jounui  FLORIE 

(Duval  County) 

County  Population  .441,200  .  Baiu  Bearu  nail 

City  Population . 235,300  "Aim  HtAlll  DAII 

(Retail  Sales,  County  ...... 

$636,908,000).  •  PALM  BEACH  POS 

OaU  *  JACKSONVILLE  JO 

STAR-BANNER  .  DELANO  SUN-NEV 

(Marion  County) 

County  Population  _  48,900  *  MELBOURNE  DAIL 

City  Population _  16,200 

•  MAIIANN*  JAWS 

........  •  fAMAAU  cm  Nl 

LEESBURG 

COMMEROAL-LEDGER  *  STAR-BAN 

r  •  PENSACOLA  NEW 

County  Population  _  48,600 

(R‘JtaWii?"c5S;ify^°’*‘^  •  iksburg  comm 

$66,384,000).^  •  PALATKA  DAILY  I 

PENSACOLA  DEDDV  I 

NEWS-JOURNAL  TCKK I  I 

(Escambia  County)  A  EE  f 

County  Population  ...166,600  |V|A\30  \ 

City  PoDulation _ ,  74,600 

(Incl.  Warrin^n)  ‘ 

(Retail  Sales,  Escambia-  ww  III 

Santa  Rosa  County, 

$233,8S6,(>00).  M  ■ 

MELBOURNE  TIMES  I  MR 

(Brovard  County)  t-,  -i 

County  PoDuiation  _  77,700  *  Daily  papers  m  10  major  cities 

fRetai?’’sa*CT°"countv*^’**^  *  Popular  Weekly  Papers  in  16  rural  areas 
$91,427,000).  .  ALL-FLORIDA  MAGAZINE  with  statewide 

MAIIANNA  circulation. 

JACKSON  COUNTY 

FLORIDAN  ^ 

IJa<)(ton  County)  ~  <■ 

County  Population  _  36,400  ,  v 

City  Population _  7,000  (  V; 

(Retail  Sales,  County  .  \ 

$31,670,000).  A- 
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PERRY  FLORIDA 
PAPERS  REACH 
^  NEW  ALL-TIME 
HIGH... 


MORE  THAN 


115  MILLION  LINES 


$1,723^890,000 

bes 

ANNUAL  RETAIL  SALES 

REACHED  EXCLUSIVELY 
THROUGH  THESE  PERRY 

FLORIDA  DAILIES:  ,h. 

•  PALM  BEACH  DAILY  NEWS 

•  PALM  BEACH  POST-TIMES  Th( 

•  JACKSONVILLE  JOURNAL 

•  DELANO  SUN-NEWS 

•  MELBOURNE  DAILY  TIMES 

•  MARIANNA  JACKSON  COUNTY  FLORIDAN  we< 

•  PANAMA  CITY  NEWS-HERALD  ZII 

•  OCALA  STAR-BANNER 

seal 

•  PENSACOLA  NEWS-JOURNAL 

•  LEESBURG  COMMERCIAL-LEDGER 

•  PALATKA  DAILY  NEWS 

PERRY  PAPERS  OFFER 
MASS  CIRCULATION 
WITH  LOCALIZED 

iMr““ 


OF  ADVERTISING 
IN  1958 

Whether  you’re  telling  or  selling  —  the 
best  way  to  get  to  Florida’s  people  is 
through  their  home  town  newspaper.  From 
Pensacola  to  West  Palm  Beach  ...  in  cities, 
towns  and  rural  areas — the  Perry  paper  is 
the  home  town  paper. 

The  Perry  Florida  group  offers  a  varied 
bill  of  fare  for  the  media  buyer  . . .  dailies 
in  10  major  cities,  strategically  located 
weeklies  and  ALL-FLORIDA  MAGA¬ 
ZINE,  a  full-color  supplement  with  its 
statewide  ABC  coverage. 


Ruprusunltd  Nalianally  By 
JOHN  H.  KBRY  ASSOCIATiS 
William  K.  Oonnan,  OMMral  Manff 
19  Watt  44lb  Siraaf.  Naw  YaHi  3«,  N.  Y. 
Talaphona,  Murray  Hill  7-5047 


John  H.  Perry  Newspapers 

Rcpriii-ntatii  es  JOHN  H.  PERRY  ASSOCIATES 

Suite  502  ...  19  W  44th  St  New  York  36,  N  Y 
l(«G0  OnaOIT  AllANT*  PHILADEIPHIA  SAN  FAANCISCO  HOUtnOCO 


‘Pros’  Seek  Legal 
Aid  on  Anti- Ad  Views 


In  the  report  of  the  Commit¬ 
tee  on  Advertising  to  the  1958 
Convention  we  pointed  out  the 
three  principal  attacks  on  ad¬ 
vertising  as:  (1)  efforts  to  im¬ 
pose  discriminatory  taxes  on 
advertising;  (2)  efforts  of  so 
called  “professionals”  use  of  the 
power  of  government  to  prohibit 
truthful  advertising  under  the 
guise  of  ethics;  and  (3)  efforts 
on  several  fronts  to  consider  in¬ 
stitutional  advertising  expendi¬ 
tures  as  not  deductible  as  a 
business  expense  for  tax  pur¬ 
poses. 

Advertising  is  a  tremendous 
lever  in  the  economy  of  this 
nation  but  unfortunately  that 
fact  has  been  obscured  by  the 
many  assaults  by  theorists  who 
are  adopting  the  philosophy  that 
there  is  something  evil  in  adver¬ 
tising — something  which  should 
be  curbed.  Those  who  believe  in 
advertising  have  taken  a  defen¬ 
sive  rather  than  an  offensive 
position.  This  is  not  the  best 
method  of  attack  against  those 
who,  whether  for  their  own  self- 
aggrandizement  or  through  ig¬ 
norance  would  attack  advertis¬ 
ing  from  every  angle  in  an 
effort  to  subordinate  it  to  their 
own  private  interest  or  to  some 
theoretical  concept  of  economic 
stability. 

One  Victory 

The  greatest  victoi-y  that  can 
be  recorded  for  advertising  is  the 
Baltimore  Advertising  Tax  case. 
In  this  instance,  the  Mai-yland 
Supreme  Court  ruled  that  adver¬ 
tising  could  not  be  singled  out 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  development* 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  k»ep  is  touch  with  marksting, 
•dvortliing,  publishing  and  graphic 
arts  Is  Australia  read 


msPAPERHm 


PaUlsbad  /orlmightty 

Annua)  Subscription  to  U.  S.  |8 


for  u  discriminatory  tax.  The 
Supreme  Court  declared  the 
taxes  invalid  and  ordered  a  re¬ 
fund  of  all  taxes  paid.  This  can 
be  chalked  up  as  a  victory  for 
those  of  us  that  believe  that 
adv'ertising  is  an  economic 
force. 

Unfortunately,  however,  your 
Committee  is  not  able  to  report 
success  in  other  lines  of  en¬ 
deavor  to  point  out  the  eco¬ 
nomic  value  of  advertising. 
There  must  always  be  a  whip¬ 
ping  boy  and  at  the  moment 
those  theorists  who  have  con¬ 
sistently  negated  the  value  of 
advertising  in  our  economy  seem 
to  be  in  the  saddle.  They  have 
sold  their  bill  of  goods  to  many 
in  high  places  of  Government. 

Your  Committee  reported  at 
length  to  the  1958  Convention 
about  the  efforts,  in  effect,  to 
censor  advertising  through  a 
proposed  ruling  of  the  Internal 
Revenue  Department  that  insti¬ 
tutional  advertising  should  not 
be  tax  deductible  under  certain 
standards  set  up  by  Internal 
Revenue  Service. 

Unfortunately  many  recent 
court  decisions  have  upheld  the 
ruling  of  the  Intemal  Revenue 
Seiwice  which  is  a  bureau  of 
government,  that  certain  tax 
expenditures  constitute  “lobby¬ 
ing,  advertising  for  the  defeat 
or  promotion  of  legislation,  for 
political  purposes,  or  for  the 
development  or  exploitation  of 
propaganda.” 

It  is  to  be  noted  that  this  is  a 
bureaucratic  ruling,  not  a  law 
passed  by  the  Congress.  Never¬ 
theless  it  has  been  upheld  by  the 
U.  S.  Supreme  Court.  Your 
Committee  dislikes  to  say  the 
upholding  of  such  rulings  by  an 
ann  of  the  govemment  runs 


.Available  Without 
Charge  A  Series  of  14 
2  -  column  Newspaper 
Advertising  Mats  De¬ 
signed  Especially  for 
the  Lutheran  Churches 
of  Your  Community 


counter  to  Congressional  intent,  selfish.  The  interest  and  welfare 
but  there  is  nothing  in  the  of  the  public  is  involved.  The 
Revenue  Law'  to  indicate  that  fact  that  all  advertising  inter- 
the  Congress  ever  intended  to  ests  and  all  business  will  be 
give  to  any  bureau  or  agency  of  affected,  should  be  secondary  to 
govemment  the  pow'er  of  cen-  the  interests  of  our  country  and 
sorship  which  is  now  being  of  our  people. 

XU  T,  WILLIAM  F.  SC H. MICK 

All  that  IS  said  m  the  Revenue 

Code  itself  regarding  deducti-  ^  Beyea 

bility  of  advertising  expenses  is  Harry  B  Bradlev 

that  “ordinary  and  necessary  ex-  Brickman' 

penses”  for  business  may  be  William  J.  Campliell 

deducted.  It  IS  a  bureau  of  gov-  F.  Chambers,  .Ir. 

emment  which  sets  up  the  regu-  PKilin  Cbnndlpr 

lation  to  censor  the  type  of  Gordon  F.  Chelf 

advertising  which  can  be  con-  q  ^  Cosgrove 

sidered  an  ordinary  and  neces-  Robert  K.  Drew 

sary  expense.  Nevertheless,  re-  Lewis  S  Fidler 

cent  rulings  of  courts  upholds  .Sterling  E.  Graham 

bureaucratic  edicts  rather  than  j  ^  Gray 

the  intent  of  Congress.  Arthur  J.  Gucker 

Emil  A.  Sees 
William  M.  Hart 
Elmer  S.  Hubbell 
Walter  Kane 
.John  W.  Moffett 
.Tames  H.  Righter 
George  F.  Russell 
Russ  Stewart 
William  Davis  Taylor 
John  F.  Tims 
Frank  E.  Tripp 
Walter  W.  Whib- 
Robert  Withers 
F.  W.  Woedwanl 


rsj  Write 

idw  D^Partnient  of 
Press,  Radio 
•In’isim  Television 


The  United 

Lutheran  Church 
in  America 


Co-op  Advertising 


Another  indication  of  bureau-  Elmer  S.  Hubbell 

cratic  rule  rather  than  Congres-  Walter  Kane 

sional  intent  lies  in  a  reversal  of  John  W.  Moffett 

the  Internal  Revenue  Service  of  James  H.  Rightei 

a  long  practice  in  connection  George  F.  Russel 

w'ith  cooperative  advertising.  In-  Russ  Stewart 

temal  Revenue  Service  has  William  Davis  Ti 

ruled  that  advertising  allow-  John  F.  Tims 

ances  made  by  manufacturers  to  Frank  E.  Tripp 

retailers  when  the  retailers  pur-  Walter  W.  Whit* 

chase  the  products  of  the  manu-  Robert  Withers 

facturers  are  to  be  considered  as  F.  W.  Woedwanl 

taxable  under  the  excise  tax  ^ 

applying  to  manufactured  prod¬ 
ucts.  The  Treasury  Department  Caslro  Gives  MeduU 
bases  its  position  on  a  14-year  -ri  c  tv' 

I  o  Aome  INewsnieii 


old  Supreme  Court  decision  in¬ 
volving  a  different  set  of  facts, 
and,  incidentally,  the  Supreme 
Court  decision  cited  is  based  on 
the  1932  Revenue  Co<le  rather 
than  the  present  Code. 


An  attack  from  another  angle  tion. 


WA.SHl.N(iT0N 
Cuban  Premier  Fidel  Castro 
gave  medals  this  week  to  news 
men  who  had  interviewed  him 
when  he  was  leading  the  revolu 


lies  in  the  efforts  of  various 
groups  who  apparently  wish  to 
attain  “professional”  status  by 


Those  honored :  Herbert  L 
Matthews,  \€iv  York  Times; 
Sam  Halper,  Time;  Robert 


seeking,  through  legislation,  to  Xaber,  CBS;  Mrs.  Georgette 
prohibit  advertising  in  their  re-  chapelle,  Reader’s  Digest;  Ray 
spective  fields.  Brennan,  Chicago  Sun-Times; 

Your  Committee  has  no  quar-  Andrew  St.  George,  free-lance 
rel  with  professional  groups  photographer;  Morton  Silver- 
such  as  lawyers  and  doctors  who  stein,  Radio  Press;  Jules  Du- 
adopt  a  voluntary  code  prohibit-  Bois,  Chicago  Tribune;  Robert 
ing  advertising.  Your  Committee  Branson,  Federated  Publica- 
does  question  the  motives  of  tions,  Michigan;  Homer  Bigart, 
those  who,  seeking  professional  New  York  Times;  Wendell  Holl- 
status,  turn  to  legislative  bodies  man,  CBS;  Charles  Shaw, 
to  prohibit  advertising  in  a  WCAU,  Philadelphia;  and  Karl 
group  which  is  not  unanimous  in  Meyer,  Washington  Post  and 
its  opposition  to  advertising,  be-  Times-Herald. 
cause  prohibition  of  advertising,  « 

they  believe,  will  give  them 

“professional”  status.  Sheble  on  Board 

Is  there  anything  wrong  in  New  Brunswick,  N.  J- 

the  public’s  knowing  what  vari-  Hugh  N.  Boyd,  president  and 
ous  funeral  directors  will  charge  publisher  of  the  Home  News 
for  a  dignified,  well  conducted  Publishing  Company,  has  an- 
funeral?  nounced  the  election  and  ap- 

In  the  opinion  of  your  Com-  pointment  of  two  of  the  news- 
mittee  the  time  has  come  for  paper’s  executive  personnel, 
those  believing  in  the  impor-  Richard  N.  Sheble,  general  man- 
tance  of  advertising  to  our  eco-  ager  since  last  October,  was 
nomic  welfare  to  launch  an  elected  to  the  board  of  directors, 
attack  against  those  who  would  James  J.  Castles,  the  firm’s  con- 


11  HMBiHwi  $♦..  SydMv.  AntroDa  231  Madito*  Av*..  N.Y.  U.  N.Y.  interfere  with  the  right  of  truth-  trailer,  was  named  to  the  ex- 

1  _ ! _  ful  advertising.  This  is  not  ecutive  committee. 

80  EDITOR  6C  PUBLISHER  for  April  25,  1959 
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ANOTHER  LINAGE-BUILDER  FROM  U.  S.  STEEL 


Backed  up  by  the  STEELMARK 

The  Sti:i:i.mark  is  a  bright  new  symbol  created 
by  U.  S.  Steel  to  identify  products  made  of  steel.  It 
is  being  heavily  promoted  in  Life,  The  Saturday 
Lvening  Post,  and  on  TV’s  U.  S.  Steel  Hoar  and 
Arthur  Godfrey  Time.  Free  Steelmark  dealer  dis¬ 
play  kits  are  being  sent  to  thousands  of  retailers  to 
help  them  tie-in  with  the  Steelmark  Program  at 
the  point  of  sale.  Millions  of  Americans  are  being 
told  to  look  for  the  Steelmark  when  they  buy. 
Featured  in  the  Giftime  Service,  it’s  a  strong  sell¬ 
ing  tool  for  you  and  your  advertisers. 

Order  yours  today! 

Increase  your  linage  this  Spring.  Send  for  your 
Steelmark  Giftime  Newspaper  Service.  Write: 

Mr.  Robert  C.  Myers,  Director 
Market  Development  Division 
United  States  Steel 
Pittsburgh  30,  Pennsylvania 

In  developing  the  Giftime  Service,  U.  S.  Steel  co¬ 
operates  with  the  Bureau  of  Advertising  to  provide 
"Total  Selling”  tools  for  the  midyear  gift-giving 
season. 


United  States  Steel 


local  billings 


U.  S.  Steel’s  Giftime  Newspaper  Service  gives  \i>ii 
the  tools  to  sell  space  featuring  gifts  for  Mother  s 
Day,  Father’s  Day,  Weddings  and  Graduations.  It 
contains  complete  ads,  ad  elements,  news  features 
and  editorial  material — all  designed  to  help  you 
build  local  billings.  Free  mats  and  glossies  of  all 
this  material  are  also  available  upon  request. 


A  ready-tO'Use  sales  presentation 

The  Giftime  Service  gives  your  space  salesman  a 
rcady-to-use  sales  presentation  in  the  form  of  a 
proof  book  that  he  can  show  to  prospective  adver¬ 
tisers.  It  also  provides  editors  with  professionally 
prepared  copy  and  art  pointing  up  the  gift-of-stecl 
theme.  There  are  ads  and  ideas  here  for  appliance 
dealers,  hardware  and  housewares  stores,  variety 
and  department  stores,  jewelers — anyone  who  sells 
gift  merchandise  of  steel. 


STEELMARK  Giftime  Newspaper  Service 
helps  you  boost 
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ANPA 


Box  Car  Shortage 
Considered  Grave 

Of  greatest  concern  to  the  Oliver  King 
ANPA  Traffic  Committee  is  the  Eugene  McGuckin,  Jr. 
supply  of  box  cars.  Anton  F.  Peterson 

The  financial  plight  of  rail-  Jack  Tarver 
roads  in  general  was  worsened  Arthur  C.  Wahlstedt 
by  the  reduced  business  economy  «  «  « 

of  1958. 

Failure  to  replace  worn-out  Traffic  Departme 


rates  on  paper  and  paper  arti-  cago.  The  interests  of  the  news- 
cles,  other  than  newsprint.  They  paper  publishing  business  were 
have  inferred  if  Ex  Parte  206-A  fully  protected.  Arrangements 
increases  are  removed  from  were  also  completed  to  enable 
other  grades  of  paper,  they  will  the  payment  by  publishers  of 
consider  their  removal  from  bus  transportation  charges  on  a 
newsprint.  monthly  basis  rather  than  daily 


newsprint.  monthly  basis  rather  than  daily 

payment  by  the  use  of  stamps. 

Southern  Situation  To  obtain  this  arrangement, 

The  rates  on  newsprint  have  newspaper  applications  must  be 
received  more  favorable  consid-  filed  with  the  bus  lines  serving 
eration  from  railroads  serving  them  for  assignment  of  re- 
the  southeast  than  in  any  other  stricted  newspaper  shipper- 


equipment  and  lack  of  repairing  Us  manager,  dicated  upon  a  competitive  The  establishment  of  Trailer- 

broken  down  equipment  has  re-  Cooke,  reported:  motor-water  situation.  Under  on-Flat  Car  (piggy-back)  rates 

suited  in  a  freight  car  fleet  in  '-fils  method  of  rate-making,  the  on  printing  presses  continues 

the  worst  shape  in  years  higher  the  minimum  weight,  the  to  benefit  newspaper  publishers. 

Of  particular  concern  to  you,  One  of  the  important  func-  this  cl^s  of  raili^ 

as  publishers,  is  that  newsprint  tions  of  the  Department  is  to  worked  to  the  benefit  of  the  service  eliminates  destination 
requires  a  car  in  A-1  condition,  see  that  an  adequate  supply  of  mills  and  publishers  alike,  tracking  costs  and  in  some  ca8« 
aS  this  is  the  tvne  of  car  that  good-grade  box  cars  is  at  all  Further,  the  Southeastern  Lines  reduces  transportationcostsbe- 
is  being  repteced  lLs  Lequently  times  available  for  loading  have  taken  the  initiative  in  ex-  tween  city  of  shipment  and  des- 
than  any  other  Also  ?  great  newsprint  in  the  U.S.  and  Can-  empting  newsprint  from  the  Ex  tination.  T.O.F  C.  rates  are  not 
part  of  our  supply  of  newsprint  ada.  In  1958  the  American  and  Parte  206-A  increases  in  the  general  in  application,  applying 
moves  from  remote  industrial  Canadian  railroads  met  all  com-  southeast  and  f^rom  the  south-  only  to  specific  destinations  to 
areas  that  are  not  readily  acces-  mitments  for  the  transportation  east  to  the  southwest  and  in  the  which  there  may  be  movements 


rthur  C.  Wahlstedt  section  of  the  U.S.  Newsprint  identification  number.  Many  an 

*  *  *  rates  in  this  area  are  estab-  thorizations  have  been  granted. 

lished  on  a  volume  rate  basis  Ra#.ir  r 

The  Traffic  Department  of  the  in  which  initial  rates  are  pre-  *  ** 

NPA,  through  its  manager,  dicated  upon  a  competitive  The  establishment  of  Trailer 


broken  down  equipment  has  re¬ 
sulted  in  a  freight  car  fleet  in 
the  worst  shape  in  years. 


Box  Car  Supply 


Of  particular  concern  to  you,  One  of  the  important  func- 


moves  from  remote  industrial 

sible  to  motor  or  watei-  trans-  of  newsprint.  The  total  service-  reverse  direction.  of  pnnting  presses  Following 

portation  on  a  year  round  basis,  able  freight  care  of  all  tj^es  ^  .Situation  t^^n  we  have°^ssTsted^^  eTteb 

.Also,  newsprint  producers,  espe-  available  for  loading  on  Feb.  1,  ,  .  ,  .  tion,  we  have  assisted  in  esta^ 

dally  in  Canada,  must  compete  1959  was  1,642,405  cars,  of  which  As  far  back  as  eight  years  fishing  T.O.F.C.  rates  on  pnnt- 
with  movers  of  grain  in  the  fall  669,917  were  box  cars.  Five  east-  ago,  we  urged  motor  carriers  presses  to  approximately  21 
of  the  year  for  the  A-1  type  of  oi^  railroads  account  for  ap-  having  international  operating  destinations  throughout  the 

box  car.  This  competition  this  proximately  43%  of  the  total  authority  to  transport  newsprint  The  cooperation  of  publish- 

fall  will  likely  be  great  as  the  bad-order  cars.  They  are  the  from  eastern  Canada  to  eastern  ers  in  authorizing  the  Tr^c  De- 
Denartment  of  Aericulture  is  New  York  Central,  Erie,  Penn-  U.S.  destinations,  including  New  partment  to  act  in  their  behalf 


of  newsprint.  The  total  service¬ 
able  freight  cars  of  all  types 
available  for  loading  on  Feb.  1, 


reverse  direction. 

New  York  City  .Situation 


cially  in  Canada,  must  compete  1959  was  1,642,405  cars,  of  which 
with  movers  of  grain  in  the  fall  669,917  were  box  cars.  Five  east¬ 


forecasting  an  inci’eased  grain  sylvania,  Central  of  New  .Jersey 
crop  of  10  per  cent  for  the  1959  and  Baltimore  &  Ohio. 


York  City,  to  establish  rates  on  been  gratifying, 
a  parity  with  the  existing  rail-  Notwithstanding  the  fact  that 


narve.M.  .  n  rates.  This  has  been  motor  carrier  competitive  rates 

Newsprint  Rates  brought  to  fruition  in  coopera-  on  newsprint  have  been  estab- 

Watrh  Inventory  Eastern  U.S.  and  Canadian  tion  with  the  New  York  City  lished  from  eastern  Canadian 

-ill  nf  tViio  io  niir  niills  have  been  urging  the  rail-  publishers.  Now  it  is  possible  to  mills  to  some  eastern  U.S.  des- 

■frr,n<r  r<>r>r.Tr>monH:ifinn  that  von  J*oads  Serving  Official  and  South-  move  newsprint  in  fair-sized  tinations,  the  tonnage  so  movd 

^rivTarh  voi  o?  em  CWlfication  Territories  to  qoantities  tmm  eastern  Caoada  “  »»  ‘'■e  nul- 

aewspriat  and  shipatents  fro.  ^^SrS^iTrltraS  '1'^“  "towaJS^t'thT^eS 


Watch  Inventory 

The  net  of  all  of  this  is  our 
strong  recommendation  that  you 


comparable  with  the  rates  appli¬ 
cable  on  higher-valued  grades  of 


other  ^jacent  cities  for  press  recognizing  the  competition  by 


Publicizing  facts  about  the  room  delivery  by  motor  truck,  establishment  of  T.OrF.C.  rates', 

possibility  of  a  car  shortage  may  ^hus  far  efforts  have  not  eliminating  costly  destination  One  of  the  primary  purposes  of 


ago.  Thus  far  efforts  have  not 


„  .  ,  s.vrv  .  ,  .  ,  DuB  01  tUo  primsry  purposes  01 

help  to  get  railroad  officials  to  successful.  The  American  l-^eking  charges.  This  has  re-  establishing  T.O.F.C.  rates  is  to 

speed  up  getting  adequate  equip-  Lines  are  willing  to  adjust  the  s'llted  in  substantial  savings  enable  the  railroads  to  meet 

rates  downward  but  defer  to  the  both  on  all-rail  and,  in  some  motor  track  competition.  The  es- 
The  opening  of  the  St.  Canadian  railroads  which  origi-  cases,  on  all-water  shipments.  tablishment  of  T.O.F.C.  rates  on 
Lawrence  Seaway  this  month  nate  the  bulk  of  the  newsprint  Some  railroad  terminal  lines  newsprint  even  on  a  limited 
provides  a  direct  route  that  may  traffic.  These  railroads  have  said  serving  New  York  City  have  scale,  would  be  of  importance 

attract  the  large  Scandinavian  they  wll  not  reduce  neiypnnt  eliminated  the  movement  of  to  newspaper  publishers  since  it 
newsprint  producing  area  to  the  rates  because  they  consider  it  v5a  ^e'vspaper  puDusnera  s.  1 1. 

Great  Lakes  market.  to  be  captive  traffic.  "v  ^xr  I  ?  service  would  eliminate  destination 

Railroads  for  the  first  time  ^  .  through  New  York  Harbor,  and  tracking  costs  in  all  cases  (a 

seem  to  be  realizing  that  their  Western  Situation  substituted  motor  earner  serv-  direct  out-of-pocket  cost),  M- 

competitive  situation  is  being  Although  specific  downward  instances  where  publish- 

hurt  by  continual  rate  increases,  re-adjustments  were  made  in  Railroad  and  Bus  Rates  served  by  a  private  rail- 

During  the  last  year,  some  rail-  newsprint  rates  to  Pacific  and  .  .  road  siding, 

roads  have  begun  to  fight  back  West  Coast  area  destinations.  Conferences  with  eastern  rail-  •  i ,  r  ii 

by  realistically  reducing  rates  notably  Reno,  Albuquerque,  El  roads  resulted  in  a  basis  of  in-  Aucut  ot  rreigni  niii» 

to  meet  competition.  This  reso-  paso  and  Pacific  Coast  cities,  no  creased  rates  for  the  transporta-  Since  our  last  annual  report 


newsprint  producing  area  to  the  rates  because  they  consider  it 
Great  Lakes  market.  to  be  captive  traffic. 

Railroads  for  the  first  time 


seem  to  be  realizing  that  their  Western  Situation 

competitive  situation  is  being  Although  specific  downward 
hurt  by  continual  rate  increases,  re-adjustments  were  made  in 
During  the  last  year,  some  rail-  newsprint  rates  to  Pacific  and 


Railroad  and  Bus  Rates 
Conferences  with  eastern  rail¬ 


roads  have  begun  to  fight  back  West  Coast  area  destinations.  Conferences  with  eastern  rail- 
by  realistically  reducing  rates  notably  Reno,  Albuquerque,  El  roads  resulted  in  a  basis  of  in¬ 
to  meet  competition.  This  reso-  paso  and  Pacific  Coast  cities,  no  creased  rates  for  the  transporta- 


lution  to  keep  business  on  the  general  adjustments  have  been  tion  of  newspapers  in  baggage  5,179  freight  bills  were  received 

rails  is  encouraging.  made.  Several  applications  were  car  service,  effective  April  15,  from  24  newspapers  for  audit- 

JOHN  L  BLAKE  Traffic  Department,  1958.  A  complete  audit  was  made  of 

„  T  D  •  .  T  supported  by  the  mills,  with  Country-wide  rates  for  the  2,206  bills.  We  have  the  balance 

F.  J.  Byington,  Jr.  Trans-Continental  earners  to  ,  K;iia  n«,-airinf 

Philip  Chandler  eliminate  the  increases  author-  t^"sportation  of  newspapers  in  of  the  bills  on  hand  ai^mting 

George  E.  Donnelly  ized  in  Ex  Parte  206-A.  They  hus  seraice  were  published  in  audit.  The  total  amount  oi 

Louis  N.  Goldberg  have  not  met  with  success.  The  form  effective  Sept.  1,  claims  collected  for  all  cl^s 

Jack  W.  Gore  Western  railroads  are  awaiting  1958,  following  a  number  of  con-  of  overcharges  was  $6,019.26.  A 

R.  P.  Hunter  favorable  concurrences  from  the  ferences  between  newspaper  and  balance  of  $1,287.61  awaits  col- 

Richard  S.  Jackson  eastern  roads  with  respect  to  bus  line  representatives  at  Chi-  lection. 
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DO  THE  JOB  RIGHT! 


TO  COVER  THE  WHOLE  DELAWARE  VALLEY  YOU  NEED 
THE  TRENTON  TIMES  and  THE  CAMDEN  COURIER-POST 


A  pox  on  false  modesty !  Our  friend  is  not  even  painting 
the  lily — he’s  just  tarnishing  it. 

Bare  facts  can  often  speak  for  themselves ;  they  need 
no  embellishment.  Here’s  some  bare  facts  that  paint 
a  pretty  rosy  picture  indeed: 

•  The  booming  Delaware  Valley  is  two  markets, 
not  one. 

•  On  the  huge  and  thriving  and  expanding  New 
Jersey  side  of  the  river,  local  newspapers  achieve 
far  greater  readership  than  out-of-state  dailies. 

•  Advertising  to  this  market,  you  can  “hit  ’em  where 
they  live”  in  the  pages  of  Southern,  New  Jersey’s 
most  read,  most  trusted  dailies,  the  Trenton 
Times  and  the  Camden  Courier-Post. 

That,  friends,  is  the  naked  truth  about  the  newspaper 
situation  in  Delaware  Valley  USA.  And  speaking  of 
figures,  we  have  some  beauties  to  back  our  story  up. 
Care  to  hear  them? 


IT  PAYS  TO  CROSS  THE  DELAWARE 


CAMDEN  COURIER -POST 


TRENTON  TIMES 


Ittmklithtd  t$$3 
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Newsprint 
Seaway  Toll 
Is  Too  High 

Your  Committee  Chairman  ac¬ 
companied  by  ANPA  Traffic 
Manager  R.  A.  Cooke,  appeared 
on  Aug.  6,  1958  before  the  Tolls 
Committee  of  the  St.  Ijiwrence 
Seaway  Development  Corpora¬ 
tion  in  Washington,  D.  C.  and 
presented  ANPA  brief  on  the 
proposed  tolls  for  the  St.  Law¬ 
rence  Seaway.  The  brief  was 
well  received  by  the  Tolls  Com¬ 
mittee  of  the  Seaway  Develop¬ 
ment  Corporation  and  received 
wide  publicity  in  the  press. 

In  summary  we  argued  that 
there  w'as  no  valid  reason  why 
newsprint  should  not  be  classed 
as  bulk  cargo  instead  of  as 
general  cargo  and  therefore  be 
entitled  to  a  toll  of  42c  per  ton 
instead  of  95c  per  ton  for  a 
complete  transit  of  the  Seaway. 
We  demonstrated  that  over  the 
years  new'sprint  had  been  tradi¬ 
tionally  shipped  in  the  old  St. 
Lawrence  canals  in  full  cargo 
lots,  in  small  canal  size  vessels, 
usually  to  one  or  more  consign¬ 
ees  at  one  destination.  We 
showed  these  cargo  lots  of  news¬ 
print  required  special  handling 
gear  which  was  dissimilar  to 
general  cargo  gear  and  that 
there  was  great  similarity  be¬ 
tween  newsprint  and  woodpulp 
in  bales,  which  latter  commodity 
had  been  granted  the  classifica¬ 
tion  of  bulk  cargo  denied  to 
newsprint. 

We  further  pointed  out  that, 
except  for  mills  at  Bale  Comeau 
and  Newfoundland,  all  other 
mills  using  the  Seaway  had  ac¬ 
cess  to  rail  transportation  and 
that,  because  of  the  low  differ¬ 
ential  between  water  and  rail 
freight  rates,  the  estimated 
newsprint  tonnage  to  move  via 
the  new  Seaway  could  very 
easily  be  diverted  to  the  rail¬ 
roads  should  the  tolls  be  too 
burdensome.  The  brief  also  em¬ 
phasized  that  mills  located  at 
the  head  of  the  Great  Lakes 
would  be  shipping  newsprint  to 
consuming  ports  on  the  Great 
Lakes  without  using  the  Seaway 
facilities  and  that  these  mills 
would  thus  be  at  a  competitive 
advantage  over  mills  east  of 
Montreal  that  would  be  using 
the  Seaway  and  paying  tolls  to 
the  same  consuming  ports. 

Finally,  your  Committee 
briefly  showed  tonnages  of 
newsprint  that  had  actually 
moved  to  certain  Great  Lakes 
ports  via  water  and  compared 
these  tonnages  to  estimated 
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traffic  the  Seaway  authoritie.s 
thought  would  move  w’hen  the 
new  Seaway  was  in  operation. 
We  found  these  estimates  were 
unrealistic  and  impossible  of 
achievement,  especially  if  tolls 
wei’e  assessed  at  the  general 
rate  instead  of  the  lower  hulk 
rate. 

(jinadians  .\gree 

.\t  the  same  time  ANPA  brief 
was  being  presented  in  Wash¬ 
ington,  other  briefs  were  being 
presented  in  Ottawa  opposing 
the  classification  of  newsprint  as 
general  instead  of  bulk  cargo. 
Thus  ANPA  was  not  alone  in  its 
feelings  on  the  unreasonable¬ 
ness  of  the  joint  Canadian  and 
U.  S.  authorities  in  classifying 
newsprint  in  a  categorj’^  which 
would  result  in  a  higher  toll 
rate  per  ton. 

It  was  therefore  all  the  more 
surprising  that,  despite  the  com¬ 
bined  opposition  on  both  sides 
of  the  border  to  the  tolls,  when 
the  final  St.  I..awrence  Seaway 
tariff  on  tolls  was  made  public 
March  12,  newsprint  remained 
classed  as  general  cargo.  While 
this  was  disappointing  to  your 
Committee,  there  is  still  an 
opportunity  for  an  appeal  and 
rehearing  of  our  arguments. 

F.  .T.  BYINGTON,  .TR. 
Donald  B.  .Abert 
.lohn  L.  Blake 
Paul  Block,  Jr. 

Robert  C.  Butz 
James  H.  Righter 

• 

SNP.\  (U>iiv(‘iiti<>ii 
Sel  for  .Arkanwis 

The  1959  convention  of  South¬ 
ern  Newspaper  Publishers  As- 
.sociation  will  he  held  Monday, 
Tue.sday  and  Wednesday,  Sep¬ 
tember  28th,  29th  and  30th,  at 
the  .\rlington  Hotel,  Hot 
Springs,  Ark. 

President  Charles  P.  Man- 
ship  Jr.,  said  splendid  programs 
are  being  planned  for  the  busi¬ 
ness  sessions  and  group  confer¬ 
ences.  Outstanding  speakers  are 
being  engaged,  but  the  major 
iwrtion  of  the  program  will 
utilize  the  talents  of  SNPA 
members. 

The  entertainment  program 
will  include  the  usual  SNPA  re¬ 
ceptions,  a  card  party,  golf 
tournament  and  other  interest¬ 
ing  features  for  members  and 
gue.sts. 


Cited  for  Series 

Hartford,  Conn. 

James  M.  Owens,  Hartford 
Courant  reporter,  has  been  cited 
by  the  City  Council  for  his 
series,  entitled  “These  Puerto 
Ricans,”  written  after  a  per¬ 
sonal  visit  to  that  counti*y. 


ANPA 

Journalism 
Graduates 
Are  Needed 

Journalism  .schools  are  not 
prwlucing  enough  graduates  to 
meet  the  demand,  according  to 
1958  suney  of  74  U.  S.  .schools 
of  Journalism  by  Dean  Charles 
T.  Duncan,  University  of  Oi'o- 
gon  School  of  Journalism.  De¬ 
mand  exceeded  supply  in  spite 
of  the  business  recession  at  time 
of  the  survey. 

ITiis  annual  suiwey  showed 
that  daily  newspapers  are  still 
the  Number  1  employer  of  jour¬ 
nalism  graduates  and  that  start¬ 
ing  salaries  in  the  newspaper 
field  were  better  in  1958  than  in 
1957.  Journalistic  starting  sal¬ 
aries,  however,  were  still  below 
salaries  offered  in  some  other 
fields. 

A  survey  of  40  schools  of 
jounialism  in  the  U.  S.  made  in 
Januarj’,  1959,  showed  total  en¬ 
rollment  of  2,694  men  and  1,668 
women;  838  men  and  416  women 
graduates  in  1958.  While  men 
outnumber  women  in  college 
joumalism  schools,  in  high 
school  journalism  classes  the 
ratio  was  about  six  to  one  in 
favor  of  girls  over  boys.  The 
reason  given  was  that  girls  are 
more  proficient  in  English  and 
literature  coui’ses  generally  as¬ 
sociated  with  journalism  in  sec¬ 
ondary  schools.  Reason  given 
for  drop-off  of  women  enrolling 
in  college  was  that  more  high 
school  girls  are  interested  in 
marriage. 

47  .Schools 

There  are  now  47  accredited 
schools  of  journalism  offering 
109  sequences.  Through  the 
four  years  beginning  next  fall 
eweryone  of  the  presently  ac¬ 
credited  schools  will  be  revisit¬ 
ed,  in  addition  to  other  schools 
asking  accrediting  for  the  first 
time. 

ANPA  booklet  “Career  Op¬ 
portunities  in  the  Daily  News¬ 
paper  Business”  is  still  available 
to  members  at  a  cost  of  17c  per 
copy,  in  quantity. 

A.C.E.J.  booklet  “Choosing  a 
Career  in  Journalism”  is  in  the 
process  of  revision.  Copies  of 
the  second  printing  will  be  avail¬ 
able  from  Prof.  John  E.  Stem- 
pel,  Secretary  -  Treasurer, 
A.C.E.J.,  Ernie  Pyle  Hall,  In¬ 
diana  University,  Bloomington, 
Indiana,  at  25c  each  in  quanti¬ 
ties  of  100  or  more. 

JOHN  P.  HARRIS 

DONALD  L.  BREED 

EDITOR  8t  P 


ANPA  Grows  I 
To  846  Members  f 

Since  the  1958  convention  29  I 
newspapers  were  elected  to  I 
.ANPA  membership;  10  nei^s-  I 
papers  resigned;  1  newspaper  * 
•xuspendetl  publication;  2  news-  ^ 
jrapers  merged  with  another,  * 
making  the  total  membership 
846  on  this  date. 

New  Member-  | 

Kiiivdido  (Calif.)  Tmen-Ad-  | 
vacate 

Hnifirard  (Calif.)  Review 
Santa  Paula  (Calif.)  Chroti-  I 
icie  I 

Venice  (Calif.)  Vanguard  I 
Tampa  (Fla.)  Times  I 

Coeur  d'Alene  (Idaho)  Pre*'  I 
P,eUeviUe  (Ill.)  News-Demo-  j 
crat  f 

Alexandria  (La.)  Town  Talk  ^ 
Kscanaha  (Mich.)  Press 
Iron  Mountain  (Mich.)  .Veas 
Menominee  (Mich.)  Herald- 
Leader 

Ypsilanti  (Mich.)  Press 
Mankato  (Minn.)  Free  Pres* 
(’arson  City  (Nev.)  Nevada 
.4  ppeal 

Herkimer  (N.  Y.)  Telegram 
New  York  (N.  Y.)  Dcuhj 
News  Record 

Plattsburgh  (N.  Y.)  Pretn- 
Republican 

Willoughby  (Ohio)  Neivs-Htr- 
abl 

I  lonora  (Pa.)  Herald- A merl-  I 
ca  H 

Mouongahela  (Pa.)  Republi- 
ca  n 

ft  illy  way  (Pa.)  Record 
(iveenville  (S.  C.)  News  ami 
Piedmont 

Jtdnison  City  (Tenn.)  Press- 
(’hronicle 

Denton  (Tex.)  Record-Chron¬ 
icle 

LeveUand  (Tex.)  Sun  News 
Casper  (Wyo.)  Star  and  Trib¬ 
une-Herald 

Resigned 

Tuscaloosa  (Ala.)  News 
Sarasota  (Fla.)  News 
lloise  (Idaho)  Statesman 
Wabash  (Ind.)  Plain  Dealer 
Netv  Ulm  (Minn.)  Journal 
Middletown  (N.  Y.)  Times- 
Herald 

Saugerties  (N.  Y.)  Post 
Fostoria  (Ohio)  Review-Times 
Fllwood  City  (Pa.)  Ledger 

Suspended  Publication 

Crand  Rapids  (Mich.)  Herald 

Merged 

New  Orleans  (La.) 
(Evening) — with  New  Orleasu 
(La.)  States  (Evening) 
Cincinnati  (Ohio)  TirnesSW 
(Evening)  —  with  Cincinfw* 
(Ohio)  Post  (Evening) 
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HI-HO.  SYLVIA! 


(MISS  SYLVIA  PORTER,  THAT  IS) 


Sylvia  Porter's  Column 
appears  regularly  in 
THE  LOUISVILLE  TIMES 


Look  what  has  happened  to 
Louisville  since  you  were  here! 


and  Oarage  i 


than  the  Rhinr-Riihr-t'anal  tiysiriii  of 
Europe; 

The  ^iorth-Soulh  Expressway,  part 
of  the  great  interstate  highway  system, 
is  pushing  its  way  through  more  than 
a  hundred  of  the  decayed  old  houses 
you  saw  .  .  .  it's  already  downtown. 


You  were  a  great  hit  when  you  spoke 
to  the  Advertising  Club  here  on  February 
9.  Even  though  you  gave  Louisville  and 
a  lot  of  other  Aineriean  cities  hell  fur 
neglecting  themselves,  the  1.100  people 
who  heard  you  stood  up  and  cheered. 

In  two  subsequent  columns,  you  clob¬ 
bered  Louisville.  As  you  said,  you  hail 
seen  "‘Street  after  street  deformed  by 
massive,  decaying  structures  shockingly 
out  of  place  in  the  heart  of  Kentucky's 
largest  city  .  .  .  slums,  used  car  lots, 
ininininin  income  apartments  on  land 
which  in  almost  any  other  city  of  com¬ 
parable  site  would  be  in  the  highest-pricc 
category.” 

And  that's  what  you  did  see.  And  yon 
will  still  see  a  lot  of  it  if  you  come  bark 
now.  But  take  a  look  at  the  clips  over 
on  the  left.  All  of  them  are  from  our 
papers  of  the  last  right  weeks-  since  yon 
were  here.  You'll  see  that: 

Constriiclion  of  a  new  state  office 
building  in  the  civic  center  has  begun 
(the  oldest  house  in  I.oiiisvillr  is  going 
down  in  the  process); 

Liberty  National  is  digging  founda¬ 
tion  for  a  new  $2,5(M).000  main  bank 
building; 

.\  five-story  merrantile  biiihliiig  has 
been  announced  for  that  parking  lot 
you  saw  on  our  main  street; 

.4  new  hospital  is  under  construction 
in  the  .Medical  Center; 

The  L'niversity  of  I.a>uisville  has 
projected  two  new  buildings  in  the 
Medical  Onter  one  for  cancer  re¬ 
search.  one  for  general  medical  re¬ 
search.  Besides,  it  has  Just  sold  bonds 
for  a  new  men's  dormitory; 

These  papers  have  a  83.(HM).U4M) 
addition  under  way; 

A  luxury  motel  is  springing  up  on 
the  edge  of  the  business  district; 

Two  new  bridges  across  the  Ohio 
from  Louisville  to  Southern  Indiana 
have  been  approved  by  the  federal  gov¬ 
ernment; 

Army  engineers  are  building  a  S19.- 
(K)0,000  lock  to  expedite  traffic  on  the 
Ohio  River,  which  handles  a  whole  lot 
more  boats  and  barges  than  it  did  in 
Mark  Twain's  day  —  in  fart,  more 


Arr  AmoBf  1^,1.  |„  (■_  !_• 

for  2t  Million 


Yes.  Sylvia.  y<iu  have  to  step  lively  these 
days  to  keep  out  of  the  way  of  wrecking 
booms  and  bulldozers.  They  came  out 
with  the  jonquils,  the  bhiegrass  and  the 
physostegia. 


Build 


Bank  To 


More  is  to  loine.  Downtown  business 
men  have  formed  the  corporation  you 
wrote  about  and  subscribed  $100,000  in 
stock  to  get  going  on  a  program  similar  to 
what  Philadelphia.  Baltimore.  Jackson¬ 
ville.  New  Haven.  Rochester  and  other 
cities  are  doing  about  urban  renewal  and 
downtown  land  use. 


.Sims 


As  one  of  its  members  inelegantly,  but 
eloquently  said.  “We  are  going  to  hire  us 
some  brains''-  that  is,  some  expert  plan¬ 
ning  brains.  They  are  looking  around  now 
for  a  young  Rrdicrt  Moses,  somebody  with 
all  bis  brilliance  and  courage,  and  maybe 
a  little  less  of  his  apparent  irascibility 


We  thought  yon  ought  to  know  about 
these  things. 

Onr  biggest  department  store  is  soon 
opening  a  seven-story  addition  that  will 
double  its  spare  downtown.  It  doesn't  have 
a  suburban  branch:  it's  betting  on  down¬ 
town. 

.4nd,  oh  yes,  about  that  recession.  Louis¬ 
ville  was  apparently  first  in.  because  it  is 
a  big  appliance  and  auto-assembly  city, 
hut  it  appears  to  be  almost  first  out  also. 

Since  you  were  here,  the  increase  in 
retail  sales  charted  by  the  F'ederal  Reserve 
Board  through  March  was  12.7%  for  the 
entire  country.  The  increase  for  Louisville 
was  19.4%. 


I  plans  for  ] 
Hv  .Story, 


Louisvillians  now  are  fired  up  about 
the  town's  future  and  they  are  buying, 
too. 


Come  again,  Sylvia,  and  well  roll  out  the  NEW  red  carpet  for  you 

(fffuttricr 'journal  •  The  Louisville  Times 

Rgprgsented  Nationally  by  THE  BRANHAM  COMPANY 
editor  ft  PUBLISHER  for  April  25,  1959 
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4\p,\  Because  of  increasing  in-  statements  in  daily  newspapers 

quiries  to  the  ANPA  office  about  entered  as  second  class  mail, 
interpretations  of  postal  regula-  Under  postal  regulations  certain 
tions  affecting  newspapers  information  must  appear  within 
ANPA  staff  is  working  on  a  the  first  five  pages  of  each  issue, 

A___  •  ^  simplified  manual  or  brochure  to  including  name  of  publication, 

^ 'I'l  T1  ff  forth  in  layman’s  language  date  of  issue,  statement  of  fre- 
i  V  V^X  XXdXXXcX  the  information  needed  to  an-  quency,  issue  number,  subscrip- 

swer  most  questions.  tion  price,  known  office  or  place 

Since  Jan.  1,  1959  newspapers  tain  special  services;  and  losses  ANPA  was  successful  in  get-  of  publication  including  street  S 
have  been  paying  second  class  resulting  from  the  star  route  ting  ruling  of  Post  Office  De-  and  number,  and  notice  of 

postal  rates  representing  10%  system  and  maintenance  of  third  partment  that  such  pre-printed  ond  class  entry.  Detailed  infor- 

increase  on  the  advertising  por-  and  fourth  class  post  offices,  advertising  pages  are  acceptable  mation  is  available  on  request, 

tion.  Two  more  increases  each  None  of  these  costs  should  be  in  daily  newspapei-s  as  second  RALPH  NICHOLSON 

for  the  same  amounts  will  go  allocated  to  users  of  various  class.  V.  Bihler 

into  effect  Jan.  1,  1961  under  classes  of  the  mail  under  this  Publishers  are  cautioned  that  W.  K.  Blethen 
the  provisions  of  the  postal  rate  new  law.  under  postal  regulations  the  Amory  H.  Bradford 

increase  law  enacted  by  the  This  enumeration  of  public  page  numbering  system  must  in-  Sidney  R.  Cook 

85th  Congress  and  signed  by  service  costs  has  already  caused  elude  pre-printed  pages.  This  has  Frank  A.  Daniels 

President  Eisenhower  May  27,  controversy  in  postal  accounting,  been  covered  already  in  ANPA  M.  J.  Frey 

1958.  Comparisons  show  decreas-  Postmaster  General  Summerfield  Advertising  Bulletins,  and  fur-  E.  L.  Gaylord 

ing  use  of  mails  by  daily  news-  testified  July  30,  1958  before  ther  infoi-mation  is  available  on  James  S.  Lyon 

papers  and  less  interest  in  level  Senate  Appropriations  Commit-  request  to  the  ANPA  New  York  Carroll  W.  Parcher 

of  rates.  tee  that  “there  is  no  practical  Office.  Fred  B.  Wachs 

.4NPA  expressed  its  funda-  method  of  determining  what  When  the  postal  rate  increase  P.  Granger  Weil 

mental  objection  to  this  discrim-  loss,  if  any,”  may  be  attributable  bill  w'as  passed  in  1958,  it  in-  •  ■ 


Postal  Rate  Boost 


inatory  increase  in  the  rate  on 
the  advertising  portion  of  news¬ 
papers.  ANPA  pointed  out  that 
this  can  only  be  labeled  as  a 
tax  on  advertising  and  reiterated 
the  long-standing  position  of 
our  association  that  newspapers 
ought  to  pay  second  class  postal 
rates  on  a  basis  of  cost  fairly 
and  reasonably  obtained.  It  costs 
the  Post  Office  no  more  to  handle 
a  newspaper  with  advertising 
content  than  one  with  news. 

The  constitutionality  of  a  tax 
on  advertising  in  the  form  of 
discriminatory  postal  rates  has 
never  been  tested  in  the  courts. 

In  addition  to  providing  new 
postal  rates,  the  85th  Congress 
enacted  in  the  same  law  a  form¬ 
al  statement  of  Postal  Policy 
which  will  have  far-reaching  ef¬ 
fect  on  determination  of  postal 
rates  of  all  classes  of  mail. 

Postal  Policy  Act 

This  Postal  Policy  Act  spe¬ 
cifically  declares  that  the  Post 
Office  Department  is  a  public 
service  and  that  all  costs  attrib¬ 
utable  to  such  public  service 
ought  to  be  collected  from  the 
Treasury  and  so  accounted,  and 
“should  not  constitute  direct 
charges  in  the  form  of  rates  and 
fees  upon  any  user  or  class  of 
users  of  such  public  services  or 
of  the  mail  generally.”  Many 
items  of  public  service  cost  to 
which  attention  has  been  drawn 
by  ANPA  many  times  in  testi¬ 
mony  before  Congressional  com¬ 
mittees,  are  itemized  in  the  Post¬ 
al  Policy  Act.  'These  items  in¬ 
clude  free  and  reduced  rate  mail 
for  non-profit  organizations,  re¬ 
ligious  and  classroom  publica¬ 
tions  and  other  individuals  and 
organizations;  non-postal  serv¬ 
ices  rendered  by  the  department 
for  other  agencies  of  govern¬ 
ment;  losses  incurred  by  the 
Post  Office  Department  on  cer- 
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to  star  route  service  and  third 
and  fourth  class  post  offices,  in 
spite  of  the  fact  that  Postal 
Policy  Act  specifically  requires 
that  these  it^s  of  cost  be  sep¬ 
arately  enumerated  for  rate¬ 
making  purposes. 

This  testimony  of  Postmaster 
General  Summerfeld  drew  criti¬ 
cism  of  Senate  Post  Office  Com¬ 
mittee  in  its  report  of  committee 
activity  for  the  85th  Congress. 
Report  said  committee  will  con¬ 
sider  “ways  and  means  of  see¬ 
ing  that  the  provisions  of  the 
Postal  Policy  Act  are  fully  com¬ 
plied  with.”  The  question  is  be¬ 
fore  Congress  again. 

President  Eisenhower  in  his 
budget  message  to  Congress  Jan. 
19,  1959  recommended  more  in¬ 
creases  in  postal  rates  but  did 
not  specify  amounts  of  second 
class  rates.  The  President  ob¬ 
jected  to  concept  of  public  serv¬ 
ices  as  requiring  “excessive  costs 
to  be  charged  against  general 
Treasury  revenues.” 

No  postal  rate  increase  bill 
has  yet  been  introduced  for  the 
Administration  but  Bill  S.  1295 
by  Senator  Neuberger  (Ore.) 
would  authorize  the  Postmaster 
General  to  set  all  postal  rates, 
subject  to  veto  by  Congress  or 
the  President.  This  is  similar  to 
proposals  not  acted  upon  by 
83rd,  84th,  and  85th  Congresses. 

Senator  Johnston  (S.  C.), 
Chaiiman  of  Senate  Post  Office 
Committee,  and  Senator  Carlson 
(Kan.),  ranking  minority  mem¬ 
ber,  have  expressed  their  opposi¬ 
tion  to  any  further  increase  in 
postal  rates  in  1959.  Senate  Post 
Office  Committee  has  been  au¬ 
thorized  to  spend  up  to  $90,000 
to  study  administration  by  the 
Post  Office  Department  of  postal 
service,  including  postal  policy 
and  effect  of  postage  rate  in¬ 
creases  on  business  enterprises 
generally. 


eluded  a  provision  to  delete  the 
word  “paper”  from  the  law  on 
which  postal  regulations  are 
based  covering  requirements  of 
second  class  matter.  Result  of 
that  change  was  to  permit  print¬ 
ed  aluminum  foil  and  other 
similar  advertising  pages.  How¬ 
ever,  unprinted  aluminum  sheets 
in  publications  are  not  permis¬ 
sible  as  second  class  under  the 
law,  and  the  Post  Office  Depart¬ 
ment  has  no  option  in  its  in¬ 
terpretation. 

In  view  of  increased  use  of 
pre-printed  advertising  inserts 
of  various  types  in  newspapers 
and  magazines,  the  Post  Office 
Department  is  considering  fur¬ 
ther  changes  to  clarify  its  regu¬ 
lations  covering  inserts.  ANPA 
has  been  represented  at  confer¬ 
ences  with  the  Post  Office  De¬ 
partment  and  has  emphasized 
that  daily  newspapers  want  to 
comply  in  every  way  with  rea¬ 
sonable  postal  regulations  but  do 
not  wish  to  be  hampered  unnec¬ 
essarily  in  acceptance  of  new 
forms  of  advertising. 

Your  Postal  Committee  re¬ 
ported  to  the  1958  ANPA  Con¬ 
vention  that  the  Post  Office 
Department  had  under  consider¬ 
ation  a  proposal  to  require  that 
newspaper  receptacles  on  rural 
mall  box  supports  be  placed  only 
below  the  mail  box.  ANPA  ob¬ 
jected  to  the  proiwsal. 

When  the  revised  regulation 
was  finally  adopted  by  the  Post 
Office  Department  in  July  1968 
it  continued  to  permit  newspaper 
receptacles  above  or  below  the 
mail  box  or  on  the  post  or  sup¬ 
port. 

Mail  Box  Plan 

Some  postmasters  continue  to 
point  out  to  newspapers  in¬ 
stances  of  their  failure  to  com¬ 
ply  precisely  with  postal  regula¬ 
tions  covering  identification 

EDITOR  &  P 


McGill  and  Couple 
Get  Hillman  Prizes 

Awards  in  recognition  of  out¬ 
standing  work  in  journalism 
were  made  April  22  by  the  Sid¬ 
ney  Hillman  Foundation,  estab¬ 
lished  in  memory  of  the  late 
president  of  the  Amalgamated 
Clothing  Workers  of  America. 

The  awards,  for  work  ap¬ 
pearing  or  perfonned  in  1958, 
included: 

Ralph  McGill,  editor,  Atlanta 
(Ga.)  Constitution,  $500  prize 
for  his  columns  defending  the 
public  school  system. 

Harry  and  Gretchen  Billings, 
editors,  the  People's  Voice,  Hel¬ 
ena,  Mont.,  weekly,  for  their 
editorials  on  civil  liberties  and 
the  public  welfare.  They  share 
a  $500  prize  award. 

• 

Canadian  Dailies 
Elect  J.  P.  Hogue 

Toronto 

J.  P.  Hogue,  general  sales 
manager  of  Montreal  La  Preset. 
was  elected  president  of  the 
Canadian  Daily  Newspaper  Pub¬ 
lishers’  Association  at  the  10th 
annual  meeting  here  April  17- 
R.  W.  Southam,  Ottawa  Citizen. 
was  elected  first  vicepresident 
and  J.  R.  H.  Sutherland,  Neat 
Glasgow  (N.  S.)  News,  as  sec¬ 
ond  vicepresident.  D.  S.  Perigoe, 
Toronto  Telegram,  was  elected 
treasurer,  and  I.  H.  Macdonald, 
Toronto,  was  re-appointed  gen¬ 
eral  manager. 

Chairman  of  Ball 

Cleveland 

Pete  Bellamy,  columnist  of 
the  Cleveland  News,  has  been 
appointed  chairman  of  the  Page 
One  Ball,  sponsored  by  the 
Cleveland  Newspaper  Guild  and 
the  Press  Club  of  Cleveland. 

UBLISHER  for  April  25,  1959 


grow  with  OKLAHOMA! 


U  JI-  .11.1.  .  I  292,000,000 

Headimes  tell  the  story!  u. 

[^[IL[L[|®[t^S  ^,000,^ 

for  dty  expressways 

^170,000,000 

for  electric  utility  expansion 


being  spent  for  expansion  in 

GROWING  OKLAHOMA 

The  figures  at  the  right  were  headlined  during  1958  in 
Oklahoman  and  Times  trade  paper  advertising.  They  illus¬ 
trate  the  growth  and  expansion  in  progress  throughout  Okla¬ 
homa.  Here  are  more  reasons  why  you  should  plan  for  sales 
growth  in  Oklahoma  with  a  strong  advertising  schedule  in  (lie 
Oklahoman  and  Times: 

TOTAL  RETAIL  SALES  UP 

An  increase  of  3.6%  for  1958  oVer  1957  was  rec  orded  by 
the  Oklahoma  Tax  Commission  as  sales  tax  figures  showed 
$2,556,349,122  total  retail  sales  for  the  year.  Food  sales  were 
up  4.8%  and  drug  sales  accounted  for  a  5.6%  increase. 

CONSTRUCTION  SETS  NEW  RECORD 

Dollar  volume  for  construction  in  Oklahoma  (’ity  in  1958 
was  set  at  $47,700,000  by  the  F.  W.  Dodge  Corporation,  a 
healthy  increase  of  26.3%  over  the  total  for  1957  and  rank¬ 
ing  Oklahoma  City  36th  among  major  cities  of  the  nation 
in  volume  of  construction.  A  total  of  4,011  dwelling  units 
were  authorized  in  residential  construction,  an  increase  of 
85%  over  1957. 

INDUSTRIAL  EXPANSION  HITS  NEW  PEAK 

Oklahoma  City  reached  the  highest  economic  level  in  its 
history  during  1958,  with  $195,015,976  either  spent  or  com¬ 
mitted  for  industrial  expansion  and  community  improvement. 

STATE  INCOME  UP 

General  business  activity  in  Oklahoma  showed  a  gain  of 
4.6%  over  1957  while  nationally  a  decline  of  9%  was  re¬ 
corded.  Income  was  up  to  $3,700,000,000 — the  largest 
volume  on  record  for  the  state. 

METROPOLITAN  AREA  ENLARGED 

Growth  of  population  in  central  Oklahoma  caused  the 
Bureau  of  the  Budget  to  amend  the  definition  of  the  Okla¬ 
homa  City  Metropolitan  Area  to  include  all  of  Oklahoma 
and  Cleveland  Counties.  This  new  definition  moves  Okla¬ 
homa  up  in  metropolitan  area  rankings  to  32nd  in  drug  sales, 
43rd  in  total  retail  sales,  44th  in  automotive  sales,  and  46th 
in  population. 

STATE  POPULATION  UP 

Population  in  Oklahoma  increased  to  2,399,603  in  1958, 
a  gain  of  365,000  persons,  a  17.9%  increase  since  1945.  Al¬ 
most  10,000  more  automobiles  were  registered  in  Oklahoma 
during  1958  over  1957,  as  the  state  tax  commission  reported 
812,270  autos  in  the  state. 
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24,000,000 

for  civil  aviation  growth 

35,000,000 

for  new  industrial  plant 

27,000,000 

for  military  air  expansion 

23,000,000 

for  hospital  building 
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Featherbedding 

(Continued  from  page  21) 


26.  All  Columbus  newspapers 
were  forced  to  suspend  publica¬ 
tion  until  settlement  occurred 
on  March  12.  The  Northern  Vir¬ 
ginia  Sun  has  been  able  to  pub- 


Brown-Olds  remedy  against  the 
newspaper  only,  on  the  basis 
that  the  charges  had  been  di¬ 
rected  against  the  employer 
only.  The  remedy  directed  the 
paper  to  refund  more  than  two 
years’  union  dues  and  assess¬ 
ments  to  its  composing  room  em¬ 
ployees. 

In  December,  1957  the 
N.L.R.B.  found  the  Kantias  City 


Taft-Hartley  Act,  and  specific¬ 
ally  that  union  demands  for  un¬ 
ion  foreman,  jurisdiction  and 
General  Union  Laws  were  il¬ 
legal.  That  finding  awaits 
N.L.R.B.  action. 

On  Jan.  5,  1959,  N.L.R.B. 
found  that  illegal  hiring  prac¬ 
tices  existed  in  the  mail  rooms 
of  the  New  York  Daily  News 
and  the  Wall  Street  Journal. 


ANFA 

Ad  Agency 
Collections 
$65,088 


lish  at  Arlington,  Va.  in  face 
of  a  recognition  strike  by  Team¬ 
sters  on  January  30,  1959  fol¬ 
lowed  by  I.T.U.  running  out  on 
March  11.  The  Monongahela 
(Pa.)  Republican  continued  to 
publish  in  the  face  of  an  or¬ 
ganizational  strike  by  I.T.U.  on 
Jan.  30,  settled  on  March  6, 
1959.  On  Feb.  14,  the  San  Jose 
(Cal.)  Mercury  and  News  were 
stnick  by  pressmen  and  stereo¬ 
typers.  The  obseiwance  of  their 
picket  line  by  other  unions  has 
forced  these  two  papers  to  sus¬ 
pend  publication.  The  Jackson¬ 
ville  (Fla.)  Journal  was  struck 
by  the  stereotypers  union  on 
Feb.  25.  Although  I.T.U.  refused 
to  cross  the  picket  line,  the  pa¬ 
per  has  continued  publication. 

The  1959  outlook  is  no  more 
encouraging  than  the  disastrous 
1958  performance.  If  the  record 
of  10  strikes  in  the  first  quarter 
of  1959  continues,  this  year  will 
match  the  worst  in  the  present 
century. 

I.T.U.  and  N.L.R.B. 

The  I.T.U.  incurred  much 
trouble  in  its  effort  to  avoid  the 
requirements  of  the  Taft-Hai’t- 
ley  Law.  Eventually  that  union 
revised  its  “General  Laws”  for 
collective  bargaining.  This  move 
was  proclaimed  at  the  union’s 
1958  convention,  as  a  revelation 
of  I.T.U.’s  “complete  good  faith 
to  abide  by  all  the  civil  laws.” 
But  that  avowed  intention  has 
been  exposed  as  a  subterfuge. 

Recent  N.L.R.B.  and  court  de¬ 
cisions  in  unfair  labor  practice 
cases  involving  publishers  and 
newspaper  unions  have  re¬ 
affirmed  the  supplemental  1953 
N.L.R.B.  order,  based  on  the 
1952  Court  of  Appeals  decree 
in  the  ANPA-I.T.U.  case.  Hence 
those  I.T.U.  “must  have”  re- 
quii  ements  on  obseiwance  of  un¬ 
ion  laws,  union  foreman,  closed 
shop  hiring,  and  I.T.U.  jurisdic¬ 
tional  coverage  are  violations  of 
the  Taft-Hartley  Law,  whether 
in  newspaper  contracts  as 
“laws”  of  the  union  or  othei’W’ise 
included. 

On  March  31,  1959,  N.L.R.B., 
found  that  the  Honolulu  Star- 
Bulletin  had  entered  into  an  il- 
legral  contract  with  I.T.U.  It  or¬ 
dered  rewriting  of  the  contract 
to  remove  illegal  provisions 
therefrom,  ordered  reinstate¬ 
ment  with  back  pay  of  two  em¬ 
ployees  who  had  been  dis¬ 
charged,  and  imposed  the 
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(Mo.)  Star  and  I.T.U.  mailers 
guilty  of  unfair  labor  practices 
by  refusing  to  select  non-union 
flyboys  for  apprenticeship  train¬ 
ing  for  mailer  journeyman 
status,  and  for  requiring  mem¬ 
bership  in  the  union  as  a  con¬ 
dition  of  employment  of  journey¬ 
man  mailers,  and  the  union’s 
approval  in  the  selection  and 
training  of  apprentice  mailers. 

.\('tion  for  Injunction 

Following  the  I.T.U.  strikes 
at  Haverhill  and  Worcester, 
Mass.,  in  November,  1957,  both 
papers  filed  unfair  labor  charges 
separately  against  I.T.U.,  alleg¬ 
ing  in  effect  that  I.T.U.  insist¬ 
ence  on  illegal  provisions  of  un¬ 
ion  foreman,  jurisdiction,  closed 
shop  hiring  (and  other  illegal 
demands  constituting  an  I.T.U.- 
mandated  contract)  violated  the 
Taft-Hartley  Act.  The  Board, 
finding  substance  in  those 
charges,  filed  fonnal  complaints 
against  I.T.U.  alleging  that  un¬ 
ion  had  committed  unfair  labor 
practices  in  the  negotiations 
that  led  to  the  strike.  At  this 
point,  anticipating  a  contempt 
charge  by  N.L.R.B.  General 
Counsel  for  violation  of  the  1952 
Seventh  Circuit  Court  of  Ap¬ 
peals  decree  in  the  ANPA-I.T.U. 
case,  I.T.U.  withdrew  its  union 
foreman  demand  that  initially 
had  been  made  on  the  Haverhill 
and  Worcester  papers.  Then 
N.L.R.B.  petitioned  for  an  in¬ 
junction  in  both  cases  based  on 
the  unfair  labor  charges  under 
Section  8(b)4(d)  of  the  Taft- 
Hartley  Act. 

I.T.U.  Executive  Council  pro¬ 
ceeded  therewith  to  amend  cer¬ 
tain  of  its  General  Laws  and  on 
the  basis  of  the  revised  General 
Laws  and  the  agreement  of  both 
parties  to  negotiate  on  the  re¬ 
vised  laws,  the  court  refused  an 
injunction  against  I.T.U.  in  the 
Haverhill  case. 

N.L.R.B.  found  that  I.T.U. 
was  not  legally  entitled,  under 
the  Taft-Hartley  Act,  to  strike 
the  Worcester  paper  in  an  at¬ 
tempt  to  force  the  Worce^+er 
publisher  to  assign  “paste-make¬ 
up”  work  to  its  own  union  mem¬ 
bers  rather  than  to  non-I.T.U. 
employees  then  employed  in  that 
type  of  work. 

In  December,  1958  an  N.L.R.B. 
Trial  Examiner  found  that 
I.T.U.’s  contract  demands  on 
and  resultant  strike  against  the 
Worcester  papers  violated  the 


The  Board  ordered  a  stop  to 
such  closed  shop  hii’ing,  the  un¬ 
ion  foreman  provision,  union 
control  of  apprentice  training, 
and  directed  the  parties  to 
specify  in  their  contracts  the 
legal  pi-ovisions  of  the  I.T.U. 
General  Laws.  The  Board  fur¬ 
ther  invoked  the  Brown-Olds  re¬ 
imbursement  penalty  against  the 
New  York  Daily  News  and  the 
I.T.U.  mailers  ordering  that  pa¬ 
per  and  the  union  “jointly  and 
severally”  to  refund  to  the  em¬ 
ployees  in  the  News  mail  room, 
and  the  I.T.U.  alone  to  refund 
to  the  employees  in  the  Wall 
Sti’eet  Journal  mail  room,  the 
initiation  fees,  dues  or  any  other 
moneys  illegally  extracted  from 
them.  The  New  York  Daily 
News  has  petitioned  for  a  re¬ 
hearing. 

Additional  N.L.R.B.  charges 
now  in  the  process  of  investiga¬ 
tion  have  been  filed  against  other 
newspapers  having  I.T.U.  con¬ 
tracts.  One  paper  is  charged 
with  discrimination  in  I.T.U. 
hiring  and  tenure  of  employ¬ 
ment  against  an  I.M.U.  mem¬ 
ber.  Another  paper  has  been 
charged  by  I.M.U.  with  unfair 
labor  practices  favoring  I.T.U. 

These  recent  N.L.R.B.  in¬ 
quiries  follow  U.  S.  Court  and 
N.L.R.B.  decisions  on  illegal  hir¬ 
ing  practices. 

Our  files  now  contain  1,436 
union  contracts  showing  results 
of  all  negotiations.  These  files 
reflect  the  manifold  variations 
of  local  problems.  Unions  em¬ 
ploy  diverse  innovations  in  their 
never-ceasing  attempts  to  make 
further  inroads  into  manage¬ 
ment  prei’ogatives.  Thus  man¬ 
agement  must  be  ever  alert  to 
preseiwe  publication  against  ex- 
oi'bitant  bargaining  demands. 

GEORGE  N.  DALE, 
Richard  H.  Amberg 
Eugene  C.  Bishop 
William  A.  Dyer  Jr. 

Robert  C.  Millar 
Hugh  B.  Patterson  Jr. 

Albert  Spendlove 

• 

Real  Estate  Review 

Montreal 

In  its  edition  of  Friday,  April 
10th,  the  Gazette  published  for 
the  fifth  consecutive  year  its 
annual  “Real  Estate  Review” 
with  full  color  in  a  cover  design. 
The  section  ran  to  8  pages  and 
contained  over  9,500  lines  of 
real  estate  advertising. 

EDITOR  X  P 


Through  ANPA  Credit  Bul¬ 
letins  in  1958  members  have  re¬ 
ceived  reports  on  approximatdy 
3,300  advertising  agencies  and 
advei'tisers.  More  than  3,500  in¬ 
quiries  by  letter,  telephone  and 
telegraph  were  answered. 

The  Credit  Department  re¬ 
ceived  577  claims  for  collection 
on  which  it  collected  $65,088.01 
Part  of  this  amount  was  incident 
to  claims  received  prior  to  1968. 

Since  the  1958  (Convention  no 
agency  granted  an  ANPA  Credit 
Rating  has  failed. 

There  are  now  1,080  agencies 
on  the  ANPA  Credit  Rating  list, 
seven  more  than  a  year  ago. 
Fifty-six  names  have  been  add¬ 
ed  during  the  past  year. 

There  wei‘e  82  applications  for 
ANPA  Credit  Rating  in  1958,  as 
against  79  in  1957,  from  adver¬ 
tising  agencies  located  in  18 
States,  the  District  of  ColumKa 
and  Canada.  Action  taken,  in¬ 
cluding  7  carried  over  from  1957 
follows : 

Credit  Rating  Granted  ...52 
Applications  Placed  in  Sus¬ 
pense  Pending  Receipt  of 
Further  Infonnation  . .  .23 
Applications  now  being 

Processed . 14 

Total . 89 

The  foregoing  figures  include: 
Applications  Received  This 

Year  . 82 

Carried  over  from  Pie- 

ceding  Year  . ' 

Total . 89 

Removed  from  ANPA  Credit 
Rating  List: 

Mergers  or  Liquidated  ...33 
Failure  to  Meet  Criteria  .  .15 
Discontinued  Agency  .4c- 

tivities  . 1 

Total . /IS 

Since  the  last  Convention, 
changes  have  been  made  a? 
follows : 

Transfers  of  Credit 


Ratings . 41 

Name  Changes . 42 

Rating  Increases  . 71 

Rating  Decreases . 87 

Rating  Adjustments  . 18 

• 


Gen.  Curtis’  Wife  Dies 

Allentown,  Pa 
Mrs.  Charles  G.  Curtis,  wife 
of  Major  General  Charles  C. 
Curtis,  advertising  director 
the  Call  Chronicle  Newspapers, 
died  April  18  after  several 
months  illness.  General  Curtis 
is  recuperating  at  home  from  a 
heart  attack. 
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SOMETHING  BETTER 


IS  COMING  YOUR  WAY 


The  extra  services,  extra  features  of 
the  supplements  —  both  regular  Sunday 
editions  and  those  intriguing  special  oc¬ 
casion  issues  —  have  come  to  demand 
something  extra  in  paper. 

The  answer  from  Great  Northern  —  is 
"JET.” 

For  "JET”  is  the  way  to  make  a  supple¬ 
ment  stand  out ...  in  depth  and  contrast 
of  half  tones,  in  cleanness  of  text,  and 
with  color,  particularly  with  briskness  of 
color  work.  "JET,"  in  brief,  provides  fidel¬ 
ity  of  reproduction.  "JET”  makes  a  sup- 
P ^ment  competitive. 


Great  Northern's  new  sheet  is  built 
from  plentiful,  fine-grained  groundwood 
stock.  Extra  calendering  is  applied  for 
smoothness.  Careful  treatment  and 
blending  of  pulp  produces  a  white  sheet. 

While  relatively  new,  "JET"  is  a  proved- 
in-use  paper.  Over  recent  months  accept¬ 
ance  and  enthusiasm  have  come  from 
many  major  printers  and  publishers.  And 
behind  the  endorsements  stands  Great 
Northern  .  .  .  with  its  abundance  of  nat¬ 
ural  resources  and  over  a  half-century  of 
experience  in  the  art  of  paper  making. 

We  will  be  pleased  to  send  you  samples 


of  the  work  "JET"  has  done,  along  with 
the  details  of  what  it  can  do  for  you. 


GREAT  NORTHERN 
PAPER  COMPANY 

General  Sales  Office 
342  MADISON  AVENUE 
NEW  YORK  17,  N.  Y. 

DISTRICT  SALES  OFFICES 

20  PROVIDENCE  STREET,  BOSTON  16.  MASSACHUSETTS 
230  NORTH  MICHIGAN  AVENUE  •  CHICAGO.  ILLINOIS 


QUAL-ITY,  service,  leadership  in  AMERICAN  NEWSPRINT 
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SEC  THE  NEW  COLOR-JI/IATIC  IN  ACTIW! 


This  —  The  new  COLOR-MATIC  —  is  the  only  news¬ 
paper  press  built  in  a  century  giving  you  an  entirely 
new  concept  of  profitable  newspaper  production! 

We’re  not  just  talking  about  “savings”.  We  mean  the 
actual  ability  of  the  COLOR-MATIC  to  make  real 
money  for  your  paper! 

WHY  THE  COLOR  MATIC  WILL  CHANGE  YOUR  WHOLE  LINE 
OF  THINKING  ABOUT  NEWSPAPER  ECONOMICS  — 

■  It  opens  the  way  to  a  vast,  new  advertising  market 
potential  for  profitable  full  color  reproduction  —  and 
it  places  your  paper  years  ahead  in  the  market! 

^  It  provides  you  with  unequalled  pressroom  operating 
efficiencies  —  at  speeds  up  to  70,000  P.P.H.  to  drop 
your  unit  cost  —  which  enable  you  to  put  regular  daily 
R.O.P.  color  editions  on  the  street  on  a  money-making 
basis. 

■  It  is  the  world’s  first,  and  finest,  streamlined  news¬ 
paper  press  unit  —  designed  as  a  “business  machine.” 

■  IMPORTANT:  Should  you  buy  the  COLOR-MATIC? 
Hoe  will  provide  you  with  unbiased,  specific  informa¬ 
tion  invaluable  in  making  this  important  decision. 

HOW  THE  COLOR  MATIC  OPERATES  TO  CHANGE  YOUR 
WHOLE  LINE  OF  THINKING  ABOUT  NEWSPAPER  PRODUCTION  — 

■  The  most  ruggedly  constructed,  precision-made  press 
unit  ever  built .  . .  for  continuous  operation. 


•  Fully  integrated  and  operationally  streamlined  to 
make  production  deadlines  easy  to  meet  with  high  speed 
black  and  white  or  accurately  registered  color  work. 

■  Functionally  designed  by  Henry  Dreyfuss,  world 
famous  industrial  designer,  with  astonishingly  easy 
adjustments  and  controls. 

■  Engineered  for  easy  access  to  all  mechanisms  — 
requiring  only  two  tools  for  operational  adjustments. 

■  Entirely  new  inking  system  which  permits  quick 
ink  changes  —  quick  color  wash-ups. 

PLUS  these  other  Exclusive  COLOR-MATIC  features: 

New,  unit-type,  couple-drive  that  assures  accurate  color 
registration  . . .  new  couple  reversing  and  silencing  fea¬ 
tures  .  .  .  semi-automatic  roller  sockets  .  .  .  continuous 
circulation  ink  pumps  .  .  .  quick  change  plug-in  ink 
containers,  easy  to  clean  vertical  ink  rails. 


SO  L  » 


been  placed  bJ  IioTal 
organizations  for  new  COLOR  Malfr  "owspaper 
-quick  agreement  witbZ  . 
toges  and  proeres*  ..  I- 
Hoe  unit'  *  "oenng  of  this  new 


II!  •  Sf^yywy  it  will  place  your  paper  years  AHEAD! 
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910  East  138th  Street  •  New  York  54,  N.  Y. 

SALES  OFFICES:  NEW  YOBK  •  BOSTON  •  CHICAGO  •  SAN  FRANCISCO  •  DALLAS  •  MIAMI 

THE  WORLD’S  FINEST  PRINTING  EQUIPMENT 


1,300,000  POUNDS  OF  INK 
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...  by  tank  car 
...  by  tank  truck 
...  by  drum 

1,300,000  pounds!  This  is  the  volume  of  news 
ink  Huber  con  move  in  a  single  day. 


Drum...  tank 
truck ...  or  tank  car 
—you  can  count 
on  Huber  to  deliver 
top-quality  news 
ink  — day  in 
day  out. 


J.  M.  HUBER  CORPORATION  •  INK  DIVISION 
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30  Days  Hath  Union 
‘Paid  Holiday’  List 


The  list  of  holidays  in  the  largest  percent  of  newspapers 
newspaper  business  is  growing  not  paying  for  any  unworked 
and  so  are  the  union’s  demands  holidays, 
for  pay  on  days  they  don’t  work.  The  six  most 
In  a  study  of  practices  on  602  days  are  New  Year’s,  Memorial, 
daily  newspapers,  the  ANPA  '  '  ....  . 

Special  Standing  Committee  has 
compiled  the  following  list  of 
30  days  that  are  obseiwed  as 
holidays  by  one  or  more  pub¬ 
lishers  in  the  U.  S.,  Canada  and 
Puerto  Rico: 

New  Year’s  Day. 

Lincoln’s  Birthday. 

Washington’s  Birthday. 

Easter  Sunday. 

Easter  Monday. 

Memorial  Day. 

Independence  Day. 

V-J  Day. 

Labor  Day. 

Columbus  Day. 

Veterans’  Day. 

Thanksgiving  Day. 

Christmas  Day. 

(Local) 

Fast  Day. 

Jefferson  Davis  Day. 

Kamehameha  Day. 

Mardi  Gras  Day. 

Patriots’  Day. 

Pioneer  Day. 

San  Jacinto  Day. 

Employee’s  Birthday. 

Floating  Holiday.  (Day  of 
employee’s  choice). 

(Canada) 

Good  Friday. 

Empire  Day. 

Victoria  Day. 

Queen’s  Birthday. 

Dominion  Day. 

Civic  Holiday. 

Armistice  Day. 

Boxing  Day. 

Slightly  more  than  half  of 
the  newspapers  said  they  do  not 
publi.sh  on  all  holidays.  Pub¬ 
lishing  on  a  holiday  is  mostly  a 
big-city  custom.  A  few  small 


time  and  one-half  plus  a  day’s 
.  ,■  in  reouiuti  oi  tne  iiu-wum.-  puy  for  working  on  a  holiday, 
conunon  o  i  ppjjjgjpjg^  union  leaders  the  report  noted. 

have  advanced  the  argument  Many  variations  in  holiday 
that  the  extension  of  paid  time  practices  are  shown.  Some 
to  hourly  workers  can  be  con-  papers,  for  example,  pay  only 
sidered  a  reproportionment  of  dayside  employees  for  unworked 
pay  they  received  for  working,  holidays. 

Instead  of  receiving  the  total  * 

amount  of  money  they  would  Radio-TV  Building 
normally  get  for  the  hours  Dallas  Tex 

_ _ , _ , worked,  a  certain  amount  is  Dallas  Morning  News 

In  respect  to  union  attitudes  withheld  for  such  ‘fringe  bene-  construct  a  building  for 

on  holidays,  the  report  has  this  fits’  as  unworked  holidays.  The  its  television  and  radio  stations 
to  say:  amount  withheld,  unions  con-  WFAA  on  property  adjacent  to 

“Since  hourly  production  work  tend,  offsets  pay  losses  when  the  the  News’  10-year-old  building. 
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on  the  previous  day. 

Demands  for  Liberalization 

The  report,  prepared  for  the 
Piidance  of  publishers  in  the 
liazardous  haze’’  of  union  de- 
■nands  for  further  liberalization 
of  holiday  pay  practices,  brought 
out  that  more  than  70  percent  of 
the  newspapers  pay  unionized 
workers  for  at  least  one  un¬ 
worked  holiday. 

The  number  of  holidays  paid 
for  when  not  worked 


BUY  ALL  3  OF  THE  BIG  3  AND  SAVE  9V2<  A  LINE! 


Thrifty  All-3  Rate 
BUY  ALL  3  AND  SAVE 


ranges 

from  one  to  11.  More  than  half 
of  the  responding  papers  pay 
for  six  or  more  unworked  holi- 
aays. 

New  England  was  found  to  be 
the  most  liberal  region  with  re- 
^t  to  paying  for  unworked 
holidays;  the  Southwest  has  the 
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The  Rinfi  ^  of  Truth' 


15  "Hometown"  Newspapers  covering  Northern  Illinois  —  Springfield,  Illinois  —  Sor 
Diego,  California  —  and  Greater  Los  Angeles  .  .  ,  Served  by  the  COPLEY  Washingtor 
Bureau  ond  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC 
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All  across  Dixie  jou  sjic 


FROM  THE  OCEAN  come  hundreds  of  subjects  for  study 
and  experimentation  at  the  U.  S.  Fisheries  Research  Labora¬ 
tory,  Pascagoula,  Mississippi.  Harvey  R.  Bullis,  shown  here, 
heads  a  staff  of  48  scientists,  fishermen  and  technologists, 
who  constantly  seek  new  ways  of  catching,  processing,  mar¬ 
keting  and  preparing  seafood.  First  successful  system  of  net 
trawling  for  red  snapper  has  been  an  important  recent  contri¬ 
bution  to  the  Gulf  Coast  fishing  industry. 


CHROME  STRIPS  FOR  AUTOMOBILES  are  inspected 
at  one  of  the  Valdosta,  Georgia,  plants  of  Metal  Products 
Division  of  Thompson  Industries,  Inc.  The  company  has  six 
metal  fabricating  installations  within  SO  miles  of  Valdosta. 


THE  SOUTH  TRADERS  with  the  world!  Fast  growing,  deep¬ 
water  port  of  Pensacola  now  handles  double  the  number  of 
vessels  it  did  in  1950.  Varied  Southern-produced  goods  and 
locally  manufactured  paper,  lumber,  creosoted  poles,  ferti¬ 
lizer,  nylon  yam,  naval  stores  and  soya  bean  meal  and  many 
other  products  are  exported  from  here  and  more  than  a 
dozen  other  Southern  deep-sea  ports. 


silicreasin^  landmarks  of  progress ! 


JLnJuslrial  smokestacks. .  .city  skyscrapers. .  .fine  dwellings — in  the  Southland, 
new  signs  of  progress  appear  daily  in  this  phenomenal  regional  development ! 

Before  the  day  of  modern  farming  techniques,  cotton  crops  were  devas¬ 
tated  regularly  by  the  boll  weevil.  So,  farmers  turned  to  growing  other  crops 
instead  . .  .  marking  the  beginning  of  today’s  important  agricultural  diver¬ 
sification.  And,  in  one  city.  Enterprise,  Alabama,  a  monument  was  raised 
about  forty  years  ago  to  the  indirect  cause  of  prosperity  in  that  area  —  the 
lowly  boll  weevil! 

Agricultural  diversification  is  but  one  phase  of  the  South’s  present  march 
forward.  Ten  thousand  manufacturing  plants  have  come  into  Dixie  since  the 
end  of  World  War  II  . . .  bank  deposits  also  have  increased  by  $6  billion  . . . 
and  retail  sales  by  $5  billion  —  reflecting  a  rate  of  growth  greatly  outpacing 
that  of  the  nation  as  a  whole! 

Electric  power  use  in  the  area  served  by  the  operating  companies  of  The 
Southern  Company  has  tripled  during  post-war  years.  These  affiliates  of  The 
Southern  Company  —  in  Alabama,  Georgia,  Florida  and  Mississippi  —  will 
further  increase  generating  capacity  by  1,397,250  kilowatts,  spending  over 
one-half  billion  dollars  for  these  and  other  new  facilities  in  the  next  three  years. 

The  last  half  of  the  twentieth  century  belongs  to  the  South! 


THE  SOUTHERN  COMPANY 


ATLANTA- 1330  W.  PEACHTREE  STREET 
BIRMINGHAM  •  600  N.I8  TH  STREET 


Alabama  Power  Company . Birmin(h«m,  AUbama 

Georgia  Power  Company . Atlanta,  Gaorfia 

Gulf  Power  Company . Pensacola.  Florida 

Mississippi  Power  Company . Gulfport,  Mississippi 

Southern  Electric  Generating  Co. .  Birminiham,  Alabama 


MONUMENT  TO  THE  BOLL  WEEVIL  cotton  pest  stands  in  Enterprise,  Alabama,  a  symbol 
of  diversification  from  cotton  to  peanuts  and  other  crops  in  that  area.  It  is  located  in  the  “Peanut 
Capital  of  the  World" —  part  of  the  areas  in  Alabama,  Georgia,  Florida  and  Mississippi  which 
produce  half  of  America's  peanuts.  Pretty  Shirley  Davis,  current  queen  of  Alabama’s  Annual 
Peanut  Festival,  holds  aloft  peanuts,  one  of  the  products  which  has  helped  to  build  the  agricultural 
and  industrial  prosperity  of  the  South. 
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Dailies  Hit 
Radio  Claim 
On  News 

Cleveland 

Cleveland’s  newspapers,  the 
Plain  Dealer,  News  and  Press, 
and  some  of  the  radio  stations 
have  been  engaging  in  a  brisk 
debate  over  what  medium  can 
best  present  the  news. 

The  News,  on  its  front  page, 
has  been  running  two-column 
boxes,  telling  its  readers  how 
much  better  a  newspaper  can 
cover  and  present  the  news  than 
can  the  radio. 

“The  total  wordage  from  all 
new's  broadcasts  (and  repeated 
broadcasts)  over  television  and 
radio  in  Cleveland,  on  the  most 
news-important  day,  cannot  ex¬ 
ceed  9,000  words.  Words,  inci¬ 
dentally,  which  cannot  be  re¬ 
checked  or  re-heard,”  the  paper 
said. 

Private  Sponsorship 

“In  the  News  each  day,  you 
will  have  24,000  to  30,000  words 
of  news. 

“This  newspaper  comes  to  you 
from  an  enterprise  incorporated 


to  publish  news  without  timidity 
or  favoritism — this  is  our  single 
business.  But  practically  all  air¬ 
wave  newscasts  come  from  a 
private  sponsor,  with  natural 
reservations  about  controversial 
matters.” 

In  another  box  on  Page  One, 
the  News  said  that  the  national 
news  magazines  also  could  not 
compete. 

“The  News,  in  12  days,  from 
Feb.  29  to  March  11,  had  a  total 
of  2,858  inches  of  foreig^n,  na¬ 
tional,  national  sport,  national 
business,  science,  theater  and 
TV  news,”  the  paper  said.  “U.  S. 
News  &  World  Report  from  the 
same  fields,  in  two  weekly  issues 
for  the  same  dates,  published 
1,619  inches;  Time  had  1,418, 
and  Newsweek,  2,547.” 

The  Cleveland  Press,  in  a  full 
page  ad,  said  “only  a  complete 
and  expertly  staff^  newspaper 
can  cover  so  many  happenings 
in  so  many  places  and  bring  the 
results  to  you  promptly,  checked 
out,  assembled,  interpreted,  if 
necessary,  and  well  written.” 

The  Plain  Dealer  has  been 
running  ads,  the  general  tone  of 
which  is  “Nothing  can  replace 
your  daily  newspaper.”  The 
Plain  Dealer  is  advising  its 
readers  to  read  the  Plain  Dealer 
to  find  out  what  programs  to 
hear  on  radio  and  television. 

Station  WERE  had  “editori¬ 


OH!  ONE  MORE  THINO 
MISS  SHARP!  I  DON’T 
I  WANT  TO  BE  DISTURBED 
^  FOR  THE  NEXT 
VHOURORSO! 


That's  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 


Address 

City 

Company 


Mail  check  to 


Editor  &  Publisher 

1475  BROADWAY  MEW  YORK  36.  N.  Y. 

16.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10M 


als”  on  the  air,  striking  at  the 
newspapers’  claim  that  they 
can  cover  and  report  the  news 
better.  WERE  told  its  listeners 
that,  on  the  air,  they  could  get 
the  news  “free,  for  nothing.” 

The  Cleveland  News,  which 
began  the  attack,  did  so  after 
the  three  radio  stations  kept  re¬ 
peating  the  news  that  the  three 
dailies  had  increased  their  price 
from  7c  to  10c. 


Tulsa  SDX  Chapter 
Installed  by  Byron 


Tulsa,  Okla. 

The  Tulsa  chapter  of  Sigpna 
Delta  Chi  is  the  first  to  be  in¬ 
stalled  during  the  fraternity’s 
50th  anniversary. 

Ten  Oklahoma  newsmen  were 
initiated  into  the  fraternity 
April  16  by  James  A.  Byron, 
news  director  of  station  WBAP- 
TV,  Fort  Worth,  fraternity 
president. 

In  the  class  were:  Bill  Butler 
and  John  E.  Walker,  Tulsa 
World;  Frosty  Troy  and  John 
Booker,  Tuha  Tribune;  Forrest 
Brokaw,  Bob  Shaw  and  Carl 
Boye,  KVOO;  Jack  Morris, 
KTUL-TV;  William  E.  Hayes, 
University  of  Tulsa  journalism 
instructor,  and  J.  L.  Jennings, 
editor,  Bartlesville  Examiner- 
Enterprise. 

Howard  A.  Stewart,  Tribune, 
is  chapter  president;  Deacon 
New,  Oil  and  Gas  Journal,  vice- 
president;  and  Travis  Walsh, 
World,  secretary-treasurer. 

The  Tulsa  chapter  has  35 
members.  The  only  other  chap¬ 
ter  of  Sigma  Delta  Chi  in  Okla¬ 
homa  is  in  Oklahoma  City. 


2  Women  Cited 


Lincoln,  Neb. 

Mrs.  Nancy  Benjamin  Ray, 
reporter  for  the  Lincoln  Star, 
and  Mrs.  Lilas  Thomas,  re¬ 
porter  of  the  Keith  County 
News,  were  named  women  jour¬ 
nalists  of  the  year  at  the  an¬ 
nual  Matrix  Dinner  of  Theta 
Sigma  Phi  at  the  University  of 
Nebraska. 
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Enlarging 
Fairchild 
Is  Shown 


United  Pij 


ess 


AROUND  THE  WORLD 

AROUND  THE  aOCK 
EDITOR  fli  P 


A  new  model  of  the  Fairchild 
Scan-A-Graver  electronic  en¬ 
graving  machine,  offering  two 
ratios  of  enlargement  in  addi¬ 
tion  to  the  one-to-one  repro¬ 
ducing  feature,  was  unveiled  by 
the  Graphic  Equipment  Division 
of  Fairchild  Camera  and  Instru¬ 
ment  (Corporation  at  the  ANPA 
meeting  this  week. 

Known  as  the  “Scan-A-Graver 
Illustrator”,  the  new  machine 
was  introduced  to  fill  a  market 
requirement  between  the  Stand¬ 
ard  Scan-A-Graver  and  the 
Fairchild  Scan-A-Sizer. 

The  Illustrator  makes  en¬ 
largements  directly,  automati¬ 
cally,  in  ratios  of  1:1.7  and 
1:2.2,  in  addition  to  same  size 
engravings.  ’The  different  ratios 
are  achieved  by  changing  the 
copy  cylinder  only,  an  operation 
that  requires  about  three  sec¬ 
onds. 

The  Illustrator  has  been  re¬ 
designed  to  include  a  hood  which 
assures  quiet  operation  and 
office  equipment  appearance,  al¬ 
lowing  the  machine  to  be  oper¬ 
ated  in  any  department  of  a 
newspaper  or  printing  estab¬ 
lishment. 

Another  feature  is  a  “flop 
switch”  which  causes  the  en¬ 
graving  head  to  move  in  an  op¬ 
posite  direction  to  the  scanning 
head,  reversing  the  direction  in 
which  a  picture  faces  for  better 
page  make-up,  ad  layout  and 
special  effects. 

The  “Hlu.strator”  also  fea¬ 
tures  controlled  distortion,  al¬ 
lowing  the  operator  to  extend 
copy  in  either  of  two  directions 
for  unusual  exaggerating  ef¬ 
fects.  This  has  a  varied  number 
of  uses  including  copy  fitting  in 
difficult  layouts,  improvements 
in  perspective  and  appearance 
of  products,  interiors  and  build¬ 
ings. 

A  reverse  switch  is  also  in¬ 
cluded  in  the  machine,  produc¬ 
ing  a  white  on  black  engraving 
from  black  on  white  copy. 
reverse  can  also  be  engraved 
“half  and  half”  by  flipping  tbe 
switch  at  the  mid-point  of  the 
engraving. 

For  same-size  engraving,  the 
machine  will  accept  any  copy  up 
to  8  X  10  inches.  ’The  1.7  enlarg¬ 
ing  cylinder  accepts  copy  up  to 
4%  inches  wide,  while  the  maxi¬ 
mum  copy  size  for  the  2.2  en¬ 
larging  cylinder  is  3*/4  inches 
wide. 

The  “Illustrator”  will  p^uce 
engrravings  up  to  8  x  10  inches. 
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Sell  full  page  color 

executed  with  the  aid  of 

ROP  Blue  Ribbon  CC  Mats 

baked  on  the  form  and 
ready  for  newspaper  casting 

Since  the  advent  of  Hliie  Hihhoii  CC  Mats,  news¬ 
papers  and  advertisers  have  commanded  superior 
facilities  in  securing  full  page  color  free  from  dis¬ 
figuring  faults  of  register. 

Blue  Kihhon  CC  mats,  molded  hy  direct  pressure 
and  baked  on  the  form,  go  directly  into  the  newspaper 
casting  box  for  final  curved  casts,  as  many  as  desired. 

There  is  no  substitute  for  register.  A  page  with 
tlie  same  expense  of  art.  engraving  and  typography 
may  he  a  thing  of  beauty  or  an  eyesore  due  to  mat 
shrinkage. 

All  Bine  Ribbon  Mats  are  notably  free  from  shrink¬ 
age.  ^  ith  the  Bine  Ribbon  CC  mat.  you  a\  (>id  the 
hazards  of  double  stereotyping  in  which  a  shrinkage 
typp  of  mat  is  used  for  the  final  mold. 

Bapers  ha\ing  direct  pressure  facilities  or  those 
enjoying  friendly  relations  with  a  commercial  shop, 
thus  ecpiipped.  will  find  new  stimulus  for  profitable 
business  by  exploring  the  possibilities  of  Blue  Rib¬ 
bon  C(]  mats. 

Certified  Dry  Mat  Corporation 

_ _  555  FIFTH  AVENUE.  DEPT.  P  NEW  YORK  17.  NEW  YORK 
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A  Blue  Ribbon  Mat 

for  every  advertising  need 

Depth,  clarity,  uniformity  make  Certified  Blue  Kihhon  Mats, 
haked  on  the  form,  a  symbol  of  (|ualit\  in  newspaper  adver¬ 
tising  campaigns.  The  inclusive  Blue  Bihhon  line  offers  a 
special  product  for  each  situation. 

Besides  the  Blue  Kihhon  CC  Mat.  <les/  rihed.  Certified  offers 
you  — 

ROP  Blue  Ribbon  UC  Mats 

These  may  well  be  your  choice  for  BOP  Color  or  general 
advertising  purposes.  Tliey  have  a  sensitive  base  with  coating 
tough  enough  to  withstand  the  pull  of  undercut  halftone  dots. 
Suitable  for  vacuum  casting  of  ROP  curved  plates  for  news¬ 
papers. 

Blue  Ribbon  Regular  Mats 

Sensitive  base  and  coating  adapt  this  mat  to  reprixluction 
of  copper,  zinc  or  plastic  engravings  in  flat  ca>ts. 

Blue  Ribbon  BC  Mats 

Sensitive  base  with  coating  that  gives  increa'^ed  resistance 
to  undercut  dots. 

Blue  Ribbon  UCR  Mats 

Specially  developed  for  situations  where  undercutting  of 
halftone  dots  is  frequent. 
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ANPA 

Trucks’  Accident 
Rate  at  Low  Mark 


The  lowest  accident  rate  in 
18  years  w'as  achieved  by  the 
1958  Safe  Driving  Campaign 
sponsored  jointly  by  American 
Newspaper  Publishers  Associa¬ 
tion  and  InteiTiational  Circula¬ 
tion  Managers  Association. 

7,446  vehicles  of  524  U.  S. 
and  Canadian  newspapers  par¬ 
ticipating  in  campaign  drove 
180,262,499  miles  in  1958  with 
2,997  accidents.  This  is  at  a  rate 
of  1.66  accidents  for  every  100,- 
000  miles. 

For  18  Years 

During  18-year  history  of  the 
campaign,  newspaper  trucks 
drove  1,976,923,223  miles  with 
40,659  accidents  of  all  types 
reported,  for  a  rate  of  2.06  ac¬ 
cidents  for  every  100,000  miles. 

The  ANPA-ICMA  Safe  Driv¬ 
ing  Campaign  creates  an  aware¬ 
ness  of  the  importance  of  safe 
driving,  and  has  resulted  in  an 
ever-decreasing  number  of  acci¬ 
dents  on  the  public  highways. 


Some  newspapers  have  bene¬ 
fited  through  a  reduction  of  in¬ 
surance  premium  payments.  The 
1958  record  may  bring  about 
additional  reductions  in  insur¬ 
ance  premiums  for  other  news¬ 
papers. 

57  newspapers  in  1958  pre¬ 
sented  798  gold-plated  “No 
Accident”  buttons  and  wallet 
cards  to  operators  of  their  ve¬ 
hicles  who  had  completed  from 
one  to  18  years  of  driving  with¬ 
out  an  accident. 

3  Fatal  Accidents 

During  1958  three  fatal  acci¬ 
dents  were  reported,  two  more 
than  in  1957.  Participants  re¬ 
ported  90  non-fatal  pedestrian 
accidents,  one  more  than  the 
pi'evious  year;  2,496  collisions 
and  408  other  types  of  accidents. 
Bodily  injury  loss  for  1958 
amounted  to  $24,416.03  and 
property  damage  to  $176,132.29, 
a  total  loss  of  $200,548.32. 

Newspapers  receiving  awards, 
follow; 


You  Won't  be 
Sticking 
Your  Neck 
Out... 

^^when  you  ask  us  to 
show  you  how  a 
Whitlock  promotion 
can  add  dollars  to  your  newspaper's  income. 
Right  now  is  the  best  time  to  ask,  at  no  obliga¬ 
tion  or  cost,  how  we  can  bring  more  revenue  to 
your  newspaper. 


Whitlocls 

and  Compansr,  Inc. 

7425  Lake  Street  River  Forest,  Illinois 

4}  Y ears  Of  Successful  Circulation  Promotion 


PRIVATE  MOTOR  CARRIER 

Group  A 

(circulation  up  to  20,000  copies) 

Fifty-three  newspapers  oper¬ 
ated  218  vehicles  4,062,368  miles 
with  46  accidents,  a  rate  of  1.13 
accidents  per  one  hundred  thous¬ 
and  miles. 

First  —  Sarda  Cruz  (Calif.) 
Sentinel.  15  vehicles  198,583 
miles  without  an  accident. 

Second — Grand  Junction 
(Colo.)  Sentinel.  4  vehicles  185,- 
957  miles  without  an  accident. 

Third — Oswego  (N.  Y.)  Pal¬ 
ladium-Times.  12  vehicles  175,- 
680  miles  without  an  accident. 

Group  B 

(20,001  to  50,000  copies) 

Eighty-three  newspapers  op¬ 
erated  510  vehicles  9,982,076 
miles  with  136  accidents,  a  rate 
of  1.36  accidents  per  one  hun¬ 
dred  thousand  miles. 

First  —  Joplin  (Mo.)  Globe 
and  News  Herald.  5  vehicles 
207,926  miles  without  an  acci¬ 
dent. 

Second  —  Brantford  (Ont.) 
Expositor.  4  vehicles  163,713 
miles  without  an  accident. 

Third  —  Pottsville  (Pa.)  Re¬ 
publican.  8  vehicles  137,095  miles 
without  an  accident. 

Group  C 

(50,001  to  100,000  copies) 

Ninety-one  newspapers  oper¬ 
ated  625  vehicles  14,264,605 
miles  with  183  accidents,  a  rate 
of  1.28  accidents  per  one  hun¬ 
dred  thousand  miles. 

First — Columbus  (Ohio)  Citi¬ 
zen,  81  vehicles  2,168,100  miles 
without  an  accident. 

Second  —  Amarillo  (Tex) 
News  and  Globe-Times.  45  ve¬ 
hicles  1,352,330  miles  without  an 
accident. 


vehicles  7,485,374  miles  with  16 
accidents,  a  rate  of  .25  accidents 
per  one  hundred  thousand  miles. 

First  —  Glendale  (Calif.) 
News-Press.  13  vehicles  395,500 
miles  without  an  accident. 

Second — Lakeland  (Fla.)  Led¬ 
ger.  14  vehicles  385,758  miles 
without  an  accident. 

Third — Dothan  (Ala.)  Eaule. 
10  vehicles  291,780  miles  with¬ 
out  an  accident. 
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Group  B 

Eighty-two  newspapers  had 
operated  for  their  account  631 
vehicles  17,628,524  miles  with 
45  accidents,  a  rate  of  .25  acci¬ 
dents  per  one  hundred  thousand 
miles. 

First — Eugene  (Ore.)  Regis¬ 
ter-Guard.  44  vehicles  820,620 
miles  without  an  accident. 

Second  —  Topeka  (Kans.) 
Capital  and  State  Journal.  11 
vehicles  702,695  miles  without 
an  accident. 

Third  —  Rockford  (Ill.)  Star  j 
and  Register-Republic.  27  1 

hides  681,252  miles  without  an  I 
accident.  I 


Group  G 

Thirty-eight  newspapers  had 
operated  for  their  account  1,175 
vehicles  42,834,997  miles  with 
136  accidents,  a  rate  of  .31  ac¬ 
cidents  per  one  hundred  thou¬ 
sand  miles. 

First — St.  Paul  (Minn.)  Pio¬ 
neer  Press  and  Dispatch.  13  ve¬ 
hicles  184,497  miles  without  an 
accident. 

Second  —  Wichita  (Kan.)  | 
Eagle.  11  vehicles  142,324  miles  r 
without  an  accident. 

Third  —  Kansas  City  (Mo.) 
Star.  473  vehicles  16,245,739 
miles  with  one  accident,  a  rate 
of  .01  accidents  per  100,000 
miles. 


Third — Durham  (N.  C.)  Her¬ 
ald  and  Sun.  5  vehicles  98,602 
miles  without  an  accident. 

Group  D 

(Over  100,000  copies) 

One  hundred  and  twenty-nine 
newspapers  operated  3,951  ve¬ 
hicles  84,004,546  miles  with 
2,432  accidents,  a  rate  of  2.89 
accidents  per  one  hundred  thou¬ 
sand  miles. 

First — Grand  Rapids  (Mich.) 
Press.  9  vehicles  175,217  miles 
without  an  accident. 

Second — Miami  (Fla.)  News. 
27  vehicles  853,017  miles  with 
two  accidents,  a  rate  of  .23  ac¬ 
cidents  per  100,000  miles. 

Third — Toronto  (Ont.)  Globe 
&  Mail.  25  vehicles  619,068  miles 
with  two  accidents,  a  rate  of  .32 
accidents  per  100,000  miles. 

CONTRACT  MOTOR  CARRIER 
Group  A 

Forty-eight  newspapers  had 
operated  for  their  account  336 


On  Daily  Schedule 

Grant.s,  N.  M. 
The  Grants  Beacon,  formerly 
twice-a-week,  became  the  Grants 
Daily  Beacon  as  of  March  31- 
James  B.  Barber,  publisher,  an¬ 
nounced  that  the  paper  began 
receiving  Associated  Press  leased 
wire  service  March  27,  and  a 
Fairchild  Scan-a-graver  has  also 
been  leased.  Harry  Moskos, 
fonner  Albuquerque  (N.  M.)  ,■ 
Tribune  reporter,  is  the  editor.  | 
•  g 

New  Pa^e  1  Slogan 

MOLI.NE,  Ill- 
The  Moline  Daily  Dispatch 
has  added  a  slogan  to  its  front 
page  masthead.  Under  the 
paper’s  name  appears  the 
ing  slogan,  which  is  being  used 
on  Dispatch  letterheads  and 
whenever  the  paper’s  name  is 
mentioned:  “Moline,  East  Mo¬ 
line,  Ill— The  Farm  Implement  j. 
Capital  of  the  World.”  I 
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3  JET  FLAGSHIPS  DAILY 
BETWEEN  NEWYORK  AND  LOS  ANGELES 

also  daily  service  between  New  York,  Chicago  and  San  Francisco 


Fly  American 

the  Jet  Airline 

Coast-to-Coast 


•  Now  American  offers  you  the  most  complete  transcontinental 
jet  service. 

•  American’s  707  Jet  Flagships  fly  you  vibration-free  and  quiet  in 
the  smooth,  radar-guided  skyways  far  above  most  weather. 

•  On  every  jet  flight,  you’ll  have  your  choice  of  deluxe  Mercury  or 
economical  Roval  Coachman  accommodations. 


Whenever  you  fly,  rely  on 

AMERICAN 

AIRLINES 

THE  JET  AIRLINE 


For  reservations,  see  your  Travel  Agent  or  call  your  nearest  American  Airlines  ticket  rffice 


Press  Backs 
Treasury’s 
Bond  Sales 

Washington 

The  Savings  Bonds  progiam 
celebrates  its  18th  anniversary 
in  May.  It  brings  into  the  Treas¬ 
ury  close  to  $5  billion  a  year 
through  sale  of  Series  E  and 
H  Savings  Bonds.  Secretary 
Anderson  regards  it  as  an  im¬ 
portant  and  integral  part  of  the 
Treasury’s  over-all  debt  man¬ 
agement  program. 

Through  news,  editorial,  and 
advertising  pages  of  their  news¬ 
papers,  editors  have  supported 
on  a  sustaining  basis  the  Ti-eas- 
ui’y’s  promotion  of  Savings 
Bonds.  Last  year  over  500  daily 
newspapers  carried  10,500  Sav¬ 
in  g  s  Bonds  advertisements. 


ranging  from  three  column  by 
nine  inches  to  full  page. 

The  total  lines  of  contributed 
advertising  space  approached 
the  nine  million  mark. 

In  the  weekly  newspaper  field, 
clo.se  to  3,500  editors  regularly 
contributed  advertising  space. 

The  advertisements  were  pre¬ 
pared  by  the  Leo  Burnett  Com¬ 
pany,  a  task  force  agency  of  the 
Advertising  Council. 

Over  700  daily  newspapers 
used  a  two-column  informational 
cartoon  in  1958  called  “The 
Truth  Is.”  This  was  distributed 
twice  monthly  until  this  year, 
when  the  Treasury  introduced 
“Science  Notebook,”  another 
two-column  feature.  Daily  news¬ 
paper  acceptance  of  this  feature 
has  already  exceeded  500.  Close 
to  6,000  weeklies  imn  a  similar 
two-column  information  feature 
called  “That’s  A  Fact.” 

Editors  supported  through 
editorials,  feature  stories,  and 
photo  spreads  Share-in-America 
Savings  Bonds  campaigns  which 


Only  in  the 
newspaper... 


. . .  is  there  such  a  great  reliance  for  shopping  and 
buying  information.  Only  in  the  newspaper  does 
advertising  share  this  reliance. 

Dozens  of  independent  surveys  show  that 
customers  rely  on  newspapers  5,  10  and  even  20 
times  more  than  on  any  other  media. 

And  in  the  Chicago 
market,  more  families 
rely  on  the  Chicago 
Tribune  for  shopping 
information  than  on  all 
other  Chicago  new.s- 
papers  combined. 
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were  held  in  over  200  key  cen¬ 
ters  last  year.  Certain  publishers 
of  large  metropolitan  dailies  not 
only  created  editorials  and  edi¬ 
torial  cartoons,  but  offered  them 
in  advance  of  their  own  pub¬ 
lication  date  to  all  daily  and 
weekly  newspapers.  In  coopera¬ 
tion  with  the  National  Cartoon¬ 
ists  Society  and  leading  syn¬ 
dicates,  artists  prepared  special 
cartoon  strips  or  incorporated 
into  their  own,  Savings  Bonds 
sales  messages  that  reached  mil¬ 
lions  of  readers  of  the  comic 
pages. 

“Through  the  years  news¬ 
papers  have  been  keeping  the 
public  infomied  as  to  the  true 
values  of  Savings  Bonds  in  per- 
.sonal  security  and  in  contribut¬ 
ing  to  the  debt-management 
program  of  the  Treasury.”  Sec¬ 
retary  Anderson  said  in  a  per- 
•sonal  letter  to  some  225  news¬ 
paper  editors  and  publishers. 

• 

Editors  Will  Honor 
Defender  of  Freetloin 

Tallahassee,  Fla. 

.4n  award  to  be  given  an¬ 
nually  to  the  public  office  holder 
who  has  made  the  most  notable 
contribution  to  the  cau.se  of 
freedom  of  the  press  will  be 
made  by  the  Florida  Society  of 
Editors. 

Office  holders  at  all  levels  of 
government  will  be  eligible.  It 
will  be  knowTi  as  the  Defenders 
I  of  Freedom  award. 

I  On  the  awai’d  committee  are 
'  James  A.  Clendinen  of  the  Tam- 
pa  Tribune,  Ormund  Powers  of 
the  Orlando  Sentinel  and  Mal¬ 
colm  B.  John.son  of  the  Talla¬ 
hassee  Democrat. 

The  editors  elected  William 
I  G.  Wiley  of  the  Tampa  Tribune 
I  president.  Marion  Gaines,  Pens¬ 
acola  Xews  Journal,  was  elected 
vicepresident.  Jeanne  Bellamy 
of  the  Miami  Herald  was  re¬ 
elected  secretai’y-treasurer. 

• 

Reward  Oflferetl 
In  Vote  Fraud 

Sioux  Falls,  S.  D. 

The  Sioux  Falls  Argus-Leader 
offered  a  reward  of  $1,000  for 
infonnation  leading  to  the  arrest 
and  conviction  of  anyone  guilty 
I  of  tampering  with  ballots  in  a 
city  election  last  July  to  decide 
whether  to  adopt  a  city  manager 
form  of  government. 

The  Argu.s-Leader  made  the 
offer  in  a  news  story  across  the 
top  of  the  fi*ont  page  and  ex¬ 
plained  in  an  editorial  there  ob¬ 
viously  was  intentional  invalida¬ 
tion  of  some  ballots  in  the  elec¬ 
tion.  The  ca.se  has  baffled  local 
authorities  and  the  reward  was 
offered  as  a  public  service  in  the 
hope  that  it  might  produce  a 
break  in  the  case. 


Papers  Cited 
In  Nebraska 

Lincoln,  Nebr. 

The  Crete  Xeu\s,  the  S'eligh 
Leader,  the  Bertrand  Herald  and 
Gretna  Breeze  were  named  first 
place  winners  in  their  classes 
in  the  Nebra.ska  Press  As.sooia- 
tion  General  Excellence  contest. 

Announcement  was  made  at 
the  85th  annual  convention  of 
the  Association  here,  April  17. 

Service  to  .4gri«‘ulliire 

Knights  of  Ak-Sar-Ben  honor¬ 
ed  four  new’spapers  for  their 
seivices  to  agriculture: 

Hastings  Tribune,  for  giving: 
its  rural  subscribers  the  latest 
news  on  farming  procedures  and 
developments,  and  devoting  two 
pages  each  week  exclusively  to 
farm  new's  and  pictures. 

Dawson  County  Herald,  for 
strong  pictorial  coverage  of  all 
agricultural  events. 

Oakdand  Independent,  for  all- 
around  covei-age. 

Curtis  Enterprise,  for  de¬ 
voting  a  special  page  in  each 
is.sue  to  the  subject  and  empha¬ 
sizing  agricultural  articles  on 
page  one. 

The  Knights  of  Ak-Sar-Ben 
al.so  presented  Community  Seiv- 
ice  plaques,  to  the  following: 

Cozad  Local,  for  engineering 
19  specific  projects  for  the  town 
w'hich  were  achieved. 

Hemingford  Ledger,  for  gen¬ 
eral  community  service. 

Mitchell  Index,  for  leading  a 
drive  to  remove  80  trees  on 
Highway  26  which  caused  many 
accidents. 

Xorth  Platte  Daily  Telegraph- 
Bulletin,  for  support  to  the 
United  Fund  appeal  and  other 
fund  drives. 

Copley  Donates 
Will"  to  Library 

Andoxtr,  Mass. 

James  S.  Copley,  of  La  Jolla, 
Calif.,  has  donated  funds  for 
the  construction  of  a  $125,0(K1 
wing-addition  to  the  Oliver  Wen¬ 
dell  Holmes  Library  at  Phillips 
Academy  here. 

In  recent  years,  he  has  pro¬ 
vided  the  Holmes  Library  with 
funds  for  the  purchase  of  books 
in  the  fields  of  biography 
(American  history),  printing, 
and  publishing.  In  addition,  he 
has  contributed  to  Andover’s 
Addison  Gallery  of  American 
Art  through  membership  in  the 
Addison  Gallery  Associates. 

A  graduate  of  Phillips  .Acad¬ 
emy  (1935)  and  Yale  Univer¬ 
sity  (1939),  Mr.  Copley  is  chair¬ 
man  of  the  Board  of  Copley 
Press,  Inc.,  publishing  several 
newspapers  in  California  and 
Illinois. 
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If  you  — or  someone  in  your  organization  — 


would  like  to  learn  the  best  way  to  promote 
your  newspaper,  plan  to  be  in  Miami  Beach 
May  17,  18,  19  and  20  for  the 

TfCceUtt^  t/le 

NATIONAL  NEWSPAPER 
PROMOTION  ASSOCIATION 


Whether  your  paper  has  a  small  promotion  operation  or 
a  large  department — even  if  you  don’t  have  a  promotion  de¬ 
partment — it  will  pay  you  to  be  represented  at  the  NNPA 
Convention  at  the  Deauville  Hotel,  Miami  Beach,  Florida, 
May  17-20. 

Eveiy  phase  of  newspaper  promotion  will  be  covered  in 
detail.  Authorities  from  throughout  the  countiy  will  outline 
the  latest  techniques  and  developments  in  promotion,  circula¬ 
tion,  advertising  and  your  editorial  pages. 


Hear  34  Speakers 
Who  Can  Help 
Solve  Your 


Promotion 


Problerns ! 

WILLIAM  P.  STEVEN 

Minneapolis  Star  and  Tribune 
BARRY  URDANG 
Philadelphia  Bulletin 
ROBERT  N.  WEED 
Minneapolis  Star  and  Tribune 
ROBERT  M.  HALL 
The  Hall  Syndicate.  Inc. 

LESTER  P.  BARNHILL 
The  Miami  Herald 
FRED  MORRISON 
The  Columbus  Dispatch 
CLARENCE  HARDING 
The  South  Bend  Tribune 
BERNARD  D.  FELD.  JR. 

Birmingham  News  &  Post  Herald 
ABIGAIL  VAN  BUREN 
'n»v  'hbv) 

ROBERT  J.  McBRIDE 
Detroit  Free  Press 
DR.  HOWARD  HADLEY 
Bureau  of  Advertising 
PAUL  SNYDER 

Philadelphia  Bulletin 
ALAN  S.  DONNAHOE 

Richmond  Newspapers.  Inc. 

JOHN  W.  DIEDERICH 

Norfolk  Virginian-Pilot  and  Ledger-Star 
JAMES  L.  KNIGHT 
The  Miami  Herald 
BASIL  CAUMMISAR 

The  Louisville  Courier-Journal  and  Times 
ED  FALASCA 

Bureau  of  Advertising 
RICHARD  J.  V.  JOHNSON 
The  Houston  Chronicle 
JOEL  IRWIN 

The  Cincinnati  Enquirer 
DAVID  E.  HENES 

The  Charlotte  Observer 
RUDY  C.  MARCUS 

The  Riverside  (Cal.)  Press-Enterprise 
IRVIN  S.  TAUBKIN 
The  New  York  Times 
CLIFFORD  A.  SHAW 

Providence  Journal-Bulletin 
HOWARD  S.  WILCOX 
The  Indianapolis  Star  and  News 
BRIG.  GENERAL  WILLIAM  L.  ROGERS 
United  States  Air  Force 
PAT  LAHATTE 

Atlanta  Journal  and  Constitution 
EARL  R.  TRUAX.  JR. 

St.  Paul  Dispatch  and  Pioneer  Press 
JACK  STENBUCK 
Hearst  Newspapers 
NATHAN  W.  GOLDSTEIN 
New  York  Times 
ROBERT  E.  REESE 
The  Detroit  News 
MARSHALL  GRANROS 

Appleton  (Wise.)  Post-Crescent 
DAVID  A.  LINDSEY 
Chicago  Daily  News 
COURT  R.  CONLEE 
The  Milwaukee  Journal 
JAMES  M.  NOLAN 

Norfolk  Virginian-Pilot  and  Ledger-Star 


If  you  have  not  already 
made  your  reseiwation,  write 
today  to  Les  Barnhill,  The 
Miami  Herald.  The  registra¬ 
tion  fee  is  $40.00  which  in¬ 
cludes  your  meals  for  the  con¬ 
vention.  You  do  not  have  to  be 
a  member  of  NNPA  to  attend. 
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Castro 

{Continued  from  page  17) 


agrai'ian  refomis  to  solve  our 
own  chronic  difficulties,”  he  said. 
He  wanted  a  free  trade  situation 
in  which  Cuba  would  receiv’e  as 
much  from  U.  S.  as  the  U.  S. 
does  from  Cuba.  He  also  gave  a 
short  “pitch”  on  the  beauties  of 
Cuba  and  said  no  doors  are  shut 
to  visitors  and  tourists. 

In  answer  to  a  question  from 
Mr.  Healy  on  whether  he  be¬ 
lieves  a  state  should  be  the 
seiwant  or  master  of  the  people, 
Dr.  Castro  said  “of  course,  it  is 
the  sei-vant  of  the  people.” 

Richard  Thornburg,  Cincin¬ 
nati  Post,  said  the  revolutionary 
govemment  has  arrested  a  num¬ 
ber  of  prominent  Batista  civilian 
officials  and  asked  if  they  would 
be  tried  by  civilian  or  military 
courts. 

Dr.  Castro  explained  that 
when  the  revolution  succeeded 
there  was  no  govemment  left — 
there  was  no  judiciary  —  there 
were  no  judges  available  — 
w’hich  was  w’hy  military  courts 
had  to  be  created.  He  said  they 
have  not  punished  those  in  the 
Batista  government  who  w'ere 
not  criminals  or  informers.  He 
said  they  are  still  in  a  changing 
period. 


No  .4mnesty 

M.  Piper,  Council  Bluffs 


(Iowa)  Nonpareil,  called  atten¬ 
tion  to  mass  executions  without 
proper  trial  and  asked  if  it  isn’t 
time  to  declare  a  general  am¬ 
nesty. 

Dr.  Castro  replied  that  20,000 
people  had  been  tortured  and 
assassinated  during  the  last 


whether  Communists  played  a 
major  or  decisive  role  in  the 
revolution.  Dr.  Castro  replied 
this  was  a  fight  of  the  people 
and  of  all  classes.  It  was  not 
right  to  say  any  party  or  class 
was  responsible. 

Charles  Scripps  of  Scripps- 
Howard  New'spapers  asked  if  he 
felt  the  U.  S.  naval  ba.se  at 
Guantanamo  Bay  is  good  for 
Cuba. 

Dr.  Castro  said  nobody  in 
Cuba  had  questioned  its  presence 
and  “we  don’t  want  to  change 
the  agreement.” 

He  reiterated  “I  have  said 
very  clearly  ‘we  are  not  com¬ 
munists.’  We  have  guaranteed 
the  right  of  a  free  press  and  all 
other  rights.” 

Reading  a  newspaper  clipping 
about  “mass  executions  of  fol¬ 
lowers  of  Batista,”  Dr.  Castro 
drew  a  distinction  between  “fol¬ 
lowers”  and  “war  criminals” 
asserting  many  of  Batista’s 
followers  ai*e  still  living  and 
working  in  Cuba.  He  recalled 
the  execution  of  Nazi  war  crimi¬ 
nals  after  the  last  war. 

Dr.  Castro  invited  any  re¬ 
porter  or  anyone  to  go  to  Cuba 
“to  see  for  himself  that  we  do 
not  lie.  I  speak  only  the  truth 
about  Cuba.” 

In  ans\^'er  to  a  concluding 
question.  Dr.  Castro  said  Ameri¬ 
can  industry  in  Cuba  does  not 
have  to  worry  because  his  pro¬ 
gram  is  to  increase  the  standard 
of  living  and  American  indu.stry 
and  investment  are  welcomed 
toward  that  end. 


ASNE 


J-Schools 
See  Broader 
Acceptance 


■Washington 

“Acceptance”  in  its  broader 
meaning  has  come  to  schools  of 
journalism,  encouraging  them  to 
expanded  curricula  and  booming 
the  job  market  for  graduates, 
an  ASNE  panel  was  told  at  its 
concluding  panel  session  Satur¬ 
day  morning. 

i.  W.  Cole,  Medill  School  of 
.lournalism  of  Northwesteni 
University,  observed  that  this 
professional  aspect  of  the  call¬ 
ing  seems  to  have  been  long  de¬ 
layed  but  he  reminded  that  with¬ 
in  the  past  50  years  physicians 
and  lawyers  have  enteied  prac¬ 
tice  without  medical  or  law 
school  backgrounds.  Mr.  Cole 
urged  editors  to  look  in  their 
home  communities  for  promisin  t 
talent  to  be  developsd  at  school; 
of  journalism;  many  of  his  out¬ 
standing  students,  he  said,  were 
discovered  in  this  manner. 


■Suggests  I.eclures 


of 


Doubled  in  7  Years 


St.  Petersburg,  Fla. 
The  St.  Petersburg  Times, 
which  is  owned  by  Mr.  and  Mrs. 
Nelson  Poynter,  has  doubled  its 
circulation  in  seven  years.  Cii‘- 


Within  the  framework 
broad  liberal  education  now 
given  to  journalism  students, 
Mr.  Cole  said,  is  the  makings 
of  a  well-educated  person  who 
goes  out  into  the  business  world 
with  many  seekers  after  his 
seiwices  not  all  of  them  in  news- 
papering  or  related  fields.  A 
suggested  block  against  loss  of 
such  persons  to  the  city  or  edi¬ 
torial  rooms  was  modeled  after 
other  professional  schools,  such 


seven  years  of  the  Batista  re-  culation  Director  Joseph  Yauch  as  medical,  which  obtain  the  lec- 


gime.  He  wondered  why  people 
in  the  U.  S.  didn’t  know  that. 
Everyone  in  Cuba  was  waiting 
for  justice,  he  said,  but  they 
obeyed  his  radio  advice  not  to 
kill  or  loot.  There  is  no  other 
case  in  history  of  a  liberated 
city  or  revolution  where  not  a 
single  civilian  was  killed  in  the 
streets,  he  said. 

“We  have  punished  war  crimi¬ 
nals  only,  but  it  is  difficult  for 
you  to  understand  because  you 
don’t  know  tyranny,  you  have 
never  been  without  your  free 
press,  nor  have  you  seen  your 
sons  or  brothers  disappear  in  the 
night.  You  have  no  idea  of 
torture.  But  our  people  know 
all  these  things. 

“If  justice  had  been  applied 
before,  20,000  people  would  have 
lived.”  He  said  his  organization 
is  now  teaching  the  people,  the 
police  and  the  soldiers  that  it  is 
wrong  to  torture  and  assassinate 
people  for  political  reasons. 

In  response  to  a  question 


reported  the  100,000  mark  was 
passed  for  both  daily  and  Sun¬ 
day  with  the  March  31  ABC 
audit. 


turing  sei-vices  of  highly  skilled 
practitioners  capable  of  leaving 
a  deep  impression  upon  the  stu¬ 
dents. 


HIGH  LEVEL  government  topicj 
were  discussed  with  editors  by 
Vice  President  Richard  M.  Niion 
in  formal  address  and  press  con¬ 
ference  with  ASNE  members. 


Search  for  Poem 
Ends  H'ith  Tiny  .Ad 


Toronto 

A  classified  advertisement  in 
the  personal  column  of  the 
morning  Toronto  Globe  &  .Vail 
has  brought  to  a  happy  ending 
the  50-year  search  of  F.  Stanley 
Knight  of  Meaford,  Ont.  for  a 
poem  from  which  he  could  re¬ 
member  only  one  stanza.  In  the 
newspaper  ad  he  offered  $100 
reward  to  anyone  who  could  give 
him  the  complete  poem. 

After  insertion  of  the  adver¬ 
tisement  he  received  word  from 
an  eastern  Ontario  woman  who 
supplied  him  with  the  long- 
sought  poem  and  its  author,  a 
clergyman  of  Quebec  City  who 
had  died  in  1944. 


Sec’v  Hawkins  III 


Cl-EVELAND 

Lawrence  (Secretary)  Hawk¬ 
ins,  editor  of  the  Sunday  Pic¬ 
torial  of  the  Cleveland  Plain 
Dealer,  became  ill  while  vaca¬ 
tioning  and  painting  in  Mexico 
and  is  recovering  in  .Southern 
Baptist  Hospital  in  New  Or¬ 
leans.  He  was  stricken  with  a 
leg  ailment. 


IN  THE  FAMILY — William  J.  Miciti,  left,  of  the  Steubenville  (Ohio) 
Herald-Star,  meets  up  with  Oscar  L.  Morris  of  the  Salisbury  (Md.)  Times 
at  ASNE  sessions.  Both  are  Brush-Moore  newspaper  editors. 

EDITOR  &i  P 


Safer  Summer 

Cleveland 

Employees  of  Forest  City  Puh* 
lishing  Co.,  publisher  of  the 
Cleveland  Plain  Dealer  and 
News,  are  attending  a  class  m 
safe  teat  handling  and 
ship.  The  course  is  being  taugM 
by  the  United  States  Coast 
Guard. 
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Free-Loader 
Code  Allows 
Story  Meal 


I  “If  a  free  meal  is  a  proper  I 
part  of  getting  a  story,  naturally  I 
eat  it.” 

That  is  one  of  the  rules  which 
Alan  Hathway,  managing  edi¬ 
tor  of  Newsday,  has  promulgated  i 
for  the  staff  in  a  restatement  of 
regulations  on  outside  jobs  for 
pay,  entertainment,  etc. 

I  Mr.  Hathway  set  forth: 

“Requests  will  be  refused  for  i 
any  outside  public  relations  work  j 
intended  for  commercial  use,  ^ 
political  parties  or  governmental 
agencies.  We  have  pennitted 
staff  members  to  perfoi-m  public 
relations  work  for  pay  for  char¬ 
itable  organizations.  This  is  per- 
opjj,  missible,  but  no  employee  who  ' 

$  by  does  such  work  should  write  or 

Niion  cover  stories  concerning  that 

COB-  activity  for  Newsday. 

Bu.  “Work  for  outside  commercial 

-  agencies  that  does  not  deal  with  , 

public  relations  is  permissible  if 
it  does  not  in  any  way  interfere 
with  the  employee’s  work  on 
[ONTO  Newsday.  This  must  be  cleared 

nt  in 

“While  it  is  inevitable  that 
persons  with  whom  reporters 
come  in  contact  will  occasionally 
buy  a  drink  or  a  meal,  an  honest 
Ipy  j  attempt  should  be  made  to  keep 

Id  re-  it  on  a  quid  pro  quo  basis.  Be 

[n  the  back. 

$100  “Cocktail  parties  and  dinners 
d  trive  press  are  of  course  over-  ' 

done,  but  this  memo  is  not  meant 
adver-  ^  ^  taken  as  a  ban  on  such 
1  from  occasions.  Care  should  be  taken 
j  that  it  is  a  legitimate  occasion 
long.  I  ^od  not  just  a  sales  job.  If  a 
hor  8  1  i®  ^  proper  part  of 

.  getting  a  story,  naturally  eat  it. 

I  “Junkets  under  certain  condi- 
[  tions  have  been  permitted,  but 
[  they  must  be  screened  carefully. 

1  The  writer  just  turned  down  an 
eland  8ll-expense  three  days  in  Havana 
Hawk-  I  ^  cover  a  Carnival  Libertad 
Pic-  because  of  the  political  connota- 
‘  Plain  , 

vaca-  .  “Air  Force,  Navy  and  other 
Mexico  :  amed  services  frequently  pro- 
uthem  1  Tide  all-expense  operations  that 
\v  Or-  !  result  in  stories  or  series  of 
with  a  ■  stories  both  of  value  to  the  paper 
1  and  the  service  involved.  These 
I  naturally  are  legitimate.  I  don’t 
I  know  just  how  you  would  figure 
j  out  the  proper  refund  to  the 
velaxD  I  Pentagon  for  a  cafeteria  meal  on 
ty  Pui*"  I  an  aircraft  carrier, 
of  the  I  K'pyjp  above  ground  rules  apply 
t  f  reasons  of  public  responsi- 
>lass  ■  bility.  For  reasons  of  sound 
^siness  sense,  it  must  be  under- 
^  !  ®^®®d  that  no  Newsday  personnel 

Co  ?  shall  work  for  any  competing 
I  medium.” 

1959  I  Editor  &  publisher  for  April  25,  1959 


■he  matrix  contrast  service,  with  its  black  and  white  and 
color-coded  matrix  feature,  is  in  use  throughout  the  United  States 
and  Canada.  Every  English-speaking  newspaper,  (15),  and  120 
other  plants  consisting  of  foreign  language  newspapers,  trade 
typographers  and  commercial  printers  in  New  York  City  alone, 
use  it  to  reduce  errors  in  linecasting  work. 

Color-coded  matrices  permit  instant  identification  of  any  type 
face.  An  operator  can  quickly  spot  the  character  and  family 
required  by  its  distinctive  color  ...  he  avoids  eye  strain,  makes 
fewer  transpositions,  less  errors  and  produces  better  keyboarding 
work  and  is  fresher  at  the  end  of  the  day. 

Users  tell  us  “they  would  not  be  without  it”  and,  “it  more  than 
pays  for  itself  in  time  saving  alone.”  There  are  shops  in  every 
area  from  coast-to-coast,  where  this  system  is  in  use.  We’ll  be 
glad  to  send  you  their  names  so  you  can  see  for  yourself  how 
Matrix  Contrast  Service  saves  time  and  money. 


Send  for  this  brochure  describing  the  Matrix  Contrast  Service. 

Write  to:  Matrix  Contrast  Corporation,  154  W.  14th  St.,  New  York,  N.  Y. 
326  W.  Madison  St.,  Chicago  6,  Illinois 
1105  Trenton  St.,  Los  Angeles  15,  California 
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Canadian  Press 
Re-Elects  Peters 


Toronto 

Charles  H.  Peters  of  the 
Montreal  Gazette  was  re-elected 
president  of  the  Canadian  Press 
at  the  annual  meeting  of  the 
national  news  co-operative  last 
week. 

D.  B.  Rogers  of  the  Ree/ina 
Leader-Post  was  re-elected  hon¬ 
orary  president;  -John  E.  Motz, 
K itclie ner-Wate rloo  Record,  first 
vicepresident;  and  John  Bassett, 
Toronto  Telegram,  second  vice- 
president. 

Officers  were  chosen  by  the 
board  after  the  annual  meeting 
of  members  which  electee!  nine 
directors  for  two-year  terms. 
Nine  elected  last  year  continue 
in  office. 

New  diiectors  by  regions: 

Atlantic:  J.  R.  H.  Sutherland, 
.Vc«'  Glasgow  Xeics. 

French-language:  A.  -F.  Mer- 
cier,  Quebec  L’Ecenement-Joar- 
)ial. 

Quebec:  Charles  H.  Peters, 
Montreal  Gazette. 

Ontario:  Arthur  L.  Davies, 
Kingston  Whig-Standard,  Peter 
M.  Preston,  Brantford  Exposi¬ 
tor,  and  R.  A.  Graybiel,  Windsor 
S  tn  r. 

Pi-airie:  R.  S.  Malone,  W  inni- 


peg  Free  Press,  and  St.  Clair 
McCabe,  Moose  date  Tinies- 
Herald. 

British  Columbia:  Stuart 
Keate,  Victoria  Times. 

Alphee  Gauthier,  Sherbrooke 
La  Tribune,  was  appointed  di- 
i-ector  to  fill  a  vacancy  caused 
by  resignation  of  Heiwe  Major, 
Montreal  La  Presse. 

Mr.  Peters  expressed  appre- 
cation  for  Mr.  Major’s  long  and 
valued  seiwice  to  the  Canadian 
Press  as  member,  director,  presi¬ 
dent  and  honorary  president. 

The  following  transfers  of 
membership,  involving  changes 
of  representation  for  existing 
members  within  the  organiza¬ 
tion,  were  approved:  Winnipeg 
Tribune  from  Fred  S.  Auger  to 
Ross  Munro;  Vancouver  Prov¬ 
ince  from  A.  W.  Moscarella  to 
Fred  S.  Auger. 

“Tbe  high  opinion  we  hold  of 
ourselves  is  not  always  shared 
by  the  public”  and  newspapers 
should  be  more  concerned  with 
resjwnsibility  than  with  freedom 
of  the  press,  Grattan  O’Leary, 
president  of  the  Ottaiea  Journal, 
said  at  the  annual  dinner. 

Arthur  L.  Davies  of  Kingston, 
Ont.,  president  of  the  Canadian 


Daily  Newspaper  Publishers  As¬ 
sociation,  thanked  the  speaker, 
whom  he  described  as  “a  living 
ornament  of  our  profession.” 

Mr.  O’Leary,  a  newspaper 
man  for  the  last  half  century, 
recalled  the  ‘‘heroes  of  press  and 
Parliament”  who  were  his  as¬ 
sociates  in  his  career.  He  had 
high  praise  for  his  newspaper 
colleagnaes  of  the  last  50  years. 

Looking  back  on  his  relations 
with  Canada’s  parliamentary 
leaders,  Mr.  O’Leary  said  he 
had  known  every  Prime  Minis¬ 
ter  since  Sir  Wilfred  Laurier. 
He  ranked  Sir  Wilfred  and 
Arthur  Meighen,  a  guest  at  the 
dinner,  as  the  top  two  premiers 
in  that  period. 

• 

Quits  State  Job 

Cleveland 
Zoltan  Gombos,  publisher  of 
the  Hungarian  Daily  Szahadsag 
here,  has  resigned  from  the  Ohio 
Racing  Commission,  a  post  he 
has  held  by  gubernatorial  ap¬ 
pointment  since  1952. 

• 

On  Library  Staff 

CLEnrELAND 
Boris  Petrolf,  who  has  been 
with  the  Cleveland  Public  Li¬ 
brary,  has  joined  the  staff  of  the 
library  of  the  Forest  City  Pub¬ 
lishing  Co.,  publisher  of  the 
Cleveland  Plain  Dealer  and  the 
Cleveland  News. 


SDX  to  Intervene 
In  Payroll  Case 


V.  M.  (“Red”)  Newton,  man¬ 
aging  editor  of  the  Tamjn 
(Fla.)  Tribune,  and  chairman 
of  the  freedom  of  infomation 
committee  of  Sigma  Delta  Chi, 
has  announced  that  SDX  will 
inteiwene  as  amicus  curiae  in 
the  suit  brought  by  Vance  Trim¬ 
ble  of  Scripps-Howard  to  obtain 
access  to  Congressional  payroO 
records. 

Mr.  Newton  said  that  Clark 
Mollenhoff,  Wa.shington  cor^^ 
spondent  of  the  Des  Moitut 
Register  &  Tribune,  who  is  also 
an  attomey,  had  been  retained 
to  represent  SDX. 

A  proposal  that  the  American 
Society  of  Newspaper  Editors 
take  similar  action  is  being 
studied  by  the  board  of  direc¬ 
tors. 


Publislier  Cile<l 

New  Brunswick,  N.  J. 

Hugh  Boyd,  publisher  of  the 
Home  News,  was  awarded  a 
certificate  of  appreciation  by  the 
New  Jersey  Committee  on  Public 
Infoi-mation  for  the  “time  and 
effort  he  devoted  to  organizing 
the  committee  in  1953,  and 
bringing  together  the  press  and 
the  police  into  a  hannonious 
relationship.” 


Everything's  ZOOMING  In  The  Fort  Worth  Star-Telegram  Market 


POPULATION 

CIRCULATION 
E.  B.  INCOME 

SALES _ 

POTENTIAL 


ABC  Audit  Report, 
March  31,  1958 

Sales  Management 
Survey  of  Buying 
Power,  May  10, 
1959 


Fort  Worth 


Aofc  2.218,000  .  .  .  increasing  faster  than 
anv  other  Texas  area 


Largest  circulation  in  Texas!  254.038 
(M  &  E)  225,297  (Sunday) 

A  uhnppinp  $3,749,910,000  .  .  .  24.7*^’t  of 
the  state  total! 


$2,679,872,000  total  retail  sales  .  .  ,  24.9^< 
of  state  total  .  .  .  still  clirnbinp! 


Drup  and  food  sales,  automohile, 
pasoline  and  peneral  merchandise 
sales  are  up  .  .  .  residential  and 
commercial  buildinp  continues  at 
a  fast  pace  .  .  .  it  all  adds  up  to 
positive  SALES  POTESTIALS  for 
you  in  the  Fort  Worth  Star-Tele- 
pram  100  county  market. 


AMON  G.  CARTER,  Jr.,  Prmsidmnt  and  National  Advarfising  Dir 


LARGEST  CIRCULATION  IN  TEXAS 


without  the  use  of  schemes,  premiums  or  contests 
"Just  a  good  newspaper" 
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The  improvement  in  general  business  conditions  in  the  last  half  of 
1958  resulted  in  the  Company's  1958  operations  achieving  an  average 
rate  of  66%  of  capacity — about  5  percentage  points  above  the 
average  operations  of  the  industry  as  a  whole.  Shipments  of  3,249,000 
tons  in  1958  compared  with  3,961,000  tons  in  1957.  Current  opera¬ 
tions  are  close  to  lOO'io  of  our  present  increased  capacity  of 
7,000,000  tons  per  year.  And  the  near  term  outlook  is  promising. 

Subsequent  to  the  close  of  the  year,  the  Company  announced  a  long 
considered  major  program  of  expansion  that  is  of  overriding  im¬ 
portance  to  everyone  directly  associated  with  National  Steel,  to  the 
communities  where  our  facilities  are  Icxated  and  to  users  of  steel 
and  steel  prcxlucts  throughout  the  nation.  The  program  is  this: 

A  $300,000,000  EXPANSION 

Representing  a  most  important  step  in  the  Company’s  long-term 
development,  this  new  $300  million  program,  which  extends  over  a 
three-year  period,  covers  these  principal  developments: 

Sew  expansion  at  Weirton.  The  program  calls  for  a  further  rounding 
out  of  the  Weirton  division's  facilities,  increasing  its  capacity  for  the 
production  of  electrolytic  tin  plate,  and  increasing  the  production  of 
cold  rolled  sheets  and  improving  their  processing. 

New  Detroit-area  expansion.  Under  the  program,  ingot  capacity  at 
Detroit  will  be  increased  from  3,700,000  to  4,200,000  tons  per  year, 
and  a  new  80-inch  continuous  hot  strip  mill  will  be  installed.  It  will 
be  the  world’s  fastest  and  most  powerful.  With  this  new  “A////  of 
the  Future”  we  will  have  an  elasticity  of  product  specification  both 
as  to  quality  and  quantity  that  will  be  outstanding  in  the  industry. 
The  additional  capacity  will  enable  us  to  provide  for  future  growth 
in  the  Detroit  area  and  at  the  same  time  supply  initially  the  needs 
for  hot  rolled  coils  of  the  new  finishing  mills  near  Chicago.  Require¬ 
ments  of  the  new  mills  will  help  even  out  fluctuations  that  may  occur 
in  operations  of  the  Detroit  plant. 

New  Northwestern  Indiana  plant.  The  third  section  of  the  program 
calls  for  the  construction  of  a  sheet  and  tin  plate  plant,  to  be  oper¬ 
ated  by  our  Midwest  Steel  division,  in  the  Chicago  area  with  an  initial 
capacity  in  the  order  of  1,000,000  tons  per  year.  National  Steel  has  a 
growing  list  of  customers  with  increasing  requirements  in  the 
Chicago  area  which  we  can  serve  better  from  a  fully  modern  plant 
there.  Simultaneously  we  can  release  some  of  the  existing  capacity 
at  Weirton  to  serve  the  increasing  demands  of  customers  who  are 
better  located  for  service  from  that  operation. 

As  Chairman  George  M.  Humphrey  and  President  Thomas  E. 
Millsop  have  pointed  out,  the  whole  $300,000,000  expansion  “is  in 


line  with  our  policy  of  being  outstandingly  the  best  in  the  fields  we 
are  in  and  know  so  well.” 

CONTINUED  GROWTH  IN  1958 

New  construction,  new  equipment.  Contributing  significantly  to  the 
overall  growth  of  the  Company  in  1958,  many  important  projects 
were  completed,  including:  New  sinter  plants  in  operation  at  both 
Great  Lakes  and  Weirton,  resulting  in  an  increase  of  more  than  20' ,, 
in  the  productive  capacity  of  our  blast  furnaces.  The  erection  of  a 
new  building  and  installation  of  new  slitting  equipment  and  a  new 
color  coating  line  at  the  Terre  Haute,  Indiana,  plant  of  Stran-Stcel 
Corporation.  The  completion  and  operation  of  a  fourth  continuous 
galvanizing  line  at  Weirton.  And  the  establishment  of  a  new  Research 
and  Development  Department  to  conduct  a  permanent  program  on 
a  corporation-wide  basis. 

.Vew’  products.  Among  those  introduced  in  1958:  The  new  GLX-W 
line  of  columbium-treated  steels  that  provide  strength  well  above  the 
highest  levels  of  ordinary  carbon  steel — strength  obtainable  pre¬ 
viously  only  in  alloy  grades  at  greater  cost.  New  types  of  zinc-coated 
steels  with  different  surface  characteristics  and  heavier  coatings  on 
one  side  than  on  the  other.  And  steel  buildings  in  factory-applied 
color — another  National  Steel  first. 

National  Steel's  performance  in  1958  clearly  indicates  the  Company's 
ability  to  sustain  its  record  of  substantial  continuing  growth.  And 
now,  with  the  launching  of  our  new  expansion  program,  we  are 
taking  a  bold  step  that  opens  whole  new  vistas  of  building  further 
expansive  strength  into  the  Company  as  future  opportunities 
are  developed. 


195«s 

A  SUMMARY 

1«5« 

1957 

Net  soles . 

. .  $539,957,294 

$640,967,342 

Net  earnings . 

. . .  35,427,414 

45,518,884 

Net  earnings  per  share . 

4.80 

6.13 

Total  employment  costs . 

...  182,223,804 

198,589,029 

Tolol  dividends  paid . 

. . .  22,298,906 

29,667,767 

A  copy  of  our  1958  Annuo/  Report 
will  be  sent  upon  request. 

) 


NATIONAL  STEEL 

GRANT  BUILDING 


CORPO 

PITTSBURGH,  PA. 


OWNING  AND  OP ER.ATING— Great  Lakes  Steel  Corporation  •  Stran-Steel  Corporation 
The  Hanna  Furnace  Corporation  •  Hanna  Iron  Ore  Company  •  National  Mines  Corporation  • 
National  Steel  Products  Company  •  Enamelstrip  Corporation 


RATION 


•  Weirton  Steel  Company 
Midwest  Steel  Corporation 


1959 
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More  Youth 
Reading  Is 
Sehool  Goal 


Workshops  on  “The  News¬ 
paper  in  the  Classroom”  will  be 
held  at  four  Universities  during 
the  summer  of  1959  under  a 
program  jointly  sponsored  by 
ANPA  and  International  Circu¬ 
lation  Managers  Association. 
The  two- week  Workshops  are 
designed  to  provide  classroom 
teachers  and  supervisors  with 
the  opportunity  to  study  directly 
the  most  effective  techniques  for 
use  of  daily  newspapers  as  an 
instructional  tool. 

The  Workshop  program  was 
started  by  I.C.M.A.  and  was  de¬ 
veloped  under  the  direction  of 
the  National  Council  for  the 
Social  Studies,  a  division  of  the 
National  Education  Association. 
In  recent  years  leading  edu¬ 
cators  and  classroom  teachers 
have  become  interested  in  teach¬ 
ing  young  people  to  seek  source 
infonnation,  to  think  independ¬ 
ently,  and  to  develop  habits 
which  lead  to  an  intellectual  in¬ 
dependence  and  moral  responsi¬ 
bility.  Use  of  the  daily  news¬ 
paper  in  the  classroom  has  been 
recognized  as  one  important 
method  of  achieving  these  goals. 

Program  Sponsorship 

ANPA  joined  with  I.C.M.A.  in 
sponsorship  of  the  program  in 
February  1959.  All  members 
have  been  offered  the  opportu¬ 
nity  to  participate  in  the  Work¬ 
shop  program  through  scholar¬ 
ships  at  $225.00  each. 

Subscription  of  $225  by  a 
newspaper  permits  nomination 
by  the  publisher  of  a  qualified 
high  school  teacher  from  his 
area  to  attend  one  of  the  four 
Workshops.  The  scholarship  cov¬ 
ers  room  and  meals  for  the 
teacher  selected. 

The  four  workshops  are  sched¬ 
uled  as  follows;  State  Univer¬ 
sity  of  Iowa,  June  21-July  .3; 
capacity  36;  reservations,  26. 

Syracuse  University,  July  21- 
Aug.  1;  capacity,  45;  reserva¬ 
tions,  26. 

Duke  University,  July  20-31; 
capacity  35;  reservations,  18. 

University  of  California  at 
L.  A.,  Aug.  2-14;  capacity,  45; 
resenations,  11. 

Total:  capacity,  160;  reserva¬ 
tions,  85,  including  four  un¬ 
assigned. 

Nearly  all  teachers  who  at¬ 
tended  similar  Workshops  last 
summer  now  report  they  are 


using  newspapers  in  their  class¬ 
room  work  this  year.  Educators 
cooperating  in  the  program  rec¬ 
ommended  more  Workshops  to 
reach  more  teachers  and  bring 
about  greater  effective  use  of 
daily  newspapers  in  classrooms. 

Scholarship  Funds  are  being 
administered  by  the  ANPA  un¬ 
der  direction  of  the  ANPA- 
I.C.M.A.  Youth  Reading  Com¬ 
mittee. 

C.  K.  JEFFERSON 
L.  N.  Bitner  Cranston  Williams 


Editors  Criticize 
Con«n*ess  Secrecy 

Washington 

Eugene  S.  Pulliam,  managing 
editor  of  the  Indianapolis  News, 
told  the  Hennings  Committee  on 
freedom  of  information  that 
Congress  could  accomplish  more 
by  way  of  freeing  blockaded  fed¬ 
eral  agency  news  if  the  law¬ 
makers  themselves  were  less  vul¬ 
nerable  to  the  charge  of  secret¬ 
ing  information. 

Mr.  Pulliam  cited  several  in¬ 
stances  in  which  congressional 
cover-up  practices  have  denied 
public  access  to  facts  relating  to 
public  affairs  of  a  nonstrategic 
nature.  But  he  condemned 
agency  censorship  thoroughly. 

Mr.  Pulliam  was  joined  in  his 
criticism  by  James  S.  Pope,  ex¬ 
ecutive  editor  of  the  Louisville 
Courier- Journal,  John  Colt, 
managing  editor  of  the  Kansas 
City  Star,  and  Arthur  V.  Bur- 
rowes,  editor  of  the  St.  Joseph 
New-Press  and  Gazette. 


Soap  Box  Entries 
Reach  New  Record 

Detroit 

A  record  smashing  total  of 
171  American  and  overseas 
cities  will  hold  Soap  Box  Derby 
races  this  summer  under  the  co¬ 
sponsorship  o  f  newspapers, 
radio  and  television  stations  and 
service  groups. 

The  amateur  coasting  car¬ 
building  and  racing  event  for 
boys  11  through  15  is  sponsored 
nationally  by  Chevrolet.  Cham¬ 
pions  from  the  171  points  will 
compete  in  Akron,  0.,  August 
16  for  a  total  of  $15,000  in  col¬ 
lege  scholarship  awards  and 
other  valuable  prizes. 

Previous  high  for  entries  was 
160  last  year.  The  list  this  year 
includes  25  newcomers  plus  146 
holdovers.  W.  G.  Power,  execu¬ 
tive  director  of  the  activity  and 
advertising  manager  of  Chevro¬ 
let,  said  that  more  than  150 
newspapers  and  50  radio  and 
television  stations  will  be  active 
in  the  1959  Soap  Box  Derby  ef¬ 
fort  throughout  the  United 
States,  Canada,  West  Germany, 
the  Philippines  and  Venezuela. 


ANPA  attention  is  paid  to  proposed 

-  legislation,  both  Federal  and 

-j-k  •  State,  before  action  is  taken. 

Costs  Rise 

^  T.  E.  J.  Crowley 

r  or  ISocial 

Ernest  W.  Lawson 

*  H.  T.  McGee,  Jr. 

John  B.  Olson 

U.1.  1 VJ  Donald  W.  Reynolds 

„  .  .n-o  •  •  Warren  K.  Young 

Congress  in  1958,  again  in  an  ^ 

election  year,  (the  same  it  , 

has  done  in  each  election  year  2 T  Ex0ClltlV0S 
since  1950)  voted  an  increase  in 

benefits  for  those  covered  by  Old  S0IllillRr 

Acre  and  Sur\ivors’  Insurance 

under  the  Federal  Social  Secur-  Twenty-seven  publishers  and 
ity  Act,  and  again  increased  the  editors  of  newspapers  in  17 
tax  rates.  states  and  three  Canadian  prov- 


Costs  Rise 
For  Social 
Security 


At  S0minar 


tax  rates.  states  and  three  Canadian  prov- 

There  has  been  a  steady  in-  Jnces  will  take  part  in  a  two- 
crease  in  benefits  under  the  Act  week  seminar  starting  Mondav 
together  with  continuing  in-  (April  27)  at  the  American 
creases  in  taxes  paid.  Pension  Press  Institute,  Columbia  Uni¬ 


benefits  have  been  increased,  versity. 


effective  Jan.  1,  1959,  as  a  result 
of  the  1958  amendments  by  an 


The  membei's  are: 

Robert  W.  Bailes  Jr.,  Kan- 


averap'o  of  l'-/f  for  the  average  napolis  (N.  C.)  Independent. 


retired  worker  and  21%  for  a 
widow  and  three  children. 

Tax  rates  have  been  increased 
over  the  years  as  follows,  pay¬ 
able  by  employer  and  employee: 
Years  1937-1949 —  1%  each 
“  19.50-1953—112%  “ 

“  1954-1956—  2%  “ 

“  1957-1958—214% 

Year  1959  — 2%%  “ 

Years  1960-1962—  3%  “ 

“  1963-1965—312%  “ 

“  1966-1968—  4%  “ 

“  1969  and 

thereafter — 4 14  %  “ 


Robert  H.  Briggs,  Tauntm 
(Mass.)  Gazette. 

Ben  R.  Davis,  Tuscaloou 
(Ala.)  News. 

Glen  R.  Geib,  Freynont  (0.) 
News-Messenger. 

Elton  P.  Hall,  Oneonta  (N.Y.) 
Star. 

John  Hodel,  Beckley  (W.  Va.) 
Newspapers. 

Bill  L.  Jackson,  Peru  (Ind.) 
Tribune. 

Tom  Kirkland,  Denton  (Tex.) 
Record-Chronicle. 

Edward  E.  Lindsay,  Lindsay- 


In  addition,  the  annual  payroll  Schaub  Newspapers. 


base  to  which  the  tax  applies  Michael  B.  McMahon,  Platti- 
has  been  increased  as  follows:  burgh  (N.  Y.)  Press-Republican. 

\  ears  1937-1950 — $3,000.  Benoit  Massicotte,  LeSoleil, 

“  1951-1954—  3,600.  Quebec. 

19.o5-1958 —  4,200.  Bruce  K.  Myers,  Corvallis 

“  1959  and  (Ore.)  Gazette-Time. 

thereafter—  4,800.  George  H.  Northridge,  Geneva 

u  I  n  (N.  Y.)  Times. 

Broacca  C^overage  j 

In  the  cur;ent  session  of  Con-  ChehalLs  (Wash.)  Chronicle. 


Broaden  Coverage 


gress  well  over  125  bills  have 
been  introduced  to  broaden  cov¬ 
erage  and  liberalize  benefits. 


Robert  D.  Owen,  Kington 
(Ont.)  Whig-Standard. 

Gene  Perkin,  Durango  (Colo.) 


also  increase  the  tax  take  of  the  Herald-Neivs. 


Federal  Social  Security  Act. 


Clarence 


Legislation  is  pending  in  Con-  Haven  (Mich.)  Tribune. 


gress  (Kennedy  bill,  S.  3791  and 
Karsten  bill,  H.  R.  3547),  which, 
if  enacted  into  law,  would  pro¬ 


Daniel  M.  Ryan,  Kalamazoo 
(Mich.)  Gazette. 

Clemens  B.  Schwartz,  Taren- 


vide  Federal  standards  for  un-  tuyn  (Pa.)  Valley  News. 


employment  benefits  at  much 
higher  benefit  rates  than  prevail 
at  present  and  with  provisions 
that  would,  in  effect,  eliminate 
experience  rating  and  thus  put 
all  employers  on  the  same  tax 
basis.  This  would  substantially 
increase  the  Unemployment 
Benefits  tax  bill  of  practically 
every  newspaper  in  the  country. 

The  constant  broadening  of 
coverage  and  liberalization  of 
benefits  with  resulting  heavy  in¬ 
creases  in  taxes  to  cover  the  cost 
is  reaching  serious  proportions 


John  D.  Scott,  Shelbyvillt 
(Ind.)  News. 

Fred  O.  Sink,  Lexington 
(N.  C.)  Dispatch. 

Thomas  V.  Taft,  Elmira 
(N.  Y.)  Star-Gazette. 

Charles  W.  Utter,  Westerly 
(R.  1.)  Sun. 

Robert  B.  Wellington,  Ottawa 
(Kans.)  Herald. 

Lewis  D.  Whitehead,  Brandon 
(Man.)  Sun. 

Glenn  L.  Williams,  Salma 
(Kans.)  Journal. 

Michael  D.  Zotti,  Winter 


and  will  continue  unless  more  Haven  (Fla.)  News-Chief. 
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Now  installed  at  a  large  Midwest  newspaper,  this  new 
RCA  Conveyor  System  is  doing  ”a  wonderful  job  in  a 
very  tight  mailroom.”  They  are  more  than  satisfied 
with  results. 
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'Designed  and  manufacttirrd  by  Fehr  &  Reiit  AC,  Switzerland 


RADtO  CORPORATtOM  of  AMERtCA 

INDUSTRIAL  AND  AUTOMATION  DIVISION 
DETROIT,  MICH. 


RCA  Newipapar  Convayors  ora  raodily  installad  in  axitting 
as  wall  os  naw  fadlltias  sinca  no  changas  ora  raquirad  in  tha 
prassas  or  accompanying  aquipmant.  Tha  Convayor  Systam 
functions  idaolly  with  RCA's  naw  tronsistorizad  Nawspopar 
Counting  Systam.  Gat  oil  tha  facts  on  this  battar  convayor 
now  ovoilobla  from  RCA.  Sand  for  doscriptiva  foldar  on 
RCA  Nawspopar  Convayor  Systams  and  othar  Automation 
products.  Or  ask  for  RCA  raprasantotiva  to  coll.  Addrass  RCA, 
Dapt.  SO-38,1260S  Arnold  Avanua,  Oatroit  39,  Michigan. 


Performance  and  capabilities  of  the  RCA  Newspaper 
Conveyor  are  indicated  by  these  comments  of  operat¬ 
ing  and  maintenance  personnel .  .  . 

"With  the  RCA  Conveyor  you  can  bend  it  around 
a  building  column  in  a  very  short  space.  In  a  room 
like  ours  we  can  see  a  lot  of  advantages  in  this  sys¬ 
tem.  It  can  perform  more  twists  and  turns  than  a 
piece  of  spaghetti ! 

"It  was  cheaper  to  install,  maintenance  should  be 
lower,  and  there  should  be  more  trouble-free  operation 
than  on  other  systems. 

"It’s  so  easy  to  maintain  you  can  just  stand  there  on 
the  floor  with  an  oilcan  and  in  one  revolution  of  the 
chain  you  can  have  it  oiled. 

"This  system  is  so  simple,  it  just  has  to  work ! 

"It  takes  about  a  quarter  of  the  time  to  install  the 
RCA  System  as  the  older  one. 

"Print  is  not  smudged  by  the  RCA  System. 

"Kickers  give  us  no  trouble. 

"The  RCA  System  should  gain  wide  acceptance  in  the 
newspaper  industry." 


Newspapers 

{Continued  from  page  19) 


State  Department  is  concerned 
over  a  certain  softness  of  the 
British  in  dealing  with  the  Rus¬ 
sians. 

“It  is  undoubtedly  true,  as 


what  effect  Adenauer’s  relin¬ 
quishment  of  the  Chancellorship 
of  West  Germany  will  have  on 
the  international  situation. 


the  Summit  Conference.  Then  I 
it  could  take  the  form  of  the  I 
Soviets  accepting  the  status  que  | 
with  East  Gennany  taking  over 


“He  does  not  leave  the  Chan-  administration  of  the  highway 


the  British  claim,  that  the  Rus-  cellorship  to  become  President  to  Berlin.  The  Soviets  are  not  { 


“The  boys  in  the  Kremlin  are 
giving  just  as  much  attention 
to  Secretai-y  of  State  Herter  as 
you  are  here,”  he  asserted. 
“They  are  trying  to  evaluate 
the  change  in  State  Department 
leadei’ship. 

“The  Gemran  situation  is  of 
top  importance  to  Khrushchev, 
but  he  now  insists  there  is  no 
May  27  deadline,”  he  continued. 
“He  is  counting  on  a  Summit 
Conference  to  gain  ground  in 
the  Soviet  campaign  for  world 
communism  and  the  collapse  of 
capitalism.  Gennany  and  Berlin 
are  just  one  of  recurring  wave, 
of  problems  we  face. 

“The  next  danger  point  may 
be  Iran,”  predicted  Mr.  Milks. 
“The  Kremlin  may  be  ready  to 
spring  .something  new.  I’d  say 
Iran  is  a  country  to  watch.” 

Mr.  Milks  said  Khrushchev  is 
an  amazing  politician  and  an 
amazing  man.  The  Soviet  leader 
is  campaigning  for  less  drink¬ 
ing  of  vodka  by  the  Russian'. 
Mr.  Milks  suggested  that  he  is 
repoi-ted  to  be  suffering  from  a 
kidney  ailment  and  perhaps  can¬ 
not  drink  much  himself  now. 


Q-and-A 

A  question-and-answer  ses¬ 
sion  was  held  after  the  informal 
talks. 

Talbot  Patrick,  Rock  Hill 
(S.  C.)  Herald,  wanted  to  know 
if  the  United  States  could  not 
have  helped  Iraq. 

“We  were  too  late  to  be  right 
in  the  Middle  East,”  replied 
Mr.  Milks.  “The  Communists 
took  control  of  the  situation.  It 
is  difficult  to  see  what  the  U.  S. 
could  do.” 

Wright  Bryan,  Cleveland 
(Ohio)  Plain  Dealer,  a.sked 
what  effect  the  rebellion  in  Tibet 
against  the  Chine.se  Communists 
will  have  on  India’s  attitude. 
Mr.  Ryan  and  Mr.  Milks  agreed 
that  the  rebellion  will  shock 
Asia  and  reflect  again.st  the 
Communists. 

Eiwin  F.  Russell,  Harrinburg 
(Pa.)  Patriot  and  Seirs,  in¬ 
quired  whether  the  religion  of 
the  Arabs  will  tend  to  deter 
them  from  becoming  Commu¬ 
nists,  as  they  have  often  stated. 

“Islam  and  Communism  are 
in  conflict,  but  the  Koran  is 
ela.stic  and  can  be  made  to  ex¬ 
cuse  many  things,”  an.swered 
Mr.  Ryan.  “Some  Islamic  priests 
are  close  to  communists.” 

Jenkin  L.  Jones,  Tnlm  (Okla.) 
Tribune,  asked  if  apparent  ap- 
pea.sement  talk  in  Great  Britain 
means  a  resurgence  of  “Cham- 
berlainism.”  Mr.  Hightower  felt 
this  was  putting  it  a  little  too 
strongly  but  he  reported  the 


sians  are  frightened  but  when 
you  tiy  to  eliminate  the  things 
that  frighten  them  you  create  a 
condition  of  weakness,  an  invi¬ 
tation  for  them  to  make  ad¬ 
vances,”  said  Mr.  Hightower. 

“Macmillan  was  mistreated 
by  Khrushchev  while  he  was  in 
Ru.ssia  and  the  British  know 
softness  does  not  pay  but  they 
want  to  lean  over  backwards  not 
to  damage  chances  for  the  com¬ 
ing  conferences,”  added  Mr. 
Ryan. 

Mr.  Hightower  felt  that  the 
West  will  present  a  solid  front 
on  specific  propositions.  He 
pointed  out  that  differing  jk)- 
litical  pressures  at  home  cause 
the  several  countries  to  operate 
diffei’ently,  but  he  felt  that  in 
the  long  run  they  will  pull  to¬ 
gether. 

In  reply  to  a  question,  Mr. 
Milks  said  the  Russian  pi'ess 
credited  Mikoyan’s  tour  of  the 
U.  S.  as  a  success  and  stated 
he  was  well  treated.  Mr.  High¬ 
tower  answer  a  question  abmt 
DeGaulle  by  .saying  he  is  a 
.strong  man  and  will  give  France 
a  strong  policy.  Mr.  Ryan  said, 
answering  another  question, 
that  African  disturbances  large¬ 
ly  are  colonial  problems  and  not 
communist  problems. 


until  September,  after  the  con-  seeking  serious  risk  of  war  over  ^ 
ference,”  pointed  out  Mr.  High-  Berlin.  They  want  increased 
tower.  “I  suspect  it  is  true  that  prestige  for  East  Gennany, 
when  he  does  leave,  German  which  is  low.” 


policy  will  be  less  certain.” 


Loss  of  .Adenauer 
“It’s  a  loss  in  the  sense  that 
he  is  a  strong  personality  and 


The  panelists  agreed  the  mis¬ 
sile  lag  in  this  country  prob¬ 
ably  is  much  less  than  most 
persons  believe.  They  expressed 
belief  the  Russians  have  bluffed 


is  under  no  illusions  about  the  a  lot  in  that  respect. 


Soviet  Union  and  engages  in  no 
wishful  thinking,”  added  Mr. 
Ryan. 

In  answer  to  another  ques¬ 
tion,  Mr.  Ryan  said  he  believed 
Communi.sts  played  little  or  no 
part  in  the  Cuban  rebellion  al¬ 
though  he  was  not  satisfied 
about  Castro’s  brother  and 
another  of  his  lieutenants. 

“I  do  not  believe  Castro  is 
influenced  by  communism,”  said 
Mr.  Ryan.  “He  is  an  immatuie 
young  man  and  if  we  help  him 
he  will  not  go  communi.st.  Let’s 


Mr.  Ryan  ended  the  di.scus- 
sion  by  affinning  his  belief  that 
the  granting  of  statehood  to 
Alaska  and  Hawaii  has  had  a 
good  effect  on  Asian  countries. 

Members  of  the  Associated 
Press  elected  these  18  associate 
member  newspapers  to  regular 
membership : 

Paragould  (Ark.)  Big  Pirtnn. 
morning;  Oceanside  (Calif.) 
Blade-Tribune,  afternoon  and 
Sunday;  Cortez  (Colo.)  Senti¬ 
nel,  afternoon ;*Wjn.sfed  (Conn.) 
Evening  Citizen,  afternoon; 


not  give  the  Communists  credit  Augusta  (Kas.)  Daily  Gazette. 


for  creating  all  the  dangers.” 

William  P.  Stevens,  Minneap¬ 
olis  (Minn.)  Star  and  Tribune, 
a«ked  what  settlement  may  be 
made  of  the  Berlin  crisis  after 
the  conferences. 

“The  West  will  make  a  big 
pitch  for  settlement  on  the  basis 
of  long-range  unification  of 
Germany  and  no  agreement  will 


William  F.  Knowland,  Oak-  he  reached  on  that,”  predicted 


land  (Calif.)  Tribune,  until  re¬ 
cently  a  U.  S.  Senator,  inquired 


Mi‘.  Hightower.  “Nothing  will 
he  done  on  the  Berlin  issue  until 


afternoon;  Mount  Pleaxant 
(Mich.)  Times-Neu's,  after¬ 
noon;  St.  Charles  (Mo.)  Cm- 
mos-Monitor,  aftemoon;  U’nr- 
rensburg  (Mo.)  Star-Journal. 
aftemoon;  Beacon  (N.  Y.) 
Xeivs,  aftemoon ;  Xeivbifrgh 
(N.  Y.)  Xeivs,  afternoon: 

Staten  Island  (N.  Y.)  Advnnre. 
aftemoon;  ThomasviUe  (N.  C.) 
Times,  morning;  Lima  (Ohio) 
Citizen,  aftemoon  and  Sunday: 
Lorain  (Ohio)  Journal,  after¬ 
noon;  Mansfield  (Ohio)  AVmh- 
Journal,  afternoon  and  Sunday: 
Willoughby  (Ohio)  HV.sf  Lahe 
County  Xew.s-Herald,  after¬ 
noon;  Texas  City  (Texas)  Sun. 
afternoon  and  Sunday;  Enni» 
(Texas)  Daily  Xeivs,  after- 


A  QUESTION  is  asked  by  William  P.  Steven,  Executive  Editor  of  the 
Minneapolis  Star  and  Tribune,  at  AP  news  panel  session.  Sitting  beside 
him  is  Alan  Gould,  Executive  Editor  of  AP. 


Laivypr  Protects 
Spaceman's  Story 

Washington 

Taking  their  cue  pos.«ibly 
from  Admiral  Hyman  Rickover, 
the  seven  Air  Foi'ce  officers  un¬ 
der  consideration  for  first  hu¬ 
man  to  be  projected  into  outer 
space  have  hired  a  lawyer  to 
safeguard  their  copyright  and 
other  privileges. 

C.  Leo  D’Orsey,  tax  lawyer 
for  Arthur  Godfrey  and  other 
high-salaried  artisans,  .said  be 
was  approached  to  take  the  as¬ 
signment  and  accepted  with  no 
retainer,  fee,  or  cut-in.  Mean¬ 
while  the  seven  men,  only  one  of 
whom  can  have  the  distinction 
of  riding  the  first  manned  rock¬ 
et,  will  express  no  views  for 
publication,  autograph  no  space 
helmets,  nor  otherwise  fritter 
away  what  the  attorney  consid¬ 
ers  a  valuable  asset  within  their 
control. 
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Teletype 


We’ve  tried  every  angle — still  find  a  few 
who  use  a  lower  case  "t”  with  Teletype. 

We’re  pleased  that  you  don’t  and  we 
thank  you. 


TELETYPE 

CORPORATION 

suBsiDiARv  OF  Wdstgrtt  Elcctfic  Cotnpciny  inc. 


Dep*.  5 ID,  4100  Fullerton  Avenue,  Chicago  39, 
*Reg.  T.  M. — needs  that  cap  ”T”. 
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UPI 


(Continued  from  page  18) 

As  an  example  of  ill-will  to¬ 
ward  this  country,  Mr.  Newsom 
told  this  story  of  the  UPI 
stringer,  Zaki  Salama  in  Bag¬ 
dad: 

“Mr.  Salama  reads,  writes  and 
talks  Arabic  w'hich  gave  us  a 
distinct  advantage.  Other  cor¬ 
respondents  go  to  the  U.  S. 
consular  office  to  be  briefed  on 
news,  while  Mr.  Salama  digs  up 
his  own.  Bagdad  streets  are  con¬ 
trolled  by  Communists.  Monitors 
can  and  do  easily  stir  up  mobs. 
Yet  Salama,  known  to  be  re¬ 
porting  to  the  U.  S.,  courag¬ 
eously  goes  about  his  job,  al¬ 
though  he  is  pointed  out  and 
taunted  in  the  streets.” 

Good  Man,  Herter 

Mr.  Wilson  cautioned  editors 
not  to  sell  Christian  Herter 
short  as  Secretary  of  State.  He 
said  his  arthritis  should  not 
prove  handicapping  and  insisted 
he  was  an  able  administrator, 
although  probably  neither  Dulles 
nor  Herter  could  meet  U.  S. 
objectives. 

“Secretary  Herter  will  not 
contribute  headline  expressions 
to  your  news  pages  as  did 
Dulles,  such  as  ‘massive  retalia¬ 
tion’  or  ‘brinksmanship’,  but  he 
is  a  good  fellow  in  a  tough  job,” 
Mr.  Wilson  said. 

An  element  of  humor  was  in¬ 
jected  into  the  breakfast  when 
H.  Galt  Braxton,  publisher  of 
the  Kinston  (N.  C.)  Daily  Free 
Press,  told  how  his  paper  got 
scooped  when  UPI  failed  to 
transmit  an  important  story  to 
his  telegraph  desk. 

“My  wife  and  I  observed  our 
50th  wedding  anniversary  flying 
15,000  feet  over  the  Andes,”  he 
related.  “The  airline  did  the 
honors  with  champagne  and  a 
special  cake.  When  we  landed 
the  news  was  given  out.  I  saw 
and  heard  about  the  item  in 
many  new'spapers,  but  my  own 
paper  didn’t  carry  it.  We  use 
UPI.” 

Few  questions  were  raised  by 
those  in  attendance.  They  came 
to  the  meeting  from  as  far  away 
as  Anchorage,  Alaska.  Repre¬ 
senting  the  Anchorage  News 
was  Norman  C.  Brown,  pub¬ 
lisher.  Also  seen  at  tables  were 
Joseph  T.  Adams,  Rochester 
(N.  Y.)  Times-Union;  Don 

Anderson,  Madison  (Wis.)  State 
Journal;  Turner  Catledge,  New 
York  Times;  James  S.  Copley, 
San  Diego  (Calif.)  Union  Trib¬ 
une;  Ralph  R.  Cronise,  Albany 
(Ore.)  Democrat-Herald;  Ar¬ 
thur  A.  Culver,  Riverside 
(Calif.)  Press-Enterprise;  and 
R.  M.  Frost,  Beaumont  (Tex.) 
Enterprise  &  Journal. 


WORLD  REPORT  was  given  to  UPI  guests  by  (left  to  right)  Phil  R. 
Curran,  assistant  director  of  client  relations;  Frank  H.  Bartholomew, 
president  and  general  manager;  and  William  C.  Payette,  assistant 
general  news  manager. 


News  Seiwice  news  and  news- 
picture  clients  which  had  not 
previously  subscribed  to  United 
Press  elected  to  continue  servia 
under  the  UPI  banner,  reported 
Mims  Thomason,  first  vicepresi¬ 
dent  and  general  business  man¬ 
ager.  These,  plus  other  addi¬ 
tions,  resulted  in  a  net  client 
gain  for  the  last  12-month  pe 
riod  of  566  in  all  categories. 

Mr.  Thomason  said  UPI  has 
increased  its  number  of  bureaus 
to  220,  of  which  122  are  located 
in  the  United  States. 

“A  total  of  465,607  miles  of 
leased  wires  in  the  United 
States,  and  an  incalculable  num¬ 
ber  of  additional  miles  spanned 
by  short-wave  radio,  bring  UPI 
dispatches  and  pictures  to  read¬ 
ers,  listeners  and  viewers  in  8-5 
countries  and  territories,”  he 
reported. 

News  Challenge 


Also  Charles  E.  Green,  Austin  before. 


Earl  J.  Johnson,  vicepresident 
ad  editor,  said  the  past  12 
he  said  “and  with  months  constituted  a  challenge 


(Tex.)  American  &  Statesman;  more  UPI  people  and  facilities  because  of  the  unusual  number 
R.  M.  Hedderman,  Jackson  committed  to  the  task.  Twenty  stories  in  both  the  domes- 

(Miss.)  Clarion-Ledger  &  Daily  years  ago  the  United  Press  tic  and  foreign  fields. 

News;  Lee  Hills,  Detroit  Free  newswires  served  a  total  of  He  cited  the  probes  into  outer 
Pre.s.s;  William  W.  Knight,  Port-  1,704  newspapers  and  radio  sta-  space  for  which  UPI  bureau.' 
land  Oregon  Journal;  Harry  tions.  Today  they  deliver  UPI  have  been  set  up  in  Florida  and 
Montgomery,  Phoenix  Arizona  dispatches  to  4,300,  while  an-  California;  the  crises  in  Berlin, 
Republic  and  Gazette;  Palmer  other  870  subscribers  receive  Formosa  Straits  and  the  Mid- 
Hoyt,  Denver  (Colo.)  Post;  J.  N.  newspictures  and  newsfilm.  east;  the  controversy  over  the 
Heiskell,  Little  Rock  Arkansas  “Had  the  news  remained  stat-  d®I®i^se  budget;  the  con¬ 

tinuing  struggle  on  the  Integra- 


Heiskell,  Little  Rock  Arkansas 
Gazette;  Jenkin  Lloyd  Jones, 
Tulsa  (Okla.)  Tribune;  E.  W. 


ic  in  those  20  years,  our  respon 


sibilities  would  have  mounted  Southern  schools. 


Scripps,  Scripps  League  of  considerably.  But  the  tripling  “We  have  met  this  challenge, 
Newspapers;  A.  W.  Shipton,  of  our  audience  occurred  while  Johnson  said,  “by  making  sum 
Springfield  (Ill.)  Copley  Press;  the  current  of  events  was  re-  that  seasoned  reporters  were al- 
G.  Gordon  Strong,  Brush-Moore  shaping  our  world,  and  the  cur-  ways  at  the  scene  of  the 
Newspaper’s;  William  Vosburg,  rent  still  is  running  its  sti’ong  Johnson  said  the  n^M 

Waterbury  (Conn.)  American  course  with  no  sign  of  let-up.  explain  the  news  behind  the 
Republican;  Miles  Sines,  Long  “Our  responsibility  for  cover-  news  has  been  met  by  explana- 


Republican;  Miles  Sines,  Long  “Our  responsibility  for  cover- 
Beach  (Calif.)  Independent,  ing  the  news  never  has  been  so  lory  material  in  both  the  wire 

Press-Telegram;  Charles  H.  challenged  by  a  cascade  of  new  UPI  Newsfeatures  depart- 

Stout,  Reno  Nevada  State  Jour-  developments  which  literally  re-  ments. 

nal  &  Gazette;  D.  C.  Rowley,  quire  us  and  our  readers  to  One  of  the  major  expansions 

Ashtalnda  (O.)  Star-Beacon,  learn  new  vocabularies  in  order  year  was  in  UPI  New^ 

and  Forrest  Sevmour.  Wor-  to  write  and  read  about  them,  features,  headed  by  Paul  R.  All- 


rial  &  Gazette;  D.  C.  Rowley,  quire  us  and  our  readers  to 
Ashtabula  (O.)  Star-Beacon,  learn  new  vocabularies  in  order 


cester  (Mass.) 
Gazette. 


Seymour,  Wor-  to  write  and  read  about  them. 


Telegram 


6,628  Clients  Serv’ed 


UPI  celebrated  the  start  of  its  patterns  of  living, 


.  .  .  Atoms,  plastics,  missiles,  ®imp,  former  INS  managing 
electronics,  antibiotics  and  jets  UPIN  went  beyond  its  o 

are  daily  facts  of  life,  making  reached  out  for  ex 

news,  as  they  jostle  us  into  new  planatory  dispatches  by  su 

w’ell-known  authors  as  Arnold 


second  half-century  of  public  “And  there  seems  to  be  an  ^larles  Da  - 

sei-vice  with  the  greatest  expan-  endless  vista  of  billion  dollar  ^nd  Will  Durant. 

Sion  of  any  year  in  its  history,  defense  budgets  and  a  popula-  July  UPIN  began  d 

Mr.  Bartholomew  said  in  his  t'on  increase  which  the  experts  bution  six  days  weekly  of 
Anminl  rpuni^.  ne  nrpQiHpnt  iinH  call  an  explosion.  vance  copy  in  a  standard-s 


annual  report  as  president  and  eall  an  explosion. 

r  .  -  Call,  for  Best  Talent 

“UPI  today  has  5,628  clients,’ 

he  said,  “and  the  rate  of  gain,  “This  new  wc 


page,  eight  column  format. 
in  the  year,  a  week-end  edition 


he  said,  “and  the  rate  of  gain,  “This  new  world  challenges  was  begun,  replacing  a  pievious 
like  the  total  itself,  continues  at  all  of  us  and  it  demands  of  the  unday  edition. 


an  all-time  high.  (A  year  ago  press  the  exercise  of  the  best 
the  total  was  5,063.)  talent  it  can  find  to  tell  in  plain. 


Wire  delivery  of  a  four-hour 
advance  feature  package  for 


the  total  was  5,063.)  talent  it  can  find  to  tell  in  plain,  advance  feature  paexage 

“Progress  w-as  ateut  equal  on  everyday  terms  what  is  going  Sunday  papers  was  set  up. 
all  fronts  of  our  operation  as  on.  Not  only  in  scientific  and  “package”  moves  on  the 
wholesalers  of  information  to  technical  fields  but  in  every  cor-  wires  each  Sunday  from  3  a.  ^ 
the  world — newspapers,  radio  ner  of  our  communities  where  EST  to  7  a.m.,  for  release 
and  television  stations.  Special  the  outlines  of  our  family  and  following  Sunday. 

Service  and  commercial  sub-  working  lives  are  adjusting  LeRoy  Keller,  vicepresident 
scribers.”  themselves  in  countless  ways  to  and  director  of  client  relatio^ 

“United  Press  International  the  thrust  of  new  ideas  and  new  noted  a  keen  interest  in  all  UPJ 
is  reporting  the  world  for  more  devices.”  services  after  the  merger  oi 

readers  and  listeners  than  ever  A  total  of  344  International  (Continued  on  page  112) 
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MR.  AND  MRS.  Robert  McDowell 
greet  old  friends  with  a  smile  iti 
party.  He's  publisher  of  the  L'km 
(Ohio)  News. 


r  the  last  the  Communist  bombard¬ 

ment  of  the  island  of  Quemoy 
vicepresi-  jn  the  Formosa  Straits  whirii 
European  began  on  August  23.” 
m  London 

»  extended  Height  of  Shelling 

i*'  At.  the  height  of  the  shelliiijt 

Charles  Smith  became  the  first 
p  o  os  or  Anierican  correspondent  to 
™  ■  reach  Quemoy  and  his  dis- 

.*  patches  were  exclusive  for  many 

days,  Mr.  Hoberecht  said. 

;hat  in  no  British  United  Press  has  ex- 
i  the  war  panded  its  news-gathering  facil- 
1  so  wide-  ities  jn  Canada  by  re-opening  an 
summer,  office  in  Regina,  Saskatchewan, 
and  by  instituting  additional 
correspondent  facilities  in  New- 
Maritime 


more  than  a  dozen  correspon- 
1  dents  were  detached  from  conti- 
I  nental  bureaus  to  reinforce  staff  foundland  and 
men  in  Baghdad,  Beirot,  Al-  provinces, 
giers,  Ankara  and  Instanbul  Robei-t  W.  k 
and  to  ply  the  Mediterranean  general  busin 
with  the  U.S.  Sixth  Fleet.  reported  an 

He  said  the  UPI  policy  of  for  Canadian 
■  fire  brigad^’  of  the  United  S 

Europe  and  Asia.  He  said  the 


l‘he  old  New  York  City  Hall,  where  John  Peter  Zenger  was 
imprisoned  and  tried,  stood  on  the  site  of  the  present  Fed* 
era!  Hall  Memorial,  Wall  Street,  in  the  Sub-Treasury  Buildins. 


reported  an  increa 
1  news 


stationing  a  _  _  _ 

veteran  reporters  at  key  Euro-  Europe  and  AsiL’He  said  the 
pean  points  whence  they  can  number  of  news  queries  received 
ji._  i  X,  Montreal  from  these  area? 

doubled  in  the  last  18 


Every  time  press  freedom  is  challenged  in  this 
country,  every  time  this  threat  is  beaten  back, 
the  debt  American  ne\vspai)er  men  owe  to  John 
Peter  Zenger  is  reaffirmed. 


move  rapidly  to  any  point  in  the  jn 
division  paid  off  on  story  after  has 
story.  Perhaps  the  most  notable  months, 
beat  of  the  year,  he  said,  was 

a  40-minute  UPI  edge  in  report-  More  Piriure  Clients 

ing  the  landing  of  U.S.  Marines 

XT  ^  ....  ^  .  tures,  Frank  Tremaine, 

New  clients  joined  in  Latin  president  and  general  ma 
America  at  a  record-broakmg  ^^is  branch  of  UPI 
dip  s>nce  April  1958  William  advances  in  ever 

H.  McCall,  vicepresident  and  ^  activities, 

general  manager  for  South  ^he  total  number  of 

^  IT***'  *  •  Newspictures  clients  rose  1 
Mr.  McCall  repoi-ted  a  net  in-  the  year  ending  1 

crease  during  the  past  year  of  ^  net  gain  of  187.  Th 
13o  clients  bringing  to  593--  eluded  101  new  domestic  ( 
a  new  high  --  the  number  of  ^nd  86  abroad, 
news,  newspicture,  radio,  tele-  ^n  expanding  color 

vision  and  spwial  sei-vice  clients  ^PI  has  averaged  i 

served  by  UPI  south  of  the  Rio  c,.al  offer  of  at  least  one 
Grande.  parency  weekly  by  mail 

Great  Ferment  Ja"-  1-  B'KKest  response 

color  offerings  was  on  the 
Eai-nest  Hoberecht,  vicepresi-  fashion  showings,  Mr.  Tro 


Accu.sed  of  “.seditious  libel"  for  refusing  to 
ignore  corruption  by  the  royal  governor  of  New 
York,  Zenger’s  trial  in  1735  marked  a  major 
milestone  in  the  continuing  fight  to  beat  down 
infringement  on  the  function  of  a  free  press. 

John  Peter  Zenger  is  commemorated  today  in 
the  Federal  Hall  Memorial  in  New  York  ("ity’s 
Sub-Treasury  Building.  It  is  a  historic  site  which 
every  newspaperman  should  visit  and  remember. 


The  Zenger  Memorial  is  open  daily — Mondays 
through  Fridays — from  10  A. M.  to  1  P.M.,  closed 
Sundays  and  holidays.  Admi.s.sion  is  free.  Kn- 
trance  Old  Sub-Treasury  Building,  15  Pine 
Street,  corner  of  Nassau.  Any  subway  to  Wall 
Street  .station. 


dent  and  general  manager  for  noted.  He  said  that  UPI  deliv¬ 
ered  transparencies  .several  days 


Asia,  reported  that  it  was  ered  transparencies  .several  aa)- 
another  year  of  great  ferment  before  the  Paris  release  date, 
for  that  area  of  the  world.  He  making  it  possible  for  newspa- 
.said: 

“The  event 

brought  Asia  to  the  point  of  war 


that  the  new  fashions  as  spot 

on  the  day  they  were  announced. 
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In  the  great  state 
of  Michigan 
there  is  only  ONE 
morning  newspaper- 

SbiC  Pjctroit  0xtt 

and  it  is  also  Michigan’s 
fastest  growing  paper! 


^1^ 


national  representative:  Story,  Books  &  Finley 
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For  the  past  five  years,  new  readers  have  chosen  the  morning  Free 
Press  over  the  afternoon  papers  by  more  than  2  to  1.  And  adver¬ 
tisers,  knowing  men  and  women  read  each  Free  Press  page  more 
thoroughly,  have  strongly  increased  their  preference  for  the  only 
morning  paper.  Your  Free  Press  representative  has  full  details! 


retail  representative:  George  Molloy,  New  York 


SYNDICATES 

Copley  Pushing  Ahead 
With  ‘Young  Idea’ 

By  Jaine8  L.  Collingg 


A  news  seiwice  that  ascribes 
part  of  its  success  to  thinking 
young  and  working  with  young 
ideas  reports  it  is  doing  well 
with  a  series  on  an  old  gentle¬ 
man  of  the  ring. 

The  company  is  Copley  News 
Sendee  and  the  prizefighter  is 
.■\rchie  Moore,  ageless  and  volu¬ 
ble.  Bob  Ortman,  sports  staffer, 
has  written  the  “uninhibited” 
history  of  Archie,  the  “Magni¬ 
ficent  Mongoose,”  as  the  series 
is  called.  It’s  available  now. 

Archie  proved  a  lively,  ap¬ 
preciative  subject  for  an  inter¬ 
view  that  went  on  for  days,  with 
Bob  using  a  tape  recorder.  All 
through  the  sessions  the  Alon- 
goose.  Bob  says,  was  “gesturing, 
grimacing,  frowning,  chuckling, 
pursing  his  lips,  closing  his  eyes, 
tapping  his  forehead  as  he 
sprawle<l  in  a  chair  dredging 
his  memory  for  the  past.” 

When  it  was  all  over  and 
.\rchie  read  the  last  piece,  he 
said:  “I  think  it’s  awfully  good.” 

Russ  Brines  is  editor  of  CNS. 
“We’re  a  reasonably  young 
bunch,”  he  says,  “so  we  try  to 
think  young  and  push  ahead 
with  young  ideas.  It’s  always 
uphill  at  first  but  we’re  getting 
there.” 

♦  *  ♦ 

DRESS  SERIES 

Rex  Barley,  executive  man¬ 
ager  of  the  'Times — Mirror  syn¬ 
dicate,  writes  that  he  has  just 


secured  newspaper  serialization 
rights  for  the  U.  S.,  Canada  and 
the  Philippine  Islands  to  the 
best-seller,  “The  Dress  Doctor,” 
by  Edith  Head  (Little,  Bro\vTi 
Co.)  The  book  has  been  broken 
down  into  six  parts,  with  art, 
for  release  April  19. 

«  *  * 

SUIT  SE'ITLEI) 

Litigation  between  Joseph  M. 
Boychuk,  president  of  Columbia 
Features,  Inc.,  and  Glenn  Adcox, 
former  Columbia  president  and 
now'  president  of  Adcox — Lena- 
han,  San  Francisco  (E&P,  Nov. 
8,  page  62,  and  Nov.  15,  page 
58),  has  been  settled  by  mutual 
agreement. 

A  portion  of  the  stipulation 
agreement  reads: 

“The  parties  hereby  agree 
that  after  the  conclusion  of  this 
settlement,  and  by  the  exchange 
of  the  general  releases  and  the 
delivery  of  the  other  papers 
heretofore  mentioned,  either 
side  may  notify  the  trade  pa¬ 
pers,  customers,  writers  and 
others  to  the  effect  that  the 
plaintiff  corporation  and  the  de¬ 
fendant,  Adcox,  had  resolved 
their  differences  by  a  mutual 
agreement  and  that  Mr.  Adcox 
will  hereafter  continue  to  func¬ 
tion  under  the  firm  of  Adcox — 
Lenahan  Corp.,  and  the  Colum¬ 
bia  Features,  Inc.,  will  continue 
under  the  management  of  Mr. 
Boychuk.” 


Choice  of  choice  customers! 


'  The  newspaper  readers  with  better  addresses,  fatter 
incomes,  bigger  buying  power ...  executives,  professional 
people,  manufacturers,  merchants,  bankers,  stock  brokers 
...are  golfers  themselves— and  fans  and  followers  of 


Mac  Divot 


by  Jordan  Lansky  and  Mel  Keefer.  An  exciting  golf  story, 
offering  instruction,  vacation  play,  tournament  competition, 
and  romance,  the  Mac  Divot  strip  builds  circulation  ith  spending 
power  — the  kind  advertisers  want!  This  feature  gets  the  vote 
of  both  the  Circulation  and  the  Advertising  Director!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chicago  Tribune"I\^ew  YorhlVcMVs 

IVmuia  BulMlnv,  York 

^ynateawem  MnCm  Tribune  Tawrr,  t'Mromo 


RUKEYSER  PROGRAM 

Merryle  Stanley  Rukeyser, 
syndicated  columnist  (“Every¬ 
body’s  Money”),  will  fly  to  Lon¬ 
don  May  1  to  participate  May  3 
in  a  TV  program,  “Transat¬ 
lantic  Free  Speech.”  Subject: 
“Have  Unions  Too  Much 
Power?” 

«  *  « 

GOLF  TIPS 

National  Newspaper  Syndi¬ 
cate  has  available  a  w'eekly 
illustrated  golfing  series  by 
Arnie  Palmer,  w'inner  of  the 
1958  Master's  tournament.  The 
feature  consists  of  three  8x10 
glossy  photos  with  text  each 
release. 

*  *  * 

CLIFFS  CONFESSION 

Cliff  Rogerson,  who  does  the 
“Tee  Vee  Laffs”  panel,  admits 
that  being  a  cartoonist  is  not 
quite  what  it  seemed  when  he 
was  a  boy.  “It  was  a  case  of 
being  misled,”  he  confesses,  pen- 
in-cheek.  “I  heard  cartoonists 
did  little  work  and  got  paid  well. 
It’s  a  good  thing  I  like  drawing 
funny  pictures.” 

• 

A  A  NR  Confidence 
In  Sales  Program 

The  American  Association  of 
New'spaper  Representatives  this 
week  gave  a  vote  of  confidence 
for  the  proposed  foi-mation  of  a 
national  sales  department  ( E&P, 
March  7,  page  16),  and  recom¬ 
mended  that  the  plan  be  placed 
under  conti-ol  of  the  New  York 
chapter  for  development. 

It  was  reported  that  the  plan 
has  been  underwritten  by  20 
firms  that  have  pledged  $180,000 
for  a  three-year  program. 

Herbert  Meeker,  S  c  o  1  a  r  o. 
Meeker  &  Scott,  New  York,  was 
elected  president  of  the  national 
chapter.  He  takes  office  in  June. 
Other  AANR  officers  elected  are: 
Tom  Sinding,  vicepresident; 
Frank  Carpenter,  treasurer  for 
the  thiid  year;  and  John  Smith, 
secretary. 


use  "TAPeCO” 


Corrected  Typesetter  Tape 
For  All  Leadinti 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 

"TAPeCO” 

Write  for  Produeflon  Schedule 


PRODUCTION 

CORPORATION 

)t.  Petersburg, 
Florida 
Phone  7-4783 


Cartoonists  ’ 
Society  Elects 
€•  G.  Werner 

(Picture  on  page  119)  | 

Washingtos 

Charles  G.  Werner,  editorial  I 
cartoonist  for  the  Indianapolit  I 
Star,  was  elected  president  of  ■ 
the  American  Association  of 
Editorial  Cartoonists  at  its  an¬ 
nual  convention  here  April  17- 
19.  He  succeeds  Roy  Justus  of 
the  Minneapolis  Star, 

John  Stampone,  of  the  Armj 
Times,  was  re-elected  secretary- 
treasurer. 

Members  of  the  advisory  board 
named  at  the  meeting  are:  Jim 
Berryman,  Washington  Star; 
Art  Bimrose,  Portland  Oregon¬ 
ian;  Bill  Graham,  Arkansas  Ga¬ 
zette;  Lou  Grant,  Oaklani 
(Calif.)  Tribune;  Hugh  Haynie,  " 
Louisville  Courier- Journal;  Roy 
Justus,  Minneapolis  Tribune; 
Harold  Maples,  Fort  Worth 
Star-Telegram;  Hy  Rosen,  Al¬ 
bany  (N.  Y.)  Times-Union;  mi 
M.  Tingley,  London  (Ont.)  Free 
Press. 

Vicepresidents  will  be  elected 
by  mail. 

Cartoonists  were  entei'tained 
at  a  luncheon  at  Bolling  Air 
Force  Base  as  the  guest  of  Gen. 
Thomas  White,  Chief  of  Staff, 
U.S.A.F. 

Ross  Lewis,  of  the  Milwaukee 
Journal,  conducted  a  panel. 

Ml'S.  Ross  Lewis  was  elected 
president  of  the  women’s  auxil¬ 
iary. 

Lewis  L.  Strauss,  Secretary  of 
Commerce,  won  himself  a  new 
hat  as  first  prize  in  a  cartoon 
drawing  contest  for  public  offi¬ 
cials. 

His  entry,  which  lampooned 
editorial  cartoonists  for  being 
chronic  pessimists,  showed  a  car¬ 
toonist  drawing  the  Washington 
Monument  as  a  sagging  and 
braced-up  monolith.  'The  signa^ 
ture  read  “Lewis  Strauss  -f  K- 
indicating  that  the  Secretary 
had  a  collaborator. 

Invited  to  participate  in  the 
contest  were  members  of  Con¬ 
gress,  the  Supreme  Court,  the 
Cabinet,  high  Federal  govem- 
ment  officials  in  the  executive 
branch  and  selected  individuals. 


Publisher  Dies 

Glasgow,  Ky- 
William  Henry  Jones  Jr.,  «!'■ 
tor  and  publisher  of  the  Glas¬ 
gow  Republican,  died  April  H 
of  a  heart  ailment.  He  63. 
Mr.  Jones,  a  former  adjutant 
general  of  Kentucky  and  for¬ 
mer  state  senator,  took 
tive  management  of  the  wMsly 
Republican  in  the  mid-1940s. 
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Editor  &  Publisher  announces  a  special  editorial 
event  culminating  three-quarters  of  a  century  of 
service  to  the  newspaper  industry  . . .  E&P’s  75th 
Anniversary  Edition  . . .  devoted  to  the  theme  of 


Now  at  last  newspapers  can  sell  for  themselves  as  effectively  as  they  sell  for 
their  advertisers.  Here  is  a  complete  roundup  of  modern  sales  information 
designed  for  newspaper  selling  —  general, 'retail,  classified.  Backed  up  editorial 
analysis  of  newspapers  as  the  total  selling  medium  —  case  histories,  success 
stories,  statistics.  Nine  sections  of  great  significance  to  newspapers  .  .  . 


Ky. 

edi- 
!lai- 
1  17 
63. 
tent 
for- 


1.  Newspapers’ 

2.  Newspapers' 

3.  Newspapers' 

4.  Newspapers’ 

5.  Newspapers’ 

6.  Newspapers’ 

7.  Newspapers’ 

8.  Newspapers’ 

9.  Newspapers’ 


Total  Market  Coverage 
Total  Flexibility 
Total  Affordability 
Total  Usability  by  Advertisers 
Total  Merchandisability 
Total  Family  Appeal 
Total  Believability 
Total  Effort  in  the  Community 
Total  Advertising  Leadership 


Plus  a  one-of-a-kind  editorial  review  and  perspective  of  the  newspaper  indus¬ 
try,  its  development  over  the  last  75  years  and  its  potential  for  the  future. 

Every  phase  of  the  industry  is  thoroughly  discussed  and  analyzed.  Must  read¬ 
ing  for  anyone  interested  in  the  newspaper  business  in  any  way.  Special 
distribution  to  leading  advertisers  and  agencies. 

Don’t  miss  this  truly  unusual  opportunity.  Your  advertising  in  these  pages 
will  be  carried  along  on  an  editorial  current  that  will  keep  it  fresh  and  excit¬ 
ing  all  year  long  —  and  longer.  Reserve  your  space  today. 

Published  June  27,  1959.  Deadline  for  space  reservations  —  June  1.  For  copy  or 
plates,  June  9.  Regular  space  rates  apply. 
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ANPA  President 
Sets  News  Ethies 


The  ethical  purposes  and  prac¬ 
tical  functions  of  the  newspaper 
in  providing  readers  with  truth 
were  outlined  by  D.  Tennant 
Bryan,  Richmond  (Va.)  Times- 
Dispatch  and  News  Leader, 
president  of  the  American  News¬ 
paper  Publishers  Association,  in 
the  President’s  Address  on 
Wednesday. 

Mr.  Bryan  said,  in  part: 

Just  as  it  is  impossible  to 
describe  the  physical  universe 
without  the  fourth  dimension,  it 
is  impossible  to  understand  the 
free  newspapers  of  America 
without  first  having  a  knowledge 
of  their  underlying  ethical  pur¬ 
pose. 

Not  Primary  Coal 

This  is  what  makes  news¬ 
papers  unlike  any  other  busi¬ 
ness.  While  they  must  have 
profit  in  order  to  stay  alive  and 
strong,  profit  is  not  and  cannot 
be  their  primary  goal. 

This  paradox  bewilders  both 
our  friends  and  foes.  To  re¬ 
quire  profit  on  the  one  hand,  but 
not  to  work  primarily  for  profit 
on  the  other,  is  as  confusing  to 
the  average  man  as  Einstein’s 
famous  but  cryptical  theory. 

As  practicing  members  of  the 
profession,  we  see  no  inconsist¬ 
ency  in  this  doctrine.  In  order 
to  do  the  job  that  we  should  do, 
we  must  be  independent  and  self- 
supporting.  Profit  is  our 
strength;  without  it,  we  cannot 
survive — but  profit  is  not  our 
primary  purpose.  In  the  langu¬ 
age  of  the  logician,  profit  is  a 
necessary  but  not  a  sufficient 
condition. 

Even  if  this  is  understood, 
both  our  friends  and  our  enemies 
are  confused  about  our  primary 
purpose.  They  look  upon  the 
newspaper  as  a  tool — and  as¬ 
sume  that  the  owners  and  man¬ 


agers  will,  or  should,  use  this 
tool  to  achieve  their  own  specific 
and  selfish  goals. 

Our  friends  take  for  granted 
that  we  should  use  our  news¬ 
paper  for  the  objectives  they 
deem  worthy.  Our  enemies  are 
convinced  that  we  do  use  it  for 
unworthy  purposes.  The  fact  is 
that  both  are  equally  wrong. 

This  misunderstanding  is 
largely  due  to  the  existence  of 
the  editorial  page  on  which  the 
publisher  and  editor  do  attempt 
to  persuade  their  readers  to  their 
own  views  in  various  matters. 
Many  readers  simply  do  not 
understand  the  sharp  distinction 
between  opinions  expressed  on 
the  editorial  page  and  news  re¬ 
ported  in  the  news  columns.  They 
are  convinced  the  one  conditions 
the  other. 

We  know  that  they  believe  this 
from  a  sui-vey  of  our  own 
readers  in  Richmond.  About  half 
of  them,  men  and  women,  are 
quite  certain  that  the  news¬ 
paper’s  editorial  position  in¬ 
fluences  the  presentation  of  the 
news.  We  found  this  belief 
rather  shocking — but  even  more 
shocking  was  the  further  fact 
that  the  readers  didn’t  seem  to 
care  very  much  one  way  or  the 
other  about  what  they  assumed 
to  be  our  practice.  It  had  very 
little  effect  on  their  overall 
image  of  the  newspaper. 

In  other  Avords,  not  only  do  a 
great  many  of  our  readers  as¬ 
sume  that  we  color  our  news  to 
suit  our  editorial  position  or  the 
whims  of  our  advei-tisers,  but 
they  consider  this  a  perfectly 
nonnal  and  natural  thing  for  us 
to  do  and  they  see  no  particular 
hann  in  the  process. 

Our  closest  friends  are  often 
dismayed  when  we  print  news 
which  they  think  should  have 
been  suppressed.  These  are  fine 


people  with  honorable  motives 
and  they  find  it  exceedingly  dif¬ 
ficult  to  understand  why  we  ai’e 
unwilling  to  implement  those 
motives.  For  example,  some 
prominent  person  commits  sui¬ 
cide.  Doctors  and  friends  urge 
that  the  fact  of  suicide  be  omit¬ 
ted  to  spare  unnecessary  pain  to 
the  family,  and  to  avoid  any  en¬ 
couragement  to  others  who  may 
also  be  tempted  to  take  their  own 
lives. 

Others  complain  to  us  about 
crime  reporting  in  general.  They 
deplore,  on  sociological  grounds, 
the  repoi*ting  of  gniesome  de¬ 
tails,  insisting  that  the  effect 
is  evil  because  it  may  stimulate 
others  to  commit  similar  crimes. 

A  group  of  merchants  will 
suggest  that  we  should  not  ac¬ 
cept  the  advertising  of  some 
competitor  who,  for  reasons  of 
price  cutting  or  the  handling  of 
some  brand  for  which  he  is  not 
the  authorized  dealer,  they  re¬ 
gard  as  opprobrious. 

Ad  Objections 

Still  others  deplore  movie  ad¬ 
vertisements  because  they  are 
too  sexy;  some  even  object  to 
our  church  advertising,  because 
it  may  be  sectarian;  and  so  on, 
throughout  a  nearly  infinite  list. 

Our  friends  who  complain 
about  these  things  usually  as¬ 
sume  that  we  ai'e  simply  guilty 
of  negligence  or,  at  the  best, 
lack  of  understanding.  Our  en¬ 
emies,  on  the  other  hand,  are 
convinced  that  we  print  such 
things  for  reasons  of  malice,  or 
to  gain  circulation  or  advertising 
revenue. 

Both  are  equally  wrong.  They 
mistake  our  basic  puiijose,  and 
the  single-minded  ethic  that 
must  be  our  guide  in  all  such 
matters.  Both  are  wrong  in 
thinking  that  the  power  of  the 
press  can  be  tised  by  someone, 
for  good  or  evil,  when  actually 
it  derives  its  real  power  from 
the  fact  that  it  is  not  used  in 
this  fashion.  Any  such  use,  in 
essence,  is  misuse  and  will  event¬ 
ually  destroy  the  newspaper 
that  practices  it. 


FATHER-SON — James  M,  Scitun 
discusses  the  ANPA  program  wHIi 
hts  father,  Franklin  D.  Schurz,  pub¬ 
lisher  of  the  South  Bend  (y.{ 
Tribune.  Jim  is  a  reporter  for  Ih 
San  Francisco  Examiner. 


It  is  not  the  function  of  the 
newspaper  to  decide  what  news 
is  good  and  what  is  bad,  to  pub¬ 
lish  the  one  and  withhold  the 
other,  to  attempt  in  effect  to 
superimpose  its  own  or  any 
other  system  of  ethics  on  its 
readers. 

Its  sole  news  function  is  to 
inform,  to  give  the  reader  the 
raw  materials  of  life  from  which 
he  may  fashion  his  own  systan 
of  ethics  and  resolve,  as  best  he 
can,  the  basic  issues  of  the 
society  in  which  he  lives. 

Hard  To  Practice 

This  is  the  philosophy,  simple 
to  state  yet  hai-d  to  practice, 
that  must  be  followed,  by  the 
costodians  of  America’s  free 
press.  We  are  human,  and  as 
humans  we  sometimes  fail.  But 
taken  as  a  whole,  it  is  my  opinion 
that  the  newspapers  of  this 
nation  are  discharging  their 
basic  responsibility  to  their 
readers,  and  to  this  Republic,  in 
commendable  and  adequate 
measure. 

We  are  penetrating  the  bound¬ 
aries  of  space,  but  we  have  not 
yet  overcome  our  greatest  bar¬ 
rier,  the  boundaries  of  the  hu¬ 
man  mind  and  spirit.  For  this 
there  is  but  one  way  to  travel, 
and  that  is  the  highway  of  truth, 
along  which  our  newspapers 
are  the  principal  means  of 
transport. 


Newsprint  Situation  Is  Described  As  ‘^Healthy’ 


General  Manager  Cranston 
Williams  reported  as  follows: 

'The  newsprint  situation  is 
healthy.  Production  is  adequate 
to  take  care  of  present  demand 
not  only  in  the  United  States 
but  throughout  the  world,  and 
there  is  an  ample  cushion  to 
take  care  of  the  increased  con¬ 
sumption  which  developed  in  the 
first  three  months  of  1959  and  is 
expected  to  continue  through 
1959.  The  mills  are  no  longer 
forced  to  operate  at  above  capa¬ 
city  in  order  to  meet  demand. 
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This,  in  effect,  means  that  there 
is  potential  production  available 
to  take  care  of  any  unantici¬ 
pated  upsurge  in  demand  and 
this  is  as  it  should  be. 

This  works  to  the  advantage 
of  both  consumer  and  producer. 
The  ANPA  has  long  emphasized 
the  need  for  an  ample  cushion 
of  production  to  prevent  the 
disastrous  shortages  which  have 
worked  to  the  detriment  alike  of 
consumer  and  producer  in  the 
recent  past. 


ANPA  does  not  anticipate  in 
the  near  future,  because  of 
available  capacity,  any  such 
shortage  as  has  occurred  on  sev¬ 
eral  occasions  since  World  War 
II,  and  which  resulted  in  a  spot 
market  with  fantastic  prices 
disastrous  to  the  consumer,  and 
not  advantageous  to  the  pro¬ 
ducer;  a  forced  rationing  of  ad¬ 
vertising  and  news  by  many 
newspapers  which  could  not 
secure  the  necessary  newsprint 
under  contract,  and  a  consequent 
narrowing  of  the  profit  margin 


on  which  many  newspapers 
operate. 

♦  *  ♦ 

Although  it  is  now  two  years 
since  the  ANPA  presented 
study  “Newsprint— A  Forw^ 
Look  To  1965”  there  is  no  indi¬ 
cation  now  that  the  forecas^ 
that  study  should  be  changed- 
The  price  of  newsprint  re¬ 
mains  stable  and  may  ^ 
pected  to  remain  so  in  view  o 
the  supply  and  demand  f®* 
newsprint. 
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Interest  in  Group 
Selling  Renewed 


A  resurgence  of  interest  in  a 
group  selling  plan  in  which 
dailies  in  contiguous  market 
areas  join  together  voluntarily 
to  offer  an  advertiser  who  uses 
all  of  them  a  rate  discount  mani¬ 
fested  itself  at  Tuesday’s  ses¬ 
sions  of  the  10,000  to  50,000  cir¬ 
culation  group  of  new'spapers. 

Spiraling  production  costs, 
photo  -  composition,  secrecy  in 
govei-nment,  and  the  need  for 
brighter,  more  exciting  news¬ 
papers  were  topics  aired  as  pub¬ 
lishers  split  into  three  concur¬ 
rent  sessions  to  discuss  their 
problems  within  their  respective 
circulation  groups — under  10,- 
000,  10,000  to  50,000,  and  over 
50,000. 

John  P.  Harris,  publisher, 
Hutchinson  (Kans.)  Neivs,  re¬ 
ported  to  the  10,000  to  50,000 
circulation  session  that  in  his 
area  a  group-selling  plan  w'as 
designed  “to  present  and  cover  a 
whole  market”  much  as  is  pro¬ 
vided  by  a  large  newspaper.  He 
said  two  other  areas — Western 
Pennsylvania  and  Wisconsin — 
have  similar  plans,  “and  there 
are  at  least  six  oi-  eight  such 
groups  now  in  the  planning 
stage”  in  other  states. 

D.  Tennant  Bryan,  ANPA 
president,  and  publisher,  Rich- 
mnnd  (Va.)  Times-Dispatrh,  set 
the  tone  for  the  three  sessions  in 
his  address  of  welcome  to  the 
10,000  to  50,000  group. 

“We  are  faced  with  spiraling 
costs  of  production,  and  where  it 
will  end  no  one  can  tell,”  he  said. 
“We  are  confronted  with  ham¬ 
pering  regulations  and  restric¬ 
tions  of  advertiisng  by  govern¬ 
ment.  We  are  constantly  having 
to  fight  for  access  to  informa¬ 
tion  as  to  what  is  being  done  by 
govemment  agencies  and  bu¬ 
reaus — our  public  seiwants. 

‘Our  Duly’ 

“It  is  our  duty,”  Mi\  Bryan 
continued,  “to  get  and  report 
that  infoimation  because  news¬ 
papers  are  ministers  of  the  con¬ 
stitutional  right  of  the  public  to 
know  what  their  government  is 
doing.  Nevertheless  our  ability 
to  do  our  job  is  constantly 
threatened  by  an  increasing 
tendency  toward  secrecy  at  all 
levels  of  government  and  we 
must  persistently  combat  that 
tendency  if  we  are  to  be  the 
diligent  trustees  of  the  people’s 
right  to  know.” 

Threats  to  their  economic 
security  occupied  the  attention 
of  publishers  in  all  three  ses¬ 
sions.  Chairman  for  the  over- 
50,000  session,  Richard  H.  Am- 


beig,  publisher,  St.  Louis  (Mo.) 
Globe-Democrat,  was  unable  to 
be  present,  but  in  his  remarks 
prepared  for  delivery  he  noted 
that  competition  of  other  media 
and  the  spiraling  wage-rate  in¬ 
flation  have  far  outstripped 
what  little  increases  “we  have 
been  able  to  achieve  in  produc¬ 
tivity”  and  have  added  urgency 
in  finding  new  answers. 

Better  editing  and  brighter 
and  more  exciting  newspapers 
are  a  continuing  challenge,  stim¬ 
ulated  not  only  by  increasing 
competition  from  magazines, 
television,  radio  and  other  me¬ 
dia,  but  by  the  inner  urge  of  our 
editors  to  keep  pace  with  a 
changing  way  of  life  in  .\mer- 
ica.” 

Photo- Composition 

One  of  the  suggested  improve¬ 
ments  for  newspapers  most  men¬ 
tioned  at  the  sessions  Tuesdav 
tvas  photo-composition.  Philip 
S.  Weld,  publisher,  Gloucester 
(Mass.)  Times,  pointed  out  that 
photo-composition  might  now  be 
in  the  position  the  linotype  ma¬ 
chine  was  in  the  early  1890’s — 
ju.st  beginning  to  catch  on  but 
initiating  a  “major  change  in 
newspaper  production.” 

The  less  than  10.000  group 
evidenced  considerable  interest 
in  the  use  and  co.st  of  various 
forms  of  photo-composition,  par¬ 
ticularly  in  the  printing  of  ad¬ 
vertising  copy.  About  25  pa¬ 
pers  in  this  group  reported  us¬ 
ing  some  form  of  photo-compo¬ 
sition  to  some  extent. 

The  over-.50,000  session  also 
reported  interest  in  photo-com¬ 
position  and  it  was  noted  that 
the  Sn^^fh  Bend  (Tnd.)  Trihuvr 
prints  almost  lOO'^  of  its  ad 
copy  via  cold-type,  and  that  the 
Wash  in  of  on  (D.  C.)  Post  and 
Tiwes-Herald  also  makes  heavy 
use  of  the  process  in  advertising. 

Among  other  points  made  was 
a  prediction  in  the  under-10,000 
group  that  the  smaller  papei- 
selling  for  less  than  10c  on 
newsstands  would  .soon  be  a 
thing  of  the  past  because  of 
rising  costs. 

Extension  of  frequency  dis¬ 
counts  on  advertising  rates  and 
the  possibility  of  setting  up  a 
farm  system  for  moving  good 
reporters  from  small  to  large 
newspapers  were  also  discussed. 

It  was  reported  that  some  800 
newspapers  in  534  markets  had 
taken  part  in  the  “Live  Better 
By  Far  With  A  Brand  New’ 
Car”  promotion  held  April  8-18. 
Participants  in  the  over  50,000 
group  reported  that  car  sales  in 


some  areas  rose  25''<i  to  50% 
over  a  year  ago. 

In  a  discussion  of  circulation 
problems  concerning  readers 
and  advertisers  who  move  to 
the  suburbs,  it  was  brought  out 
that  the  Los  Angeles  Times  pub¬ 
lishes  zone  supplements  in  its 
Sunday  edition  for  suburban 
areas.  On  the  other  hand,  the 
Houston  (Texas)  Chronicle  pub¬ 
lishes  supplements  every  Wed¬ 
nesday  for  each  of  five  neighbor¬ 
hoods  within  the  city  zone.  News 
is  localized  to  fit  each  supple¬ 
ment  and  local  advertisers  are 
offered  a  lower  rate. 

The  over  50,000  group  also  ^  .. 

heard  that  about  30  newspapers  SCANNING  a  new  Scan-a-Siw 
are  offering  frequency  diecunts 

to  meet  similar  moves  by  radio-  ^lyde  L.  White,  business  L 

TV  and  magazines.  The  group  the  Lynchburg  {Va.|  Nw 

was  divided  50-50  as  to  w'hether  and  Advance, 

or  not  this  practice  brought  in  ■  -  — 

any  more  linage.  ^  f  1  ¥¥•  • 

Publishers  of  newspapers  with  f^flrCllll  xllFlIlg 
circulations  under  10,000  dis-  ^  , 

cussed  the  practices  of  co-op  £13.11  otrCSSCCi 
advertising;  suggested  newspa-  r  u  i  sir  •  i.,. 
pers  would  be  wise  to  keep  track  ,  bright,  vicepresi- 

of  all  available  co-op  ad  plans  the  Association  oi 

and  to  alert  their  local  rotailers  American  Railroads,  reported 
to  the  availability  of  such  plans.  "" 


Careful  Hiring 
Plan  Stressed 

J.  Hanley  Wright,  viceptesi- 
dent  of  the  Association  of 


IIIK  r  nee  w  ar  manager  of  the  San  Bernardino 

Brings  Warning  (Calif.)  Stm  and  Telegram,  M 

A  new  ink  “price  war”  raging  f.  discussion  on  employee  «la- 


on  featherbedding  problems  at  ^ 
the  ANPA  labor  relations  ses-  ; 
sion  Monday. 

James  K.  Guthrie,  general  j 
manager  of  the  San  Bo-nardino 
(Calif.)  Sun  and  Telegram,  M 


since  February  is  causing  con- 
cem  among  .suppliers.  All  claim 
the  price,  5c  a  lb..  New  York, 
has  touched  bottom  as  far  as 
allowing  any  profit.  Salesmen  at 
the  Waldorf  Astoria  during  con¬ 
vention  week  expres.sed  w’illing- 
ness  to  meet  whatever  the  op¬ 
position  w’as  charging. 

One  midwestern  publisher 
happily  accepted  a  cent  a  pound 
slash  from  6^4  to  5*4. 


tions. 

Increasing  importance  of  per-  j 
.sonnel  selection  in  these  daj’S  | 
when  “both  men  and  machines  j 
hold  the  key  to  the  future  of 
the  newspaper  business”  was 
Mr.  Guthrie’s  message. 

“In  the  mechanical  depart¬ 
ments,  apprentices  will  have  to 
lie  of  much  higher  quality  than 
ever  before,”  he  said.  “The 
complicated  and  expensive  ma- 


Officials  of  several  companies  ‘•Winery  they  have  to  opiate 
..oiiin..  and  service  makes  this  impera- 


represented  were  calling  atten- 

tion  to  an  editorial  in  the  .4mer-  f 

icon  Ink  Maker,  which  warned  ^he  tolerance  for  mediociity 

that  prices  of  news  black  had  , 

,  ,  i  4.  iu  4.  Mr.  Guthrie  s  personnel  a*- 

gone  below  cost,  a  fact  that  ,  . 

ij  J-  4  „  4.„  partment  uses  the  elenienury 

could  prove  disastrous  to  both  f  ,  -  4,  4.-  • 

J  4U  -  J  4.  f  tools  of  testing,  inter\’iewmg 

consumers  and  the  industry  if  .  r  iT  1  - 

there  were  a  general  switch  to  and  reference  checking  to  sel^ 

other  grades  of  ink.  employees  from  abong  2,00« 

Prices  of  color  inks,  ranging  each  year. 

49.4.  tn  on.  «  lb  .  were  ron-  "We  have  typing.  Spelling  and 


from  42c  to  90c  a  lb.,  were  con 
tinuing  stable. 


recognition  tests  for  reporters, 
proof-readers  and  classified 
clerks,”  he  said;  “digital  dex- 
(4hina  Asked  to  List  Verity  tests  for  printei-s;  spur- 

D  „  .  .  IT  c  of-the-moment  writing  tests  tor 

Keporters  to  L).  5.  reporters,  ad  salesmen  and  the 

Washington  like  and  physical  examinations. 
The  State  Department  opened  He  described  strict  physical 
the  door  a  little  further  this  examinations  as  most  important 
week  for  news  coverage  of  Red  He  also  advised  using  the  tele- 
China.  phone  in  checking  references. 

It  extended  for  one  year  its  since  previous  employei’s  are  no 
validation  of  U.  S.  agencies  de-  inclined  to  put  facts  in  writn^ 
siring  to  send  correspondents  about  people  who  used  to  'vort 
into  China  and  invited  the  Com-  for  them. 

munists  to  submit  names  of  Mr.  Guthrie  emphasized  the 
bona-fide  correspondents  they  importance  of  selection  an 
would  like  to  send  to  the  U.  S.  training  of  supervisors. 
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Mediators 
Again  Enter 
N.Y.  Crisis 

“Bogus"  is  the  only  “real  quar¬ 
rel”  remaining  between  New 
York  publishers  and  their  union 
printers,  C.  C.  Lane,  chaiiinan 
of  the  publisher's’  negotiating 
conunittee,  said  this  week  as 
mediators  once  again  stepped  in 
;  to  avert  a  strike. 

Elmer  Brown,  president  of  In¬ 
ternational  Typographical  Un¬ 
ion,  was  expected  to  return  to 
New  York  to  help  find  some 
solution.  Printers  have  contin¬ 
ued  to  work  under  a  contract 
that  expired  last  Dec.  7. 

Main  stumbling  block  is  an 
arbitration  award  on  the  matter 
of  reproduction  of  advertising. 
The  union  has  been  dissatisfied 
with  this  award  which  has  ruled 
out  a  large  amount  of  ad  copy 
for  resetting. 

Matter  of  10  Accounts 
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I960  CONGRATULATIONS? — Senator  Hubert  H.  Humphrey,  Minne¬ 
sota  Democrat,  and  Vice  President  Richard  M.  Nixon,  California  Repub¬ 
lican,  meet  at  "The  Great  Challenge"  exhibit  of  international  cartoons 
in  Washington.  Editorial  cartoonists  enjoying  the  occasion  include  (left 
to  right)  Don  Moore,  Racine  (Wis.)  Journal-Times;  Karl  Kae  Knecht, 
Evansville  (Ind.)  Courier;  Roy  Justus,  Minneapolis  (Minn.)  Star;  John 
Stampone,  Army  Times;  and  Martin  L.  Bartling  and  John  M.  Dickerman 
of  the  National  Housing  Center. 


Francis  G.  Barrett,  “Big  Six’’ 
president,  has  called  this  award 
“confusing  to  both  sides.’’  Mr. 
Lane,  associate  busine.ss  man¬ 
ager  of  the  Times,  said  the  pub¬ 
lishers  suggested  that  they  take 
a  list  of  advertisers  to  see  if  they 
could  agree  on  w-hich  ones  should 
or  should  not  be  reset.  “We  con¬ 
sidered  the  copy  of  200  different 
advertisers.  By  Monday  this 
p  week  the  li.st  had  boiled  down  to 
'’j  10  over  which  we  still  remained 
quite  far  apart.  The  publi.shers 
suggested  they  be  put  to  arbitra¬ 
tion.  The  printers  refused.’’ 

Mr.  Lane  declined  to  list  the 
10  but  said  the  publishers  had 
consented  to  reset  Gimbel  and 
Macy  department  store  ads. 

No  longer  a  matter  of  dis¬ 
pute  is  the  foreman’s  section  of 
the  contract.  The  publishers  be¬ 
lieve  a  rewording  meets  their 
desire  to  keep  strictly  within  the 
law.  The  main  point  is  that  in 
I  the  matter  of  hiring,  discharge 
I  and  tenure  of  employment,  mem- 
hership  in  the  union  will  not 
he  considered  a  factor  by  fore- 
j  uien,  who  otherwise  remain  un- 
g  ion  members. 

Mr.  Lane  said  the  publishers 
have  also  made  it  plain  that 
^ey  will  not  budge  from  the 
♦f-a-week  tw-o-year  wage  in¬ 
crease  package  accepted  by 
other  unions,  nor  will  the  pub¬ 
lishers  grant  the  union’s  pro¬ 
posal  that  the  date  of  contract 
expiration  be  shifted  to  Nov.  1, 
we  same  as  for  the  Newspaper 

Guild. 

I  ‘All  references  by  the  union 
ted  the  |  Proposals  other  than  bogus 
IS  simply  propaganda  to  the 
public,’’  Mr.  Lane  said. 
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Mr.  Barrett  charged  that  the 
publishers  have  sought  to  make 
it  appear  that  reproduction  of 
advertising  is  the  only  issue  at 
stake. 

“Knowing  that  the  public  can¬ 
not  fully  undei'stand  this  pha.se 
of  newspaper  operation,’’  he 
said,  “they  have  hammered  away 
at  it,  calling  it  ‘featherbedding.’ 
They  do  not  mention  that  the 
publishers  have  taken  the  un¬ 
ion  to  court  on  this  practice  and 
that  the  Supreme  Court  has  de¬ 
clared  that  reproduction  of  ad¬ 
vertising  is  not  featherbedding.’’ 

The  union  leader  said  publish¬ 
ers  benefit  by  having  extra  help 
available  on  peak  days.  He  said 
there  w-ere  more  than  500  subs, 
or,  out  of  3,500  composing  room 
workers,  one  out  of  seven  with¬ 
out  regular  employment.  Pub¬ 
lishers  have  been  and  would  be 
“frantic”  without  these  people, 
he  claimed,  and  they  would  have 
to  “cancel  advertising,  and  then 
w'ould  berate  the  union  because 
of  insufficient  men  to  get  their 
work  out.” 

Mr.  Barrett’s  statement  re¬ 
iterated  demands  for  increased 
w'ages,  reduction  in  work  hours 
and  other  points. 

The  pressmen  also  are  work¬ 
ing  without  a  contract.  The  un¬ 
ion  scale  committee  tentatively 
accepted  the  $7  package  and 
other  propo.sals,  but  their  report 
was  rejected  by  the  membership. 

Publishei-s  said  “trip-ups”  re¬ 
mained  the  chief  difficulty  in 
reaching  agreement.  This  is  the 
name  given  to  a  practice  where¬ 
by  printers  granted  holiday  pay 
from  one  paper  will  go  to  an¬ 
other  paper  to  work  at  double 
time,  gamering  three  days’ 
wages  for  one  day’s  work. 

James  Mahoney,  president  of 
the  pressmen’s  union,  said  the 
“trip-up”  dispute  was  a  cause 
of  delay  in  ratification  of  a  con¬ 
tract  but  he  linked  it  with  an 
apprentice  scale  reduction  that 
was  negotiated  six  years  ago 
by  his  predecessor. 


Ayer  Cup 
Goes  Again 
To  Goshen 


The  Goshen  (Ind.)  Sews  ha^ 
won  the  N.  W.  Ayer  cup  foi' 
typographical  excellence  in 
1959.  The  8,000-circulation  daily 
also  won  in  1957. 

There  were  849  dailies  en¬ 
tered.  The  issues  of  March  17 
were  judged. 

Other  winners; 

Over  50,000  New  York  Times, 
New  York  Tribune  and  Atlnutn 
(Ga.)  Constitution. 

10,000  to  50,000  Iron  Moun¬ 
tain  (Mich.)  News,  Hutland 
(Vt.)  Herald,  and  Ithaca 
(N.  Y.)  Journal. 

Less  than  10,000  Lebanon 
(N.  H.)  Valley  News,  Westerly 
(R.  1.)  Sun,  Stevens  Point 

(Wis.)  Daily  Journal. 

Tabloid  Middletown  (N.  Y.) 
Daily  Record,  with  honorable 
mention  to  New  y'ork  Daily 
News,  New  York  Daily  .Mirror, 
and  Newsday. 

Listed  as  finalists  were: 

Shreveport  (La.)  Times,  Dal¬ 
las  (Tex.)  News,  Philadelphia 
(Pa.)  Inquirer,  Baltimore 
(Md.)  Sun,  and  Washington 
(D.  C.)  Post  and  Times-Herald. 

Martinsburg  (W.  Va.)  Jour¬ 
nal,  Norwich  (Conn.)  Bulletin: 
Springfield  (0.)  Sun,  Scranton 
(Pa.)  Tribune,  Winston-Salem 
(N.  C.)  Twin  City  Sentinel, 
Jaekson  (Miss.)  State  Times. 

Hagerstown  (Md.)  Morning 
Herald,  Beacon  (N.  Y.)  News, 
Sumter  (N.  C.)  Daily  Item, 
Snyder  (Tex.)  Daily  News,  and 
Frederick  (Md.)  News. 

Judges  commented  that  since 
the  day  of  issue  judged  was  St. 
Patrick’s  day  there  was  a  cer¬ 
tain  amount  of  green  ink  and 
paper  used,  but  less  color  on  the 
front  pages  than  usual. 


Frank  King 
Wins  NCS 
‘Reuben’ 


Frank  King,  who  has  drawn 
“Gasoline  Alley”  for  more  than 
30  years,  was  named  “Caitoon- 
ist  of  the  Year”  by  the  National 
Cartoonists  Society  at  its  13th 
annual  awards  dinner  Tuesday. 
The  Chicago  Tribune-New  York 
News  Syndicate  handles  the 
strip. 

Mr.  King,  who  began  his  ca¬ 
reer  as  an  artist  on  the  old  Min¬ 
neapolis  Times  in  1901,  said 
when  he  received  the  Reuben 
Statuette,  symbol  of  the  honor, 
that  “this  was  the  greatest 
thing  that  could  come  to  a  car¬ 
toonist  and  that  he  was  very 
humble.” 

NCS  silver  plaques  were  also 
presented  to  these  cartoonist.s 
voted  best  in  the  following  cate¬ 
gories  : 

Strips:  Martin  Branner, 
“Winnie  Winkle.” 

Editorial  Bill  Crawford, 
Neivark  (N.  J.)  News, 

Sports:  Willard  Mullin,  .\ew 
York  World-Telegram  and  Sun. 

Animations:  Paul  Terry,  Ter- 
rytoons. 

Advertising  and  illustiation : 
Carl  Rose,  “Our  New  Age.”  Mr. 
Rose  was  also  presented  with  a 
T-square,  the  .society’s  second 
highest  honor,  for  the  work  he’s 
done  for  NCS. 

Panels:  Bob  Barnes,  “Better 
Hair’  and  “Double  Take.” 

Gags:  Eldon  Dedini,  freelance. 
Comic  Books:  Carmine  Infan- 
tino  and  Steve  Douglas,  co-win¬ 
ners. 

The  society  also  presented  a 
plaque  and  scroll  to  Finnish  car¬ 
toonist  Kari  Suomalainen,  whose 
work  appears  in  the  Helsinki 
daily,  Sanomal,  “for  his  coui  age 
in  exposing  the  communist  de¬ 
ceit  while  working  in  the  shadow 
of  the  Kremlin.”  Esa  Ana, 
Finnish  radio-newspaper  corre¬ 
spondent,  accepted  the  award 
for  Mr.  Suomalainen. 

NCS,  in  turn,  received  an 
award  from  the  American  Red 
Cross  for  the  work  performed 
by  its  members.  Gen.  Alfred  M. 
Gnienther  made  the  pre.senta- 
tion. 


('arl  WolflF  Dies 

Nashvillb 
Carl  J.  Wolff,  51,  for  the  past 
21  years  mailing  room  su[)erin- 
tendent  of  the  Newspaper  Print¬ 
ing  Corporation,  died  April  Ifi 
of  hepatitis.  He  began  his  news¬ 
paper  career  in  the  mailing  room 
of  the  Louisville  (Ky.)  Courier- 
Journal  and  Times. 
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ed  a  director  for  one  year  to  fill 
the  unexpired  teiin  of  Mr.  Ca¬ 
hill. 


Seven  directors  re-elected  for 
two-year  terms  were:  Chesser 
M.  Campbell,  Chicago  (Ill.) 
Tribune;  James  S.  Copley,  San 
Diego  (Calif.)  Union  and  Tri¬ 
bune;  Frank  A.  Daniels,  Ra¬ 
leigh  (N.  C.)  News  &  Observer 
and  Times;  David  B.  Lindsay 
Jr.,  Sarasota  (Fla.)  Herald- 
Tribune  and  Journal;  Gene 
Robb,  Albany  (N.  Y.)  Times- 
Union;  G.  Gordon  Strong,  Can¬ 
ton  (Ohio)  Repository;  Louis 
A.  Weil  Jr.,  Lafayette  (Ind.) 
Journal  &  Courier. 


Directors  whose  terms  did  not 
expire  are:  William  Dwight, 
Holyoke  (Mass.)  Transcript- 
Telegram;  K.  A.  Engel,  Little 
Rock  (Ark.)  Democrat;  Irwin 
Maier,  Milwaukee  (Wis.)  Jour¬ 
nal;  Joyce  A.  Swan,  Minne¬ 
apolis  (Minn.)  Star  and  Tri¬ 
bune;  Robert  M.  White  II,  Mex¬ 
ico  (Mo.)  Ledger. 


ANPA  Peak 


The  association  membership 
of  846  and  the  convention  reg¬ 
istration  of  1,436  were  both  all- 
time  peaks. 

H.  Galt  Braxton,  Kinston 
(N.  C.)  Free  Press,  protested 
that  the  law  requiring  newspa¬ 
pers  to  file  reports  on  their  own 
welfare  funds  to  the  Depart¬ 
ment  of  Labor  entails  great  cost 
and  trouble. 


Elisha  Hanson,  general  coun¬ 
sel  for  the  ANPA,  reported  that 
the  Colorado  Supreme  Court 
found  the  editor  of  the  Engle¬ 
wood  (Colo.)  Herald  &  Enter¬ 
prise,  a  weekly  newspaper  that 
is  not  a  member  of  the  ANPA, 
guilty  of  contempt  for  criticiz¬ 
ing  the  court.  Mr.  Hanson  said 
he  wrote  a  letter  citing  the  Los 
Angeles  (Calif.)  Times  and 
Corpus  Christi  (Tex.)  Caller- 
Times  and  other  cases  and  the 
letter  was  shown  to  the  judges 
by  the  defendant.  The  court  re¬ 
versed  itself,  five  to  two,  and 
dismissed  the  conviction  as  a 
matter  of  principle. 


On  the  Defensive 


general  manager,  reported  that 
the  association  conducted  a  sur¬ 
vey  on  newspaper  national  ad¬ 
vertising  rate  structures,  re¬ 
ceiving  replies  representing 
1,273  newspapers. 

“Only  7  percent  of  the  news¬ 
papers  replying  have  any  form 
of  sliding  scales  rate  structures 
and  the  remaining  93  percent 
maintain  a  flat  rate  for  national 
advertising,”  said  Mr.  Williams. 
“The  over-all  tone  of  comments 
indicate  publishers  are  main¬ 
taining  open  minds  on  further 
study  of  all  angles  of  rate  struc¬ 
tures  for  national  advertising.” 


Communications  Costs 


Higher  Dues  in  Sight 


man  is  Jack  Tarver,  president, 
Atlanta  (Ga.)  Newspapers. 

“If  the  point  is  reached  where 
Board  and  management  con¬ 
clude  the  Bureau’s  basic  useful¬ 
ness  is  being  sapped  and  weak¬ 
ened,”  Mr.  Weil  said,  “we  un¬ 
hesitatingly  will  feel  compelled 
to  ask  each  of  you  to  pay  just  a 
little  more  to  belong  to  the 
Bureau.” 

Bureau  membership  totals 
1,056,  a  drop  of  three  from  1958, 
and  income  from  all  sources  for 
the  fiscal  year  ending  May  31, 
was  $2,180,000,  a  drop  of  3%.  It 
was  pointed  out  that  expenses 
total^  $2,123,900  but  the  Bu¬ 
reau  operated  within  its  budget. 


“I  have  noted  that  in  both  the 
ANPA  and  ASNE  conventions 
we  have  been  too  much  on  the 
defensive  and  not  enough  on  the 
offensive  with  other  media  of 
communication,”  asserted  Roy 
A.  Roberts,  Kansas  City  (Mo.) 
Star.  “I  have  more  faith  than 
ever  that  the  printed  word  is 
the  best  medium  for  news  and 
advertising  and  we  ought  to  go 
out  and  sell  it  with  enthusiasm.” 

Cranston  Williams,  ANPA 


Advertising 
Regulation 
Hit  By  Tax 


The  possibility  of  establishing 
a  permanent  organization  with¬ 
in  ANPA  to  deal  with  communi¬ 
cations  costs  is  under  study. 

ANPA  should  consider  the 
possibility  of  setting  up  a  small 
staff  to  study  the  potential 
which  may  exist  in  terms  of  co¬ 
operative  buying  of  communica¬ 
tions,  particularly  within  the 
U.  S.,  Amory  H.  Bradford,  New 
York  Times,  chairman  of  the 
committee,  proposed  at  the 
Wednesday  session. 

“We  are  in  the  midst  of  a 
great  technological  revolution  in 
all  forms  of  telecommunica¬ 
tions,”  he  said.  “The  jet  plane 
may  make  the  physical  transfer 
of  copy  fast  enough  for  some 
purposes,  and  much  cheaper 
than  electronic  movement.  And 
the  high  speed  teletypesetter, 
which  combines  electronic  com¬ 
munication  with  in-plant  auto¬ 
mation,  opens  new  possibilities 
for  saving  both  time  and  money. 
Facsimile  transmission,  in  many 
forms,  is  on  the  threshold  of 
great  advances.” 

Mr.  Bradford  said  his  com¬ 
mittee  will  meet  again  in  May. 

“I  can  assure  you,”  he  said, 
“that  we  will  not  recommend 
any  cost  w'hich  does  not  hold  a 
good  prospect  of  saving  our 
membership  far  more  than  we 
spend.  Since  the  total  communi¬ 
cations  bill  of  the  country’s 
newspapers  is  something  in  the 
neighborhood  of  $16,000,000  a 
year.  Anything  we  can  do  to 
keep  this  from  increasing  and 
to  maintain  high  quality  service 
should  justify  a  modest  outlay.” 


A  decline  in  income  of  the 
Bureau  of  Advertising,  ANPA, 
caused  by  the  drop  in  total  news¬ 
paper  advertising  linage  last 
year,  may  result  in  members 
paying  “just  a  little  more”  in 
dues. 


Governmental  efforts  to  ta? 
or  regulate  advertising  wejjl 
counterattacked  in  a  spirited  ad-l 
dress  by  Robert  M.  White  II  o(| 
The  Mexico  (Mo.)  Ledgreratth- 
Wednesday  session  of  ANPA 
He  said,  in  part: 


Ads  Under  Attack 


This  Week  Adds 
2,  Raises  Rate 


Addition  of  the  Tampa  (Fla.) 
Tribune  and  the  Grand  Rapids 
(Mich.)  Herald  to  its  list  of 
distributing  newspapers  effec¬ 
tive  Sept.  13  was  announced 
Monday  by  This  Week.  The 


Like  Freedom,  itself  .  .  .  ad-F  I 
vertising  today  is  under  heavy,  i 
continuous  attack.  I 

And  like  any  attack  on  Free-P 
dom,  any  attack  on  advertising] 
is  an  attack  on  the  Free  Presi| 
of  America.  ■ 

Deny  Freedom  and  there  is* 
no  independent  Free  Press. 

Amputate  advertising  through  n  • 
scalpel  or  meat-ax  taxation  •  ••! 
or  through  back-alley,  mugging  I 
regulations  and  there  can  be  no  I 


Tribune  has  been  cai*rying  the  independent  Free  Press. 


American  Weekly. 


of  course 


The  announcement  was  made  attack  on  Freedom,  or  on  adver- 


at  a  meeting  of  editors  and  pub-  tising,  is  of  vital  concern  to  j 
lishers  at  the  Waldorf-Astoria,  those  of  us  who  serve  in  the 
The  additions  bring  the  list  of  vanguard  of  this  cause,  this  way 
papers  handling  This  Week  to  of  life,  based  on  the  Public’s 
42  with  a  circulation  of  approx-  Right  to  Know, 
imately  13,100,000.  A  notifica¬ 
tion  is  being  sent  to  advertisers  Vanguard  of  Cause 

and  agencies  this  week  that  ad-  And  newsnaners  are  the  van- 


of  life,  based  on  the  Public’s  nittee  1 
Right  to  Know.  thestril 

the  St. 

Vanguard  of  Cause  since  F( 


And  newspapers  are  the  van- 


vei  tising  rates  will  be  raised  guard  of  this  great  cause. 


proportionately. 


John  Sterling,  chairman,  re-  tack? 


Why  is  advertising  under  at- 


ported  to  the  85  attending  the  Because  more  than  10-billion  ■  “‘‘^ting 
meeting  that  the  first  quarter  dollars  will  be  spent  for  adver- 1 
was  off  in  number  of  pages  over  tising  in  1960.  I 

the  same  period  last  year,  when  .  .  because  elected  officials  ^ 

a  record  high  was  established.  -  -  u  +  am 

j  ®  4.  -  1-1  -  in  lust  about  every  town,  city,  ^  , 

The  second  quarter  is  likewise  ^  Js  for 

down  he  ^d  but  an  up.swing  ^lent,  itself,  are  looking  for  new 
is  anticinated  bv  the  third  niiar-  -  ’  .  “>inniitt( 


the  same  period  last  year,  when 
a  record  high  was  established. 
The  second  quarter  is  likewise 


is  anticipated  by  the  third  quar-  ^ourcVs  7f  ^ding 

ter.  The  year  should  end  even  lobpoeni 

wifh  government  costs.  eomnel 


he  sST"’”'  Vhat  is  the  attack  rcas.,. 

Euclid  Covington,  president.  Tempting  Plum  ,  si 

said  the  spring  promotional  cam-  ^  .  .  ,  »  t- 

paign  for  This  Week  running  in  .  ^  tempting  plum  to  l  vation  o 

six  newspapers  would  end  with  Pioked  by  politicians.  |  and  posi 

its  third  spread  May  5.  The  is  another  reason.  |  vent  nev 

copy  theme  is  “Buy  the  Big  Advertising  is  the  artillery,!  Richai 
One.”  the  ICBMs  of  Free  Enterprise- firf  the  G 

“We  are  receiving  increasing  Advertising  is  the  voice  of  i-whous 


reader-re.sponse  to  our  editorial  competition  .  .  .  replacing  tW;  w 
pages”,  W.  1.  Nichols,  editor,  de-  doom-like  silence,  the  dark  quiet  .  JJtvei 
dared.  He  held  this  was  con-  of  state  dominated  economy-  i 
firmation  of  the  This  Week  Advertising  is  the  civilian  G 


-  - - -  V....  ,,  ccn.  Auvertising  is  me  viviu—  .. 

policy  of  person-to-person  edit-  clothes— the  soft  suit  or  clean[j||j*^n|l 


Louis  A.  Weil  Jr.,  Bureau 
board  chairman  and  publisher, 
Lafayette  (Ind.)  Journal  & 
Courier,  announced  that  a  com¬ 
mittee  is  now  “studying  the  sit¬ 
uation.”  The  committee  chair- 


March  Liiiafge  Up 

Total  linage  measured  by 
media  records  in  52  cities  was 


apron,  if  you  please — of  Democ- 
racy’s  economy. 

Just  as  lack  of  advertisings  equipj^e, 
red  by  the  stiff,  high-collared,  dose-c® 
ies  was  uniform  of  the  state  controllw 


up  almost  4  percent  as  compared  market  place. 


with  March  1958.  Major  gain  We  have  in  our  country  som'r 
was  in  classified,  up  10  percent,  people  who  actually  believe  ® 
General  was  off  4  percent.  Auto-  a  state  dominated  economy,  y 
motive  was  up  nearly  6  percent,  have  in  our  country  some  people] 
(Details  in  E&P  next  week.)  (Continued  on  page  122)  1 
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EDITOR  ac  PUBLISHER  for  April  25, 


Palmer  Hoyt,  publisher, 
Denver  (Colo.)  Post. 


Daniel  J.  Mahoney,  publisher, 
Mianfi  (Fla.)  News. 


J  Senators  to  Probe 
ij  Strike  in  St.  Louis 


1  the!  Jefferson  City,  Mo. 

,  ^ayb  Senate  Resolutions  Com- 
blic’s  P  fflittee  has  voted  to  investigate 
the  strike  which  has  closed  down 
f  the  St.  Louis  Globe-Democrat 
t’.  since  Feb.  21. 

^  A  motion  was  adopted  author- 
■  iiing  the  committee  of  seven 
I  members  to  conduct  hearings, 

|l  vith  one  or  more  members  con- 
)illion'l  *tituting  a  quorum. 

Senator  Michael  Kinney  of  St. 
ji  U)ms,  chairman,  said  he  would 
-  t  determine  the  course  to  be  fol- 
“  {  Wed  in  ascertaining  the  rea- 
’  j  sros  for  the  strike  and  the  un- 
new  1 issues  involved.  The 
*ndin2  r  authority  to  issue 

I  snbpoenaes,  swear  witnesses  and 
compel  the  production  of  rec- 
;ords. 

,  The  subject  matter  set  out  in 
die  resolution  included  preser- 
to  vation  of  freedom  of  the  press 
Ittd  possible  legislation  to  pre- 
in.  '  Tent  newspaper  strikes, 

tilleryi  Richard  H.  Amberg,  publisher 
jrprise-  id  the  Globe-Democrat,  said  the 
jice  of  ^Whouse  newspaper  officials 

ng  tbet^®ld  willingly  appear  to  give 
k  quiet  I  ®®ir  version  of  the  strike  under 
imy. 

civilian  ,  Guild  has  claimed  that  it 
r  clean  ®  attempting  to  protect  the  jobs 
Democ-  f  ®wployes  who  might  be  af- 
*cted  through  sale  of  the  Globe- 
uiniia  publishing  plant  and 

inep-cut  to  the  St.  Louis  Post 

trolled  The  union  is  also  de- 

a  funded  pension  plan 
'^1  to  that  now  in  force  at  the 
ry  some  Dispatch. 

ilieve^  *  ♦  ♦ 

r'^ple  Charge  Rejected 
122)  St.  Louis 

25  1955  ^  *^niplaint  by  the  Globe- 
^DITOR  PUBLISHER 


Democrat  against  the  St.  Louis 
Newspaper  Guild,  charging  un¬ 
fair  labor  practices,  was  re¬ 
jected  this  week  by  the  local 
office  of  the  National  Labor  Re¬ 
lations  Board. 

The  newspaper,  shut  down 
since  Feb.  21  by  a  strike  of 
Guild  members,  had  filed  a  com¬ 
plaint  with  the  NLRB  March  25, 
charging  that  the  union’s  insist¬ 
ence  on  retaining  a  contract 
clause  affecting  dismissal  of  em¬ 
ployes  was  an  unfair  labor  prac¬ 
tice. 

Harry  Carlson,  chief  law 
officer  and  acting  director  of  the 
NLRB’s  St.  Louis  office,  said  the 
evidence  submitted  by  the  new’s- 
paper  management  “has  been 
found  insufficient  to  establish  a 
refusal  to  bargain  by  the  Guild.” 

Text  of  Provision 

If  the  provision  complained 
about  by  management  had  not 
been  in  the  previous  contract, 
the  NLRB  finding  might  have 
been  different,  Mr.  Carlson  said. 

In  its  complaint  to  the  NLRB 
the  Globe-Democrat  asserted: 

“The  Guild  is  insisting  upon 
a  provision  in  the  agreement 
that  no  employe,  w’hether  for¬ 
merly  on  the  payroll  or  whether 
hired  after  the  execution  of  the 
agreement,  may  be  terminated, 
where  conditions  may  develop 
under  which  there  is  no  work 
for  such  employe,  without  the 
express  approval  of  the  Guild.” 

Richard  H.  Amberg,  publisher 
of  the  Globe-Democrat,  com¬ 
mented  : 

“The  decision  of  the  local 
office  of  the  National  Labor 

for  April  25,  1959 


Clark  Howell,  publisher  of  the 
Atlanta  (Ga.)  Constitution. 


Relations  Board  is  perfectly  in¬ 
comprehensible.  It  is  bad  law 
and  it  is  bad  morals. 

“What  they  say,  in  effect,  is 
that  a  practice  which  would  be 
illegal  if  it  wei'e  not  in  the  con¬ 
tract  is  perfectly  satisfactory 
once  it  is  a  part  of  a  contract 
and  must  remain  there  forever 
so  far  as  they  are  concerned, 
even  though  the  law  changes. 


“The  local  office  of  the  NLRB 
chose  not  to  recognize  the  clear 
law  pronounced  by  the  7th  Cir¬ 
cuit  Court  of  Appeals  in  Chi¬ 
cago,  which  stated  that  a  union 
had  no  right  to  insist  that  a  man 
must  be  paid  when  there  is  no 
work  for  him.  They  also  failed 
to  acknowledge  that  the  offend¬ 
ing  paragraph  was  negotiated 
into  our  former  contract,  in 
effect,  at  gun  point.” 

Plans  of  St.  Louis  Newspaper 
Guild  employes  on  strike  at  the 
Globe-Democrat  to  publish  a 
morning  newspaper  until  the 
dispute  is  settl^  were  disclosed. 

Articles  of  incorporation  for 
the  Morning  Newspaper  Pub¬ 
lishing  Co.  of  St.  Louis  were 
issued  at  Jefferson  City  by  the 
state  corporation  department. 

Sign  Charter 

Three  striking  Guild  mem¬ 
bers,  William  F.  Cento,  George 
R.  Dent  and  Paul  J.  Witte, 
signed  the  petition  for  the  cor¬ 
porate  charter. 

A  Guild  spokesman  said  pub¬ 
lication  is  expected  to  start 
within  a  week  or  10  days.  The 
new  paper  will  be  in  tabloid 
form  and  appear  every  morn¬ 
ing  except  Sunday  he  said. 

Initial  authorized  capital  of 
the  new  firm  was  fixed  at  $30,- 
000,  with  authority  for  issuance 
of  30,000  shares  with  a  par 
value  of  $1  a  share. 


Cransfon  Williams,  general  man¬ 
ager  of  ANPA. 

Strike  Fails 
To  End  Pleas 
For  Service 

San  Jose,  Calif. 
A  newspaper  plant  may  be 
down  for  a  long  count  in  a 
strike,  but  its  public  continues 
to  ask  special  service,  it  was 
leamed  at  the  San  Jose  Mer¬ 
cury-News  plant  here. 

“Closed  or  not,  we’re  still  ex¬ 
pected  to  provide  answers  to  re¬ 
quests  for  information,”  Oscar 
Liden,  Mercury  managing  edi¬ 
tor,  said. 

Dan  Stem,  public  relations 
director,  and  Mr.  Liden  both 
found  that  mail  and  phone  re¬ 
quests  continued  in  heavy  vol¬ 
ume.  The  plant  closed  Feb.  14. 

“It’s  amazing  how  much  in¬ 
formation  is  collected  daily  and 
routinely  by  a  newspaper  in 
serving  its  readers,”  Mr.  Liden 
commented  as  he  pointed  to  the 
separate  compilations  filed  and 
waiting  for  the  resumption  of 
publication. 

Striking  stereotypers’  picket 
lines  keep  the  plant  closed. 
Union  pressmen  settled  on  a 
new  contract  nearly  two  weeks 
ago. 

Printers  were  voting  late  this 
week  on  a  revised  contract  pro¬ 
viding  a  $124.10  weekly  scale 
for  35  hours.  This  reduces  the 
work  week  by  75  minutes  and 
advances  pay  $7  in  two  retro¬ 
active  steps. 

The  Guild  offered  to  reduce 
$200  pay  demands  for  a  35-hour 
week  to  $150  for  six-year  vet¬ 
erans.  Guild  demands  include 
four-week  vacations  after  one 
year,  unlimited  sick  leave,  more 
insurance,  a  payroll  pension 
plan  and  a  Guild  shop. 
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King  Features  Syndicate  .  64,  65 

Lake  Erie  Machinery  Corp.  .  62 

Louisville  Courier-Journal  &  Times  .  85 

Ludlow  Typograph  Co .  56 

Matrix  Contrast  Service  .  103 

McClatchy  Newspapers  .  51 


Mergenthaler  Linotype  Co .  IBC 

Metropolitan  Life  Insurance  Co.  .  40 

Miami  News .  73 

Milwaukee  Journal  .  63 

Goo.  H.  Morrill  Co .  IFC 

National  Newspaper  Promotion  Assn. .  101 

National  Steel  Corp .  105 

Newspaper  News  .  80 

New  York  Herald  Tribune .  29 

New  York  Journal-American .  8 

New  York  Times .  12 

Oklahoma  City  Oklahoman  and  Times .  87 
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John  Park,  Jr .  122 
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Walter  Scott  &  Co. . 42. 43 
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Court  Denies! 
Plea  for 


Receiver 


compoi 
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Lima,  Ok; 

A  request  for  receivership  fc 
the  Lima  Citizen  Publishing  0 
was  tossed  out  of  court  after  a 
hearing  April  20  that  lastec 
only  20  minutes. 

Judge  Moran  B.  Jenkines  ii 
denying  the  request  filed  by 
former  Citizen  printer,  Williaa 
C.  Voress,  who  claims  $600  ii 
“back  pay,”  commented  that 
such  a  claim  “doesn’t  justify  a 
thought  of  receivership.” 

None  of  the  publishing  com¬ 
pany  officials  who  had  bea,, 
.subpoenaed,  along  with  tl»f| 
firm’s  financial  records,  was^; 
called  upon  to  testify. 

The  court  sustained  parts  of 
a  motion  filed  by  Citizen  at¬ 
torneys,  asking  that  references 
other  than  to  the  money  judg¬ 
ment  in  Mr.  Voress’  suit  for 
back  pay,  be  stricken.  These  fai- 
cluded  the  request  for  account¬ 
ing  of  the  company’s  financial 
transactions;  allegations  that 
the  company  has  a  debt  exceed 
ing  $60,000  for  pay  withheld 
from  other  employees,  and  that 
the  company  continues  to  accrue 
fui’ther  liability  without  mak 
ing  any  provision  for  payment 

Mr.  Voress  also  has  a  suit| 
pending  in  court  for  $922.48  ml 
severance  pay  against  the  Lima 
News  Publishing  Co. 

Voress  worked  at  the  Citiin 
from  Jan.  2,  1958,  to  Feb.  16, 
19.59. 


Ad  Taxes 

{Continued  from  page  120) 


who  do  not  believe  in  competi¬ 
tion.  They  do  not  believe  in  Free 
En'erprise.  They  do  not  believe 
in  Democracy’s  economy  with  its 


Freedom  of  Choice  —  a  choice 
articulated  by  advertising. 

So  they  seek  to  control  ad¬ 
vertising.  To  cut  it  back.  To 
shut  it  up  with  what  we’ve  al¬ 
ready  called  .  .  .  back-alley, 
mugging  regulations. 

Unfortunately,  some  of  these 
people  are  in  government.  Not 
many,  but  some.  And  unfortun¬ 
ately,  some  of  these  people  in¬ 
fluence  other  men  and  women — 
good  citizens — who  will  ...  in 
time  .  .  .  realize  the  truth. 

But  meanwhile,  the  regula¬ 
tions  seeking  to  keep  the  public 
from  knowing  what’s  available 
in  its  market  place  .  .  .  are 
mounting. 

So,  there  are  two  main  rea¬ 
sons  advertising  is  under  attack. 

One  is  its  success  measured 
in  terms  of  dollars  invested;  and, 
two,  because  of  the  all-impor¬ 
tant  role  advertising  plays  in 
strengthening  Democracy  with 
its  freedoms. 

How  is  Advertising  under  at¬ 
tack  today? 


We  cannot  here  list  every 
maneuver  on  the  battlefield, 
every  weapon  being  loaded  and 
aimed  at  advertising  and  all  it 
stands  for.  The  list  would  be 
too  long. 

One  Defense 

Nor  can  we  cite  as  we  list 
some  few  attacks,  the  perfect 
defense  for  each. 

But  there  is  one  defense  we 
must  cite. 

It  is  the  First  Amendment  of 
the  Constitution. 

In  all  its  greatness,  its  stature 
shrinks  as  a  defense.  It  is  not 
a  very  deep  fox  hole. 

We  know,  for  example,  that 
the  U.  S.  Supreme  Court  as  far 
back  as  1938  upheld  a  law  in 
Arizona  requiring  the  licensing 
of  newspapers  along  with  other 
businesses.  In  upholding  that 
law,  the  court  also  upheld  a  tax 
on  the  gross  receipts  of  news¬ 
papers  including  advertising. 

The  attack  is  from  two  basic 
directions. 


By  taxation  and  by  regula¬ 
tion. 

What  is  the  tnath  about  ad¬ 
vertising? 

Advertising  is  a  primary  fac¬ 
tor  in  mass  production  and  mass 
distribution.  And  mass  produc¬ 
tion  and  mass  distribution  have 
made  this  country  what  it  is 
today: 

A  place  where  more  people 
live  better  than  in  any  other 
country  in  the  history  of  the 
world. 

Advertising  is  not  a  commod¬ 
ity.  It  is  a  unique  form  of  serv¬ 
ice.  It  is  not  the  advertiser,  nor 
the  advertising  medium,  whip 
benefits  the  most  from  advertis¬ 
ing.  It  is  the  people — the 
of  advertising  and  thus  tne 
country  as  a  whole  which  reaps 
the  greatest  benefits  from  ad 
vertising. 

This,  as  we  in  the  business 
know,  is  the  Truth. 

We  must  take  this  truth  to 
the  people. 
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components  in  possible  agree¬ 
ments  which  “put  together  all 
spell  illegality.” 

They  are: 

1.  Foremen  doing  the  hiring 
and  firing. 

2.  An  “iron-clad”  provision 
that  foremen  must  be  union 
members. 

3.  Recognition  of  ITU  genei'al 
laws  in  contracts. 

4.  Judicial  notification  of  the 
fact  that  ITU  laws  themselves 
and  in  their  language  are  illegal 
whei-ever  they  attempt  to  per¬ 
petuate  a  closed  shop. 

Mr.  Carter  recognized  the  fact 
the  ITU  general  laws  had  been 
revised  this  year. 

‘  Whether  changed  or  not,  the 
N’LRB  may  still  rule  violative  of 
the  Taft-Hartley  Act  those  con¬ 
tracts  which  have  in  them  any 


one  of  these  provisions,”  he  said. 

“The  quickest,  surest  easiest 
remedy  for  publishers  is  to  try 
to  get  provisions  in  contracts 
that  state  the  foremen  do  not 
have  to  be  members  of  the  un¬ 
ion.  This  is  palpably  not  easy 
of  achievement. 

“Short  of  that,  publisher’s 
might  insist  on  clauses  which 
state  that  the  union  cannot  dis¬ 
cipline  foremen  for  carrying  out 
the  instructions  of  management. 
How’ever,  even  if  they  got  such 
clauses,  it  is  possible  they  would 
not  prove  to  be  a  solution,  the 
human  element  being  what  it  is. 
Unless  the  contract  is  sufficient¬ 
ly  policed  by  management,  cases 
of  preference  might  eventuate. 
A  third  is  the  suggestion  ac¬ 
ceptable  on  the  international 
irnion  level  of  a  provision  that 
membership  or  non-membership 
in  the  union  can  not  be  consid¬ 
ered  a  factor  by  foremen  in  the 
hiring,  di.scharge  or  tenure  of 
employment.  The  final  obvious 
r’enredy  is  a  union  shop.” 
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Puldiratiann  For  Sale 


WESTERN  NEWSPAPERS 
Jowph  A.  Snyder.  22.‘r4  Ea-st  Romney* 
Orive,  Anaheim,  Calif.  Day  or  Nile. 
Phone:  KEystone  3-t361, 


Ifkif  EXCLUSIVE  DAILY.  W.aiem 
State  capital.  Grosses  f.SOO.OOO.  Returns 
150,000.  Priced  risrht.  Good  terms.  Rare 
Opportunity.  A.  W.  Stypes  &  Co.,  Inc., 
K5  Market  Street,  ^n  Francisco  5. 
Calif.  EXbrook  7-4.19.3. 
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IP  YOU  would  sell  your  newspaper  we 
save  you  the  bother  of  neKotia^ 
jions,  advise  on  tax  advantages  and 
jdp  in  setting  up  your  own  estate. 
Newspaper  Service  Co..  601  Ga.  Sav- 
ingg  Bank  ^Id^.,  Atlanta.  Ga. 

WB  KNOW  CALIFORNIAr  and  Ari- 
rona  new.snapers  and  their  owners  — 
know  us.  If  you  want  to  buy 
a  California  or  Arizona  new.-spaiier 
property,  let  us  show  you  how  our 
’’•‘'•'■tee  operates.  GABBERT 
a  H.tS'COrK.  .1709-B  Arlinirton  Ave., 
Riverside.  California. 


COOL  CALIFORNIA  COASTAL  exclu¬ 
sive  newspaper,  4100,000  irross,  itrow- 
in(r  area,  adequate  equipment,  isolated, 
t.l'i.Ooo  down.  Information  to  qualified 
•iiiyem  only.  Joseph  A.  Snyder,  News¬ 
paper  Broker,  2234  Romneya  Drive. 
\naheiin,  Calif. 

FLoUIDA  weekly,^  ^000  ^  total 
price,  $3. .100  down  payment:  Georiria 
I'oastal  Market,  tIO.OOO  total  price. 
12,000  down  payment.  Chapman  Com¬ 
pany,  1182  West  Peachtree,  Atlanta. 
Georgs. 


FLORIDA  WEEKLY  in  West  Florida. 
"Your  Florid*  Broker"  A.  C.  Santo, 
724  N.  Mills  St.,  Orlando.  Fla. 


.  THE  DIAL  AGBNCTY 
.""fnpa’s  No.  1  Newspaper  Broker” 
I*  Waverly.  Detroit.  Mich.  TO.  6-8164. 


people 

j  other 
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IPS  NOT  the  down  payment  that 
the  newspaper  —  it’s  the  person- 
“ity  and  ability  of  the  buyer.  This 
•nine  insist  on  personal  contact 

-  ,LEN  FEIGHNER  AGENCT 

51J9? _ Mt.  Pleasant,  Mich. 
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B  Newspaper  Properties 

Glover  Co..  Ventura.  Calif. 
SjT kkS,  Bintrhamton.  N.  Y. 
“dsblishM  1914.  Newspapers  bought 

—  ind  sold  without  publicity. _ 

only  proven  properties 


I  WEEKLY  in  northern  New  Enirland ; 

I  well  equipped ;  S2.S,000  class ;  A  real 
buv !  Box  1726,  Editor  &  Publisher. 
tX)U.VTY-SEAT“WEEkUES 
norida :  cross  $48,000  and  (trowinir 
fast;  down  payment  $.30,000  or  $15,000, 
depending  on  financing  plan  used. 

Upper  Great  Lakes :  gi-;>es  $57,000, 
down  payment  $15,000.  A  growth  situ¬ 
ation. 

Virginia:  gross  $30,000.  down  pay¬ 
ment  $10,000.  A  acenically  beautiful 
and  economically  good  spot  .  .  .  Please 
write  fully. 

THE  DIAL  AGENCY 
15  Waverly,  Detroit  .3,  Mich.  TO  5-5864 
DAKOTA  EXCLUSIVE  WEEKL^N 
strong  town  of  1350  in  $.50,000  gross 
class,  super  equipment,  only  $15,000  cash 
down  will  handle.  Bailey-Krehbiel.  Box 
88,  Norton.  Kansas. 


i>  Sm^.i..  .  proven  properties 

mid-west.  Herman  Koch. 
^Ij^irmnia  St..  Sioux  aty.  Iowa. 
»J;K-PURCHASES  handled  with  di*- 
Write  Publishers  Service.  P.  O 
Greensboro.  N.  C. 


WONDERFUL  WISCONSIN 


lOO-YEAR-OLD  county  sent  weekly 
dominates  lake  rejrion.  Gross  $40,000, 
net  $13,000.  Askinf?  $45,000,  half  down. 


CoIleiTe  town  weekly,  above  averacre 
offset  and  letterpress  equipment. 


-  Appraisers 


Around  $17,000  down. 


valuations  of  newspapers, 
h'ldianes.  television,  radio  and 
Z^®!****  ^  date  for  tax  and  other 
By  mail  if  desir^  upon 
irt  or  required  data.  Compre- 
ijiive  reports  submitted.  Quali- 
™  court  witness. 

BENTHUYSEN 
_  Ocean  Avenue,  Brooklyn.  N.  Y. 

5,  1959  Editor  &  publisher 


Suburban  town.  2.000  population. 
<*ood  growth  potential,  owner  retiring. 
Selling  for  gross  of  $12,000.  $2,000 
down. 
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!  Contact  Howard  Sanstadt 


LOGANWAY.  INC. 


2106  Atwood  Ave.  Madison.  Wis. 

Phone  CHerry  4-0079 


for  April  25,  1959 
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Publication*  For  Sale 


THREE  STAR  WEBKUES 
-ArSound  -fkProfitable  4kGrowing 
From  Maine  to  Florida  and  the  mid¬ 
west.  Properties  ranging  from  $40,000 
to  $150,000  in  price  are  available.  Tell 
us  what  you  want  and  where  you  want 
to  locate  with  a  resume  of  your  experi¬ 
ence.  We  can  help  you  own  a  news¬ 
paper. 

ALLE24  KANDER  AND  COMPANY 
1625  Eye  St..  N.  W. 

_ Washington  6.  D.  C. _ 

IK  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  dail> 
anywhere  in  the  United  States  see  us 
first  I  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  ft  ASSOCIATBS 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  California 


Publication*  Wanted 


WEEKLY,  attractive  as  to  locale,  news 
interest,  staff,  plant — for  ex-editor  with 
substantia]  down.  Box  1641,  Editor  ft 
Publisher. 


WEEKLY  NEWSPAPER,  preferably  in 

I  Florida  or  other  fast  growing  area  in 
the  South  or  Southwest  wanted  by 
highly  experienced  newspaper  man  who 
has  just  sold  his  prize  winning  weekly. 
Own  shop,  good  equipment  essential. 

:  Box  1809,  Editor  ft  Publisher. 

!  Ru*ine**  Opportunitie*  Wanted 


GENFRAL  MANAGER 

WILLING  TO  MAKE 
.=IMALL  INVESTMENT 
IB  looking  for  publisher  who  needs 
aggresswe,  profit-building  manager. 
Thoroughly  experienced  in  all  depart¬ 
ments  in  aggressive  chain  organization 
of  medium  dailies.  Top  references!  Box 
1416.  Editor  ft  Publisher. 


NFW.SPAPFR  SERVirF.S 

('.onxultantx 


GOT  A  PROBLEM? 

After  twelve  years  ss  publisher  of  a 
group  of  five  dailies  and  a  Sunday. 
I’m  available  as  a  consultant.  Know 
'  AM.  PM  and  Sunday  operation.  12. COO 
,  to  50.000  daily.  100.000  Sunday.  Know 
1  how  to  coordinate  with  newspaper- 
owned  radio  and  TV  stations.  Strong 
in  e»litorial  and  mechanical  depart- 
j  ments.  Will  travel  anywhere,  spend 
minimum  of  two  days,  maximum  of 
I  two  weeks.  Not  looking  for  permanent  j 
i  location  I  Home  and  experience  in  Chart  I 
Area  1.  Box  1831,  Editor  &  Publisher. 

Featurex-Srndirate* 


free — thirty-six  releases  of  adventure 

strip  of  unrivaled  story.  Write  Box 
617,  Editor  ft  Publisher 


FEATURES  “Religion  Around  the 
;  Globe”,  “Grass  Roots  Everywhere”,  or 
I  "I.ooking  at  New  York”.  Samples.  Box 
:  1800,  Editor  &  Publisher. 


Feature*  Wanted 


WRITERS  wanted  for 
news,  features,  interviews. 

Box  1805,  Editor  ft  Publisher 

Roller  Grinding 

GEO  C.  ir>VE7yOCK 
Sperielizine  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

Bast  Orange.  N.  J. 

Tel.  OR.  6-3.344  MUrdock  6-3209 


_ Pre»9  Engineer* 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

36-26  31st  St. 

Long  Island  City,  N.  Y. 

Est.  1904  SUlIwell  6-0098-0099 

j  Dismantling  —  Moving  —  Erecting  new 
I  and  used  newspaper  press  equipment. 
Nation  Wide  Service. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
I  SKIDMORE  AND  MASON  INC. 
65-59  Frankfort  Street 
New  York  .38.  N.  Y. 

1  BArclay  7-9775 


NEWSPAPER  SERVICES 
_ Pre*»  Engineer* 

UPECO.  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Preasea. 
Duplex  and  Goss  Flatbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  ^3744 
20  minutes  from  New  York  City 


MACHINERY  and  SUPPLIES 

Lompo*ing  Room _ 

PRINTER'S  white-face  tape,  Li'l  Devil, 
$2.00  postpaid,  4-foot  flexible  steel 
blade;  agate ;  pica  on  top.  inches  re¬ 
verse  side.  Your  mune  free  on  chrome 
case,  (print  plainly).  Si>are  blade, 
$1.00.  FESS  Company,  98  Vermont 

Ave.,  Newark  6,  New  Jersey. _ 

LUDLOWS,  CABINETS. 

MATS.  ETC. 

Printers  Trouble  Shooter 
New  Haven,  Conn. 

MODEL  E  ELROD  Serial  £-4057-0 
like  new  condition  with  seven  good 
mollis  $2250.00  FOB  Tyler,  also  tele- 
typesetter  adapter  keyboard  with  as¬ 
sembling  elevator  for  linotype. 

TYLER  TYPESETTING  MACHINE  CO. 
1116  S.  Sneed  Street 

Tyler.  Texas _ 

MODEL  30  #54485 

4  90  channel  magazines,  4  wide  34 
channel  aux..  mold  cooler,  metal  feeder. 
Micro  Therm  Electric  pot.  overhead 
motor.  Six  mold  disk.  1-24  pt.  one  letter 
mold,  1-18  pt.  two  letter  mold.  4  ad 
fig.  molds.  Price  $8,000.00  loaded  on 
truck.  Excellent  condition.  Can  be  seen 
in  operation  any  day.  Write  or  call 
The  Herald-Mail  Company,  2.5-31  Sum¬ 
mit  Avenue,  Hagerstown,  Md.  Phone 
RE  3-5131. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  ft  B.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50.  fob  Elkin. 
Write  for  literature.  L.  ft  B.  5>ales 
Company,  113  West  Market  Street. 
Elkin.  North  Carolina. 


_ IjQoxe  Leaf  Devices _ 

ROUTE  BOOK  COVERS 
NEWSPAPER  FILES 
Fit  any  size  newspaper 
Manufactured  bv 

HAARVIG  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39,  HI. 

r — - - 

Advertising  Rates 

CLASSIFIED 

Lla*  Rotas  EACH  CONSECUTIVE 
Insortion 

,  I  SITUATIONS  WANTED  (Payable  with 
I  order)  4  tisies  @  50c  per  line  each 
!  insertion;  3  times  @  S5c;  2  9  60c: 

1  9  65c.  Add  20c  (or  Box  Servico.  | 

I  JOB  APPLICANTS  may  have  a  supply  * 
of  printed  employment  application  forms  i 
hy  sendinp  self-iddressid  8c  stamped 
envelope  to  EftP  Classified  Dept.  j 

ALL  OTHER  CLASSIFICATIONS; 

4  times  9  95c  per  line  each  insertion;  ! 
3  times  9  $1.00;  2  times  9  $105; 

1  9  $1.10.  3  line  minimum.  Add  20c  ‘ 
for  Box  Service.  { 

ai.OO  SERVICE  CHARGE  FOR  AIRMAIL  I 

DEADLINE  FOR  CLASSIFltD  AD-  > 
VERTISINO,  WodRosday,  4  p.Ri.  i 
Count  30  units  per  lin^  no  ihhreviations  I 
(add  1  line  for  box  information.)  Box  ! 
holders'  identities  held  in  strict  con-  , 
!  fidence.  Replies  mailed  daily.  Editor  A  I 
Publisher  reserves  the  ripht  to  idit  all 
copy.  ■ 

I  DISPLAY  RATES  i 


1  Aoate 

1 

6 

13 

76 

S2 

Lines 

Dme 

Times 

Times 

Times 

Times 

1  564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  'Hrms  Towor  N.  Y.  34.  N.  Y. 
Phono  BRyont  9-30S2 
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MACHINERY  and  SUPPLIES  !  M 


Press  Room 

Attention 
Publishers ! ! 


MACHINERY  and  SUPPLIES 


Press  Room 


EXPANDING?....  or 


Just  Replacing 


You'll  Find  What  You  Need  Here: 


AVAILABLE  IMMEDIATELY  < 

due  to  mechanical  plant  merger 

ST.  LOUIS,  MO. 

21  DUPLEX  Metropolitan  Units 
-23-9/16* 

5  Extra  Color  Cylinders,  6 
Drives 

6  Folders  with  Balloon  Formers 
21  Kohler  3  Arm  Reels  with 

Trackage 

How  much  or  little  can  you  use? 

Can  be  removed  in  Units  and 
stored 

6  UNIT  SCOTT— 23  9/16'' 

2  Double  Folders  with  C-H 
Conveyors 

2  AC  Drives,  Portable  Color 
Fountains,  Substructure  with 
Roll  Arm  Brackets 
Located:  KNOXVILLE 
(TENN.) 


6  UNIT  SCOTT— 22  3/4"  3  u|^|j  scOTT— 23  9/16" 


Double  Folder  with  C-H  Con¬ 
veyor,  Extra  Color  Fountain,  3 
Arm  Reels  and  Automatic  Ten¬ 
sions.  Trackage.  COMPLETE 
STEREO-7  ton  Kemp  Pot,  Dou¬ 
ble  Junior  Vacuum  Autoplates, 
Auto-shaver,  Router,  Stahi 
Master 

Located:  DETROIT 

5  UNIT  SCOTT— 22  3/4" 

Double  Folder — 2  Color  Cylin¬ 
ders,  AC  Drive — Scott  3  Arm 
Reels,  Wood  Pony  Autoplate, 
Complete  set  double  truck  stereo 
equipment. 


MACHINERY  and  SUPPUES 


_ Mail  Room _ 

FIVE  like  ne^,  60  drawer  Elliott 
Stencil  Cakinets  »n  Casteia.  Each  eaU- 
net  holds  about  13,000-2x4%'  address 
stencils.  $175  each.  Also  an  Elliott 
Addreasingt  Machine  foot  operated  $250. 
The  McKenzie  Banner,  Mc^nsie,  Tenn. 

_ Newsprint _ 

NEWSPRINT  —  All  Sizea 
BEHRENS  PULP  £  PAPER  CO. 

70  E.  45  St.,  N.  Y.,  N.  Y.— MU  6-5675 
Liirect  Mill  Shipments  Fine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 
Brookman  Paper  Corp.,  555  West¬ 
chester  Ave.,  New  York.  MO  5-6022. 

Press  Room 


-AVAILABLE  AUGUST  I,  1959 
BOSTON  HERALD-TRAVELER 

22  SCOTT  UNITS— 22%* 

5  Color  cylinders  on  reverse 
units 

6  Double  Folders  with  C-H 
Conveyor 

22  Scott  3  Arm  Reels  with  Auto¬ 
matic 
Tensions 

Trackage,  Turntables,  Plate 
Conveyor 

Delivered  new — 1930-1937-1942 


AVAILABLE  IMMEDIATELY 
BOSTON  GLOBE 

20  HOE  UNITS— 23-9/16* 
Reels  and  Automatic  Tensions 
Can  be  sold  as  3-4-6  or  8  Unit 
Presses,  or  in  individual  Units 
Delivered  new  1926-1929-1932- 
1937 


with  2  extra  COLOR  Couples. 
Floor  Fed  Press — 23-9/16-Ster- 
eo-AC. 

Location:  Portsmouth,  Va. 


DUPLEX  TUBULARS 

16 — 24  pages-AC-Stereo. 

8  page  FLATBEDS 

Goss  Cox-o-type  —  Duplex  AB 


LINOTYPES  &  INTERTYPES 


SCOTT  6  Unit  Press 
Full  ROP  Color 
AC  Motor  Drive 

GOSS  6  Unit  Press 
Spot  Color 

Substructure  £  Reels 

GOSS  Unitube  16  Pages 
Spot  Color 
All  Tubular  Stereo 

GOSS  3  Unit  HSLC  Press 
Pony  Autoplate 
AC  Motor  Drive 

JOHN  GRIFFITHS  CO..  INC. 

416  Lexington  Ave.,  New  York  17,  N.Y. 


Name  your  own  price 
Must  vacate  building  at  once 


MACHINERY  and  SUPPUES 


_ Press  Room _ 

HOE  32  Page  Magazine  Rotary  Pna 
Product  11x15%",  2  colors  one  idt, 

1  color  reverse.  Additional  folds  adU  ' 
for  digest  size  books. 

GOSS  Fortex  single  width,  foMet, 
color.  23-9/16'  cutoff.  AC  motor  eQui^ 
ment.  End  feed. 

GOSS  Archtype  Double  Width  Oehgli 
Press  with  double  folder,  color  cyliadB, 
21  %"  cutoff,  substructure,  reels,  AC 
motor  equipment. 

SCOTT  Archtype  Octuple  Press  (liti 
style  19a0).  Double  width,  d<^ 
folder,  23-9/16"  cutoff.  Substructsa 
reels,  pensions,  pasters.  Motor  equip, 
ment. 

(12)  GOSS  Archtype  (Headliners  194SI 
Units.  3  folders,  23-9/16'  cutoff.  Ss5 
structure,  reels,  etc.  Motor  equipment 

DUPLEX  121  Tubular  Pres!>.  16  page, 
Stereotype  equipment. 

HOE  Double  Plate  Tail  Cutter,  2Hi'. 

HOE  Full  Page  Flat  Shaver. 

HOE  Stereotype  Saw. 

HAMMOND  Full  Page  Saw  Trimne 
with  router  and  jigsaw. 

MORRISON  Power  Router. 

INTERTYPE  Model  CSM-3  with  pi 
pot.  AC  Motor. 

All  Priced  For  Quick  Sale! 

For  further  Information  contart: 

APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  St.,  New  York  12 

_ worth  6-0070 _ _ 

GOSS  5  UNIT  PRE-SS 


XTXUBL  vavttits  uuiJuiiiK  i&L  mice  >  .  m ^  m  ^  vt  v 

4  or  6  Units  Hoe— 23-9/16  in.  cutoff 
Four  units  (64-32  pages)  Arch  type. 
cylinders  roller  bearing,  steel,  bronze 

fabroil  gearing,  spray  fountains,  dou-  Adapters 

ble  folders  shaft  driven,  tabloid  slitters.  Available  .^nua^,  1^^ 
offside  subway  delivery  to  conveyor,  HIXON  CO. 

substructure  two  roll  positions,  dectric  I' '  St  Newspaper 

hoists,  automatic  tensions,  two  Cutler-  S'l"  valley.  Calif. 

Hammer  75-7.6  H.P.  two  motor  ball  PDnlae  5-061  n _ Erecton  _ 

bearing  drives,  220  v,  8  l>h,  60  cycle.  PRESS  MOTOR  DRIVES  of  25.  «. 
now  geared  32,800,  ink  tank,  plate  50,  60.  75,  100,  150  H.P.  AC.  fieorn 
hoist,  now  using  68  in.  rolls  (9  cols.  G.  Oxford.  Box  903.  Boise.  Idaho. 

11  ems)  40  inch  diameters.  -  - 

Fifth  unit  Hoe  Z  pattern  heavy  con-  Stereotype 

stmetion,  like  substructure,  gives  80-  ,  _ — T - ZZ - TT — -„vri 

40  pages.  Sell  4  or  6  uniU.  Will  dem-  !  SALE:  One,  Heay  Duty  ROYIJ 

onstrate.  Crane  rail  over  press,  unit  1  Radial  Arm  Router,  disawitiWed  w 

transportation  bases  available.  |  complete,  less  motor — $100.00.  For  aw 


nsirate.  <./rane  rail  over  press,  unit  — 

ransportation  bases  available.  complete,  less  motor — $100.00.  For  aw 

W.  B.  Pape — Republican-American,  tional  Information,  Phone  or 
Waterbury  20,  Conn.  PLaza  4-0141.  Central  Missouri  Graphic  Arts  Co..  BO 
-  348.  Sednlia.  Mo.  TAylor  6-4684. 

OA  PA(^P  !  CURVED  ROUTER.  23-9/16"  ent-o*. 

_  __  Takes  %"  and  9/16'  plates.  Good  c»- 

DUPLEX  TUBULAR  PRESS  Ultlon.  The  Edmonton  JoumsI,  W- 

I  monton .  Alberta,  Canada. 

2  to  1  Model  4  Plate  Wide 
Double  Folder  AC  Drive 
With  complete  stereotyping  equipment. 

Installed  and  reconditioned  two  years 
ago.  Paper  suspended  operation. 


Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


3  UNIT  HOE— 22  3/4"  - 

Extra  Color  Cylinder  —  AC  Presses  and 

Motor.  Complete  Stereo  with  I  Equipment  of  every  size  and 
Pony  Autoplate.  description 


ASK  ABOUT  OUR  LEASING  SERVICE 

BEN  SHULMAN  ASSOCIATES.  INC. 

60  East  42ncl  St.  New  York  1 7,  N.  Y. 

Phone  Oxford  7-4590 


ERNEST  PAYNE  stereo  equitme.-mi 

CORPORATION  BEN  SHULMAN  ASSOCIATES 

82  Beekman  Street  New  York  38  60  E.  42  St..  N.  Y.  17  —  OX  74JK 

BElekman  3-1791  _ _ 

_  TOP  PRICES  for  Plants  AnyjJg* 

NjWCOLEpUARTffFOLDER 

PORTA^,  Ada^ble  all  types  rotary  ,Rn3  Terminal  Tower.  Cleveland  18.  0. 
presses.  Time  and  Money  saver. - 

MACHINE  WORKS  anywhere  in  U.S. a.  _ 

1633  West  Main.  Oklahoma  City,  Okla.  PJ^^TCTlAPr  R^RBSBOTAT^ 
Re  6-8841  277  Broadway  New  York  7. 

DUPLEX  TUBULAR  PRESS  In  daily  NEWSPAPER  EQUIPMENT 
production,  16  page  capacity,  one  to  xrirwgp a pvr  PRESSES 

one  ratio,  with  related  stereo  equip-  .  _  . . T m  a  rWTillE.S 

ment,  all  In  g<^  condition.  Available  TE^r^^KrTm^EQU^METr 
mid-summer,  where  is  and  as  is.  Di-  »iv.^nellart 

rect  inquiries  to  M.  L.  Brueggeman,  Ludlowa  Elrods  Mat  o 

Business  Manager,  Northern  Virginia  (^(~)MPI  PTF  PLANTS 

Sun,  3409  Wilson  Blvd.,  Arlington,  Va.  TLC  I  c 

48  PAGE  SUPERDUTY  INLAND  NEWSPAPER 

DUPLEX  PRESS  SUPPLY  COMPANY 


8  Units  and  double  folder,  Cutler-Ham-  ^22  West  8th 
me  Conveyor,  Ekjuipped  for  spot  color,  - 


Kansas  Utyjjfe 


me  uonveyor,  £,quippea  lor  spot  color, - ^  u 

22%'  cutoff,  AC  drive.  Underfed,  dou-  WANTED:  8-p<tge  Duplex  or  W*  „ 
ble  roll  stands,  AVAILABLE  NOW.  bed.  Advise  serial  no.  and  wh« 
MAKE  US  AN  OFFER.  W.  O.  Littick,  able.  Northern  Machine  Worw. 
Zanesville  (Ohio)  Publishing  Company.  N.  4th  St.,  Phila.  6,  Fa. 

EDITOR  a:  PUBLISHER  for  April  25,  l9S9 
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machinery  and  SUPPLIES 

HF.IJ*  WANTED 

Wanted  to  Buy 

Display  Advertising 

expanding  group  NEEDS  recent 
5*4-4  or  G4-4  Intertype;  Model  30  or  36 
Jinotype;  Comet  or  recent  five  with 
alstype  keyboard  attached ;  24  page  Du- 
>lex  Tubular  Press;  and  recent  EUrod. 
Jive  deUils.  P.  O.  Box  71,  Merced. 
Jdifomia. 

AD  MAN  needed  on  aggressive  semi¬ 
weekly.  Strong  on  layout  and  saJee. 
Excellent  opportunities  within  live- 
wire  newspaper  group.  Good  salary 
and  bonus  for  producer.  Send  com¬ 
plete  resume,  salary  requirements  to 
General  Manager,  Times-Green  Sheet, 
Walnut  (Ireek,  California. 

rotary  ROUTER.  Give  serial  num- 
)er  condition,  location  and  price. 
Jtvid  H.  Clymer,  El  Dorado  Times, 

SI  Dorado,  Kansas. 

POTEINTIAL  $60,000  advertising  di¬ 
rector  willing  to  take  a  chance  with 
a  growing  liberal  weekly  in  choice 
coast  arts  of  Southern  California.  Box 
1723,  Elditor  4  Publisher. 

blanket  CYLINDER  for  two  plate 
wide  Semi-Plate  Goss  Straightlino 
[>ress.  Phone  or  write  Daily  Banner, 
namhridge,  Maryland. 

WEST  VIRGINIA  Independent  combi¬ 
nation  daily,  Sunday  newspaper  seeks 
capable  display  advertising  manager. 
Good  opportunity.  Write  Box  1701, 
Elditor  4  Publisher. 

WANTED:  Disk  or  cylinder  brakes  that 
may  be  adaptable  to  four  Scott  press 
units.  Box  1819,  Editor  4  Publisher. 

EXPERIENCED  DISPLAY  AD  SALES¬ 
MAN  wanted  for  6-day  daily,  8500 
circulation.  Salary  and  incentive  bo¬ 
nus:  health,  insurance  benefits.  Won¬ 
derful  area,  fishing  and  hunting  near¬ 
by;  excellent  schools.  Write  Norris 
Stettler,  Ad  manager,  Elast  Oregonian, 
Pendleton,  Oregon. 

HELP  WANTED 

Circulation 

aggressive  circulation 

MANAGER 

with  a  successful  record,  for  Chart 
Area  2  daily.  25  to  40,000  class,  must 
be  thoroughly  experienced  in  all  phases 
of  circulation.  This  is  an  excellent  op¬ 
portunity.  If  you  feel  you  can  qualify 
for  this  position  please  write  us  fully 
about  yourself.  All  replies  strictly  con¬ 
fidential.  Box  1655,  Elditor  &  Pub- 
Usher. 

OUTSTANDING  OPPORTUNITY 
FOR  EDCPERIENCED 
ADVERTISING  SALESMAN 

For  number  2  spot  in  LOCAL  DIS¬ 
PLAY  DEPARTMEINT.  Must  be  expe¬ 
rienced  in  SELLING,  PROMOTIONS. 
LAYOUTS  AND  CX>PY  WRITING. 
Prefer  a  family  man  that  is  now  em¬ 
ployed  in  competitive  market  on  second 
paper.  Fair  salary  plus  liberal  com¬ 
missions  for  right  man.  Applications 
confidential.  Complete  details  to  Jo¬ 
seph  C.  Shan>e,  Miami  Beach  Sun, 
P.O.  Box  180,  Miami  Beach,  39,  Fla. 

CIRCULATION-REPOBtEK  on  county 
•eat  Ohio  semi-weekly,  start  and  con¬ 
trol  carrier  boy  system  in  local  com¬ 
munity  of  6800,  gather  news  while 
making  circulation  contacts  in  nearby 
communities  and  do  some  feature 
writing.  Young  man  de.sired.  7200  ABO 
circalation.  Box  1711,  Elditor  4  Pub¬ 
lisher. 

RETAIL  MANAGEffl 

One  of  the  South’s  outstanding  dailies 
has  need  of  a  retail  ad  manager. 

This  man  may  at  present  be  a  retail 
manager  or  an  assistant.  Proven  basic 
qualifications  of  good  past  i)erformance, 
plus  ability  to  handle  people  and  re¬ 
spond  to  training  are  necessary. 

Working  knowledge  of  Bureau  material 
and  N.A.E.A.  selling  approaches  would 
be  helpful.  We  will  teach  you  the  rest. 

Prefer  someone  35  or  under.  Salary 
open.  Submit  resume  in  letter  to  Box 
1813,  Ekiitor  4  Publisher. 

Editorial 

CAUPORNIA  NBWSPAPEIR  in  70,000 
to  100,000  class  is  expanding.  Needs 
two  experienced  district  managers. 
Good  salary,  car  allowance,  outstand¬ 
ing  (H>portanity  to  advance.  Write  fully, 
in  confidence,  to: 

Box  1816,  Elditor  4  Publisher 

CIRCULATION 

Circulation  manager  wanted  for  small 
daily  newspaper.  Good  wages.  Uni¬ 
versity  town  of  15,000.  Give  experience 
when  applying. 

HELP  WAMTED 

Editorial 


NEWSPAPER  LIBRARY 
YOUNG  MAN  to  train  for  niirht  miper- 
viaor  in  Minneapolis  Star  and  Tribune 
library.  Newspaper  or  library  back¬ 
ground  ptreferred,  but  not  essential. 
Req[)onsibility  for  operations  of  eve¬ 
ning  library  staff  averaging  five  i>er- 
sons  will  be  assigned  when  readiness 
demonstrated.  Send  resume  of  experi¬ 
ence  and  background,  state  salary  re¬ 
quirements.  Personnel  Department, 
Minneapolis  Star  and  Tribune.  Minne¬ 
apolis  15,  Minnesota. 

PRIZE-WINNING  GLOBE,  Arizona 
Record  weekly  needs  news  man  May  18 
capable  of  becoming  news  editor,  man¬ 
aging  editor.  Must  cover  local  news 
sources,  edit  correspondents*  copy, 
write  own  heads,  cut  lines,  use  cam¬ 
era,  etc.  Self  starter  requiring  mini¬ 
mum  supervision.  Well  written,  clean 
copy  essential.  Present  man  buying 
own  paper.  $75-$9S  weekly  to  start 
depending  upon  experience,  capability. 
Group  insurance,  mileage.  Clippings, 
best  references  required.  World’s  best 
all-year  climate,  gc^  hunting,  fishing. 
John  D.  Seater,  Jr. 

REPORTER  —  EXPERIENCE  S 
GOVERNMENTAL  REPORTING.  Ca¬ 
reer  opportunity  for  right  person. 
Morning  paper.  Good  wages,  top  bene¬ 
fits.  Allowance  for  moving  expenses. 
Write  Jay  H.  Wenrich,  Lancaster 
Newspapers,  8  W.  King  St.,  Lancaster, 
Pa. 

REPORraR-PHOTOGRAPHER.  after¬ 
noon  daily,  5  day  week,  pension  plan, 
etc.  Write  George  H.  Bevan.  Editor, 
Coming  Leader,  Coming,  New  York. 

Promotion-— Public  Relationn 

PUBLIC 

RELATIONS 

EXECUTIVE 

Nationally-known  Chicago 
corporation  with  highly  di¬ 
versified  operations  and 
sales  approaching  $300,000,- 
000  seeks  man  gualified  for 
top  level  position  as  Public 
Relations  Director.  Reguire 
man  with  broad  industrial 


J 

ol 


kn 


THE  DAILY  IDAHONIAN 
Box  399,  Moscow,  Idaho 


PRIZE  WINNING  (state  and  national) 
Great  Lakes  area  weekly  chain  has 
opening  for  circulation  manager  for 
one  paper.  Tell  all  of  your  qualifica¬ 
tions  and  salary  requirements  in  first 
letter.  All  replies  confidential,  of 
ootuse.  Box  1656,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITY  FOR 
MAN  to  edit  company  magazine.  large 
city  in  Chart  Area  6.  Experience  on 
small  town  newspaper,  knowledge  of 
camera  and  layout  desirable.  Not  en¬ 
tirely  a  desk  job.  Some  .short,  over¬ 
night  trips  involved,  in  company  car 
on  expense  account.  Include  full  back¬ 
ground  material  and  salary  require¬ 
ments.  Write  to  Box  1511,  Editor  & 
Publisher.  _ 


Claisified  Adrertising 


WANTED  —  Ehcperienced  classified  ad 
loUcitor  with  ability  to  manage  depart- 
Mt.  Excellent  opportimity  for  rapid 
alTueement.  $100.  per  week  plus  corn- 
fusion  on  business  increases.  Chart 
12.  Box  1840,  Editor  &  Publisher. 


Display  Advertising 


ADVERTISING  Manager;  also  second 
"un.  Exceptional  opportunity  on  three 
Bomng  suburban  weeklies.  Chart 
A^  6.  Sales,  layout,  ideas  and  expe- 
Junce  a  must.  Enterprise  Publica- 
hOTS,  Brookfield,  Illinois. 


AD  MANAGER.  Comi>etitive  experi- 
good  salesman,  planner,  staff 
and  wants  a  real  challenge, 
wod  base  salary  plus  liberal  bonus 
™  increased  revenue.  Apply  Box  1410, 
"Jdnr  4  Publisher. 


WERTISING  manager  for  email 
newspaper.  Ideal  cli- 
l™*.  Right  man  will  have  good  op- 
wrtanity  for  advancement.  Must  know 
Btl^*,*'*'*  ^  able  to  develop 

Sr|»nt  a.  ounts  and  new  accounts. 
„.*  “**■***■  than  an  average  position 

Si  .’’J*  ’"'ll  pay  accordingly.  Write 
!2Ll!«;Mtor  &  Publisher, 


EDITORIAL  WRITER 
REPORTER 

Interesting  position  on  Connecticut 
daily;  general  reporting  in  news  room 
and  editorial  department  work  under 
direction  of  Editorial  Page  Director. 

We  are  looking  for  ambitious  young 
man  preferably  familiar  with  area: 
about  30  years  old.  Some  experience 
necessary  but  enthusiasm  for  newspa¬ 
per  work  moat  essential.  Must  be  men¬ 
tally  mature,  friendly  disposition,  have 
good  nose  for  news,  energetic  enough 
to  dig  for  facts  and  have  ability  to 
write  clearly. 

Congenial  work  surroundings,  excel¬ 
lent  plant,  well  balanced  fringe  bene¬ 
fit  program.  Write  Box  1719,  Editor  4 
Publisher. 


JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
.59  E.  Madison.  Chicago.  Illinois. 
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y^KUELA  DAILY  needs  two  men. 

■“''ertising,  one  circulation,  $500 
jJ"»mmiaBions.  Young,  drive  more 
J??"  experience.  Good  Span- 
Rox  1408y  Editor  A  Publisher,  .  _ 

editor  at  PUBLISHER  for  April  25,  1959 


EDITORIAL  WRITER  for  independent 
conservative  New  England  newspaper. 
Send  complete  biography  and  samples 
of  work.  Personal  interview  necessary. 
Box  1718.  Editor  4  Publisher. 

GENiniAL  REPORT'EIR  wanted,  write 
D.  Gr.tndon,  The  Daily  Gazette. 
Sterling.  Illinois. 


Public  Relations  experience 
working  with  management 
on  all  phases  of  Internal  and 
external  corporate  programs. 
Responsibilities  will  Include 
strong  emphasis  on  stock¬ 
holder  financial  community 
relations,  and  direction  of 
corporate  and  Institutional 
advertising. 

Candidates  must  have  an 
outstanding  record  of  pro¬ 
fessional  achievement.  Ma¬ 
ture,  perceptive  personality 
regulred  to  work  with  our 
top  management  group.  This 
man  must  be  articulate,  a 
progressive  -  minded  practi¬ 
tioner  of  modern  public  re¬ 
lations,  and  have  the  capa¬ 
city  to  work  Independently 
In  executing  a  broad  pro¬ 
gram.  Must  have  stature  and 
aptitude  to  counsel  our  op¬ 
erating  divisions  on  Public 
Relations  planning  at  the 
plant  level.  Submit  complete 
resume,  state  salary  re- 
gulrement.  Reply  Box  1826, 
EDITOR  &  PUBLISHER. 


HELP  WANTED 

Editorial 


MALE  REPORTER,  experieoced,  dedi¬ 
cated  newsmaa  wanted  for  oourthouoe 
beat.  Southwestemer  itreferred.  Good 
pay.  Write  full  details  in  first  letter. 
Odessa  American,  Odessa,  Texas. 

DESKMAN  for  South  American  Eng¬ 
lish-language  daily.  Must  be  bilingual, 
fast,  accurate,  know  makeup,  minimum 
4  years  experience  on  fast  staff.  Box 
1835,  Editor  4  Publisher. _ 

EXPERIENCED  MAN  to  take  charge 
of  large  ABC  weekly  news  department. 
Married  man  preferred.  Camera  expe¬ 
rience  helpful,  permanent  in  a  top 
livability  community.  Star-Exponent, 
Culpeper,  Virginia. _ 

JOURNALISM  SCHOOL  graduate  or 
beginning  reporter  for  combination 
sports  and  general  assignment  on  4,000 
circulation  daily.  Contact  James  K. 
Herron,  Managing  Elditor,  The  Brawley 
News,  Brawley,  California. _ 

NEWS-CITY  EDITOR  wanted  by  small 
daily  to  take  complete  charge  of  news 
room.  Five-day  operation.  Want  man 
with  country  l^kground,  fast  on  head¬ 
lines,  good  on  layout,  strong  on  local 
news.  Journal  -  Tribune,  Marysville, 
Ohio. _ 

SPORTS  EDITOR  for  South  American 
English-language  daily.  Must  know 
Simnish,  be  fast,  accurate,  makeup, 
minimum  4  years  exi>erience  fast  daily 
staff.  Box  1834,  Editor  4  Publisher. 

WANTED:  Sports  Reporter  and  desk 
man.  Immediate  opening.  Chart  Area 
2,  Box  1839,  Editor  4  Publisher. 


at  the  convention 
or  home  getting 
ont  the  gager . . . 


I  BUSY  EXECUTIVES 
I  IN  THE  NEWSPAPER 
INDUSTRY  HAVE 
I  FOUND  THAT 


I 

EDITOR  &  PUBLISHER 


CLASSIFIED 


ADS  GET 


RESULTS! 


•  for  finding  help 

•  for  buying  or  selling 
machinery  or  equipment 

•  for  all  newspaper 
services 


PHONE  BRyani  9-3052,  or  wr'ifa 
EDITOR  &  PUBUSHER  to  place 
your  classified  ad  NOWl 
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HELP  WANTED 


Editorial 


INSTRUCTION 
Classified  Advertising 


SITUATIONS  WANTED 
Administrative 


SITUATIONS  Vt  ANTED 
Administrative 


TOP  PLIGHT  REPORTED.  Mve  years 
or  more  daily  experience.  Chart  Area  2, 
near  New  York  City.  Needed  at  once. 


MANAGEMENT  challenae  wanted—  ;  EXPERIENCED  Office-Credit  .Mamga, 
live-wire  profit  producer,  leader,  solid  '  youni;.  Desire  advancement  oppor* 
NOW — it’s  up  to  318  newspapers  that  citizen,  under  60,  wants  opportunity  I  tunity.  Latest  methods.  Prefer  Chut 


$108  60  for  40  hour^wwk  Manv  other  have  enrolled  students  in  the  20  lesson  i  j»e  ability,  26  years  experience  all  Areas  12  or  10.  Write  Box  1827,  Editor 
fr^ge  ^LfiU.  BL  1812,  Editor  &  Howard  Parish  Course  in  Classified  phases  large,  small  dailies  to  fullest.  &  Publisher. _ _ _ 


build  property  on  sound  foundation. 


-  develop  more  «lvertUing,  extend  cir-  NEWSPAPER  CONTROLLER  » 

One  big  reason  it’s  a  smart  plan  for  culation.  Present  key  position  secure; 

their  Ralesneonle  iret  !  oiill  mnve  where  ewner  eWer.  i.reeter  cost  control.  financial  lind  analytiol 


Free  Lance 


FREE  ImANCEZRSI  Sell  your  photos  to  top  iiou;n  vrcumnK  w$iu  iuuh«,  rewind  accuiiipiisii*  *  o/v  ^  ori  o#Iiiuto 

the  huge  house  organ  market.  4,000  THEUR  OWN  TIME.  The  saleispeople  ■  tnent.  Our  client  will  secure  sizeable  t^Ar  *1^  *> 

company  magazines  buy.  Payment  from  for  it,  because  it  helps  them  do  a  increased  earnings  for  you  in  return  JX®. 


newspapers  .  .  .  their  salespeople  gel'  will  move  where  owner  offers  greater  i  j  AVAlLAl 

top  notch  training  AT  HOME  and  ON  |  chance  contribute,  reward  accomplish-  j  *Iri 


company  magazines  buy.  Payment  from  go  for  it,  because  it  helps  them  do  a  |  increased  earnings  for  you  in  return 
$10  to  $100  for  single  pictures  and  cap-  better  job  and  makes  them  worth  more  lor  compensation  around  $25,000.  In- 
tions.  Free  information.  Gebbie  Press  to  their  newspapers.  I  vestigatel  James  A.  Stewart  Company, 

Pictures,  151  W.  48th,  N.Y.C.  Advertising,  Rosslyn  Road,  Carnegie, 

If  you’ve  been  putting  off  enrolling  Pennsylvania. 


Mechanical  your  ^Classified  people  in  this  course 

LINOTYPE  OPEK-  to\^rh^ir^V  ^ 

ATOR  Iloorman— may  become  foreman  .putter-offer”!  Write  or  phone  us  their 
—3i  Vi;  hour,  hve  day  Daily  Union  $2.io  p^es  ,  .  .  or  if  you’d  rather,  we’ll 


Editor  &  Publisher. 

Circulation 


COMBINATION  LINOTYPE  OPEK- 


Q I T  r*  r*  IT  C  Q T  T 

GENERAL  MANAGEat-PUBLISHER 


DUE  TO  RECENT  MERGER  wogil 
like  a  position  as  an  aasistant  on  i 


large  paper  or  as  a  manager  on  ■  E  oian  (3L 


hour  base  with  e.xtias.  vacation,  sick  d^criptive  brochure  and  regular 

wonderful  living  enrollment  forms.  The  tab  is  just  66 


SEEKS  challenging  opening  as  top 


small  paper.  8  years  experience  includ-  I 
ing  2  as  a  Country  manager.  Very  ' 


II  man  or  baer  VtoT  to  over  burdened  ^Tv^iS  Sf 

de  !"e’Have_as.isted_^^^^^^  ^“rlled”' P™%™  "btSd^ 


conditions  in  one  of  the  more  beautiful  ‘  n"i'e<.e  end  when  vour  people  executive.  Have  assisted  top  flight  men. 

towns  of  10.000  in  the  Northwest,  have  fir.f^'  the  course,  if  you  don’t  also  operat^  medium  and  metropolitan 
Write  Box  1604,  Edito^ lk_Pubji^  ^^7  i^^a?*  ot*  TX  -esG  ‘>To‘'Nv'kR|-E5l25»^ser  to  prof-  I  -PJ' 


"TAPECO" 


we"l*8end  yot.  rbLh'efof  fr^rFlorida  |  pi  I  CIRCULATION  MANAGER  no* 


married.  Proven  builder.  Robert  D. 
Everhart,  4105  Miramar  NE,  Grind 
Rapids  6,  Mich. _ 


TELETYPESEOTER  OPERATOR 
PLACEMENT  SERVICE  .  .  .  NOi  FEE 
Top  pay  for  qualified  operators 
All  areas  .  Write  fully. 


circulation  and  advertising.  Over  25  ployed,  experienced  on  Eastern,  Mid¬ 


years  practical  administrative  experi-  western,  Southern.  Southwestern  dii- 


Do  vourself  a  favor  Check  this  im-  departments.  Also  executive  hjes ;  skilled  in  designing  and  exetu- 

I  headquarters  national  chain.  |  tion  of  carrier-salesman  and  publk 


P.O.  Box  10789.  St.  Petersburg  33.  Fia.  day. 

printer-foremaFT 


portant  newspaper  executive’s  aid  to- 


SCHOOL  DIVISION  OF 

All-around  newspaper  printer  with!  HOWARD  PARISH  I  Mn""®’  wn*'?  nioV”'*' 

supervisory  exyierience  interested  in  ASSOCIATES,  INCORPORATED  1  ‘"Drray  Hill  z-0105. 

broadening  vocational  capacity  to  in-  i  •  _ 

elude  all  newspaper  production  dtjia.-t-  !  Classified  Advertising  Development  MPW<?PAPVR  PPKPRAr  ivriVArirR 
ments.  Permanent  iK>sitioii  for  extKU-  Services  For  Newspapers  Since  1938  jNEVVSlAPER  GENEK.\L  MANAGER 
live  type  iirinter  whose  character  and  '  Under  40,  presently  running  strong 

ability  permit  advancement  to  key  po-  ^  2900  N.W.  79th  St.,  Miami  47,  Florida  I  weekly;  over  15  years  experience  with 
sition.  Must  be  capable  of  selecting  and  PLaza  4-5591  chain  organizations  on  weeklies  to 


UNIVERSITY  graduate  Wharton  and  promotion,  desires  change.  Box  182J, 
Journalism,  plus  mechanical  training.  Editor  and  Publisher. 

BEST  references.  Available  short  no- 
tice.  Jack  Harrington,  441  Lexington  Classified  Advertising 

Avenue,  New  York  City.  Phone  '■ 

Murray  Hill  2-0195.  CLASSIFIia)  Manager  AssiMant  ar 


Classified  Advertising  Development 
Services  For  Newspapers  Since  1938 


Murray  Hill  2-0195.  CLASSIFIia)  Manager  AssiMant  ar 

Classified  Display.  Competitive  Marka. 

-  Available  interview  at  convention;  re 

NEWSPAPER  GENER.\L  MANAGER  locate.  Box  1412,  Editor  &  Publiahar 
Under  40,  presently  running  strong 


sition.  Must  be  capable  of  selecting  and 
training  men.  Must  be  able  to  learn  ' 
as  well  as  instruct.  Unipiestioned  al¬ 
legiance  to  management  absolutely  re-  1 
quired.  in  emergencies  must  be  able 
to  pinch  hit,  but  in  main  duties  will 
be  suggesting  improved  systems  in 
printing,  assisting  in  introduction  of 
new  and  practical  printing  equipment, 
and  training  yo  ing  men.  Reasonable 
amount  of  traveling  required.  Position 
is  on  West  Coast.  In  replying  write 
fully  of  experience  and  give  names 
of  previous  employers.  Replies  held  in  ; 
confidence.  Box  1803,  Editor  &  Pub¬ 
lisher.  I 


l.inotrpe  School 


chain  organizations  on  weeklies  to 
largest  metropolitan  dailies.  Rose 
through  editorial  and  advertising. 
Strong  on  mechanical.  Send  letterhead 


I  CAN  MAKE  MONEY 
FOR  YOU! 


:!0  Years  old  and  ambitious— ready  to 


OHIO  LINOTYPE  SCHOOL 
LOGAN. OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


for  resume.  Box  1806,  Editor  &  Pub-  move  up.  ’Three  years  exiierirnce  u 
_  salesman  handling  largest  accounti 

PROMnilDN  PyPr.llTIVF  "'th  heaviest  linage  in  department. 


LITERARY  AGENCY 
Services 


Promotion— Public  Relations 


PROMOTION  DEPARTMENT  of  high- 
ly  successful  organization  closely  as¬ 
sociated  with  newst>aper  business  is 
expanding  promotion  program.  Needs 
man  as  Associate  or  Assistant  promo¬ 
tion  manager  with  imagination,  ideas, 
experience  preparing  copy  and  layout 
for  newspaper  ads  and  direct  mail  pro¬ 
motion,  Congenial  organization,  mod¬ 
ern  office  in  Midwest  City.  'Tell  us  in 
confidence  all  about  your  experience, 
ability,  education,  family,  and  salary 
requirements.  Box  1536,  Editor  &  Pule 
lisher. 


lisher. 

PROMOTION  EXECUTIVE 

Top  “efficiency  executive**  back- 
r-'Tound  made  to  order  for  de- 
clinint?  profit  situation.  Rare 
“creative-administrative**  com¬ 
bination  :  newspaper  manage¬ 
ment,  space  sales,  shop  man- 
apement,  plus  “shirt-sleeve** 
Agency  and  Industrial  sales 
promotion  success  history. 
B.A.-Journalism.  M.B.A.  Com¬ 
prehensive  Resume.  Prefer 
salary-bonus  de<al.  Box  18^18. 
Editor  and  Publisher. 


mostly  Classifit'd  Display.  Two  of  th««« 
years  Assistant  to  Classified  Manager, 
62.000  Mominp-Afternoon  daily,  thor- 
ouphly  familiar  with  Phone  Room  op¬ 
eration.  T^e  job  is  the  thinp— I  thnn 
on  hal'd  work.  Write  Box  1832,  Editor 
&  Publisher.  _ _ 


Do  you  have  a  book-length  manuscript  |  -'kKency  and  Industrial  sales  MR.  PUBLISHER:  ^ f 

seeking  a  publisher?  I  will  read  it  and  promotion  succms  history.  ified  manager  who  KNOW.S  clas^^ 

report  to  you  quickly.  I  have  repre-  I  B.A  -Journalism.  M.B.A.  Com-  can  incr^se  volume  and  ha* 

sented  newspapermen  for  twenty  years,  j  prehensive  Resume.  Prefer  to  prove  it  let  s  talk.  Lady  high  y 

Rerths  Klaiutner  salary-bonus  deal.  Box  1838,  rienced,  A1  references.  Now  with  Ltll- 

.xr,.^T>xT.a^TcxT>T  T  i-ri:-T>AT>v  Editor  and  Publisher.  |  foriiia  semi-weekly  which  has  imcW 

INTERNATIONAL  Ll  IxjKAR Y  _  notential  S^ckinor  larjfcr  field.  Profw 

u  V  V  SUBSTITUTES:  Hmh-  !  ^nfj^nia.  ^x  *1833,  Editor  & 

130  E.  40th  Street  New  York,  N.  Y.  ly  experience  newspaper  couple,  hus-  ;  ^jgher. 

MUrray  Hill  5-2642  \  band  and  wife,  many  years  of  world  ;  — 

_  —  ;  traveling,  reporting,  publishing  own  |  Correspondents 

,rr<..rxx,r>  n,  a  x,rr»-rv  papcT  HFe  now  free  to  take  over  full  — ^ 

SITUATIONS  WANTED  '  responsibility  of  daily  or  large  weekly  WASHINGTON  CORRESPONDENT  w 
u®  publisher’s  substitutes.  South  or  stringer:  Experienea:  AP.  dailies  »™ 
/saminisiraiive  I  So„thwest  preferred.  Only  interested  in  ;  trade  (dipping  aviation!:  last  *  T*"* 

I  paper  where  proRrress  and  modern  ai>-  i  covering  Gkp4to1  Hill,  other  U.  ^ 

PUBLISHER-AD  DIRECTOR  proach  are  appreciated  and  hijrhest  emment.  Fully  accredited  White  Hoo^ 

journalistic  standards  followed.  Mini-  ;  Congreaa.  Now  rapreaent  2  dailis^  ©»♦ 
New  oompetdUve  conditions  require  new  mum  salary  $15,000.  Willing  become  I  large  metro,  other  smaller  eity. 

_ Ai _  _  _ A— A  finnnciallv  intAArAAsto,!  ir.  '  nart-tlme.  hut  will  mnalder  full  Kef"’ 


PKOMOnON  MANAGER 


Murray  Hill  6-2642 


Correspondents 


SITUATIONS  WANTED 
Administrative 


PUBLISHER-AD  DIRECTOR 


executive  ideas.  Desire  to  contact  |  financially  interested  in  sound  news-  part-tlme._  but  will  consider  full 


_  _  -j.  X  j  I  owners,  medium-city  properties,  who 

Prov^  agree.  20  years  hard-sell,  competitive  -  Publisher. 


r  business,  ^x  1810,  Eiiitor  A  encea.  Phil  von  Herberg.  <tl8-1Sth.  ^ 


hi^^lf  sought  by  daily-Sunday  combi-  exp«-ience.  Knows  today’i  methods  to 

eUmuUte  organizaUons.  Box  1413. 


_ *■-.  j  — It  .X  _ xL  Bwuiuunie  ova 

growth  op-  Editor  4  Publisher. 

portunity.  If  qualified  please  write  us  _ _ 

fully  about  yourself.  It  will  be  held 

in  strict  confidence.  Box  1612.  Editor  STRONGLY  GROUNDEiD  all  income. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


&  Publisher.  production  departments.  Capable,  dy- 

METROPOLITAN  NEWSPAPER  namic  representative.  45,  family,  good 
WANTS  PROMOTION  ASSISTANT  references  and  documentation  experi¬ 
ence.  Now  associated  allied  industry. 
If  you  are  stuck  with  little  oppor-  Can  make  money  for  owner,  publisher 


METROPOLITAN  NEWSPAPER 
WANTS  PROMOTTON  ASSISTANT 


tunity— this  position  fiU  you.  Back-  medium,  sinall  daily  and  fit  in  smooth- 


ground  in  Circulation  and  Classified  'y-  Want  high  grade  opportunity  where 
promotion  of  3  years  or  more  neces-  ‘°P'  perrnanent  individual  needed.  Box 


^ry.  Our  Promotion  Manager  needs  1  1607,  Editor  &  Publisher, 
intelligent  and  imaginative  assistant  to  I 
back  him  up  in  an  aggressive  pro¬ 
gram.  Write  giving  work  and  personal 
history  to  Personnel  Director,  ’The  Ok¬ 
lahoma  Publishing  Company,  500  N. 

Broadway.  Oklahoma  City.  Okla. 

PROMOTION  DTREXTTOR  wanted  bv  comparable  size  or  i 

expanding  New  England  daily  with  smaller  daily, 

wide  interests  in  community  activities.  sales  training. 

Opportunity  to  develop  own  program.  Bur^u  of  Advertising 

Must  be  familiar  with  ail  aspects  of  motion,  copy,  layout, 

newspaper  and  radio.  Detail  experi-  tising.  Good  follow  thn 

enee  in  first  letter.  Box  1717,  Editor  newspaper  experience. 

&  Publisher  mg  record  as  assistant 


Syndicate  Salesmen 


SALESMEN  for  growing,  new,  inde¬ 
pendent,  weekly  column  to  dailies.  Only 
one  of  kind  in  expanding  field.  Box 
1653,  Editor  &  Publisher. 


AGGRESSIVE,  YOUNG  (36)  hard 
working  assistant  retail  manager 
on  200.000  midwest  daily  desires 
relocation  on  progressive  paper 
comparable  size  or  retail  man¬ 
ager  of  smaller  daily.  Strong  in 
use  of  sales  training,  qualified  in 
Bureau  of  Advertising  aids,  pro¬ 
motion.  copy,  layout,  zone  adver¬ 
tising.  Good  follow  thru.  Ten  years 
newspaper  experience.  Outstand¬ 
ing  record  as  assistant  retail  man¬ 
ager,  metropolitan  New  Jersey 
daily  as  well  as  present  position. 
Stable  family  man.  Active  in 
civic  organizations.  Contact  L.  C. 
Molloy.  55  Eii.st  Fourth  Street. 
St.  Paul,  Minnesota.  CApital 
2-5011. 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


VW.  Wash.  6.  DC:  phone  HI  7-IJM 
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SITUATIONS  WAiNTEU 


situations  wanted 


Corre»pondent$  \  Editorial 

tt  N  accredited  Correspond-  ^  . 

ENT  with  deep  insight  of  Asian  and 

tricar  affairs  and  excellent  educa-  ^5.^  “  genenU  assi^ant  (in- 

don^  permanent  or  free-lance  work  eluding  sports)  reporter  and  deskm^. 

Reasonable.  Samples.  Box  years  as  .^y  pub^  inforiMUon 

Editor  A  Publisher.  available  for  job  on  larger 

dally  In  early  August  alter  separation 
Display  Advertising _  from  service.  Box  1411,  Eklitor  A  Pub- 


MIUATIONS  WANTLI* 


_ Editorial _ 

MID-ATLANTIC 

Top  hand  from  top  paper  available 


26,000  daily  aa  general  ai>aiffnmant  (in-  |  Top  hand  from  top  paper  available  najvvsD  ,  - 

eluding  tporta)  reporter  and  deekman.  |  at  journeyman'!  waffea.  City  desk  and  '*in*'New  York  *  Uty  ^or 

IH  years  as  Army  pubUe  information  \  Wai>nintaon  experience.  Aae  63.  but  environ*  Box  180i<  Editor  &  Pub- 
othcor.  available  for  job  on  larger  not  senile.  Box  1744,  Editor  A  Pub-  i  uo- 

daily  in  early  August  alter  separation  Usher. 


SITUATIONS  WANTLU 


Editorial 


REPORTER-EDITOR,  woman,  excel¬ 
lent  experience  on  daily  and  weekly 
newspapers  and  government  research. 


“• - liisalay  Advertising  from  service.  Box  1411,  Editor  A  Pub-  -  WRITER,  female,  well  traveled,  avail- 

^  lisher,  ist  nPR  irnn'OR  wrt'FITr  able  anjwhere  permanent  oi  free ■ 

•ol  ivAlLABLE  JULY  1  .  .  .  Display  Ad-  -  OI^ER  EDITOR-WRITER,  Ume^^ted,  ANPA.  Box  1802, 

rtibi**-  .1  vMirs  nr^ctive  _  Widely  experienced,  much  publistied,  v-iito,  *  Publisher 

^ Overusing  Man  U  productive  goCIETY  EDITOR,  26:  Five  years  ex-  with  practiced  skill  and  nice  judgment.  Publisher. 

•5'  h  bKkground.  dailiM  6.U00  to  _  ’  perience  with  dailies  wants  society  or  willing  to  leave  Midwest  supervisory 


■^•f  lnckgroand.  dailies  6  0^  to  40.000,  ^n>;“ce  wiS  d^Yi’es  w.nU 

^2'  ?;midwe«,  California.  Ali^.  Diveru-  reporUng  job.  Southwest 

_»tfied  tslenu^ng  on  l^ocrt  ^  copy.  Midwest  location;  Available  now. 

P  West  preferred.  Comply j-esume.  ref-  ,533  Publisher. 

_ h  wences  follow  your  inquiry.  Box  151!l.  -  - — — - - - - — 

K  Editor  A  Publisher. _  SPORTS,  veraaUle  family  man.  6  y 


general  reporting  job.  Southwest  or  seat  lor  Far  West  weekly  or  monthly. 
.Midwest  location.  Available  now.  Box  Box  1728,  Eiditor  A  Publisher. 

1532,  Ekiitor  A  Publisher. _  _ 

SPORTS,  versatile  family  man.  6  years  ONE)-MAN  GANG  with  car,  camera 
metro  sports  staff,  stymied,  spot  on  seeks  combined  siiorts-news  post.  Box 
progressive  paper  or  Public  Relations.  1739,  Editor  A  Publisher, 
vVide  sporU  b^kground.  Box  1409,  REPORTER,  B.S.J.,  desires  reporter- 


advertising  manager  snd  sales-  proirressive  paper  or  f^blic  Relations, 
i  man  (31)  Display  and  dassined.  10  vVide  sports  backint>und.  1408, 

lyesrs,  (Cniart  Area  12  only).  Box  1406,  Editor  A  Publisher. _ 


-J  Editor  8t  Publisher. _ 

t  ADVERTISING  MANAGER 

D.  14  Years  Eixperience 

rand  advertising— RESEARCH 

PROMOTION 

—  Now  with 

Pscifie  Northwest  Metropolitan 
”"r  Proven  record  of  achievement. 

Have  permanently  increased 
clsjsifirations  up  to  26%  in  less 
than  SIX  months. 

I  CAN  MAKE  MONEY  FOR  YOU ! 
Experienced  in  most  circulation 
1  groups.  Young  family  man.  College. 
__  ,■  Present  income  SIO.OOO.  Would 
consider  a  small  paper  with  oppor¬ 
tunity  to  invest.  Prefer  California. 
Box  1741.  Editor  A  Publisher. 


WRITEIR.  28.  9  years  with  typewriter, 
camera  and  copy  pencil,  p»y  new  $100. 
Wants  n.agazirie,  feature,  or  college 
work.  Box  1801,  Eiditor  A  Publisher. 


Instructors 


JOURNALISM  teaching  position 
sought.  27.  2th  years  on  dailies;  1 


^EDITORS  &  REPORTERS** 


feature  writer  position  on  Mid-Weal  sought.  27.  2^^  yeara  on  dailies;  1 
daily.  Magazine  and  newspaper  expe-  y®ar  part-time  teachinip.  Master  a  in 
rience.  Box  1720.  Editor  &  Publisher.  June.  Box  1732.  Editor  &  Publisher. 


...  ,  ,  .  .  rience.  Box  1720,  Elditor  &  Publisher. 

National  clearing  house  for  compeUnt  p FPop^ryirVnTTvTp — ttsao..  A^iZ" 
personnel  coast-to-coast  at  no  charge  RBPORTE*R-i®ITOR,  5th  dwiy, 

to  employer.  Phone.  Write  or  Wire  seeks  rej^nsible  poet  small  operation. 


Mechanical 


HF^ADLINE  PERSONNEL  (Agency)  TELETYPESEnTBR  —  The  only  an- 

6  E.  46  St.,  New  York.  OXford  7-6728.  P}iblmher^^ - ^ ^ 

bBASONED  let-age  journalist  seeks  jyp,  machinery.  11  years  experience 
SYNDICATE  news  and  fsatures  edi-  J®”"  ®  every  workemy ,  pjmses :  mechanical,  managerial, 

lor,  IVh  years.  Single,  27,  Yale  grad  Tr'iV™®''?-*  ®f  personnel  training,  systems  planning 


seeK.s  reporters  job.  Prefer,  know 
sports.  Box  1406,  EMitor  A  Publisher. 


1737,  Eiditor  A  Publisher. 


and  control,  interdetwrUnent  coordi¬ 
nation.  Age  36.  Background;  College. 


BUILDING  suburban  coverage?  Re-  TOP  NEIWSMAN  six  years  experience  electronics,  communications.  Will  at- 
porter-editor-photographer.  top  daily  m^ium  dmli«.  Features.  Box  1740,  tend  convenUon.  Reply  rtricteet  con- 
experience  this  Held,  assures  results  Editor  A  Publisher.  hdence  to  Box  1636,  Editor  A  Pub¬ 

lisher. 


to  large  daily.  Box  1626,  Eklitor  A 
Publisher. 

College  J-grad,  23.  married,  now  with 


SUNDAY  MAGAZINE  EDITOR  of 


PRODU'CnON  MANAGEIR,  composing 
superintendent.  Both  hot  and  cold  bark- 


- - - ' -  wire  service  ’seeks  sports’  job  with  metropolitan  Midwest  daily,  specializes  ground.  C^uld  be  very  valuable  to  any 

ADVERTISING  MANAGEIR  salesman  Midwest  daily.  Active  military  duty  features  but  can  write  edi-  publisher  who  wished  to  fully  utilize 

-thoroughly  experienced  in  all  pha.sei  over.  Ready  first  week  in  July.  Box  torials  and  general  news.  Know  every  rny  abilities.  Know  and  can  handle 
Ilf  advertising  selling  and  promotion —  1606,  Eiditor  A  Publisher.  phase  of  editing.  Can  do  layout,  su-  personnel  easily.  Box  1407,  Elditor  A 

ibility  snd  imagination,  ambitious,  re-  - -  pervise  makeup.  Familiar  with  back-  Publisher. 


ibility  and  imagination,  ambitious,  re- 
llible  family  man,  age  50.  Box  1724, 
Editor  A  Publisher. 


DEISKMAN,  wire-copy-news  editor.  10  shop.  12  years  experience.  Box  1706. 
Years  All-Round  Elxperience.  Clhart  Eklitor  A  Publisher^ _ 


Areas  10.  12.  Box  1610.  Eiditor  A  Pub- 
DISPLAY  ADVE31TISING  MANAGEHl  Usher. 


desires  change  by  May  1st.  Will  con- 
sder  daily  or  weekly.  Aggres.sive  and 


pt  sure  results  and  will  make  you  Extensive  large  daily  experience.  Can 

money  too.  Married,  Chart  Areas  10-  create,  execute  ideas.  Skilled  in  news  _ _  ..  .  , 

11-1!  only.  Box  1716.  ^itor  A  Pub-  and  feature  writing,  editing,  layout.  EDITORIAL  WRITER.  E'or  five  years  1  MULTIPLY  your  number  of  page* 

luher.  makeup,  administration.  Resume,  sam-  I’ve  written  top  features,  some  edits  |  Per  year  by  your  hourly  wage  rate. 

- -  pies,  references.  Box  160S,  Ekiitor  A  on  5»0, 000-plus  daily.  Seek  full-time  i  Is  this  worth  saving?  Reduce  your 

tOVERTT.itTV'r:  niRinrT'rrn  with  on  Publisher.  edit  writing  job.  Top  education,  forcr-  |  man-hours-per-page  ONE  HOUR  and 

Ttsrs  solid  ^vnerienee  in  n’roHiictinn—  -ncuTi  ^  ~  T” - ful  writer,  strong  on  economics,  poli-  !  you  can  achieve  this.  Unless  your 

nn fJn  '’ePorte,'’,  photographe-  conservative.  Box  1823.  Editor  A  present  man-hours-per-page  record  is 


«her. _ BUREAU  WANTED  in  Southern  Cali- 

NEED  WOMEIN’S  EIDITOR?  fornia  by  husband  and  wife  nevvs  team. 

Ixtensive  large  daily  experience.  Can  combined  ex^rience  in  area. 

reate,  execute  ideas.  Skilled  in  new's  18-4,  Exlitor  A  Publishei . _ 

nd  feature  writing,  editing,  layout.  EDITORIAL  WRITER.  E'or  five  years 


PAGE  COSTS  TOO  HIGH? 

(XINSULTING  SERVICE. 
SPEOAUZING  IN  NON-MET 
COMPOSING  ROOMS 


Photographe.  rcs^SrS^  bSx  li?3  Mitor  A 

potion-sales  on  two  metropolitan  small  daily  midwest,  all  beau,  sports  Publisher  i^g  the  lowest 

dim  ^*’“’'®"ting  long-term  as-  make-up.  Young  J-grad,  drive  any  — - vrilTORI  A  f “WRITER - -  ■  MINIMUM 

Kimment  with  ^mensurate  earnings,  where.  Box  1652.  Editor  A  Publisher  EDITORIAL  WRITER  .  ^  . 

Proven  ability  to  sell  top  accounts  in  - 

eompetitive  market  and  inspire  best  UNDERCHALLEINGEID  wire  servire  Journalism  professor,  experienced  '  ®*P^ 


K*lf  efforts.  Box  1804,  Editor  A  Pub-  man  (4  years)  wanU  solid  reportins 
Imher,  job.  First-rat^  in  depth,  color  or  hu- 

Eivm  wr  TT  .  T,  7  mor.  Ideas  I  Qiallenge  me,  wring  me 

MANAGER  spot  dry— PlI  love  It.  Family  man,  29.  Boa 
»nd  NON-Alcoholic  ^s.  I  am  en-  ig35_  Editor  A  Publisher. 


wid  ^  NON-Alcoholic  Boss.  I  am  en- 
thmiistic  producer.  Diversified  hack- 
mwnd.  high  I.Q..  proven  adaptability. 


VEn'EJRAN  NEWSMAN— 25  years  ex- 


Publisher.  among  the  lowest  in  the  nation,  this 

~  EDITORIAL” WRITER  “  MmiMUM  MPp^ATION.  If 

fou  are  in  the  higher  half  you  should 
Journalism  professor,  experienced  '  much  more. 

newsman,  available  June  1-September  ;  -,^*  •*'*  furnish  eenin^  piwf  of 
1.  Box  1829,  Editor  A  Publisher. 

^E  AS^iP^^t  B^D  -  WIFE  ;  .‘^’inperMion  ’L  on^of  th“ 

TEAM  News  editor,  deskman.  reporter,  qcient  in  the  nation. 

.  «»“®‘’-feature  writer.  Box  ^  simple  inquiry  suting  your  present 
18^.  Editor  A  Publisher.  _ man-hours-per-page  figure  will  bring 


fitemtive  ability.  Outstanding  both  pro-  perienced  metropolitan  and  35,000  cir-  EDCPEHlIEiNCED  SPORTS  WRITER  and  an  answer  to  any  question  you  want 
jodon  and  steady  account  builder,  culation  dailies  and  suburban  weekly.  Desk  Man,  17  years  experience.  Seeks  answered,  together  with  our  background 

jjmris  to  prove.  Like  to  develop  latent  Specialist  in  feature  articles,  inter-  position  in  Western  Pennsylvania  or  infomnetion  and  plan  of  procedure. 

fpTKNTIAL.  Worth  above  present  views,  civic  events.  Want  permanent  Ea.slern  Ohio.  Available  Now.  Write  Completely  confidential.  Box  15.74.  Edi- 

r.WlO.  Family  readv  to  take  roots,  writing  berth  south-southwest.  Box  Box  1830.  Editor  A  Publisher^ _  tor  and  Publisher 


Boi  1813,  Mitor  A  Publisher 

P.ditnrinl 


1606,  Elditor  A  Publisher. 


49  YEARS  OLD  and  the  solid  newv  EXPERT  M  A  (H  INI  ST- Foreman  will 


la*?,  rscognition.  proven  record.  Elox  1710,  Editor  A  Publisher. 

fc^t^TTn^^lw  A7rf^"^x^7o\^^  A  TOP  RBPORTER- 

*tor  4  PuN^  FEATURE  WRITER 


AGGRESSIVE  NEWSMAN  mIIaisp  paper  experience  you’d  expect.  Nicely  take  over  meebaninti  departments  of  6 
graduate  26  single  desire’s  job  on  *'‘®afed  in  the  mid-west  but  want  to  to  9  machine  daily  with  option  to  pur- 
small  daily,  some  experience,  any  area.  ^®'’  'base  small  interest  of  business,  peven 


family  reaons.  Strong  on  features,  years  experience.  Box  1814,  Editor  A 
editing,  make-up.  National  and  local  Publisher. 


A  TOP  REPORTER —  prize-winner  with  camera.  Not  money-  RRryntrr'riTiNM V ijA rmnwEM-r'cTTEE 

FEATURE  WRITER  hungry,  but  have  four  kids  to  feed,  fj;*”  ^AFF 

ANPA:  M^  working  newsman,  34,  'Thinking  in  terms  of  Industrial,  cm-  newer  processes  and  proleduiea.  B.S*^^ 

famous  daily.  Must  relocate  family,  ploye  or  trade  publication,  or  public  •  .voii 

r  80X  1729.  Edi-  ^lation,  set-up.  Box  1807.  Editor  A  iblf  Sept4iw  7ir^^x’T82r 

tor  ft  Fublisner.  rubli*ner.  j; 

”GO  nRHfNG^rLL“"SWEKP  UP! 


SPORTS  EDITOR 

•jjaif'on  with  ambKlous  medium 
r*®’  Conaeientious  sports  wrlter-de*k- 


able  September  1st.  Box  1821,  Editor 
A  Publisher. 


EDITORIAL  EXECUTIVE  1  u  . 

Exceptional  professional,  civic  and  5'*’“'’*  o'^,  '«’‘‘oo  ^'or  wants 


Photography 


wS:  educational  background.  ’Has  direct^  i7^,7ho7‘Tnd  ■o”7ewspa'l^r REPORTER-PHOTOGRAPHER  highly 

4  Publisher.  n^s  operation  on  pai^  of  8^00  to  ChSrt  A?e^s  1  6  ••'‘"‘’d  with  camera,  capable  of  making 

-  400.000  circulation.  Experienced  In  purpo^.  ^.^nart  Areas  i.  -  or  e.  l  i^Yout.  and  «n«aoialtv  fCnnx* 

tPOMio  - - nmh\m»  of  nmr^nnsA  Room.  board,  »ome  cash.  Peter  Birch-  roujrn  iB>ouTP  specially  type.  Know 

ti^n  riid  TOliCT  ^20  Eaf»t  23rd  aSt..  New  York  10.  for  publication.  Experience  with 

^^lne^pap*„  (under  40.0001  chTef  N.  Y.  GR  7-4164. 


s.  easswnMapvrV  lUHOer 

UaT  opportunity  in  top  spot 
2*’  “Omerline  states  over  15,000 


publisher,  assist  chief  editor,  or  take  *•  _  ‘*_‘‘***^: _ _ 

full  charge  of  putting  out  paper.  In-  JUNE  ’59  GRAD.  No  journalism  but 
eluding  ^editorial  page.  High  standards,  plenty  of  writing.  Eager  and  able  to 


tions.  Family  man.  vet.  Cliart  Areas 
4.  9,  12.  Seeking  growth  opportunity. 


J»«ipIoyed.  Strong  on  makeup. 'Age  ~  mn,  "ij",***  *  Plenty  of  writing.  Eager  and  able  to  Box  1745,  Editor  A  Publisher. 

)*•  married.  Sl'>n-gl2.9  n«r  week  Box  *?^*'^"'**’  8®*  1703,  Editor  A  {earn  journalism  from  the  bottom  up.  _  ' 

W  r.j..  p*”  weex.  box  p„v,l|.her  A _  _ 1 _ .  _  _ D..A.yi-  D-l-.t 


le,  per  weex.  box 

Ig.  Editor  A  Publisher. _ 

®^’nON.RBUGION  EDITOR  with 


FIRST  RATE  EDITOR  —  writer,  pub-  Brown  University.  Providence  12. 


Area  unimportant.  Quin  Wilson,  I  Promotion  Pubtle  Retationg 


liihiYg  ^ri;;^;.  ^rn  Rhode  Island. 

Arer2  8.  6  inot • “ST  re'®«»f«  west,  preferably  Los  An-  MAGAZINE  OR  TRADE  journal  desk  T*ers  experience;  B.A..  M.A..  now 

*».  Samples  ~^eRA.,l7nAp2i‘  newjyapers.  wire  serv-  j„b  sought  by  news  editor  medium  tesuthing.  Interested  in  sales,  publie 

*•  *  Publisher  ’  “"d  <™de  magazinee.  also  daily.  Know  layout,  makeup.  B.S.,  29.  relations-editorial  riot.  New  York  area. 

■ - - - Public  Relations.  Know  production.  Box  1818,  Editor  A  Publisher.  Box  1644.  Editor  A  Pnbliriier. 


EX-REPORTER,  publie  relations, 
years  experience;  B.A.,  M.A..  n< 


grapnics.  salary  eie.uuu.  Avaiiaoie  in- - - - - - —  —  ...  ___  ■  _ 

ROTORTER.  27.  married.  "’a*  MARRIED  VET,  30.  BS,  three  years  news,  features,  editing,  managemetit. 

W£ji',  ®a"  -  wire  service  including  statehouse  beat.  Sober  family  man  age  42.  now  in 

•*klT  mort. P’’*  .  _  ,  .  .  seeks  spot  on  Rockies  or  Great  Plains  management.  Seek  publie  relations  po- 

*  ».  Bo,  1  ®  EDITING  j«vb  or  challenmng  re-  daily.  Box  1836,  Editor  A  Publisher.  slUon.  Box  1609.  Editor  A  Publisher. 

^  °”X  1506.  Editor  A  Publisher.  porter  s  spot  sought  by  seasoned  news-  -  - - - - - 

r~ - man.  33.  now  on  desk  of  metro  dailv.  WIRE,  MAKEUP  editor  15,000  daily  NEWSMAN.  27,  seeks  publie  relations 

OR  MANAGING  EDITOR  Ten  years'  experience  on  dailies,  ti?.";  seeks  same  on  larger  p.m.  Accurate  '  post.  2H  years  as  reporter,  deskman; 

record  and  references.  |  minimum.  Journalism  graduate.  Earn-  editing,  attractive  layouts.  B.S..  29.  I  year  teaching.  Master's  degree.  Box 


wire  service  including  statehouse  beat, 
seeks  spot  on  Rockies  or  Great  Plains 


record  and  references.  |  minimum.  Joumalis 
•.  Mitor  A  Publisher.  .  ily.  Box  1714,  Editor  A  Publisher. 
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Box  1817,  Editor  A  Publisher. 


17.30.  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


Ry  Trai 


By  Robert  U.  Brown 


Washington 

We  suppose  it  was  inevitable 
when  three  Republican  leaders 
and  three  Democratic  leaders 
(including  the  chaiimen  of  their 
respective  national  committees) 
appeared  before  a  group  of  the 
nation’s  top  newspaper  editors 
there  should  be  some  discussion 
of  the  “one-party”  press  charge. 

This  happened  at  an  ASNE 
session  which  was  supposed  to 
be  a  discussion  of  “The  Smoke- 
Filled  Room”  but  at  which  there 
was  no  mention  of  1960  candi¬ 
dates.  And,  surprisingly,  it  was 
not  a  politician  who  brought  up 
the  subject,  but  an  editor — al¬ 
though  the  situation  might  have 
been  reversed  if  the  chance  had 
been  given. 

Surprisingly,  also,  was  the 
fact  that  only  the  chainnan  of 
the  Democratic  National  Com¬ 
mittee  thought  there  was  any¬ 
thing  to  the  “one-party”  press 
charge.  Here  is  a  partial  tran¬ 
script  of  that  session. 


“First  of  all  I  agree  with  Mike. 
I,  too,  am  not  a  ‘tumquote.’  I 
think  that  this  oft-repeated 
criticism,  which  was  made  so 
frequently  by  fonner  President 
Truman,  has  about  as  little 
merit  as  any  campaign  oratory 
I  ever  heard.  It  is  customary, 
sometimes,  for  Republicans  to 
say  that  the  working  press  is 
slanted  against  them.  I  don’t 
think  that  is  any  more  meri¬ 
torious. 


WELCOME 

PUBLISHERS! 


LET  OLGA 

HELP  and 
advise 
You! 


J.  Q.  Mahaffey  of  the  Tex¬ 
arkana  Gazette  &  News  asked 
“the  Democratic  gentlemen  if 
they  still  think  this  is  a  ‘one- 
party’  press.” 

Moderator  George  Cornish  of 
the  New  York  Herald  Tribune 
passed  the  question  on  to  Sen¬ 
ator  Edmund  Muskie  (D-Maine) 
who  replied: 

“I  might  say  that  in  Maine, 
at  least,  we  have  a  very  fair- 
minded  press,  but  I  think  it  is 
also  a  point  of  honesty  to  say 
that  management  and  editorial 
people  are  mostly  of  the  other 
party.  I  think  it  is  something 
of  an  accomplishment  to  get  a 
Republican  newspaper  that  is 
fair-minded. 

“I  think  it  is  important  that 
newspapers  in  their  editorials  be 
factual  and  fair-minded,  if  par¬ 
tisan,  and  certainly  in  their 
news  columns  ought  to  give  fair 
coverage.  My  experience  in 
Maine  has  been  good.  I  am  not 
in  a  position  to  analyze  the  rest 
of  the  country.” 

Sen.  Mike  Mansfield  (D- 
Mont.) :  “As  far  as  I  am  con¬ 
cerned  the  press  has  been  very 
fair.  I  think  they  carry  the 
news  on  a  reasonably  good  basis. 
I  think  as  far  as  their  editorials 
are  concerned,  though,  that  they 
are  usually  slanted  towards  the 
Republican  side.  May  I  say  in 
conclusion  that  as  far  as  I  am 
concerned,  again  personally,  I 
have  never  been  misquoted.” 

Mr.  Cornish:  “That  is  the 
greatest  tribute  the  Washington 
press  corps  has  ever  had.” 

Sen.  Hugh  Scott  (R-Penn.) : 


“If  you  were  to  ask  any  in¬ 
dividual  Democratic  Senator  or 
Democratic  Representative 
whether  he  ha  s  been  treated 
fairly  by  the  press  for  publica¬ 
tion,  as  in  this  room,  they  would 
all  reply  as  my  distinguished  col¬ 
leagues  have  replied,  to  wit,  they 
have  no  complaint.  In  their 
states  they  have  been  well 
treated.  But  through  their  or¬ 
gans  of  campaign  propaganda, 
or  w'hatever,  the  statement  is 
repeated  by  those  who  are  not 
under  the  guns  as  candidates. 
It  will  continue  to  be  repeated. 

“Therefore,  I  wonder  how  it 
can  be  that  all  Democratic 
Senators  and  all  Democratic 
Congressmen  are  entirely  satis¬ 
fied  with  the  treatment  accorded 
by  the  press,  and  yet  the  Demo¬ 
cratic  National  Committee  so 
often  disagrees  with  the  indi¬ 
vidual  and  the  collective  com¬ 
ments  of  their  elected  repre¬ 
sentatives.” 


I  •  ' 

I  told  you,  Ma;  you  should  have  put  an  ad  in  the  papers." 


Paul  Butler  (Chairman,  Na¬ 
tional  Democratic  Committee) : 
“For  the  Committee  let  me  say 
there  is  still  a  segment  of  the 
American  press  which  we  con¬ 
sider  to  be  one-sided  and  unfair. 
You  can’t  just  say  that  it  is  in 
any  section  of  the  country,  but 
you  can  point  out  particular 
newspapers.  I  do  want  to  say 
that  I  think  there  has  been  very, 
very  substantial  improvement  in 
the  attitude  of  newspapers  gen¬ 
erally  towards  coverage  of  poli¬ 
tical  news,  particularly  with  re¬ 
spect  to  the  Democratic  Painty 
in  the  last  10  or  12  years.  But 
I  think  there  are  some  examples 
that  could  be  cited  which  would 
curl  the  hair  of  some  of  the  other 
publishers  and  editors  who  have 
maintained  a  very  fair  policy.” 


represent  or  report  an  article 
in  a  way  that  distorts  what  has 
been  said  by  a  Democrat  or  by 
a  person  of  the  opposite  xwlitical 
party  to  which  the  newspaper  is 
dedicated.  But  we  have  no  quar¬ 
rel  with  the  editorial  page.  You 
may  write  your  own  editorials 
and  say  what  you  want.  The 
newspaper  belongs  to  you.  But 
the  news  is  public  information 
and  should  be  repoited  abso¬ 
lutely  factually.” 

Roscoe  Drummond  of  the  New 
York  Herald  Tribune  climaxed 
this  exchange  with  the  comment: 
“It  is  almost  impossible  to  es¬ 
cape  noticing  that  all  of  the 
Senators  who  won  the  election 
thought  the  press  was  fair.” 


False  Advertising 
Fine  Is  Imposed 


New  Haven,  Corr 
New  Haven  City  Court  ha 
tried  one  of  the  first  false  ai 
vertising  cases  in  many  year- 
Benjamin  M.  Wynn,  nianaj;'^ 
of  the  Dana  Company,  341  Sta’ 
St.,  New  Haven,  was  four 
guilty  of  falsely  advertising. 

Better  Business  Bureau  shi  r 
pers  had  purchased  a  hand  mil 
ette  at  a  substantially  hightrj 
price  than  what  was  advei-tii-.J 
by  the  Dana  Company. 

Judge  Toscano  said  the  Sta' 
False  Advertising  Statute  d;:? 
not  permit  imprisonment.  i 


Another  Book 


Johnston  to  N.Y. 


Cleveland 
James  Garrett,  who  edits  the 
“Busy  World”  column  of  the 
Cleveland  Press,  has  a  new  book 
coming  out.  It’s  called  “The  Sad 
and  the  Bitter.” 


Chicao 

Richard  J.  H.  Johnston  is  be 
ing  transferred  from  the  Nf- 
York  Times'  Midwest  news  bu¬ 
reau  in  Chicago  to  the  Ne'' 
York  staff  of  the  Times,  effec¬ 
tive  May  1. 


ALLEN  KANDER 


Mr.  Butler  concluded  by  say¬ 
ing  that  his  committee  believes 
“a  publisher  or  editor  has  a 
right  to  say  anything  he  wants 
to  say  on  the  editorial  page  so 
long  as  he  thinks  it  is  the  truth 
and  can  be  supported  in  a  fair 
and  constructive  manner.  But 
w’e  don’t  believe  that  he  has  a 
right  to  write  headlines  or  to 
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from 

Linofilm's 

simple 

keyboard 


demanded  in  the  composing  room. 
Famed  industrial  designer  Henry 
Dreyfuss  planned  it  to  use  operators 
skills  to  maximum  productivity. 

Efficiency  is  the  word  for  the  whole 
Linofilm  System  which  carries  photo¬ 
typesetting  through  all  the  processes 
of  the  composing  room. 

The  Linofilm  System  is  now  avail¬ 
able  for  sale  or  lease.  Your  Linotype 
Agency  will  be  pleased  to  provide  all 
details. 
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The  Indianapolis  Times 


Reader  faith  .  .  .  reader  confidence  ...  is  the  prlcele 
reward  a  newspaper  earns  only  by  courageously  and  m 
personally  promoting  the  public  good.  It  has  a  plus  val'> 
that  Is  not  always  evident  simply  In  circulation  figun 


“At  home  and  away  from  home,  I  have  for  years  been 
a  dally  reader  of  The  Indianapolis  Times,  and  as  a 
newspaper,  I  consider  It  most  outstanding.  Having  been 
for  a  long  time  closely  associated  with  the  world  of 
sports,  I  look  to  the  sports  pages  of  The  Times  as  the 
sports  blble.  Sports  Editor  Jim  Smith  not  only  has  a 
broad  knowledge  and  understanding  of  sports,  but  he 
also  has  an  appealing  way  of  presenting  his  writings 
and  comments  to  the  public  with  an  Interesting  style 
all  his  own.  We,  the  readers,  want  up-to-the-minute 
news  on  world  events  and  sports  and  we  are  sure  to  find 


Mr.  Harry  G.  Geisel . . . 
Baseball  Umpire  for  29  Years — 
18  Years  In  the  American  League 


says 


“I  Like  The 
TIMES 


because 

“The  Times  is  the  Sports  Bible” 


both  In  The  Times.  Orchids  to  the  entire  staff  ofTimi 
writers.” 


This  is  No.  7  of  a  continuing  series  of  advertisemei'! 
quoting  the  reasons  why  typical  readers  from  all  walb< 
life  “Like  The  Times.”  The  series  has  been  appearii 
in  The  Indianapolis  Times  since  August,  1957. 
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